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KUWAIT: Stressing the importance of child
safety inside a car, and advocating the
need to have a baby car seat for each child,
Yusuf A. Alghanim & Sons Automotive
(Chevrolet Alghanim), the exclusive distrib-
utor of Chevrolet vehicles in Kuwait,
launched a limited campaign offering new
car owners 30% discount on baby car seats
provided in partnership with X-cite by
Alghanim Electronics, Kuwait’s largest elec-
tronic retailer. 

The discount as part of the dealer ’s
commitment to its customers and their
family’s safety, whether through its wide
range of internationally-approved safe cars
or by raising awareness on safety inside
the car by using the baby and child car
seats when driving. 

Car seats have been scientifically and in
real-life proven to reduce the number of
injuries involving children in car accidents
in both minor and major car accidents. The
seat helps protect children from slipping

from their parent’s hands and slamming
into the dashboard or front seats in the
case of collision. 

Parents or soon-to-be parents are invit-
ed to take advantage of the offer valid
until June 30, 2017, on all Chicco Baby
Seats bought on xcite.com.  Chevrolet
vehicles owners also take advantage of the
Chevrolet Complete Care. All customers
who purchase a Chevrolet from Yusuf
Ahmed Alghanim & Sons will receive the
benefits of the Chevrolet Care Program,
which entails new levels of post-sale sup-
port and trust. The Chevrolet Complete
Care Program is an exceptional customer
service that is based on four main pillars:
competitive and transparent service costs
(especially for four-wheel drive vehicles),
scheduled service appointment booking
with same day delivery, quality service by
certified technicians and 3yr/100,000km
warranty with 24x7 roadside assistance
for 4 years.

Chevrolet Alghanim 
stresses importance of 

child safety inside cars

PARIS: The final hours of many electoral cam-
paigns are frantic affairs, dominated by last-
minute pitches, late-breaking polls and massive
social media campaigns aimed at drumming up
turnout. Not so in France. Rules dating back more
than half a century impose a 44-hour timeout
ahead of the polls’ closure Sunday, meaning that
politicians, journalists - and even ordinary citizens
- are supposed to refrain from broadcasting any
form of “electoral propaganda.”

The Twitter feeds of France’s 11 presidential
candidates went quiet after midnight Friday.
French television coverage was subdued. And if
you’re a journalist who has just received a news-
worthy tip about one candidate or the other,
you’re just too late.

“The press can’t publish such a story,” said
Pascal Jan, a professor of constitutional law at
Sciences Po Bordeaux. “If there were a scandal, it
should have been exposed Friday.”

The national timeout lasts from midnight
Friday to 8 p.m. on Sunday in France and is
intended to give voters time to reflect on their
choice free from the distraction of surveys, radio
commentary, and televised rallies. The rules apply
online as well, meaning that candidates and their
campaigns can’t do so much as post updates to
Facebook or Instagram. The rules even apply to
French voters - meaning that someone posting a
pro-Socialist or pro-Republican message online
could fall afoul of the law, at least in theory.

“It applies to all of us. It’s totally forbidden,”

said Jan, although he acknowledged that, in prac-
tice, a single person posting wouldn’t be sanc-
tioned for expressing themselves online. “But if it
became massive ... it would unbalance the con-
test and thus might influence the votes of those
who were exposed to social media.” Amid chatter
about foreign propaganda and so-called “fake
news” possibly affecting the vote, French authori-
ties seem to be keeping a close eye on potential
violations of the law. Journalists have been sent
repeated instructions about what is and isn’t
allowed in the last few days.

The various candidates’ Twitter feeds, mean-
while, are frozen in time. “Sunday, let’s vote
Francois Fillon!” says the last tweet from the
right-wing candidate’s campaign. Far-right can-
didate Marine Le Pen’s last tweet rebroadcasted
a message by her niece, National Front lawmak-
er Marion Marechal-Le Pen, who said, “This
Sunday, the only real question that matters: Who
will have the courage to protect France and the
French?” Socialist candidate Benoit Hamon
retweeted a message from Paris’ mayor, Anne
Hidalgo, “Sunday, I’m voting Benoit Hamon.
Come vote, participate!” she said. “That’s the
power of being a citizen.”

Left-wing firebrand Jean-Luc Melenchon
simply urged French citizens to “choose.” Centrist
Emmanuel Macron, one of the top contenders,
signed off late Friday with a picture of a hand-
written note saying, “Now, everything is in your
hands.” —AP

Social media timeout as French 
election reaches final stage
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SHANGHAI: China’s electric-car
market is already the world’s
biggest, but a government propos-
al to introduce “new energy” vehi-
cle quotas for automakers is further
charging it up. With the threat of
the measure looming, major manu-
facturers at the annual auto show
in Shanghai are announcing big
plans to boost their electric vehicle
(EV) offerings in China. Volvo has
confirmed it will introduce its first
100-percent electric car in China in
2019, while Ford will market its first
hybrid vehicle in early 2018 and
envisions 70 percent of all Ford cars
available in China will have electric
options by 2025.

Industry players say the push
could have a profound impact on
the green-car sector, as resulting
economies of scale bring down
the costs of producing and buying
such cars.

Chinese sales of “new energy”
vehicles jumped 53 percent last
year to 507,000 units, fuelled by
government incentives. Overall, a
world-leading 24.38 million passen-
ger cars were sold in China in 2016.
“Right now, the (EV) market has
been driven by regulatory and gov-
ernment (subsidies),” admitted
David Schoch, Ford’s Asia-Pacific
president.

“But we do believe that in the
very near term, as we scale up
more batteries, the cost will come
down.” China has offered incentives
for EV purchases to help fight
chronic air  pollution, but has
begun scaling back those induce-
ments this year, causing sales to
stumble. Instead, the government
intends to force the hand of manu-
facturers. A proposal published in
September could require “green”
vehicle production quotas as early
as 2018, under a complex system
of earned credits.

Gearing up 
Market leader Volkswagen sold

four million cars in China in 2016
but only a few hundred were
“green”. The German manufacturer

now plans to begin production of
an electric car in China next year,
in a joint venture with Chinese
group JAC.

VW expects to sell  around
400,000 new-energy vehicles in
China in 2020, said Jochem
Heizmann, CEO of Volkswagen
China. The quota plans have
brought some pushback, with
German Chancellor Angela Merkel
lobbying Chinese Premier Li
Keqiang over the issue.

Chinese I ndustr y  M inister
Miao Wei said in March that a
reduction or deferral of the quo-
tas was possible. But automakers
plan to get ready.

“We are fully, with all forces,
working to be able to fulfil this quo-
ta system already next year,”
Heizmann said.

General Motors says it plans to
launch at least 10 new energy

vehicles in China,  targeting
150,000 in annual sales by 2020.
“We have a pipeline ... that is going
to put us in a very good position
from a fuel-economy requirement
perspective” that will enable GM to
meet any EV rules, said Matt Tsien,
head of GM China.

Irreversible trend 
The Chinese market is dominat-

ed by local manufacturers includ-
ing sector pioneer BYD, which sold
96,000 EVs last year. Despite the
reduced subsidies, “the trend of
electrification is irreversible,” said
BYD president Wang Chuanfu. 

“We have reached the point
where (economies of scale) in pro-
duction will allow for more afford-
able prices,” he said.

Most electric cars in China
already sell for less than 250,000
yuan ($36,000) before subsidies,

but they are typically models with a
limited range. “The market above
250,000 doesn’t really exist yet,”
said Hubertus Troska, president of
Mercedes China. 

This has not stopped start-ups
from challenging Tesla Motors in
the limited niche for high-end EVs. 

They include Qiantu, whose
700,000 yuan sports model will be
marketed soon; Chehejia, founded
by an entrepreneur dubbed the
“Chinese Elon Musk”; and Nio, a
brand by Chinese electric-car mak-
er NextEV that has received invest-
ment from deep-pocketed Chinese
IT giants Tencent and Lenovo.

“We feel that now in China, first-
and second-tier cities have this
need (for premium electric cars),
but it is yet to be satisfied,” NextEV
founder William Li told AFP, while
also promising an electric car for
the US market in 2020. —AFP

China’s quota threat charges 
up giant electric car market 

Automakers to roll out EV offerings in China

SHANGHAI: This file photo shows a DENZA EV car displayed during the first day of the 17th
Shanghai International Automobile Industry Exhibition in Shanghai. —AFP

REYKJAVIK, Iceland: When an Icelander arrives at an
office building and sees “Solarfri” posted, they need no
further explanation for the empty premises: The word
means “when staff get an unexpected afternoon off to
enjoy good weather.”

The people of this rugged North Atlantic island set-
tled by Norsemen some 1,100 years ago have a unique
dialect of Old Norse that has adapted to life at the edge
of the Artic. Hundslappadrifa, for example, means “heavy
snowfall with large flakes occurring in calm wind.” But
the revered Icelandic language, seen by many as a
source of identity and pride, is being undermined by the
widespread use of English, both for mass tourism and in
the voice-controlled artificial intelligence devices com-
ing into vogue. Linguistics experts, studying the future of
a language spoken by fewer than 400,000 people in an
increasingly globalized world, wonder if this is the begin-
ning of the end for the Icelandic tongue.

Former President Vigdis Finnbogadottir told The
Associated Press that Iceland must take steps to protect
its language. She is particularly concerned that programs
be developed so the language can be easily used in digi-
tal technology. “Otherwise, Icelandic will end in the Latin
bin,” she warned. Teachers are already sensing a change
among students in the scope of their Icelandic vocabu-
lary and reading comprehension. Anna Jonsdottir, a
teaching consultant, said she often hears teenagers
speak English among themselves when she visits schools
in Reykjavik, the capital. She said 15-year-old students are
no longer assigned a volume from the Sagas of
Icelanders, the medieval literature chronicling the early
settlers of Iceland. Icelanders have long prided them-
selves of being able to fluently read the epic tales origi-
nally penned on calfskin.

Key factors
Most high schools are also waiting until senior year to

read author Halldor Laxness, the 1955 winner of the Nobel
Prize in literature, who rests in a small cemetery near his
farm in West Iceland. A number of factors combine to
make the future of the Icelandic language uncertain.
Tourism has exploded in recent years, becoming the coun-
try’s single biggest employer, and analysts at Arion Bank
say one in two new jobs is being filled by foreign labor.

That is increasing the use of English as a universal
communicator and diminishing the role of Icelandic,
experts say. “The less useful Icelandic becomes in peo-

ple’s daily life, the closer we as a nation get to the thresh-
old of giving up its use,” said Eirikur Rognvaldsson, a lan-
guage professor at the University of Iceland. He has
embarked on a three-year study of 5,000 people that will
be the largest inquiry ever into the use of the language.
“Preliminary studies suggest children at their first-lan-
guage acquisition are increasingly not exposed to
enough Icelandic to foster a strong base for later years,”
he said. Concerns for the Icelandic language are by no
means new. In the 19th century, when its vocabulary
and syntax were heavily influenced by Danish, inde-
pendence movements fought to revive Icelandic as the
common tongue, central to the claim that Icelanders
were a nation.

Since Iceland became fully independent from
Denmark in 1944, its presidents have long championed
the need to protect the language. Asgeir Jonsson, an
economics professor at the University of Iceland, said
without a unique language Iceland could experience a
brain drain, particularly among certain professions. “A
British town with a population the size of Iceland has far

fewer scientists and artists, for example,” he said. “They’ve
simply moved to the metropolis.” The problem is com-
pounded because many new computer devices are
designed to recognize English but they do not under-
stand Icelandic.

“Not being able to speak Icelandic to voice-activated
fridges, interactive robots and similar devices would be
yet another lost field,” Jonsson said. Icelandic ranks
among the weakest and least-supported language in
terms of digital technology - along with Irish Gaelic,
Latvian, Maltese and Lithuanian - according to a report
by the Multilingual Europe Technology Alliance assess-
ing 30 European languages. Iceland’s Ministry of
Education estimates about 1 billion Icelandic krona, or
$8.8 million, is needed for seed funding for an open-
access database to help tech developers adapt Icelandic
as a language option. Svandis Svavarsdottir, a member
of Iceland’s parliament for the Left-Green Movement,
said the government should not be weighing costs
when the nation’s cultural heritage is at stake. “If we wait,
it may already be too late,” she said. —AP

Icelandic language at risk; Robots 
or computers can’t grasp it
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REYKJAVIK: In this photo taken on April 15, 2017, Salome Sigurjonsdottir, 10, tests a
voice-controlled television in an electronics store in Reykjavik. —AP

BEIJING: Photography enthusiasts take photos of a model posing at the
Fujifilm display booth at the China International Photograph and Electrical
Imaging Machinery and Technology Fair in Beijing yesterday. —AP

KUWAIT: Warba Bank’s five-year strategy (2017-2021) relies heav-
ily on upgrading the bank’s digital database and providing elec-
tronic services that meet clients’ needs. Based on that, the bank
has intensified its efforts recently to achieve leadership in offering
e-banking services, and has launched a number of advanced
services to cope with the technological and digital advance-
ments of the global banking sector, and offer more flexible and
easy-to-use transactions that save clients’ time and efforts. 

In order to add more flexibility to banking transactions done
through the bank’s official website ‘Warba Online’ or smart-
phone apps, Warba Bank improved those transactions, making
them clearer and easier to access. Haytham Al-Terkait, Chief
Technology Officer, said on that regard, “The new improve-
ments include adding clear colours around edges and using
detailed text written professionally to describe services and
answer all clients’ inquiries.”

Al-Terkait added that Warba Bank’s initiative in improving its
website and smartphone app helps provide instant service to

meet clients’ growing demand, especially that those electronic
services are labelled under the ‘express’ label. Warba Online
services include: opening an express account in five minutes, an
express pay service that allows clients to transfer funds from
any local bank to their own accounts, and paying credit card
dues or Murabaha premiums using ‘Warba Online’ or smart-
phone app 24/7. As for the beneficiary express service, it allows
the client to add a beneficiary by adding the cell phone number
only through the bank’s website or smartphone app. Clients
can also open accounts online such as Al-Sunbula Account and
deposits.

Meanwhile, Al-Terkait added that clients can also use ‘Warba
Online’ or smartphone app to buy iTunes or Google Play gift
cards, or order ‘Eidiya’ via the ‘Ediya Express’ service that can be
activated at any branch of their choice.

Other services include ‘Update Express’ that allows clients to
upload their Civil ID scan to update their data easily, in addition
to ‘Express Chat’ that allows people to communicate directly

with bank employees for inquiries. Express Finance, a service
offered as part of Warba Bank’s financing solutions, allows
clients to apply for a financing request online and authorize the
bank to view their information through CINET by using their e-
signature; thereby making Warba Bank the first to offer a bank-
ing service based on e-signatures. ‘Cheque Express’ is another
special service through which the client can order cheque
books and receive it at the branch of their choice.

Other services include ‘The Detailed Account Statement’ (to
check bank account activity), ‘Express Transfer’ (to transfer mon-
ey to more than one beneficiary at once) and ‘Express Access’
that allows clients to access their accounts using the fingerprint
feature in their smartphone.

Warba Bank is upgrading all of its services, and has recently
launched a WhatsApp service for direct contact with bank
employees, in addition to the Apple Watch service that can be
accessed using the smart watch. Warba Bank utilizes all avail-
able resources to reach leadership in digital banking sector.


