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KUWAIT: Zain, the leading telecommunications
company in Kuwait, announced the launch of new
and exclusive offers as part of its promotional cam-
paign entitled “A Bundle of Joy this Summer” for the
summer season. The new offers include free smart-
phone devices and double Internet capacities  for
both postpaid and prepaid customers on its most
advanced network.

Zain’s new offers, designed for both postpaid
and prepaid customers, include a number of great
features, including double Internet capacities  for
the same existing prices, as well as the latest and
most advanced smartphone devices for free for
the ultimate summer season and summer vaca-
tion experience.  

As part of the exclusive summer offers for postpaid
customers, Zain is offering an all-new plan that
includes a FREE smartphone device, 10 GBs of 4G LTE
Internet, and 250 local minutes for KD 10 monthly
only. During the summer, the KD 40 monthly plan will
now include two free smartphones, unlimited local

calls, as well as 1 TB of 4G LTE Internet. Postpaid
Internet customers can also now enjoy double
Internet capacities  during the summer season and
for the same existing prices, starting at 500 GBs
(instead of 250 GBs) for KD 6 only with a commit-

ment.  The new summer offers also include great fea-
tures for prepaid customers, including double 4G LTE
Internet capacities  for the same existing prices on all
eeZee plans, starting at 10 GBs (instead of 5 GBs) for
KD 5 only. In addition, new eeZee customers will get

free KD 5 credit and free 5 GBs Internet when they
purchase a new prepaid line. 

eeZee Internet customers can now enjoy triple the
Internet capacities  at 60 GBs during the daytime and
60 GBs during the nighttime (instead of 20 GBs for
each timing) for KD 5 monthly only without any com-
mitments.  Zain’s new offers on its most popular post-
paid and prepaid plans are part of the company’s
commitment to offer the most flexible and competi-
tive offerings in the market, reinforcing its leadership
position and its pledge in offering the best services
and offers to meet customers’ practical and personal
telecommunications needs.

The new offers were specifically designed to
complement the needs and aspirations of the
largest family of subscribers in Kuwait. By launching
the new summer offers, Zain aims at creating a new
concept for the services it offers, as well as offering
convenience with flexible and convenient plans
that meet the different personal and professional
needs of customers. 

Zain launches exclusive summer offers  

Exclusive offers on postpaid, prepaid and Internet plans

KUWAIT: Kuwait Finance House (KFH) won “Best
Consumer Digital Bank in the Middle East 2017”
Award from Global Finance Magazine.  Regional
and Global winners, and Global Sub-Category
winners, will be revealed on 2 November in
London at Global Finance’s Best Digital Bank
Awards dinner.

KFH was chosen among entries evaluated by
a world-class panel of judges at Infosys, a global
leader in consulting, technology and outsourc-
ing. Global Finance editors were responsible for

the final selection of winners in the first round.
Global Finance selected KFH based on the fol-
lowing criteria: strength of strategy for attract-
ing and servicing digital customers, success in
getting clients to use digital offerings, growth of
digital customers, breadth of product offerings,
evidence of tangible benefits gained from digi-
tal initiatives, and web/mobile site design and
functionality. Joseph D Giarraputo, publisher and
editorial director of Global Finance said “Digital
banking is here to stay, and this year’s winners
illustrate the importance of relentless innovation
in products, systems and services. Corporate and
retail clients expect transformative new solu-
tions, and this year’s winners consistently deliver
on those expectations.”

KFH offers over 180 e-services to customers.
KFH has recently launched a novel approach of
banking services; XTM that allows customers to
conduct their transactions and perform many
banking services in minutes in a very modern
way using advanced tools through visual and
audio communication options. 

The bank launched ‘Mobile Wallet Payment
Service’ that enables KFH customers to pay for
their purchases by simply tapping their smart
phones at Point of Sale (POS) terminals
equipped with Near Field Communication (NFC)
technology. KFH launched Visa Checkout service,
which enables quick, safe and secure online pay-

ment. The bank has launched several other inno-
vative digital banking services. 

KFH will continuously improve its services and
keep abreast with latest banking technology in
order to meet the aspiration of its customers
while maintaining its pioneering position as a
world leading Islamic financial institution.

It is worth noting that Global Finance
Magazine is a monthly magazine founded in
1987. It provides a valuable source of data on
192 countries.  With vast experience in interna-
tional financial markets, it helps corporate lead-
ers, bankers and investors chart the course of
global business and finance.

KFH was established in Kuwait in 1977 and is
enlisted in the Kuwait Stock Exchange. KFH
Group is a global pioneer in the field of Islamic

banking services, where it offers a wide array of
Islamic products and services, not to mention a
high standard of innovation and client service.

KFH manages its operations in the GCC, Asia,
and Europe through over 480 branches, includ-
ing KFH-Turkey, in order to offer services for the
bank’s clients in Turkey, Malaysia, Saudi Arabia,
Bahrain, Germany, Jordan, and Dubai.

KFH’s mission is to achieve highest levels of
excellence and innovation in the field of client
service, while developing common interest for
all those concerned with the financial institu-
tion. KFH’s vision is to spearhead the global
development in Islamic financial services, and
to upgrade the bank into the level of becom-
ing the most sustainable profitable Islamic
bank in the world. 

KFH wins ‘Best Consumer Digital 

Bank in the Middle East 2017’ 

Bank bags award from Global Finance
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KUWAIT: Gulf Bank has announced hold-
ing its second quarterly Salary Account
Draw tomorrow, (Monday 7) live on 88.8 FM
‘Rabaa Al-Diwaniya’ show at 2PM, to
announce the lucky winner of its KD 25,000
cash prize, in the presence of a representa-
tive from the Ministry of Commerce and
Industry. 

The Gulf Bank’s salary account is tailored
for Kuwaiti customers, and allows them to
benefit from a number of unique offers by
transferring their salaries to Gulf Bank. 

The salary account offer gives new cus-
tomers the opportunity to either receive a
KD 100 cash gift upon transferring their
salaries to Gulf Bank or an interest free
loan. Customers must have a minimum
salary of KD 500 and are fully eligible for

the offer following their first salary transfer
to Gulf Bank. Customers can also enjoy a
one year free of charge Visa or MasterCard
credit card, as well as a chance to apply for
loan up to KD 70,000, or a consumer loan
up to KD 15,000. 

Existing and new customers who trans-
fer their salaries to Gulf Bank are automati-
cally enrolled in the quarterly draws and
have the chance to win valuable cash
prizes, including three quarterly prizes of
KD 25,000, in addition to Kuwait’s largest
salary prize of KD 250,000 in the last draw.

The third Salary quarterly draw for the
prize of 25,000 will be held on 6 November,
2017,  while the final Salary’s draw for the
largest prize of KD 250,000, will be held on
8 February, 2018. 

Gulf Bank’s quarterly salary 

account draw tomorrow 

Draw live on 88.8FM’s ‘Rabaa Al-Diwaniya’ show

KUWAIT: Kuwait Finance House (KFH)
announced 14 winners of the seventh draw
of the new banking cards summer cam-
paign themed “Get Back Double the Value
of your Purchases”. The campaign was
launched in an attempt to encourage
clients to use KFH credit, prepaid and debit
cards while making purchases in Kuwait
and overseas.

The winners are: Hessa Alkindari, Luluwa
Alderei, Ali Alenezi, Norah Alnafisi, Elegbita
Alqadiri,  Ahmad Alshoayb and Yousef
Alansari. 

The campaign that lasts for 120 days
gives KFH customers chances to enter draw
to win double cashback up to KD 2000 dai-
ly.  KFH Credit and Prepaid cards used for
domestic and international purchases and
KFH Debit cards used for international pur-
chases are eligible for the draw. For every
KD 1 spent locally earns 1 chance and every
KD 1 spent internationally earn 3 chances
to enter the daily draw.

This campaign is part of KFH efforts to

reward its clients and grant them addition-
al value; thus achieving customer satisfac-
tion and boosting their confidence. The
campaign also aims at enhancing the
bank’s presence especially that it domi-
nates the largest market share in the field
of banking cards. KFH strives to continu-
ously offer its clients new promotions and
discounts in order to distinguish them
among peers, not to mention to further
bolster bank’s leading position in the field
of banking cards.

KFH marketing campaigns play a signifi-
cant role in underlining KFH’s principles
that include boosting sales, and benefitting
clients and merchants. It is worth noting
that KFH has won several awards in the
field of banking cards which reiterates its
success and efficiency in banking cards
market. KFH enjoys high confidence and
leadership in the market in addition to high
quality products which have enabled it to
achieve growth in cards market and
increase the number of customers. 

KFH announces cards summer 

campaign 7th draw winners 

KUWAIT: Building on its strate-
gy which focuses on offering
easier,  s impler and superior
customer service, ABK officially
opens the doors  of  i ts  new
branch located in the Al-Hamra
Buidling in Salem Al-Mubarak
Street in Salmiya today, replac-
ing the previous branch in the

Al-Mul la  Complex.  The new
branch which is larger and offers
easy access is the 31st branch in
Kuwait. ABK now has a total of
72 branches across the region
with 31 in Kuwait, 2 in the UAE
and 39 in Egypt as well as a total
of 138 ATMs strategically located
across Kuwait. 

ABK relocates to a new 

branch in Salmiya

WASHINGTON: A drop in the unem-
ployment rate to a 16-year low raises
a tantalizing question about the job
market: How much better can it get?
Earlier this year, economists worried
that the low unemployment rate
meant businesses would struggle to
find workers and that would drag
down the pace of hiring. Those fears
were heightened by a tiny job gain
in March and modest hiring in May.

Yet Friday’s jobs report suggests
such concerns are premature.
Employers added 209,000 jobs, after
a solid gain of 231,000 in June, the
Labor Department said. The unem-
ployment rate ticked down to 4.3
percent, from 4.4 percent, matching
the low reached in May. The US
economy is benefiting from steady
growth around the world, with
Europe and Japan perking up and
China’s economy stabilizing.
Corporate revenue and profits are
growing too, and the stock market
has hit record highs.

Economists were particularly
encouraged by the fact that more
Americans are coming off the side-
lines and finding jobs. For the first
few years after the recession, many
of the unemployed stopped looking

for work. Some were discouraged by
the lack of available jobs. Others
returned to school or stayed home
to take care of family. The govern-
ment doesn’t count those out of
work as unemployed unless they are
actively searching for jobs.

That trend began to reverse last
year and has continued into 2017. To
many economists, that means
robust hiring could continue for
many more months, or even years.
“There’s more people willing to work
than the unemployment rate would
have you believe,” said Nick Bunker, a
senior policy analyst at the
Washington Center for Equitable
Growth, a liberal think tank.

President Donald Trump celebrat-
ed the data in a tweet shortly after
the numbers were released.
“Excellent Jobs Numbers,” he wrote,
“and I have only just begun.”

Trump technically tweeted too
early: His comment was posted at
8:45 am, just 15 minutes after the
report was released. Federal rules
specify that White House officials
should wait for an hour before pub-
licly commenting. The rule is intend-
ed to allow the data to be released
without political spin. — AP

LONDON: Talk of trade war looks here to
stay for the time being, especially as
data over the coming week seems more
likely than not to aggravate US President
Donald Trump’s gripes with China and
Germany. While global trade has bub-
bled back into life after a lean few years,
so too have fears of protectionism, leav-
ing financial markets wary in an other-
wise improving global economy.

German Foreign Minister Sigmar
Gabriel said last month it was a cause of
“great concern” that the United States
could start a trade war with Europe,
while tension between Washington and
Beijing has escalated.

In the last week US senators from
both sides of the house urged Trump to
stand up to China as he prepares to
launch an inquiry into its intellectual

property and trade practices in coming
days. At the moment, the working
assumption for most investors is that
international cooperation will win the
day - as the International Monetary Fund
pushed for earlier this year - before a
full-blown trade war starts. “Do I think
that the US will be dumb enough to go
ahead and put in place a series of meas-
ures which will act as an obstacle to
trade with these countries? I suspect
not,” said Peter Dixon, global financial
economist at Commerzbank in London.

The United States posted a much
smaller goods trade deficit than expect-
ed for June, helped by an improvement
in exports.

But this may be eclipsed by figures
from China and Germany due in com-
ing days. — Reuters

Drop in US jobless 

rate raises question

No let-up likely in Trump trade war talk


