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KUWAIT: Zain Group, the leading mobile telecom-
munications pioneer with operations in eight mar-
kets across the Middle East and Africa, announced
its consolidated financial results for the six months
to 30 June, 2017. The company ended the period
serving 45.2 million customers.

For the first six months of 2017, Zain Group
generated consolidated revenues of KD 508 mil-
lion ($1.67 billion) down 8 percent year-on-year (Y-
o-Y) in KD terms. The Group’s consolidated EBITDA
for the period reached KD 212 million ($695 mil-
lion), down 17 percent Y-o-Y in KD terms, reflecting
an EBITDA margin of 41.7 percent. Consolidated
net income remained stable at KD 82 million ($270
million). Earnings per share for the half-year stood
at 21 dils (USD 0.07). 

For the first six months of 2017, foreign curren-
cy translation impact, predominantly due to the 61
percent currency devaluation in Sudan from 6.4
(SDG /USD), in H1 2016 to 16.5 cost the company
$305 million in revenue, $131 million in EBITDA
and $58 million in net income.

Excluding this currency translation impact, Y-o-
Y revenues and net income would have grown by
8 percent and 21 percent respectively for H1, 2017. 

Group Key Performance Indicators (KD and
USD) for the second quarter of 2017.  In Q2 2017,
Zain Group recorded consolidated revenues of
KD 261 million ($860 million), down 5 percent
compared to the same period in the previous
year. EBITDA for the quarter reached KD 104
million ($344 million), down 21 percent Y-o-Y in
KD terms, reflecting an EBITDA margin of 40
percent. Net income for the quarter amounted
to KD 44 million ($145 million), down 2 percent
Y-o-Y in KD terms reflecting earnings per share
of 11 fils ($0.04).

For the second quarter of 2017, foreign curren-
cy translation impact, predominantly due to the 61
percent currency devaluation in Sudan cost the
company $157 million in revenue, $62 million in
EBITDA and $25 million in net income.

Excluding the above-mentioned currency
translation impact, Y-o-Y revenues and net income
would have grown by 12 percent and 15 percent
respectively for Q2, 2017. 

Key Operational Notes for H1 2017:
1. Launch and expansion of high-speed 4.5G

LTE networks across key markets saw Zain Group
data revenues (excluding SMS and VAS) increase 4
percent Y-o-Y, representing 25 percent of the
Group’s consolidated revenues 

2. Zain Saudi Arabia’s turnaround and cost opti-
mization program, combined with network
upgrades and new data monetization initiatives
bolstered key financial indicators 

3. The significant currency devaluation
impact in Sudan at the beginning of November
2016 negatively affected Zain Group’s H1 and Q2
2017 financial results. Nevertheless, Zain Sudan
continues to perform exceptionally well in local
currency terms

4. Intense price competition in Kuwait cou-
pled with additional operational costs in net-
work expansion and upgrades hampered the
operation and consequently Zain Group’s over-
all financial metrics

5. The continued social unrest in Iraq, coupled
with intense price competition affected all key
financial indicators from the operation. Similarly,

social unrest and currency devaluation impacted
Zain South Sudan results

6. Zain launched iflix, the leading
Streaming Video on Demand (SVoD) service
for emerging markets, across several markets.
This follows the announcement earlier in the
year that Zain and iflix had formed a joint ven-
ture entity named ‘iflix Arabia’

Commenting on the results, the Chairman
of the Board of Directors of Zain Group,
Mohannad Al-Kharafi said, “The company’s per-
formance in the first half has been satisfactory
given the various operational and forex chal-
lenges we face across our footprint. It is our
focus on innovation, customer service, and the
driving of efficiencies that allows us to consis-
tently deliver strong operational results and
maintain our leadership position in the majori-
ty of our markets. The Board is working closely
with management to continually evaluate new
business and value-creating opportunities.”

Bader Nasser Al-Kharafi, Zain Vice-Chairman
and Group CEO commented, “The first six-months
of 2017 produced some defining positive develop-
ments such as the progress being achieved
through the turnaround program in Saudi Arabia
and robust growth in our data monetization,
Enterprise (B2B), and smart city initiatives in several
key markets.” 

The Group CEO added, “Our revenues reached
KD 508 million with an EBITDA margin of 41.7 per-
cent, and data revenues continue to grow which
now represents 25 percent of our total revenues. It
is unfortunate that one main factor outside of our
control, namely the Sudan currency devaluation

issue, has impacted overall performance consider-
ing the sound operational progress and transfor-
mation we have undertaken across all our markets.
At the same time, the various operational manage-
ment teams are focused on dealing with such
costly and unavoidable socio-economic chal-
lenges across several key markets and are laying
the foundations to take full advantage of improv-
ing conditions, once they occur.”

Bader Al-Kharafi concluded, “We also entered
into several key strategic partnerships and
ramped up our investment in digital technolo-
gies to further maximize the output of our mod-
ern networks with the aim of improving the cus-
tomer experience and future-proofing the com-
pany’s growth. The Board and executive manage-
ment strongly believe in our strategic direction to
unlock the many lucrative opportunities in the
connected society space and look forward to the
second half of the year with optimism as we
deliver further on our transformation objectives
in becoming a digital lifestyle operator.”
Operational review of key markets for the six
months ended 30 June, 2017.

Kuwait: Maintaining its market leadership,
Zain Kuwait saw its customer base serve 2.6 mil-
lion customers. The first half of the year was char-
acterized by intense price competition coupled
with additional operational costs in network
expansion and upgrades, which impacted the
operation’s financial performance for the period.
Nevertheless, Zain Kuwait remains the Group’s
most profitable operation with revenues reach-
ing KD 167 million ($549 million), EBITDA
amounting to KD 66 million ($215 million) and

net income came in at KD 39 million ($128 mil-
lion). Zain Kuwait’s EBITDA margin stood at 39
percent at the end of the six-month period, with
data revenues (excluding SMS & VAS) accounting
for 32 percent of total revenues. Notably, during
the second quarter of 2017, Zain Kuwait’s finan-
cial performance was better than the first quarter
of the year due to diversification of innovative
broadband offerings and increased revenues
from new business streams. Zain Kuwait was
awarded and is currently implementing a smart
meter project, in one of the sector’s largest ICT
projects for the country’s Ministry of Electricity
and Water. This Smart Meter project is a key step
of the company’s strategic plans to deploy smart
city solutions in Kuwait and beyond.

Iraq: Despite the exceptional socio-econom-
ic circumstances coupled with the continua-
tion of intense price competition, Zain Iraq
achieved $523 million revenues due to the
impressive growth in data usage and numer-
ous customer acquisition initiatives in the
northern regions of the country. The opera-
tion’s efficiency drive saw EBITDA reach $179
million, reflecting a 34 percent EBITDA margin.
Net income amounted to $11 million for the
period. Zain Iraq leads the market serving 12.9
million customers, which represented an
impressive 15 percent Y-o-Y increase.

Sudan: A significant 61 percent currency
devaluation in Sudan from 6.4 (SDG /USD) to 16.5
(rate change started at the beginning of
November 2016) affected this operation’s finan-
cial results in USD terms for the first six months of
2017. Nevertheless, in local currency (SDG) terms,
the operator continues to perform remarkably
well as revenues grew by 38 percent Y-o-Y to

reach SDG 3.4 billion ($213 million, down 44 per-
cent in USD terms) for the first six months of
2017. EBITDA increased by 22 percent to reach
SDG 1.3 billion ($81 million, down 50 percent in
USD terms), and net income increased by 14 per-
cent to SDG 545 million ($34 million, down 54
percent in USD terms). Data revenues (excluding
SMS and VAS) accounted for 15 percent of total
revenues, with an impressive annual growth rate
of 69 percent. The operation saw its customer
base expand 3 percent to reach 12.9 million. 

Saudi Arabia: The turnaround and cost opti-
mization program in place at the operation, com-
bined with investment in network upgrades and
the introduction of appealing data monetization
initiatives bolstered all key financial indicators in
H1, 2017. The operator recorded its first-ever half
yearly net profit of $14 million, compared to net
losses $154 million in H1 2016. Revenues for the
period were up by 9 percent, reaching $1.04 bil-
lion. The company recorded a significant 59 per-
cent increase in EBITDA to reach $346 million in
H1 2017. The company’s EBITDA margin rose to
33 percent, up from 23 percent in H1 2016. The
introduction of the biometric identification
requirement during the year and the impact of
seasonality saw the operator’s total customer
base shrink by 15 percent, to stand at 9 million
customers at the end of June 2017. Impressively,
the operator witnessed a 42 percent rise in data
revenues (excluding SMS and VAS) Y-o-Y, repre-
senting 50 percent of total revenues.   

Jordan: Zain Jordan grew its customer base by
3 percent Y-o-Y, serving 4.2 million customers at
the end of June, and maintaining its market lead-
ing position despite intense price competition. Y-
o-Y revenues increased 2 percent to reach $241
million, with EBITDA up 1 percent to reach $116
million, reflecting an impressive 48 percent EBIT-
DA margin. Net income decreased 5 percent to
$48 million for the six-month period. With the
continual expansion of 4G services across the
country, data revenues (excluding SMS & VAS)
represented 37 percent of total revenues, up by
15 percent Y-o-Y. 

Bahrain: Zain Bahrain generated revenues of
$100 million for the first six months of 2017, up
17 percent Y-o-Y. EBITDA for the period amount-
ed to $30 million, down 8 percent, reflecting an
EBITDA margin of 30 percent. Net income
amounted to $4 million, reflecting a 21 percent
decrease. Data revenues (excluding SMS & VAS)
increased 36 percent Y-o-Y, representing 43 per-
cent of overall revenues.  

Zain Group records stable net
income of KD 82m for H1 
Revenues reach KD 508m with EBITDA margin of 41.7%

• In line with expectations, significant currency devaluation in Sudan impacts overall
results. Excluding the currency translation impact, revenues and net income for first six
months would have been up by 8% and 21% respectively

• Data revenues continue to grow, representing 25% of total Group revenues
• Zain Saudi Arabia’s turnaround program catapults operation to profitability, with Sudan

performing exceptionally well in local currency terms

Zain Group Chairman Mohannad Al-Kharafi Zain Vice-Chairman & Group CEO Bader
Al-Kharafi

K U WA I T: Nat ional  Bank of  Kuwait -
Bahrain (NBK Bahrain), the branch of NBK
Group in Bahrain, reported net profits of
$122 million (BHD 46.067 million) for the
first half of 2017 compared with $92 mil-
lion (BHD 34.772 million) for the same
period of 2016, a growth of 32.5  percent
year-on-year.

NBK-Bahrain’s total assets increased by
21.4  percent y-o-y to $14.226 billion (BHD
5.359 billion), compared with $11.716 bil-
lion (BHD 4.414 billion) for the same peri-
od of previous year. While total sharehold-
ers’ equity increased by 24.7  percent y-o-y
to $1.448 billion (BHD 0.545 billion) com-
pared with $1.161 billion (BHD 0.437 bil-
lion) for the same period of previous year.
Customer deposits increased by 13.3  per-
cent y-o-y to $6.930 billion (BHD 2.610 bil-
lion) compared with $6.117 billion (BHD
2.304 billion) for the same period of previ-
ous year.

Isam Al-Sager,  NBK Group Chief
Executive Officer said “NBK-Bahrain contin-
ues its solid performance achieving high
growth in its profits and key financial indi-
cators. The Bank’s strong results affirm the
success of NBK Group’s regional expansion
strategy despite economic and geopoliti-

cal challenges.”
Al-Sager confirmed that “NBK-Bahrain”

profits are driven mainly by operating
banking revenue which proves to be fruit-
ful despite challenges imposed by the
operating environment. “The Bank targets
to solidify its position in Bahrain by grow-
ing core banking business activities in the

coming period” Al-Sager added.
Al-Sager also added that “NBK-Bahrain”

is increasingly contributing to NBK Group
profits. Going forward, the Bank will con-
tinue to focus on improving the banking
services offered in Bahrain bringing its
standards to NBK Group’s best in class
service quality at the regional and interna-
tional levels. 

Ali  Fardan, NBK-Bahrain General
Manager, said “This strong performance
reflects our conservative management as
we have consistently focused on our core
business and ways to diversify sources of
income. We continue to grow our opera-
tions locally by developing new products
to serve our customers benefiting from the
support of NBK Group.” 

NBK has been present in Bahrain since
1977 and enjoys strong and historical rela-
tionships with the major Bahraini and
international companies. Al-Fardan added.

NBK continues to enjoy collectively one of
the highest ratings among all banks in the
Middle East from the three international
rating agencies Moody’s, Fitch Ratings and
Standard and Poor’s. The Bank’s ratings are
supported by its high capitalization, pru-
dent lending policies, and its disciplined
approach to risk management, in addition
to its highly recognized and very stable
management team. NBK was also named
among Global Finance’s list of the 50 safest
banks in the world for the eleventh con-
secutive time and was awarded as the Best
Bank in Kuwait in 2016 by the Banker,
Euromoney and Global Finance.

NBK enjoys the widest banking pres-
ence with a local and international net-
work reaching 4 continents. NBK’s interna-
tional presence spans many of the world’s
leading financial centers including New
York, Europe, GCC, Middle East, Singapore
as well as China (Shanghai). 

NBK-Bahrain reports net profits of $122m for H1

Isam Al-Sager Ali Fardan


