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KUWAIT: National Real Estate
Company (NREC), a leading
regional developer with $2 billion
in projects under development in
the UAE, Egypt and other markets,
yesterday released its financial
results for the first half of 2017.

H1 2017 Financial 
Highlights (YoY)

● Operating Revenue: KD9.6 million, down 35.7% 
● EBITDA: KD8.7 million, down 9.5% 
● Net profit to shareholders: KD7.5 million, down

1.6% 
● Earnings per share (EPS) of 7.96 fils 
Q2 2017 Financial Highlights (YoY)
● Operating Revenue: KD5.4 million, down 29.1% 

● EBITDA: KD 4.2 million, down 17.2% 
● Net Profit to shareholders: KD3.7 million, down 7.4% 
● Earnings Per Share (EPS) of 3.92 fils
Comment ing on the  resul ts  and out look ,

Samuel Sidiqi, CEO of NREC said: “We are pleased
to report that for the first half of the year, our
results have met management expectations and
are in line with our business plan. Both our asset
management and development businesses across
the region are healthy and exhibit strong growth
prospects.

“In Egypt, the economy continues to improve
which has positively impacted our local operations.
At Grand Heights, our 3.8 million square meter resi-
dential community, we have sold 961 residential units
since inception representing a cumulative sales value
of EGP3.2 billion and 146 units have been delivered as

of June 30, 2017.  “Our income generating businesses
in Kuwait and Jordan continue to perform well. In
Kuwait, we generated revenues of KD 5.4 million in
H1 2017 and have secured several key tenant
renewals. Additionally in Lebanon, our revenues of
KD1.6 million in H1 2017 were up sharply due to
strong sales at our developments.

“In Abu Dhabi, the development of the two million
square foot Reem Mall is moving ahead steadily hav-
ing secured leasing agreements with top retail groups
in the region such as Landmark, Dubai Holdings,
Majid Al Futtaim and many others. Reem Mall will
house more than 450 stores including 85 restaurants,
a large hypermarket, and family entertainment zones
that include the world’s largest indoor snow-play
park. Looking ahead, we maintain our favorable out-
look across our core markets this year.”

NREC announces H1 2017 earnings
Operating revenue KD9.6m; net profit KD7.5m 

Samuel Sidiqi

KUWAIT: Gulf Bank held its Al-Danah daily
draws on 13 August 2017 announcing the
names of its winners for the week of 6
August - 10 August 2017. The Al-Danah dai-
ly draws include draws every working day
for two prizes of KD 1,000 per winner.  

The winners are:  
(Sunday 6/8): Reem Bilal Fayyad Al-Helo,

Fatimah Abdulreda Abdullah Ashkanani
(Monday 7/8): Ali Abdullah Saad Al-

Subaiti, Ammah Yousef Rajab Al-Buloushi
(Tuesday 8/8): Ibrahim Ahmad Ibrahim

Al-Rashed, Hayfa Sagar Ali Al-Ghanim
(Wednesday 9/8): Abdulmajid Morad

Haji Ashkanani, Deema Mubarrak Al-Mulim
(Thursday 10/8): Saad Marzouk Ayad Al-

Rashidi, Anil Kumar Valerian
Gulf Bank’s Al-Danah 2017 draw lineup

includes daily draws (2 winners per work-
ing day and each receive KD 1,000). Al-
Danah’s 3rd Quarterly Draw for the prize of
KD500,000 will be held on 28 September.
The final Al-Danah draw for KD 1 million
will be held on 11 January, 2018 whereby
the Al-Danah millionaire will  be
announced.  Gulf Bank encourages you to
increase your chances by depositing more
into your Al-Danah account, immediately
from any local bank, using the new ePay
(Self-Pay) service, which is available on Gulf
Bank’s Online and Mobile Banking.

Five reasons why the Al-Danah
account is the Best:

1) Kuwait’s single biggest yearly cash

prize of KD 1 million and the largest inter-
national bank prize according to Guinness
World Records

2) Kuwait’s biggest quarterly cash prizes,
up to KD 500,000 

3) Two winners of KD 1,000 every work-
ing day

4) The most chances to win
5) Only Bank that transfers your chances

to win from the previous year to the cur-
rent year

Only Al-Danah makes millionaires. 
Al-Danah also offers a number of unique

services including: the Al-Danah Deposit
Only ATM card which helps account hold-
ers deposit their money at their conven-
ience; as well as the Al-Danah calculator to
help customers calculate their chances of
becoming an Al-Danah winner. 

Gulf Bank’s Al-Danah account is open to
Kuwaiti and non-Kuwaiti residents of
Kuwait. Customers require a minimum of
KD 200 to open an account and the same
amount must be maintained as for cus-
tomers to be eligible for the upcoming Al-
Danah draws. If the customer’s account bal-
ance falls below KD 200 at any given time, a
KD 2 charge will be made on a monthly
basis to the account until the minimum
balance is met. Customers who open an
account and/ or deposit more will enter the
daily draw within two days. 

KHARTOUM: Sudan’s annual inflation rate rose to 34.23
percent in July from 32.63 in June, the central statistics
office said yesterday, partly reflecting the postponement of
a US decision on whether to lift economic sanctions per-
manently. The Sudanese pound has weakened and prices
have climbed since the United States said on July 11 it was
deferring the sanctions decision for three months.

“The prices are increasing on a daily basis, and we can’t
live like this. Our income is the same ... and the govern-
ment doesn’t care about the people, and we don’t know
what will happen or what we should do to be able to live,”
said Rabab Ahmed, a 38-year-old day labourer.

Sudan says it has complied with all US demands for lift-
ing sanctions over human rights and other issues, which
have been in place for 20 years and have hobbled the
economy. Former US President Barack Obama temporarily
lifted the sanctions for six months in January, suspending a
trade embargo, unfreezing assets and removing financial
sanctions. But the United States said in June it was still
“very concerned” about human rights. —Reuters

Every day, thousands of passengers in the
Middle East will board a flight bound for
any one of the hundreds of destinations

served by the region’s airlines. For some, the
experience will offer nothing out of the ordinary,
including the tiredness and jet lag associated
with long-haul travel. Others, however, will fare -
and feel - better. Blake Emery, Director of
Differentiation Strategy for Boeing Commercial
Airplanes, looks at how innovation has shaped a
better passenger experience. 

What makes an airplane journey memorable?
Was it the comfort of the seat, the quality of
service, or the in-flight entertainment.  Since the
earliest days of air travel, the expectations of the
flying public has largely remained unchanged:
safety, cabin comfort, and in-flight service.  

While flying has never been safer, and airlines
in the Middle East have set a high bar for both
the quality of service and the standard of their
cabins, there was still a need for aircraft manu-
facturers to step up and further enrich the cabin
experience. This wasn’t about building bigger
airplanes; it was about designing better ones
that rely on innovation and attention to detail to
truly improve the passenger journey.   

Think about your most recent flight: did you
feel a sense of relief after walking down the nar-
row confines of the jet-way and boarding the air-
craft to be greeted by an open area with high
ceilings? Did you then comfortably settle into
your seat, taking in the roomy cabin around you,
instead of crouching to slide down your row, all
the while dreading the next few hours? And
when you got to your destination, did you feel
less tired and jet-lagged than you expected to?

If the answer to all the questions is affirmative,
it was very likely that you were experiencing the
Boeing 787 Dreamliner and its Boeing Sky
Interior. The sense of relief you felt when stepping
onboard the plane was the result of using an age-
old architectural technique - compression and
release - commonly employed in the construction
of religious monuments and modern hotels. After
queuing through the tunnel-like bridge, the air-
craft’s entrance is specifically designed to give
passengers a psychological sense of relief and
space when they board the plane. 

Wider cabin
The space and comfort you experienced are

the results of a wider cabin, the largest windows
currently in the sky, sculpted sidewalls for added
enhancement, and spacious overhead storage
bins which don’t protrude inconveniently over
the seats, folding instead into the ceiling and
walls. Even the latches on the bins have been
given careful consideration and are designed to
operate whether a passenger pulls or pushes
them, opening the stowage in a carefully timed
manner. 

The uniquely lower cabin altitude that better
matches what your body is used to on the
ground, and the human-centric cabin lighting
which, depending on the time of the day, will
emit soothing hues of the airlines’ choice, helped
reduce your tiredness and symptoms commonly
associated with jetlag.

Although the flying public will take many of
these features for granted, each element of the
cabin’s design - however mundane it may seem -
is intended to unconsciously appeal to the pas-
sengers’ psyche, improving their in-flight wellbe-
ing. Each aspect is meticulously well-thought-
out and refined, using a combination of science,
passenger feedback, and practicality, with the
goal of contributing to the overall customer
experience.

By placing emphasis on the details that mat-
ter to the comfort and well-being of the passen-

ger, we always strive to better that journey for
the people who travel on our airplanes. And
when airplanes - such as the Dreamliner and the
777X - set new benchmarks for passenger com-
fort, they do so entirely by design. 

SHANGHAI: Trade tensions between
Washington and Beijing may be running
high but Corporate America is finding
China to be a reliable source of profit
growth this year.

Whether they sell construction equip-
ment, semiconductors or coffee, many
major US companies have reported
stronger second-quarter earnings and rev-
enue from their Chinese operations in
recent weeks. They are benefiting from a
Chinese economy that is growing at almost
7 percent, several times the rate of US
expansion, a Chinese housing boom, and a
slide in the US dollar,  which makes
American exports more competitive and
increases dollar earnings once they are
translated from foreign currencies.

Chinese President Xi Jinping’s ambitious
plan to build a new Silk Road that will
improve links between China and dozens
of countries in Asia and Europe, and
includes many billions of dollars of new
roads, bridges, railways and power plants -
is also helping American firms to sell heavy
equipment and other products. Caterpillar
Inc, a bellwether for industrial demand in
China and beyond, reported its sales in
Asia-Pacific rose 25 percent in the second
quarter - thanks to China. Shipments of
large excavators to Chinese customers more
than doubled in the first half of the year.

“We now expect demand in China to
remain strong through the rest of the year,”
Brad Halverson, Caterpillar’s group presi-
dent and chief financial officer, told
investors. Caterpillar ’s Japanese rivals
Komatsu and Hitachi Construction
Machinery Co reported similar strength in

demand for heavy machinery. Komatsu’s
China sales almost doubled in the firm’s
April-June quarter.

“China’s grown pretty well relative to the
US over this period and the currency’s rela-
tionship has changed in favor of the US
companies,” said Jim Paulsen, chief invest-
ment strategist at the Leuthold Group in
Minneapolis.

Discrimination clams
Chinese companies are also benefiting

from the robust domestic economy. For
example, Chinese auto manufacturer
Geely Automobile Holdings announcing
last week that its July sales climbed 89
percent from the year-earlier-month.
Geely and many other major Chinese
companies report their results in the next
few weeks. American companies in China
have been collectively reporting better
prospects even as they complain that the
Chinese authorit ies are not al lowing
them enough access  to par ts  of  the
Chinese market  and discr iminating
against them as they seek to compete
against Chinese rivals.

The Trump administration has been con-
sidering punitive tariffs against a range of
Chinese goods but it has held off on taking
action after Beijing backed tougher United
Nations Security Council sanctions against
North Korea earlier this month.

And despite some negatives in the Sino-
US relationship, a July report by the
American Chamber of Commerce in
Shanghai showed that 82 percent of US
companies in China expect revenues to
increase this year, up from 76 percent a

year ago. “In general China is still a growth
market for lots of US goods and services...
the Chinese consumer is driving more and
more the growth in China itself - that’s a
very positive shift in compositional growth
for a lot of US companies that do provide
goods and services for consumers, as
opposed to building skyscrapers,” said Joe
Quinlan, head of thematic investing at
Bank of America, US Trust.

In the chip industry, Skywork Solutions,
which according to Goldman Sachs gets
about 85 percent of its sales from China,
reported its fiscal third-quarter revenue
rose 20 percent, thanks in part to demand
from Chinese phone maker Huawei. And
Qualcomm, which gets around two thirds
of its revenue from China, said last month
that China remained a strong growth story
for the company.

And many other foreign companies are
also doing well. The European liquor indus-
try is benefiting from a resurgence in
Chinese consumer demand. Remy
Cointreau, which battled a steep slowdown
in China after Xi launched an anti-corrup-
tion drive in 2012 - hitting a lot of lavish
wing and dining by businesses - said it saw
a “clear improvement in consumption
trends” this year.

“We see the fast-growing upper middle
class driving strong consumption growth for
our upmarket cognac brands,” the compa-
ny’s Chief Financial Officer Luca Marotta said
last month. Closer to home, Kweichow
Moutai, the Chinese maker of the liquor bai-
jiu and the world’s largest alcohol firm by
value, saw first half profits gain 27.8 percent.

Chinese stock market gains this year

have in turn helped confidence among
retail investors. “I feel the wider economy is
improving,” said Ding Mingwei, 26, a man-
ager at an education technology company
in Shanghai. Ding, who says his own invest-
ments are up this year, now plans to spend
more on hotels, dining out and funding
hobbies such as playing the guitar.

For some companies, China growth
helped to offset problems elsewhere.
Starbucks U.S. growth cooled in the third
quarter but same-store sales for the coffee
chain in China surged 7 percent.

Among the Japanese companies to ben-
efit, Sony’s sales in China were up just
under 50 percent in the three months to
June, making it the electronic group’s
fastest-growing geographic segment.

Competition intensifies
There are some sectors that are proving

a tougher slog for foreign companies.
Major international automakers, even those
reporting increased revenues, have pointed
to squeezed margins in one of the world’s
most competitive markets. US automaker
General Motors, for example, saw a strong
April-June quarter, but said it faced “pricing
challenges”.

And some economists warn that it is
unclear how long the Chinese economy
and the markets can keep their buzz. “The
strong rebound is largely being driven by
the property market and export growth,
which both seem unsustainable,” said
Nomura Chief China Economist Yang
Zhao in Hong Kong. He said he expects
China’s economic growth to cool by the
fourth quarter. — Reuters

LONDON: After this week ’s war of
words between the United States and
North Korea triggered the biggest fall in
global stocks since the US presidential
election, investors are wondering what
other off-radar shocks may be waiting to
rock world markets. Although there is lit-
tle sign so far that investors are protect-
ing themselves against a major sell-off,
some say the current environment
masks latent risks.

“Every day, our risk models tell us to
take more risk because of falling volatili-
ty but with markets being where they
are, we have to be very careful in not fol-
lowing them blindly,” said James Kwok,
head of currency management at
Amundi in London. “So we try to project
scenarios on what can go wrong and
where are markets not looking.”

Such has been the extraordinary peri-
od of stability in financial markets in
recent years that world stocks have hit a
series of record highs while gauges of
broad market volatility have plunged to
record lows. That benign investment
environment has been fostered by cen-
tral banks which have pumped vast sums
of cash into economies since the global

financial crisis that began a decade ago,
lifting asset prices globally.

Flows into most asset classes have
already overtaken peaks reached before
the financial crisis. For example, inflows
into active and passive equity funds have
nearly doubled to $10.9 trillion at the
end of June 2017 from a September 2007
peak, according to Thomson Reuters
Lipper data. Inflows into bonds have
meanwhile increased nearly three-fold to
$4.1 trillion in that period.

Gauges of risk
Broad market gauges of risk, such as

the CBOE Volatility Index, better known
as the VIX, and its bond market counter-
part, the Merrill Lynch Option volatility
index remain pinned near record lows
despite a spike this week. But analysts
say low market volatility masks the heavy
weight of options written on these
gauges by investment banks betting that
the calm conditions will persist for a long
time. That has been accompanied by the
growing popularity of inverse-volatility
ETF products, which have doubled in val-
ue this year as market volatility has
cratered. —Reuters

Passenger comfort, by design

Blake Emery, Director of Differentiation
Strategy for Boeing Commercial Airplanes
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shocks after N Korea jolt


