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KUWAIT: Al Mazaya Holding has announced its financial results
for the fiscal year that ended on December 31st of 2016 with the
company reporting a net profit of KWD 10.25 million.

Speaking after the company's board of directors meeting on
February 5, 2017, Board Chairman, Rashid Yaqoub Youssef Al-
Nafisi, said, that in 2016, Al Mazaya Holding managed to main-
tain its robust financial results. He underlined the company's
ability to grow and develop in line with its strategy to keep its
leading market position locally and regionally, and further
strengthen its rich portfolio of balanced revenue streams. Al
Nafisi added that last year, Al Mazaya achieved a net profit of
KWD 10.25 million from KWD 9.32 million, a 10.02% increase
over 2015. Earnings Per Share (EPS) reached 16.51 fils, com-
pared to 15.04 fils in 2015.

"Al Mazaya Holding has achieved new heights with the results
for 2016, proving that our prudent strategy, comprehensive
vision and well-formulated targets are driving growth across all
areas of the business. The company's strategic plan has efficiently
boosted the process of sales, leasing, and delivery, increasing
operating revenue by KWD 55.17 million," he noted. Al Mazaya's
Board Chairman also credited the jump in revenues to strong
marketing campaigns, with huge revenues generated from sales
increasing to KWD 47.81million. 2016 ended with revenues gen-
erated from leasing activities growing by 15.19%; KWD 7.11 mil-
lion compared with KWD 6.17 million for the same period in
2015.

Following the positive financial results achieved for 2016, the
company's board of directors recommended to distribute 8% of
the company's share nominal value in cash for all shareholders,
which is equal to 8 Kuwaiti Fils per share."The decision to distrib-
ute the earnings in cash reflects the company's strength in recur-
ring cash flows and its balanced future planning outlook," he not-
ed. The recommendation shall be raised to the General Assembly
for endorsement after fulfilling the requirements of all state
departments concerned, including the Capital Markets Authority.

Financial Data
Al Nafisi underlined the company's pioneering position in all

its business platforms. During 2016, the company experienced
considerable growth: The successful implementation of its devel-
opments in a number of new markets has tapped over during
the past years. These successes have reflected positively on the

company's total assets which increased to KWD 254.78 million by
the end of 2016 compared with KWD 251.04 million for 2015. The
total ownership stakes reached KWD 119.61 million by the end of
2016 compared with KWD 111.45 by the end of December 2015.

Eng Ibrahim Al Soqabi, Group CEO of Al Mazaya Holding, said
that the steady growth in financial results isdue to the company's
comprehensive vision and aligning with its prudent strategy. It is
founded on ten primary goals that have manifested themselves
in the achievements made by the company in 2016. These ten
goals can be summarized as follows:

1st Objective: Sidestepping Market Risks
Al Mazaya Holding increased its shares from its Turkish part-

ner from 40% to 90%, The Turkish real estate developer is the
owner of Ritim Istanbul Development where over 80% of the
units have been sold and 50% rented. This has had a positive
impact on the operating revenue generated from sales in the
company's financial results for H4-2016.

2nd Objective: Embarking on New 
Developments Every Fiscal Year

The company started execution of six new developments in
2016.  Within this context, Al Mazaya has finalized the foundation
work of its Queue Line Residential Project, which consists of two
new buildings, in Dubai Land, Dubai. The design work of the 500-
flat Queue Zone project in Dubai is progressing and approaching
completion.

Al Mazaya completed studies to develop a plot of land for
investment in Al Sharq, Kuwait. A reputable engineering consult-
ant, Gensler, has been contacted to commence the design and
licensing works.

In preparation for kicking off sales by March 2017, the com-
pany started construction work at Mazaya Residence
Development in Oman, which consists of a fully-serviced residen-
tial compound. 

3rd Objective: Periodical Selling, Execution &
Delivery of Real Estate Developments

Five existing projects have already been sold and handed-
over as part of the first phase of the Queue Line Residential
Project, which consists of two new buildings (R054, R064), in
Dubai Land, Dubai. The 230-flat project, which targets middle-

income households, is progressing ahead of schedule and the
delivery work has been completed in a record-breaking 17
months.

Completed the execution of Ritim Istanbul Development,
which consists of 6 residential towers and a mall.

Completed the execution of ten residential buildings as part
of the Queue Point Residential Project which targets middle-
income households.

4th Objective: 10% Growth in Net Profits
A net profit of KWD 10.25 million from KWD 9.32 million in 2015

5th Objective: Sound Management of Company Debt &
Securing High Credit Ranking from 

Internationally-Recognized Agency 
Acquiring bank facilities worth KWD 8.5 million, reflects a

strong financial position and the ability to receive financial credit
for operating activities. The result of the company's rich portfolio
of projects is a liabilities-to-assets ratio that is less than the
required levels set for the Kuwaiti market.

Capital Intelligence Ratings (CI) affirmed the ratings of Al
Mazaya Holding's long-term and short-term foreign currency rat-
ings (FCR) at "-BBB" and "A3" with "Stable" outlook. The ratings
reflect the company's financial strength and ability to meet its
obligations in the long term. The agency's ratings boost

investors' confidence in the company with its strong financial
position. The ratings are supported by the company's diversified
business model, good liquidity and its ability to fulfill its long-
term obligation through robust selling and leasing-generated
operating revenues.

6th Objective: Islamic Sharia-Compliant Operations
All the company's developments, including rentals and sales,

are Islamic Sharia-compliant

7th Objective: Corporate Governance
Al Mazaya Holding is named among the top ten companies

complying with corporate governance regulations by the Capital
Markets Authority.

8th Objective: State-of-The-Art Technology 
Company's financial transactions are electronically linked

with all its subsidiaries inside and outside Kuwait via ERP & AX
technology.

9th Objective: Maintaining Share Real Value
Obtained Fair Share Evaluations from the following three

independent rating companies with high share buy recommen-
dations: 

Arqaam Capital has confirmed Al Mazaya Holding’s share fair
value at 160 Fils, 45% higher than its current trading price at the
Kuwaiti Securities Market

KFH Capital affirms Al Mazaya share fair value range of KWF
170 to KWF 175

NBK Capitalaffirms Al Mazaya Share Fair Value at KWF 165 

10th Objective: Build & Protect Brand Value
The company continues to build and protect its brand val-

ue across the region's markets through well-defined market-
ing campaigns that include a dynamic and modernized web
portal and robust social media presence. This is evidenced by
its 95,000+ visitors on Facebook; 16,000 followers on
Instagram; 20,000 visitors on Twitter; and 5,000subscribers on
LinkedIn. Al Soqabi concluded by underlining the company's
plans to seek strategic partnerships and joint ventures to
achieve the highest returns that serve the interests of the
company and its shareholders.

Al Mazaya Holding's Operating Revenue

amounts to KWD 55.17 million

KUWAIT: Home Centre, the region's leading home
retailer, has been identified as the best in its class for
providing consumers with a seamless and conven-
ient shopping experience in Siegel + Gale's Global
Brand Simplicity Index for the Middle East. 

Having earned the tenth rank on the index, Home
Centre is also the only retail brand listed in the top
10 rankings. Published annually by Siegel + Gale, a
global brand strategy, design and experience firm,
this index ranks brands on their perceived simplicity
of products, services, interactions and communica-
tions in relation to industry peers. It identifies brands
that customers find accessible and uncomplicated
based on an online survey that factor in feedback
from over 1,500 respondents across the Middle East.
This year's findings revealed that 84 per cent of con-
sumers in the region are willing to pay more for a
simpler way to shop. 

Mederic Payne, CEO of Home Centre, said: "We
are extremely pleased to be featured as the
Middle East's top retailer in this year's Global
Brand Simplicity Index. Customer satisfaction has
always been our prime focus and we strive daily
to ensure that customers receive the very best,
both in terms of products and experiences. We

have made concerted efforts to develop multiple
factors ranging from store design and layout to
our product offerings and integrating digital
technology to ensure a streamlined and hassle-
free shopping experience."

Commenting on the results of this year's Global
Brand Simplicity Index, Liana Dinghile, Group
Strategy Director from Siegel + Gale said: "As a direct
result of today's fast-paced lifestyle, customers are
avidly seeking shopping experiences that make their
lives simpler and the brands winning are the ones
that focus their efforts on making this happen. When
customers have simpler brand experiences, they
reward brands with their loyalty. We commend
Home Centre on its commitment to creating con-
sumer-friendly brand experiences- both online and
offline - offering retail environments that are more
than just places to shop."

Home Centre seeks to continually inspire cus-
tomers with its vibrant in-store design, extensive
portfolio of value-added services and seamless mul-
ti-channel shopping. These features, combined with
a comprehensive range of distinctive home essen-
tials , make Home Centre an integrated one-stop
shop for customers' home furnishing needs.

The National Bank of Kuwait (NBK) will provide a plat-
inum sponsorship to the Maker Fair that kicks off
tomorrow at Mishref International Fairgrounds.  The
three-day fair is organized by Kuwait Investment
Company under auspices of HH the Amir, Sheikh Sabah
Al-Ahmed Al-Jaber Al-Sabah and with the attendance
of minister of commerce and industry, Khaled Al-
Roudhan.  Notably, NBK has prepared various activities
for visitors including announcing the name of  the
weekly winner of KD 5,000 and launching the new
Private Jet service for NBK's Visa holders. 

NBK sponsors Maker

Fair exhibition 

Home Centre ranked top retailer in Siegel+Gale's 

Global Brand Simplicity Index for the Middle East

Mederic Payne, CEO of Home Centre

FRANKFURT AM MAIN: German reinsurance giant
Munich Re said yesterday it had met profit targets for
2016 and would increase its dividend, although it
booked a lower result than the previous year. Munich
Re, whose main business is insuring other insurance
companies against their risks, saw profits fall around 16
percent to 2.6 billion euros ($2.7 billion), from 3.1 billion
in 2015, the firm said in a statement.

Executives had set a target of profits "significantly
higher" than 2.3 billion euros for the year after a 30-per-
cent jump in the third quarter. The group was unable to
match that result in the fourth quarter of 2016, report-
ing net profits of 500 million euros, down 28 percent
from the same period in 2015. Munich Re said it had
been hit by high costs from natural disasters in the final
three months, pointing to claims for some 232 million
euros ($248 million) relating to Hurricane Matthew,
which struck the Caribbean and United States in
October, and 251 million euros for an earthquake in
New Zealand.

Over the whole year, underlying, or operating profit
fell from 4.8 billion to 4.0 billion euros. In a statement,
chief financial officer Joerg Schneider said the group

was "largely able to counter the effects of low interest
rates and intense competition", adding that executives
were "satisfied" with the result.

Like other financial industry firms, Munich Re is bat-
tling extremely low interest rates, which make it more
difficult for the firm to earn money on the premiums
paid by its clients. Gross premiums written-the equiva-
lent of revenues for an insurance company-shrank
almost 3.0 percent to 48.9 billion euros, compared with
50.4 billion in 2015. The group said much of the fall was
down to its sale of direct insurance subsidiary Ergo Italia.

Munich Re said some 9.0 billion euros' worth of its
reinsurance contracts expired on January 1 and 14 per-
cent-or around 1.3 billion euros-were not renewed, but
the group was able to add some 1.1 billion euros of new
business. The group also slowed a fall in its prices, to
around 0.5 percent in 2016 compared with 1.0 percent
in the previous year. While profits were lower in 2016,
Munich Re said it would increase its dividend to 8.60
euros per share, up from 8.25 euros for 2015. "We are
sure that we will be able to maintain this level of divi-
dend and continue the trend of raising it in the future,"
CFO Schneider said. — AFP 

Greece bailout

'credible' 

despite IMF

criticism: EU
BRUSSELS: The EU yesterday firmly maintained that
Greece's economy remained on track despite a wither-
ing opinion by the IMF that Athens needed major deep
debt relief and less austerity to prosper. A standoff
between the eurozone and the International Monetary
Fund has dragged on for months, raising fears of a new
debt crisis and sparking fresh talk of Greece tumbling
out of the euro.

The fund and the 19-nation single currency area are
battling over how much debt relief Greece needs, and
over economic targets required of Athens as part of a
third massive bailout, agreed in 2015. "We continue to
believe that the commitments reached for the program
are both credible and ambitious," said Annika
Breidthardt, a spokeswoman for the European
Commission, the EU's executive arm which monitors the
bailout for the eurozone, along with the IMF and the
ESM bailout fund.

More debt relief is the condition set by the IMF to
lend more to Athens, but that demand is staunchly
resisted by Germany and other fiscal hardliners in the
single currency zone. A breakthrough is key, with
Athens at risk of hitting a financial wall this summer
when it must repay nearly 7.0 billion euros it cannot
afford without new bailout funds.

The IMF on Monday said that a majority of its board
felt strongly that Greece could not be subject to more
austerity, even though this is demanded by Germany.
"Most directors agreed that Greece does not require fur-
ther fiscal consolidation at this time," a statement by the
IMF said after the fund held a board meeting to discuss
the country in Washington. However, "some . . . had dif-
ferent views on the fiscal path and debt sustainability,"
the statement added, with reports widely citing Berlin
as leading the opposing view. The feuding has spooked
investors with Greece's two year borrowing rates soar-
ing to near 10 percent on the financial markets.

To ease tensions,  the IMF reluctantly said in
December it could go along with the tighter budget
targets, but only if Athens passes new austerity laws
in case the targets are missed. But the Greek govern-
ment on Tuesday criticized these demands as "illogi-
cal", even though it supports calls by the IMF for more
debt relief. — AFP 

ABUJA: Nigeria is targeting eco-
nomic growth of at least 7 percent a
year by 2020, the Ministry of
Budget and National Planning said
yesterday, a far cry from its current
recession, the first in 25 years.
Nigeria's economy is heavily
dependent on exports of crude oil
and is undermined by decades of
endemic corruption, It has been
hobbled by low global oil prices
that have slashed government rev-
enues and the availability of foreign
currency.

In the third quarter of 2016,
gross domestic product contracted
2.24 percent from a year earlier.
With inflation also at an 11-year
high, frustration is rising, with pro-
testers taking to the streets of
Lagos on Monday to call for a
change in government. The 7 per-
cent target for gross domestic prod-
uct growth is part of a medium-

term economic recovery plan that
seeks to address some of Nigeria's
issues, the budget ministry said in a
statement.

"Our goal is to have an economy
with low inflation, stable exchange
rates, and a diversified and inclusive
growth," Minister of Budget and
National Planning Udoma Udo
Udoma said at an economic forum
on Monday, where he addressed
private enterprise, according to the
statement. The plan's priorities are
agriculture and food security, ener-
gy, small businesses and industrial-
ization and stabilizing the macro-
economic environment, the minis-
ter said. "Nigerian growth faces vari-
ous supply constraints including
fuel, power, foreign exchange, and
even business unfriendly regula-
tion," the statement said, adding
that the recovery plan would seek
to address these issues. — Reuters 

LONDON: British banking executives and security experts are
growing frustrated at the dearth of information available
more than three months after 2.5 million pounds ($3.09 mil-
lion) was stolen from Tesco Bank in the UK's biggest financial
cyber heist.

Security officers normally share information on an informal
basis immediately after a major cyber incident so that the oth-
er banks can check their systems, sources at four of Britain's
biggest lenders said. In the case of Tesco Bank, a small lender
with annual profits of just 162 million pounds, details about
exactly how criminals stole the money and what vulnerabili-
ties were exposed have yet to be provided, however.

The case has exposed the lack of proper procedures to
share information as well as confusion over which govern-
ment agency has ultimate responsibility for the issue, lawmak-
ers and executives say. "It is very frustrating," a senior execu-
tive at one of Britain's largest banks told Reuters. "The gentle-
men's code has been broken." A risk officer at another of
Britain's biggest lenders said a formal regulatory system was
essential in a financial centre like London where hundreds of

banks of all sizes operate. "I am not going to criticize them, the
problem is the structure," he said.

The Nov 5-6 attack, which affected 9,000 Tesco Bank cus-
tomers, is the first major case to be investigated by Britain's
new National Cyber Security Centre (NCSC), working with the
National Crime Agency (NCA). The NCSC brings together and
replaces a host of bodies including CESG (the information
security arm of GCHQ), the Centre for Cyber Assessment,
Computer Emergency Response Team UK and the cyber-relat-
ed responsibilities of the Centre for the Protection of National
Infrastructure.

Investigation ongoing 
As regulatory authorities for the banking system, the Bank

of England's Prudential Regulation Authority and the Financial
Conduct Authority would also be involved in any regulations
governing financial cyber crime. The NCSC did not respond to
requests for comment on the Tesco case. An NCA spokesman
said: "The investigation is ongoing therefore it would be inap-
propriate to comment further."

The new body is coming under pressure from the financial
industry and lawmakers to act quickly. "It is up to the NCSC to
institutionalize the sharing of information and give some kind
of obligation or requirement for feedback after an attack like
Tesco Bank," Troels Oerting, Group Chief Information Security
Officer at Barclays, told Reuters.

A team of academics from the University of Newcastle
said in December that a relatively unsophisticated method
known as 'distributed guessing' could have been used to
generate usable card payment details in the November
attack. A spokesman for the bank, which is owned by lead-
ing supermarket chain Tesco Plc, declined to discuss the
specifics of the case. "We continue to work closely with the
authorities and regulators in their investigation of the criminal
incident that took place last year. Our priority throughout has
been to look after our customers," the spokesman said on
Monday. Bank executives and cyber security experts told
Reuters in October they feared Britain's banks are not report-
ing the full extent of cyber attacks to regulators for fear of
punishment or bad publicity.  — Reuters 

Nigeria targets economy to 
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dividend as profits fall


