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KUWAIT: Mohamed Naser Al-Sayer,  Executive Board Member (left) Al-
Sayer Group Holding and Farid AlFozan of ATAHUB.
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KUWAIT: Faisal Bader Al-Sayer at asigning ceremony

KUWAIT: As part of the ongoing Corporate
Sustainability and Responsibility (CSR)
efforts,  Al-Sayer Group Holding has
announced partnership agreement of
ATAHUB ‘Believer Package’ membership.
The official signing ceremony held recently
at the Group Headquarters in the presence
of Faisal Bader Al-Sayer Chairman,
Mohamed Naser Al-Sayer Executive Board
Member and Chairman of CSR Committee,
Bengt Schultz COO, Ibrahim Al-Fouzan
Toyota Group Service Business Director and
Vice Chairman of the CSR Committee, Farid
AlFozan ATAHUB representative, Dr
Fatemah Al-Mosawi Founder of Spread the
Passion.

The event was also attended by Hamad
Musaed Al Sayer CEO Al-Sayer Franchising

Co, Nehad AlHaj Ali  DGM Corporate
Excellence, Shibu Mohamed CSR Manager,
Deputy Manager for Marketing Bader Faisal
Al-Sayer and Bedour Faisal Al-Sayer,
Abdullah Al-Sayer Manager Strategic
Planning and Business Development along
with community partners of ATAHUB
including PAWS, KSGD, KESWA, GHIRAS,
FSRI,  Manpower & Government
Restructuring Program. 

Mohamed Naser Al-Sayer Executive
Board Member and Chairman of the CSR
Committee said “Our relationship with
ATAHUB will bring new dimension to Al-
Sayer Group Holding Corporate
Sustainability and Responsibility initiatives
in Kuwait. Such online and open platform
shall bring one to one engagement of the

volunteers, corporates and communities
with our programs to make it more visible
and reachable to the desired societies. We
positively look to work closely with volun-
tary group and individuals to give back our
best to the Kuwait society, who supported
Al-Sayer to grow step by step.”

Farid AlFozan of ATAHUB commented
“Al-Sayer Group’s ‘Believer Package’ partner-
ship  member will give great encourage-
ment to the online ATAHUB platform, which
brings volunteers for a common goal: to
server society. The community service
through a collaborative network of volun-
teers makes the greatest possible social
impact, and using the latest technologies
and methods in this era is apt to gather
people with common understanding and

passion for social initiatives. And this gives
close encounter with the community and
corporates to define best suitable CSR pro-
grams, to connect deeply with beneficiaries
to create value proposition.”    

ATAHUB a non-profit initiative, and a
network of cooperation which will meet
volunteers and civil society organizations,
public and private sectors, to work diligent-
ly to serve the community and to influence
it, and confirmed it aims to raise communi-
ty awareness and cooperation and partici-
pation in the initiatives that have a positive
return on the community and its needs.

Al-Sayer Group efforts 
towards sustainability 

For Al-Sayer Group Holding, “sustainable

business” is a whole system concept, span-
ning every dimension of our operations -
financial performance, social responsibility,
employees and customer well-being, and
care for the environment, all working hand
in hand. And one of the key principle to
guide our CSR implementation is to sup-
port regional initiatives to promote sustain-
ability and social responsibilities where we
do business. The Group envisions the rela-
tionship with ATAHUB to form part of the
company’s CSR strategies, which are based
on a belief that such initiatives help
strengthen its role within society as well as
advancing innovation to our planned pro-
grams including road safety, disability
awareness,  promote education and
Kuwaitization. 

Al-Sayer renews social commitment with Atahub partnership

FRANKFURT/PARIS: The bosses of General
Motors and Peugeot maker PSA were racing
yesterday to contain anger in Germany over
their plans for PSA to buy GM’s European busi-
ness Opel. GM Chief Executive Mary Barra vis-
ited Opel’s headquarters in Ruesselsheim near
Frankfurt, while PSA said its CEO Carlos
Tavares planned to meet senior German offi-
cials, possibly including Chancellor Angela
Merkel, in the near future. US carmaker GM
and France’s PSA Group caused outrage in
Germany on Tuesday by confirming they were
in talks that could result in PSA buying GM’s
European operations without having consult-
ed Berlin or informed workers.

Opel employs the majority of its workers,
about 28,000 people, in Germany. It also has
plants in Austria, Hungary, Poland, Spain and
Britain, where it uses the Vauxhall brand.

Germany’s labour minister said yesterday
there were talks “at all levels” with Opel, GM
and PSA to ensure that Opel’s three plants in
Germany remained open in the event of a
sale. “The German government intensively
discussed at a cabinet meeting today the
issue of Opel,” Andrea Nahles said after the
cabinet meeting. Separately, Britain’s
Department for Business said it was in close
contact with GM over the potential deal. GM’s
Vauxhall plants employ 4,500 staff near
Liverpool, northwest England, and Luton,
north of London.

UK raises alarm 
Meanwhile, Britain and its leading union

expressed concerns yesterday at a plan by
General Motors to sell its European operations
to France’s PSA Group in a deal that could put
GM’s Vauxhall operations in England at risk
after Brexit.

Britain’s largely foreign-owned car industry
has thrived in recent years, but the vote to
leave the European Union has cast doubt on
future growth by raising the prospect of tariffs
which would make UK plants less competitive.
Prime Minister Theresa May’s government has
already been forced to pull a deal together to
persuade Nissan to keep investing in Britain,
saying it would counter any loss of competi-
tiveness caused by Brexit.

On Tuesday the news that GM had entered
into talks with France’s PSA over a deal to
merge its loss-making Opel and Vauxhall

brands with the French group’s Peugeot,
Citroen and DS names raised fears that the
British Vauxhall brand could look vulnerable if
an enlarged group needs to cut costs.

“The government remains in close contact
with GM as we closely monitor the situation,”
a spokesman for the British Department of
Business said, adding that the minister Greg
Clark had already raised his concerns with GM
President Dan Ammann.

Britain’s car industry, which ships more
than half of its exports to the other 27 coun-
tries in the EU, had lobbied hard against
Brexit. Since the vote last June, Prime Minister
May has said that Britain will leave the EU sin-
gle market, which guarantees unfettered
trade on the continent, but suggested that
certain industries may be able to retain ele-
ments of free trade. Vauxhall employs around
4,500 staff in two plants near Liverpool and

Luton, north of London, and supports other
jobs through supply chain and retail links.

The Unite workers’ union said the president
of GM had given a private assurance last year
that there would be no surprises in terms of
GM’s plants in Britain, and that these commit-
ments had not been upheld. “To Peugeot I say,
talk to us,” Unite General Secretary Len
McCluskey said in a statement. “Our members
have helped to make the UK auto industry the
most competitive and productive in Europe
and will do so again with the right backing.”
McCluskey met Business Minister Clark yester-
day to discuss the potential impact on
Vauxhall and said he had urged the govern-
ment to give the same assurances it had given
to Nissan to other carmakers. “It cannot be
that the future of UK car workers’ jobs now lie
in the hands of the French government and
their backing for Peugeot,” he said. —Agencies

GM, PSA bosses try to sell 
Europe deal amid criticism

German govt talks to carmakers on future of plants

LILLE: A man stands in front of the logo of German car maker Opel in Lille, northern France,
yesterday.—AFP

NORTH CHARLESTON, SC: Nearly 3,000
production workers at Boeing’s South
Carolina plant are deciding whether they
want to unionize, writing the next chap-
ter in efforts to organize labor in large
manufacturing plants across the South.
The first round of voting began early yes-
terday. A second round of voting was set
for the afternoon to accommodate all the
employees.

If successful, the balloting on whether
employees should join the International
Association of Machinists and Aerospace
Workers would send a significant mes-
sage to politicians both in the region and
Washington that workers here are
demanding the same protections and
benefits as their colleagues in other
areas. And, to the leaders trying to recruit
businesses by promoting their states’ lack
of union presence, it’d make their jobs
more difficult.

But this most recent test of Southern
acceptance of collective bargaining
movements is an uphill battle for the
union and its backers. The global aviation
giant, which came to South Carolina in
part because of the state’s minuscule
union presence, did so with the aid of
millions of dollars in state assistance
made possible by officials who spoke out
frequently and glowingly with anti-union
messages.

“It is an economic development tool,”
Gov. Nikki Haley, now President Donald
Trump’s ambassador to the United
Nations, said in a 2012 address of how

she sold companies on why they should
come to the state. “We’ll make the unions
understand full well that they are not
needed, not wanted and not welcome in
the state of South Carolina.”

Tactic works
At least that part of the tactic has

worked. While some South Carolina
workers have representation - just more
than 1,900, according to the US Bureau of
Labor Statistics’ 2016 figures - most don’t.
Other major manufacturers in the state,
including BMW and Michelin, aren’t
unionized or haven’t experienced major
campaigns to do so. The Machinists ini-
tially petitioned for a vote at Boeing in
2015 but withdrew the request because
of what the union called a toxic atmos-
phere and political inter ference.
Southern states for decades have recruit-
ed manufacturers by promising freedom
from the influences of labor unions,
which except for some textile mills have
been historically rejected by workers as
collective action culturally foreign to a
South built around family farms, said
Jeffrey Hirsch, a law professor who spe-
cializes in labor relations at the University
of North Carolina at Chapel Hill.

A successful union vote at Boeing
would have a greater impact on the gen-
eral view of labor in the South than
efforts by autoworkers to unionize
Volkswagen in Chattanooga, Tennessee,
as a foothold for organizing other
Southern car plants. —AP

WASHINGTON: Boeing 737 MAX winglets, which sweep up and down from the
wingtip and differ from the current 737 model with its single upward wingtip
sweep, stand already painted in the Lion Air livery as the wing is assembled at
Boeing’s airplane production facility in Renton, Washington.—AP

Boeing vote tells next chapter 
in Southern unionization


