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KUWAIT: In an industry where biggest is not always
the best, Caesars Travel Group incorporated in the
year 1992 started with a small profile is heading to
become a competitive as well as innovative compa-
ny at par with the key players in the aviation indus-
try in Kuwait.  Business in every industry is dealing
with increased competition and travel agencies are
no exception, therefore, it’s always a curiosity to
know more about Caesars Travel Group that within
the span of these 25 years, how they have managed
to grow to the current levels apart from the many
turbulences happening in the aviation industry at
the moment.  In an interview with Kuwait Times,
CEO of Caesars Travel Group, P.N.J. Kumar, who is
working with the industry for the last 25 years in a
dignified position and is the backbone of the steady
growth of Caesars Travel Group, spoke about how
the group has grown as one of the biggest travel
services providers, dealing with many diversified
activities under one travel platform.  Excerpts:

KT: How did you manage to develop your
company as one of the leading travel companies
with rapid expansions that we have noticing
now?

A: Caesars Travel Group’s aim is to become one
of the key supporters of our valued clients and
keeping this aim in mind, my first vision was to give
them maximum accessibility for approaching our
offices, that’s the result why we have opened these
many number of offices with a slogan of “interior to
interior”, means, offices in residential areas to give
the privilege for our passengers to visit our offices
without depending on transport.

Q: How Caesars can play a key role in support-
ing the passengers?

A: The concept of a travel office is not just issu-
ing tickets to passengers but there are many infor-
mation/supports that a travel agent has to give to
the passengers, especially in this confused situation
where there are many sorts of advanced technology
is in practice now.  This needs academically quali-
fied staff that has got the interacting skills with pas-
sengers which is one of the main visions of our
company. Secondly, we are trying our level best to
cater to all sorts of services, starting from ticketing
to holidays, ground services and many more, which
is available under one roof of Caesars, that’s the oth-
er tool which are trying to support passengers oth-
er than running a mere ticketing office.

Q: Currently, passengers always complain
about the travel agency fares with airline website
fares as travel agency fares are always high, why?

A: There is always a science behind it which we

find it very difficult to convince the passengers. In
brief, I have to say that airlines are taking an upper-
hand over travel agents now and trying to reach the
passengers directly which is causing lots of bad
name to travel agents, tarnishing our image in the
industry.  If a passenger directly accessing through
an airline web site, mostly getting better fares than
the travel agency offers to them, the reason being
an airline is going to save lots of middlemen
expenses, especially the charges they are supposed
to pay for the reservation system (it is technically
called us Global Distribution System-GDS) and this
will give them an advantage of putting lower fares
in their web sites. As a travel agent, I have to say
that they are trying to avoid the travel agents where
once upon a time, these airlines were established in
the market due to the same travel agent support.
Yes, I agree that passengers are getting lower fares
when purchasing tickets through airline websites
but at the same time, you have to understand that
how many of them losing their money when trying
to change their reservations as it’s always a trap that
the rules and regulations put in the website of air-
lines are so tough that many of them never go
through it, just only looking at the fares and later,
losing their entire money paid to the airlines which
will never happen when they are purchasing their
tickets through travel agents as we are always
responsible to them.

Q: How you count the Low Cost Carriers,
offering competitive fares than the full serviced
carriers?

A: At this point in time, I don’t believe there is
much difference between Low Cost Carriers with
Commercial Carriers. You will not be surprised when
I have to say that sometimes, commercial carriers
are offering more competitive fares than Low Cost
Carriers, having the privilege of food and other facil-
ities on board which the Low Cost Carriers are not
offering.  There are certain Low Cost Carriers which
has started serving food on board. Based on this
conflicting situation, it’s my assumption that within
few years, the terminology between LLC and full-
fledged carriers will totally vanish from the aviation
field and everyone will follow the same practice of
following the rules of low cost carriers such as buy-
ing the services such as food, seat selection, bag-
gage etc. which has already started by the commer-
cial carriers at the moment.

Q: It’s a common complaint during these days
from passengers that for the same sector and
class of travel on a particular day on the same
aircraft, passengers have to pay different prices
for purchasing their tickets and many of them
are upset with the travel agents, blaming that
you are the culprits behind it?

A: it’s a very good question as this is really affect-
ing the goodwill of travel agents, passengers curs-
ing us and there are many occasions that the pas-
sengers are coming to the travel offices to make
issues about it.  The new science of airline is that
whoever buying the ticket in advance will get the
maximum competitive fare and that too, there are
many classes for the best bargain prices among
these competitive fares. If the passenger purchases
a ticket few hours before the journey, the cost will
be double compared to those who have purchased
in advance and it is no surprise that the money paid
by the passengers occupying the next seat in the
same aircraft may have paid different prices for the
same seat and ultimately, it’s the usual discussion
among passengers that the travel agent is taking
advantage out of it. We always educate the passen-
gers to take the tickets in advance to avail of the
benefit of cheaper prices, but in Middle East, it’s not
possible for every passenger to plan their travel
dates in advance as there are many personal prob-
lems and professional limitations.  Many of the pas-
sengers still have the wrong notion that travel
agents are fixing the cost of air tickets whereas we
are only the silent spectators to the airline fixing the
prices who escape from dealing with these hassles.
Otherwise, they should come forward to make
awareness in the market which very seldom few air-
lines are doing at the moment.

Q: Do you think, airlines are taking advantage
of passengers by charging different rates as per
their whims and fancies?

A: In the passenger’s perspective, you are right
and the travel agent’s credibility has also affected
due to this price wars among airlines. If an airline
can operate with the fares by slashing down, which
means they are able to run the airline by meeting
their expenses with these fares, why are they then
increasing the fares without any logic during sea-
sonal times, which means to a passenger, trying to
utilize the situation at maximum.  

In this situation, travel agents are also finding it
very difficult to convince the passengers as they
used to see us always as an airline office and the
enmity is targeted towards the travel agents.
According to me, let the airline adjust their fares
based on the seasons but only reasonably and not
exorbitant increase, the reason being passengers
can easily understand that when they introduce the
low fares, at which they can operate without any
interruptions and by increasing the same, they are
really cheating the passengers by collecting huge
amounts, giving the impression to the passengers
that it’s a game to gain more money. Airline man-
agements should understand that the passengers
are their revenue grosser and to play with their sen-
timents is not at all advisable as in this industry,
once the trust is lost, everything is lost and that’s
what is going on now.

Q:   Missing baggage is very common with
airlines now and most of the airlines are not giv-
ing compensation to passengers, how do you
see about it?

A: This is mainly happening due to the disorgan-
ized way of airline booking procedures by over-
booking the flights, resulting  in offloading the bag-
gage, sometimes, offloading the passengers even.
As per the rules of IATA convention, airline has to
compensate the passengers in such occasions but
unfortunately, the rules are in the log book only,
very few of them are taking care of such situations.
Yes, the passengers can lodge the complaint but
there are cases that these airlines will not respond
to them for months and years!  

These days the passengers are also to be blamed
because there is no proper identification on the
baggage.  Once the new generation bags are intro-
duced to the market, it seems to me that most of
the passengers are very reluctant to put these
details on their bag which is one of the reasons, it is
difficult for an airline to identify it.  

Therefore, it’s my suggestion to all passengers
that you should strictly put some  identification on
your bags as this will help the airline to find out
your baggage easily from any location wherever if it
is misplaced. (To be concluded)
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LONDON: The eurozone started 2017 by main-
taining solid economic growth as a weaker cur-
rency boosted orders for goods and services, a
survey showed, but rising political risks could
soon take their toll. Growth in Germany’s pri-
vate sector slowed slightly in January but in
France activity rose to levels not seen in more
5-1/2 years on expectations the country’s presi-
dential election will yield a more business
friendly environment.

Campaigning on plans to cut corporate tax
and slash public spending, conservative former
prime minister Francois Fillon is leading the polls
to win a May 7 runoff in France’s two-round pres-
idential election. But a surge in support for pop-
ulist and eurosceptic political parties across the
continent could rekindle some of the concerns
about fragmentation that were evident in 2012,
Fitch ratings agency warned.

“Using a composite financial shock of bank-
ing, bond and stock markets, we find that the
real economic costs would be high in all large
euro zone members,” said Gergely Kiss, a director
in Fitch’s economics team. Uncertainty from ris-
ing protectionist sentiments after the Brexit vote
in June and Donald Trump’s US election win
meant economists in Reuters polls have said the
bloc does not have enough momentum to with-
stand any major political change.

Elections are also due this year in Germany,
the Netherlands and possibly Italy. European

stocks gained 0.3 percent as markets were com-
forted by the euro zone growth data, combined
with a 2-1/2 year high in commodity shares and
on a 1 percent jump in Italian stocks following a
merger deal for two of its banks.

MOMENTUM MAINTAINED
IHS Markit ’s Euro Zone Flash Composite

Purchasing Managers’ Index, seen as a good
overall growth indicator, only dipped slightly
from December’s five-year high of 54.4 to 54.3,
comfortably above the 50-point line that indi-
cates growth.

A Reuters poll had predicted a modest uptick
to 54.5. “While the PMI edged slightly down in
January, this should not be taken as a sign of
weakness. Momentum in the euro zone econo-
my remains fairly strong,” said Bert Colijn at ING.

Markit said the PMI, if maintained, pointed to
first quarter economic growth of 0.4 percent, in
line with a Reuters poll published earlier this
month. A sub-index measuring prices charged
spent its third month above the break-even mark
although it ticked down to 51.6 from December’s
51.7, which was the highest since July 2011.

Any signs of ongoing inflationary pressures,
however weak, will be welcomed by policymak-
ers at the European Central Bank who for years
have been unable to get prices to rise anywhere
near as fast as they would like. Prices in the 19-
member bloc rose 1.1 percent in December on a

year earlier. The ECB wants inflation below, but
close to 2 percent and has bought more than a
trillion euros worth of eurozone government
bonds, putting cash into the banking system with
the aim of stimulating price rises in the economy.
“In all, the survey has brought some more encour-
aging news. But, as headline inflation rises and
political uncertainty damages investment, we still
see growth slowing somewhat this year,” said
Jennifer McKeown at Capital Economics. Activity
in the bloc’s manufacturing industry increased at
the fastest pace since April 2011. Its PMI was 55.1,
up from 54.9 and above the median forecast of
54.8 in a Reuters poll of 48 economists.

An index measuring output, which feeds into
the composite PMI, nudged down to 55.9 from
December’s 32-month high of 56.1. New export
orders, which includes trade amongst member
countries, held steady at last month’s 54.8, the
highest reading since the start of 2014.

“The weakening of the euro provides some
tailwind here, as businesses report that stronger
new orders in manufacturing are often coming
from outside the euro zone,” Colijn said.

The PMI for the bloc’s dominant service
industry slipped to 53.6 from 53.7, confounding
the prediction for a rise to 53.9. But in a sign that
growth will probably be maintained in coming
months, the PMIs showed an increase in
demand. The new business index rose to 53.6
from 53.5, its highest in a year. — Reuters

DETROIT: The threat from President Donald
Trump to tax Mexican-made cars sold in the US
would throw the industry into disarray, analysts
say, forcing some uncomfortable choices: Raise
car prices or swallow the cost. Stop selling
Mexican-made cars in the US but risk losing
customers. Move production to the US but
make less money.

“I don’t think the auto industry would turn
up its feet and die, but it would be a terrible
shock. It would create mayhem with their prof-
itability,” said Marina Whitman, a business pro-
fessor at the University of Michigan and a for-
mer vice president at General Motors Co.

Before he was to host a breakfast meeting
early yesterday with the heads of General
Motors,  Ford Motor Co. and Fiat Chrysler
Automobiles, Trump demanded on Twitter that
automakers they build new factories in the US.
“I want new plants to be built here for cars sold
here,” his tweet said. He has warned of a “sub-
stantial border tax” on companies that move
manufacturing out of the country and prom-
ised tax advantages to those that produce
domestically.

For more than two decades, Mexico has
been an oasis for the auto industry, offering
cheap labor and access to dozens of markets
through free-trade deals. Whitman says Detroit
automakers can’t build small cars profitably in
the US, where a unionized auto worker can
make $58 an hour in wages and benefits. By
comparison, a Mexican auto assembly worker
makes a little more than $8.

That helps to explain why automakers have
announced $24 billion in Mexican investments
over the last six years, according to the Center
for Automotive Research, a Michigan think
tank. In all, $50.5 billion in vehicles and $51 bil-
lion in auto parts were shipped to the US from
Mexico in 2015, US government data show.

Mexico’s auto sector, while still smaller than
the US, is growing at a faster clip. Mexico’s vehi-
cle production capacity is expected to rise 49
percent to 5.5 million vehicles by 2023, accord-
ing to LMC Automotive, a forecasting firm. US
capacity will grow 13 percent to 14.2 million
vehicles in the same period. But Trump could
change that. In frequent tweets targeting the
auto industry, he has proposed both a 35-per-
cent tariff on Mexican-made imports and a

“border tax,” which would tax companies’
imports. That’s forcing automakers to consider
a number of options.

STAY THE COURSE
Abandoning Mexico and moving production

to the US, as Trump demands, would cost the
industry billions and scuttle plans that are years
in the making. Audi, for example, just opened a
plant in Mexico that it decided to build five years
ago. “It’s very difficult to turn on your heels
quickly in the auto industry,” said Laurie
Harbour-Felax, a manufacturing consultant and
president of Harbour Results Inc.

In recent weeks, Volkswagen, GM, Toyota
and BMW have all said they won’t shift their
production plans, while stressing the amount
they’ve invested in the U.S. BMW, for example,
said it’s proceeding with a $1 billion plant in
Mexico that will make the 3 Series sedan start-
ing in 2019. The German automaker also noted
that its SUV plant in South Carolina is its largest
plant worldwide.

Trump’s border tax would hurt some
automakers more than others. Volkswagen, for
example, imports 32 percent of the vehicles its
sells in the US from Mexico, according to LMC.
But Honda imports just 11 percent, and that’s
expected to fall this year after it moves produc-
tion of the CR-V SUV from Mexico to Indiana.

In early January, Ford made the surprise
announcement that it would halt construction
of a $1.6 billion plant in Mexico slated to build
the compact Focus. It also announced plans to
invest $700 million of that savings into a
Michigan plant where it will make new electric
and autonomous cars.

Ford said declining sales of small cars, not
Trump, influenced the Mexico plant decision,
and the company will still make the Focus in
Mexico at a different plant. 

But Ford CEO Mark Fields noted that
Trump’s promise to lower corporate taxes and
ease regulations would make it more attractive
to do business in the US Fields also said he’s
not worried about the possibility of tariffs
Others appear more nervous. Speaking to
reporters at the Detroit auto show, Fiat Chrysler
CEO Sergio Marchionne said his company
might withdraw from Mexico altogether if tar-
iffs got too high. — AP
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KUWAIT: Al-Ahli Bank of Kuwait (ABK) has
relaunched its Mastercard Gold credit card.
The new card, which is available now and
completely free for customers, offers unbeat-
able value, with annual fees reduced from
40KD to zero for life.  The new Mastercard Gold
customer membership includes a wide range
of regularly renewed exciting and exclusive
offers and benefits, as well as a comprehensive
Mastercard Gold travel insurance package.

The card itself has also been completely
redesigned with a fresh new look and is fully
up to date with the very latest international
security protocols.  

For special needs customers the card can
include a photo ID to increase customer card
security and protection.  For more informa-
tion about Al Ahli Bank of Kuwait please visit
eahli.com or contact a customer service agent
via ‘Ahlan Ahli’ at 1899899.

ABK revamps Mastercard Gold

annual fees - zero for life!

UK offshore wind 

costs fall nearly a

third in four years 

LONDON: The cost of producing electricity from
wind farms off the coast of Britain has fallen 32
percent in the past four years, meeting a gov-
ernment target four years early, an industry
report released yesterday said.

Britain plans to increase its offshore wind
capacity to help bridge a looming electricity
supply gap as old nuclear plants and coal-fired
power stations close. Offshore wind farm costs
fell to an average of 97 pounds ($120.82) per
megawatt-hour (MWh) in the 2015-2016 finan-
cial year, from 142 pounds/MWh four years earli-
er, the report commissioned by the Offshore
Wind Program Board said.

This means the industry has met ahead of
schedule a government target to cut costs to
below 100 pounds/MWh by 2020. It also puts
the cost of offshore wind close to that of new
nuclear plants, with the government contract
awarded to France’s EDF for its Hinkley C reactor
project in southwest England at 92.50
pounds/MWh. “Thanks to the efforts of develop-
ers, the UK’s vigorous supply chain and support
from government, renewables costs are continu-
ing to fall,” Britain’s energy minister Jesse Norman
said in a statement with the report. 

“Offshore wind will continue to help the UK
to meet its climate change commitments, as
well as delivering jobs and growth across the
country,” he said. — Reuters

CHARLESTON: In this March 17, 2016 file photo, BMWs manufactured at the compa-
ny’s plant in Greer, SC, are driven onto a ship in Charleston, S.C — AP
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