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KUWAIT: In this year's Fortune 500 that came out in
the evening of July 20th, HUAWEI climbed up the list
to the 83rd place from the 129th of last year with a
revenue of $78.51 billion, making the top global 100
for the first time.

The Fortune 500 list has always been the most
prestigious and acknowledged list that ranks large
companies all over the world, known as the "ulti-
mate list", released every year by the Fortune maga-
zine. The Fortune 500 list ranks the companies

according to their revenue and profit, focusing more
on the size of the companies compared with other
lists. The Fortune 500 rankings have become an
important indicator that renowned companies use
to measure their own strengths, size and interna-
tional competitiveness, a parameter of global econ-
omy that transcends beyond borders, nationality
and cultural differences.

HUAWEI's brand value, on the other hand, is also
recognized by multiple authoritative agencies and

selected for several prestigious brand value lists of the
world. For example, HUAWEI was the only Chinese
company making the World's Most Valuable Brand List
released by Forbes in 2017; ranked the 49th in the
2017 BrandZ Top 100 Most Valuable Global Brands list;
and climbed 7 places compared with last year to No.
40 on the Brand Finance 2017 Global 500 list of the
top most valuable brands in the world.

As one of HUAWEI's three business groups,
HUAWEI's Consumer Business Group is committed to

becoming a signature culture and technology brand
popular among consumers worldwide. According to
market research statistics from wide-acknowledged
agencies such as IDC, SA and Trendforce, HUAWEI
ranked the third in terms of market share in the global
smartphone market in Q1 2017, and Number 1 in
China. Its flagship P series and Mate series have won
the heart of many consumers, building a solid founda-
tion for HUAWEI to increase its impact in the medium
to high end of the market.

HUAWEI ranked 83 in top 100 of the latest Fortune 500 list

DUBAI: Dubai-based flydubai yesterday
announced the addition of three destinations to its
Russian network, bringing its presence in the coun-
try to ten points. This autumn, the airline will
launch flights to Makhachkala and Voronezh and
resume services to Ufa. 

Fl ights from Dubai  to Mak hachk ala and
Voronezh will operate twice a week, starting 31
October 2017 and 29 October 2017, respectively.
Services to Ufa will relaunch on 31 October 2017
with three flights a week. flydubai will be the only
UAE-based carrier offering direct air links on
these routes.

Commenting on the launch, Ghaith Al Ghaith,
Chief Executive Officer of flydubai, said: "Russia has
been a key part of flydubai's network since an early
stage in our operations. We entered the market in
2010 and focused on markets that were previously
underserved from Dubai. Russian passengers
recognise the benefits of direct air links and
together with our product offering have helped us
to successfully grow our service across the country.
Today, we are pleased to further expand our foot-
print as we see a growing demand for travel from
Russia to Dubai."

Along with the new additions, flydubai's net-
work in Russia includes Kazan, Krasnodar,
Mineralnye Vody, Moscow, Rostov-on-Don, Samara
and Yekaterinburg.

Travel between Russia and Dubai has been
recently benefited from changes in visa require-
ments enabling Russian passengers to automatical-
ly receive a free 30-day Visa on Arrival in the UAE.
This regulation prompted a 140 percent growth in
travel numbers from Russia to Dubai within the
first month since its introduction in February 2017,
according to the Department of Tourism and
Commerce Marketing (DTCM). 

Jeyhun Efendi,  Senior Vice President
Commercial (UAE, EU, ME, CIS) for flydubai, said:
"flydubai's direct flights will give passengers from
Voronezh, Makhachkala and Ufa convenience of a
non-stop short journey to Dubai. Passengers can
also benefit from not having to make arrange-
ments for a visa beforehand. We are focused on
meeting the travel needs of our passengers.  We
offer affordable travel options in both Business
and Economy Classes, an enjoyable on board
experience as well as an opportunity to connect
to more than 200 destinations from Dubai's effi-

cient aviation hub." Makhachkala is major city in
the South of Russia, and capital of Dagestan
Republic. Voronezh is a major city in western
Russia with a population of over 1 million and rich
history. Ufa was among flydubai's first destina-
tions in Russia, initially launched in 2011. It is the
largest oil refining centre in the Volga and the
Urals, as well as a major transport hub, scientific,
cultural and religious centre. 

flydubai operates flights to over 90 destinations
in 44 countries, including popular routes among
Russian travellers, such as Dubai (UAE), Male
(Maldives), Colombo (Sri Lanka) and Kathmandu
(Nepal). Passengers also benefit from flydubai's
interline agreements with other carriers, providing
opportunities for onward travel to more than 200
destinations.

Flight Details

Voronezh 
Flights between Voronezh (VOZ) and Dubai

(DXB) will start on 29 October 2017. flydubai's FZ
941/942 will operate between Dubai International,
Terminal 2 and Voronezh International Airport on
Wednesdays and Sundays.

Economy Class return fares from Voronezh to

Dubai will start at AED 1,200 AED including 7kg
hand baggage, while Business Class return fares
will start at AED 4,500 and are inclusive of all taxes
and 40kg checked baggage.

Makhachkala 
Flights between Makhachkala (MCX) and Dubai

will start on 31 October 2017. flydubai's FZ 915/916
will operate between Dubai International, Terminal
2 and Makhachkala Uytash Airport on Tuesdays
and Fridays with return flights on Wednesdays and
Saturdays. Economy Class return fares from
Makhachkala to Dubai will start at AED 1,450
including 7kg hand baggage, while Business Class
return fares will start at AED 4,200 and are inclusive
of all taxes and 40kg checked baggage.

Ufa
Flights between Ufa (UFA) and Dubai will start

on 31 October 2017. flydubai's FZ 939/940 will
operate between Dubai International Terminal 2
and Ufa International Airport on Tuesdays,
Thursdays and Saturdays. Economy Class return
fares from Ufa to Dubai will start at AED 1,250
including 7kg hand baggage, while Business Class
return fares will start at AED 4,500 and are inclusive
of all taxes and 40kg checked baggage. 

KUWAIT: Kuwait Finance House (KFH)
announced 14 winners of the sixth draw of the
new banking cards summer campaign themed
"Get Back Double the Value of your Purchases".
The campaign was launched in an attempt to
encourage clients to use KFH credit, prepaid and
debit cards while making purchases in Kuwait
and overseas.

The winners are: Shamseldeen Hamzawi,
Nouriah Alhabashi, Manal Alharbi, Suha
Alawadhi, Khaleda Alfilakawi, Hadeel Almutairi,
Abdulwahhab Almutawwa, Khamis Alenezi,
Ahmed Alazmi, Adel Alhamdan, Naiyef
Almutairi, Haya ALjomaa, Hind Alneqaidan and
Ayedh Alajmi.

The campaign that lasts for 120 days gives
KFH customers chances to enter draw to win
double cashback up to KD 2000 daily.  KFH
Credit and Prepaid cards used for domestic and
international purchases and KFH Debit cards
used for international purchases are eligible for
the draw. For every KD 1 spent locally earns 1
chance and every KD 1 spent internationally
earn 3 chances to enter the daily draw.

This campaign is part of KFH efforts to
reward its clients and grant them additional
value; thus achieving customer satisfaction
and boosting their confidence. The campaign
also aims at enhancing the bank's presence
especially that it dominates the largest mar-
ket share in the field of banking cards.

KFH strives to continuously offer its
clients new promotions and discounts in
order to distinguish them among peers,
not to mention to further bolster bank's
leading position in the field of banking
cards. KFH marketing campaigns play a sig-
nificant role in underlining KFH's principles
that include boosting sales, and benefit-
ting clients and merchants. It is worth not-
ing that KFH has won several awards in the
field of banking cards which reiterates its
success and efficiency in banking cards
market. KFH enjoys high confidence and
leadership in the market in addition to
high quality products which have enabled
it to achieve growth in cards market and
increase the number of customers. 

Flydubai's network in Russia 
expands to ten destinations

Airline launches flights to Makhachkala and Voronezh 

Ufa

Voronezh

ABU DHABI: Lulu Exchange, the leading for-
eign exchange and Remittance Company,
yesterday announced that it has entered into
an agreement to acquire 100 percent owner-
ship of Al Falah Exchange Company in the
UAE. This is a first of its kind large scale
acquisition in the UAE, making Lulu
Exchange the second largest player in the
GCC. With this acquisition, Lulu Exchange's
total branch count goes up by 30 branches
to reach 73 in UAE and 170 globally. 

Speaking about the takeover, Adeeb
Ahamed, Managing Director, Lulu Exchange
said, "We are very excited with this new
acquisition, which will help us further con-
solidate our network of branches, thereby
serving a much bigger customer segment. I
would like to express my gratitude to the
regulators and government entities for their
continued support." 

Launched eight years ago in Abu Dhabi,
Lulu Exchange currently operates in Oman,
Kuwait, Qatar, Bahrain, India, Bangladesh,
Philippines and Seychelles.

Elaborating on the expansion plans of
Lulu Exchange, Adeeb Ahamed said, "Our
short-term goal (three years) is to expand
our footprint across South East Asia, fol-
lowed by Europe. We are also looking to tap
newer markets both regionally and globally."

"Being a highly service oriented busi-
ness, reach is of paramount importance,
hence we believe that acquisitions are very
integral to grow our numbers.  I am pleased
that our level of acquisition activity has
picked up in the past five years, during
which time we have added more than 80
branches to our portfolio and we are con-
stantly on the lookout for opportunities
that will further bolster our reach and net-
work," added Adeeb. 

"Emerging technologies are driving
change in the financial services industry and
we are constantly innovating our method of
doing business. Our digital app is in its
advanced stage of development and it will
encapsulate all services that are available in
our brick and mortar branches. We are cur-
rently awaiting final approval from various
regulators. Effectively, we aim to move 30
percent of our transactions on to the digital
platform by 2020," concluded Adeeb
Ahamed. 

Lulu Exchange announces
acquisition of Al-Falah

Exchange Company 

KFH announces cards summer 
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KUWAIT: The leading remitter to the
Philippines, Al-Mulla Exchange has
enhanced their service with
Metrobank. Now Metro Bank cus-
tomers can get their remittances real
time resulting in instant credit to
their accounts and immediate cash
pick up service across Philippines.

Filipinos living in Kuwait and who
have an account in Metrobank, can
avail API online web service (Server
to Server) to send money real time to
their loved ones at any of Al-Mulla
Exchange branches or through the
online portal, www.amxremit.com.
This facility ensures that customers
get their amount credited in their
accounts in seconds when they sent
money at any point of time irrespec-
tive of bank holidays or weekends.

Customers can avail this service for
both their dollar and peso accounts.
In addition to instant credit to
accounts, cash pick up in minutes is
guaranteed to be received anywhere
in more than 6000 pay out locations
in Philippines. 

Metropolitan Bank Trust Company
commonly known as Metrobank is
the second largest bank in
Philippines with a network over 920
branches and over 2100 ATM net-
work spread across the Philippines. 

Al-Mulla Exchange is the pre-
mier Exchange Company in Kuwait
with  72  branches  and growing
every month. Their focus on inno-
vation and customer service has
helped to change the remittance
landscape in Kuwait.

KUWAIT: Gulf Bank is pleased to
announce the three lucky winners of its
seventh monthly red account draw for
year 2017, which was held at the bank's
head office, on Monday, 24 July 2017,
under the supervision of Ministry of
Commerce and Industry. 

The red account draw resulted in the
announcement of three students who
won prizes ranging from an iPhone 7 plus
to an Apple Watch and they are:
• Munera Fahad Tayib - iPhone 7 Plus 
• Muneerah Ahmad Ali Al-Basais - iPad

Pro
• Sarah Khalaf Mesfer Al-Shelahi- Apple

Watch
Gulf Bank's red is a dedicated account

for high school, college and university
students aged between 15 and 25, which
does not require a minimum deposit.
Eligible customers will get the chance to
enter the draw automatically and on a
monthly basis, upon transferring their
student allowances. 

Each month, an iPhone 7 plus, an iPad
Pro, and an Apple Watch will be gifted to
three lucky winners until January 2018.
The next draw dates are announced as

follows: 
• August 21, 2017
• September 28, 2017 
• October 23, 2017 

• November 20, 2017 
• January 11, 2018 

In addition to the Apple prizes, stu-
dents will have the opportunity to win a
Fiat 500c-Model 2017 at the annual car
draw, upon transferring their allowance.
Also, movie tickets at all Cinescape the-
atres will be available for only KD2 seven
days a week. red customers can also shop
from the USA or the UK with a dedicated
company (edfa3ly), which provide a mail
box for internet shopping services from
their website  https://kw.edfa3ly.co
/GulfBank

Red customers can now also transfer
money from anyone, from any local bank
into their Gulf Bank account through the
all new e-pay service, which also allows
customers to pay their mobile bills for
Zain, Ooredoo, and Viva and buy iTunes
and Google Play cards, instantly using the
new 'e-Pay' service available on Gulf
Bank's Online Banking and Mobile
Banking App. 

Al-Mulla Exchange launches 
instant credit to accounts 
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