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KUWAIT: Burgan Bank recently launched a
new summer promotion offering its card-
holders the chance to win back their
spending when using their cards locally
and internationally. 

The summer promotion is designed as
a three month campaign starting from
today (June 1st to 31st August 2017), cre-
ating opportunities for more winners,
where five winners will be announced
every month who will be refunded with
their transactions’ amount at a maximum
refund of KD 1,000.  

Customers who spend more will have
higher chances of winning. As such, with
every international transaction, they will
receive two chances to enter the draw
while every local transaction provides
them with one such opportunity. All credit
card holders who make local or interna-
tional transactions will be eligible to par-

ticipate in the draw, while ATM cardholders
will be eligible with international transac-
tions only.  Burgan Bank ATM and credit
cards accommodate customers’ different
needs with flexibility and convenience for
all financial transactions. 

Established in 1977, Burgan Bank is
the youngest commercial Bank and sec-
ond largest by assets in Kuwait, with a
significant focus on the corporate and
financial institutions sectors, as well as
having a growing retail, and private bank
customer base. Burgan Bank has majority
owned subsidiaries in the MENAT region
supported by one of the largest regional
branch networks.

The Bank has continuously improved its
performance over the years through an
expanded revenue structure, diversified
funding sources, and a strong capital base.
The adoption of state-of-the-art services

and technology has positioned it as a
trendsetter in the domestic market and
within the MENA region. Burgan Bank’s
brand has been created on a foundation of
real values - of trust, commitment, excel-
lence and progression, to remind us of the
high standards to which we aspire. ‘People
come first’ is the foundation on which its
products and services are developed.

The bank was re-certified with the pres-
tigious ISO 9001:2008, making it the first
bank in the GCC, and the only bank in
Kuwait to receive such accreditation for
the third consecutive year. The Bank also
has to its credit the distinction of being the
only Bank in Kuwait to have won the JP
Morgan Chase Quality Recognition Award
for twelve consecutive years.  Burgan Bank,
a subsidiary of KIPCO (Kuwait Projects
Company), is a strongly positioned region-
al Bank in the MENA region. 

Burgan Bank offers cardholders chances to win cash back 

TOKYO: A delivery service worker pushes a cart along a street in Tokyo yesterday.
Japanese employers are scrambling to find staff, unemployment is at its lowest level
in more than two decades and the labour market is tighter than it was during Japan’s
booming bubble economy years. — AFP

KUWAIT: Agility, a leading global logistics
provider, has expanded its regional overland
fleet by adding 95 new Mercedes-Benz Actros
2041S 4x2 tractors to its Abu Dhabi, Kuwait and
Bahrain operations. .

The expansion represents an investment of
more than $7.5 million and is part of Agility’s
regional growth strategy. The trucks will be used
for both domestic and cross-border trucking
across the Gulf. 

Agility’s new trucks are equipped with a
spark-prevention mechanism that meets strict
safety requirements in the oil and gas and petro-
chemicals industries. The vehicles also emit less
carbon dioxide than older trucks, supporting
Agility’s commitment to the environment.  Elias
Monem, Agility CEO for the MEA region, said:
“Thanks to increased investment in infrastruc-
ture and construction projects across the Gulf,
we have witnessed a steady increase in demand
for goods to be transported by road across the
GCC. We expect this trend to increase in the
coming years. Our investment in the latest addi-
tions to our regional fleet allows us to meet the
increasing demand for overland logistics, while
ensuring that our drivers have a safe and com-
fortable working environment.”

As part of its investment in overland trans-
port, Agility has deployed its own fleet and
transport management system, called
MicroTransport. 

The system includes several features, provid-
ing accurate tracking and reporting to safety
adherence requirements, along with information
on the mechanical condition of the truck and its
location. The system enables Agility to minimize
downtime and offer customers unique visibility
of their goods at all times.

Agility’s long-term vendor, Emirates Motor
Company (EMC), the authorized distributor of

Mercedes-Benz in Abu Dhabi and the flagship
company of Al-Fahim Group supplied the Abu
Dhabi fleet. In Kuwait, 20 new trucks were sup-
plied by Abdul Rahman Al-Bisher & Zaid Al-
Kazemi Company. The25 trucks purchased in
Bahrain were supplied by Al Haddad Motors,
Authorized General Distributor of Mercedes-
Benz in Bahrain. 

Agility brings efficiency to supply chains in
some of the globe’s most challenging environ-
ments, offering unmatched personal service, a
global footprint and customized capabilities in
developed and developing economies alike.
Agility is one of the world’s leading providers of
integrated logistics. It is a publicly traded com-
pany with more than $4.1 billion in revenue and

more than 22,000 employees in over 500 offices
across 100 countries. Agility’s core commercial
business, Global Integrated Logistics (GIL), pro-
vides supply chain solutions to meet traditional
and complex customer needs. 

GIL offers air, ocean and road freight forward-
ing, warehousing, distribution, and specialized
services in project logistics, fairs and events, and
chemicals. Agility’s Infrastructure group of com-
panies manages industrial real estate and offers
logistics-related services, including e-govern-
ment customs optimization and consulting,
waste management and recycling, aviation and
ground-handling services, support to govern-
ments and ministries of defense, remote infra-
structure and life support. 

Agility expands overland 
fleet across GCC Region
Logistics provider receives 95 trucks in Abu Dhabi, Kuwait, and Bahrain 

TOKYO: Japanese employers are scram-
bling to find staff, unemployment is at its
lowest level in more than two decades and
the labor market is tighter than it was dur-
ing Japan’s booming bubble economy
years. This should be great news for the
world’s number three economy, but ana-
lysts are warning not to pop the cham-
pagne quite yet because it is mostly due to
a shrinking labor force. And many jobs are
temporary and pay very little.

Japan tied with Iceland in 2016 for the
lowest annual unemployment rate-3.1 per-
cent-among 35 member nations of the
Organization for Economic Co-operation
and Development (OECD). This week
Japanese government figures showed the
jobless rate at 2.8 percent in April for the
third consecutive month and the lowest
since 1994. Another key labor market meas-
urement-the ratio of job offers to job seek-
ers-hit 1.48, meaning there were 148 posi-
tions available for every 100 job hunters.

This is the strongest level in 43 years
and is higher than before Japan’s once-
booming economy collapsed from a stock
and real estate price bubble in the early
nineties. Prime Minister Shinzo Abe may
claim Japan’s employment picture as a win
for his Abenomics growth policy-the job-
less rate was 4.4 percent in 2012, the year
he swept to power on a ticket to reignite
the laggard economy. But analysts are not
convinced. “Low unemployment is not an

achievement of Abenomics,” said Ivan
Tselichtchev, an economics professor at
Japan’s University of Niigata. “It is a struc-
tural phenomena and, unlike most other
developed countries it looks quite inde-
pendent, or autonomous from the business
cycle and economic growth rates.”

Shrinking population 
Examples of labor shortages are every-

where in Japan these days. Some 24 restau-
rants are cutting back their hours because
they don’t have enough staff, while deliv-
ery service Yamato has been forced to trim
services citing to a lack of drivers.

A lack of formal immigration is part of
the story. Bringing in foreign workers is a
tough sell politically so Tokyo has focused
on luring even more seniors and women
into the workforce-many women quit jobs
after marrying. But Japan’s population is
expected to fall by almost a quarter
between 2010 and 2050 to below 100 mil-
lion. And over-65 seniors are set to make up
almost 40 percent of the population from
26 percent in 2015, the highest in the OECD. 

This is a worrying demographic picture
for the labor market. “Japan faces increasing
labor shortages in the face of a falling work-
ing-age population,” said Randall Jones,
head of the OECD’s Japan/Korea desk. Staff
shortages have translated into higher
wages in certain sectors, but the broader
impact has been more limited. — AFP

KUWAIT: In the spirit of reconnecting with nature
for World Environment Day on June 5, Ford Motor
Company yesterday announced the launch of the
17th Conservation and Environmental Grants pro-
gram, with $100,000 being made available to the
successful entries. 

Accepted from Algeria, Bahrain, Egypt, Iraq,
Jordan, Kuwait, Lebanon, Morocco, Oman, Qatar,
Saudi Arabia, Tunisia, and Yemen, the touted proj-
ects focused on three main areas: Environmental
Education, Protection of the Natural Environment
and Conservation Engineering.

Having been very well-received in the most
recent edition of the grants programme, two fur-
ther categories will receive financial support for the
winning projects: Best in Research - projects that
show use of research in finding, and implementing,
solutions to a specific environmental issue - and
Best in Community Engagement, for the project
that best demonstrates community engagement
during its undertaking. 

Individuals or organizations with on-going non-
profit projects focused on any of the main cate-
gories are invited to apply by downloading the form
here, and email it to  FMEGrant@ford.com. Closing
date for applications is July 13, 2017 at 9pm AST
(Arabian Standard Time). The winners will be
announced in September of this year.

“The continued success and quality of projects
that are submitted for consideration each year truly
highlights the importance of the Ford
Conservation and Environmental Grants pro-
gramme,” said Jacques Brent, president, Ford
Middle East and Africa. “We are proud to support
the committed individuals and organizations

whose aim it is to preserve our environment for
future generations.”  

Success stories
Earlier this year, the big winners of Ford’s

Conservation and Environmental Grants were those
which championed raising awareness of, and
inevitably saving, the Green Mangroves in Qatar; seek-
ing to save the traditional beehives of Morocco by
developing and managing them with organic produc-
tion method; and comprising a database and map-
ping system for sites of natural significance and
degraded environmental resources in 70 communities
across Lebanon. Past projects that have benefited
from the Ford Grants include whale and dolphin
research projects in Oman, saving coral reefs in
Kuwait, growing environmental clubs in schools all
around the region, cleaning up beaches in Jordan,
cleaning up rivers in Lebanon, protecting mangroves
in Saudi Arabia, saving Arabian Leopards in the
mountains of Oman, irrigation system for Algeria,
water conservation awareness in Morocco, use of
industrial plants to fight soil pollution in Tunisia, and
conservation of endangered tree species in Egypt

In its 16 years of existence, Ford Grants has
become one of the largest corporate initiatives of
its kind in the region, created to empower individu-
als and non-profit groups that are donating their
time and efforts to preserve the environmental
well-being of their communities. Since its inception,
the Ford Motor Company Conservation and
Environmental Grants programme has received
support and recognition from various governmen-
tal and non-governmental environmental authori-
ties from around the Middle East, including the

World Wide Fund for Nature, the Emirates Wildlife
Society, the Arab Forum for Environment and
Development (AFED) and UNESCO Doha. Recipients
are chosen by an independent panel of judges con-
sisting of academics and leaders from regional envi-
ronmental organizations. The judges are seasoned
environmentalists or academicians from the region
carefully selected based on geographical coverage,
age and gender equality. They look for initiatives
that demonstrate a well-defined sense of purpose,
a commitment to maximizing available resources,
and a reputation for meeting objectives and deliv-
ering planned programs and services. 

World Environment Day
World Environment Day is the biggest annual

event for positive environmental action and takes
place every June 5. Since it began in 1972, global
citizens have organized many thousands of events,
from neighborhood clean-ups, to action against
wildlife crime, to replanting forests.

The theme for 2017 is ‘Connecting People to
Nature’, which implores us to get outdoors and into
nature to appreciate its beauty and importance,
and to think about how we are intimately we
depend on it.   Ford’s Conservation and
Environmental Grants program echoes those senti-
ments, providing necessary funding and visibility
to individuals and non-profit groups donating time
and effort to preserve the environmental well-
being of their communities. It is hoped a multipli-
cation of similar grassroots efforts that will serve as
catalysts of change across the globe will be encour-
aged to harmonize humanity and nature so that
both can thrive. 

Ford ‘Connecting People to Nature’ 
for World Environment Day

ABU DHABI: Etihad Airways, the national
airline of the United Arab Emirates, will
offer one night’s free accommodation at
the Radisson Blu hotel on Abu Dhabi’s Yas
Island to all guests travelling in Economy
Class from the Middle East, Africa and
Pakistan, and stopping over in the national
capital. The offer is valid from now until 15
September 2017. 

Mohammad Al-Bulooki, Etihad Airways
Executive Vice President Commercial, said:
“Etihad Airways is delighted to invite
guests to experience Abu Dhabi for them-
selves. The capital of the United Arab
Emirates has so much to offer all types of
travellers, whether they are after culture, a
beach break or sports and adventure.

“As the national airline, Etihad Airways is
an integral part of this incredible city and
those who transit through Abu Dhabi
should be encouraged by us to experience
it. This offer is for guests to make time to
explore the many attractions Abu Dhabi has
to offer during their stopover. The beautiful
desert; a visit to the spectacular Sheikh
Zayed Grand Mosque - among the world’s
biggest; a tour of the many attractions on
Yas Island, or sampling the emirate’s world
class hotels and restaurants are all part of

the Abu Dhabi experience.” More than 4.4
million guest arrivals were recorded in Abu
Dhabi in 2016, proving that the emirate is
becoming a favourite hub for stopovers. 

Guests can take advantage of world-
famous leisure and business attractions,
include miles of beautiful white sand
beaches, theme parks such as Yas
Waterworld and Ferrari World, unforget-
table desert safari expeditions, arts and cul-
tural institutions such as Manarat Al
Saadiyat and the soon-to-be-opened
Louvre Museum, exquisite local and inter-
national dining, world-class golf, and the
Formula 1 Etihad Airways Abu Dhabi Grand
Prix and its race track, Yas Marina Circuit.

Abu Dhabi also offers a wide range of
shopping opportunities to suit all tastes
with a large choice of popular outlets and
brands. The city boasts a selection of spa-
cious high-end shopping malls such as Yas
Mall, Abu Dhabi Mall, Marina Mall, and The
Galleria - one of the world’s most luxurious
shopping centres. 

Etihad Airways has been running
stopover programs since 2011, and offering
guests a variety of services including airport
meet & assist, transportation, accommoda-
tion, tours, and visa processing services. 

Etihad offers free stopovers to 
all economy class guests from 

Mideast, Africa and Pakistan

Japan’s ultra-low jobless 
rate masks grim reality


