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Tent makers in old Kuwait. This picture shows a number of them working hard to complete one of those tents which were made specifically for sale to people who intend to go for Hajj (pilgrimage) every year. (Source:
‘Kuwait, Miracle on the Desert’ by David Cooke, New York, 1970. Prepared by Mahmoud Zakaria Abu Alella, heritage researcher, Ministry of Information)

By Athoob Al-Shuaibi

Each of us can contribute to making Kuwait a better
place for all of us to live. In our daily deeds and actions,
we can find - if we choose to look - opportunities for

improving Kuwait’s environment. From not littering on the
streets, to choosing to be kind and helpful to others, each
individual here can have a positive impact on the society as
a whole. Kuwait Times wants to know what can you do? 

*****
As soon as the idea of changing the world is proposed to

the general public, most of people stammer and cannot
think of themselves as a part of this change. Those who are
swept over by world wars and disasters are filled with frus-
tration and anger, though they might appear calm, living
life day by day, and praying for humanity. Although that
praying gives hope, God also encourages humans to work
first on themselves in order to change the world. He also,
reminds us in the holy book to not to be completely
dependent on him. We are all required to do something to
improve life on this planet.

Samantha Claderia, the founder of Purple Harvest,
believes that there is always a way to make life better. “In
order to be kind and make a difference, one does not neces-
sarily have to be a member of a philanthropic organization
although there is nothing wrong with that,” she said.
“Making people smile is not perplexed, it is so simple and
can be incorporated into our daily lives. Also, being kind is
contagious and our random acts of kindness towards peo-
ple will propel them to act the same and pay it forward.”

“It can be equally simple as helping an elderly person
with their bags at the supermarket, a free meal to a home-
less person, allowing a disabled person to pass before you,
even though they would be slower in movement, ensuring
that you do not litter in public and respecting the environ-
ment. Above all, give generously to those in need; either
your money if you have it or your time,” she added.

“When I travel to India, I spend time with orphaned chil-
dren and children from the slums,” she noted. “This world is
full of hurting, suffering people. If we want to find people to
help, there is always a way. In this country, there are workers
who have been abused physically and mentally.  They are
constantly in need of emotional and financial support. What
we do to make a difference may amount to just a grain of
sand or a drop in the ocean, and we may think it is insignifi-
cant in the grand scheme of things but every grain and
drop counts.”

“In addition, simple acts of kindness have the power to
dramatically change someone’s life. We live in a world where
most people are just rushing about, trying to go some-
where or get somewhere in life with no real destination and
are therefore filled with a sense of emptiness. Make some-
one smile today and that emptiness will be replaced by ful-
fillment and a sense of purpose.”

Being kind is
contagious

Samantha Claderia

KUWAIT: Zain, the leading telecommunica-
tions company in Kuwait, shared the joys of
the blessings of the holy month and the
tradition of girgian with orphans, the elder-
ly, and people with special needs, by visit-
ing the Ministry of Social Affairs and Labor’s
Care Centers. The initiative came under the
company’s extensive CSSR campaign dur-
ing the Holy Month of Ramadan.

Every Ramadan, Zain is keen to reach
out to the many segments of the communi-
ty, including orphaned children, the elderly,
and people with special needs to share the

joyful blessings of the Holy Month with
them. Zain believes in the importance of
embracing the beautiful values of the
Islamic religion as well as the noble tradi-
tions of the Kuwaiti heritage, all year round
and especially in the Holy Month of
Ramadan.

Zain’s team, consisting of staff and vol-
unteers, participated in distributing gifts
and girgian candy to care centers in an
atmosphere filled with joy and happiness.
The company believes the Holy Month of
Ramadan is a special time of the year, and it

is always keen on sharing the blessings of
this time with those who are less fortunate
in the community. Zain’s continuous partic-
ipation with different segments of society
is a testament to the company’s belief that
improving the lives of communities in
which it operates is central to its overall
activities. 

Zain stressed that it has always been
keen to organize a number of social and
humanitarian initiatives during Ramadan to
support the various sectors of the Kuwaiti
society, and the company is keen on

reflecting the religious as well as traditional
humanitarian values and principles to
enrich the art of giving and to increase
bonding between individuals.

The company further affirmed its
Corporate Sustainability and Social
Responsibility campaign during the Holy
Month of Ramadan, which includes an
extensive array of programs that cover dif-
ferent areas. The initiatives and programs
include humanitarian, voluntary, cultural,
religious, sports, and recreational activities
to cater to the different segments of society.

Zain celebrates girgian with care centers
Company presented gifts to orphans, special needs, elderly

KUWAIT: Ahmadi Governorate’s voluntary team con-
tinued its campaign to distribute iftar meals to driv-
ers minutes before the Maghreb prayer at Ahmadi,
Industrial Fahaheel, Mahboulah, Abu Halifa and oth-
er areas.

KFH continues ‘Feed a
Fasting Person’ campaign

KUWAIT:  Kuwait  Finance House
(KFH) continued its ‘Feed a Fasting
Person’ campaign by distributing
iftar meals at Fatemah Al-Awadhi
M osque as  par t  of  i t s  R amadan
program ‘Increase Good Deeds in
R amadan 3 .’ This  s tep comes as
part of KFH’s charity activities that
r e i n f o r c e  i t s  f i r m  c o m m i t m e n t
towards its social and humanitari-

an responsibil ity.  KFH voluntar y
t e a m  d i s t r i b u t e s  i f t a r  m e a l s  a t
places that are teeming with fast-
ing people such as Nayef Palace,
Souq Al-Mubarakiya in addition to
o t h e r  p l a c e s  i n  K u w a i t .  K F H ’s
efforts in Ramadan underline the
bank ’s role in the f ield of  social
responsibility, and contributes in
strengthening the social ties. KFH

voluntary team prepares and dis-
tributes over 600 meals daily until
end of Ramadan. 

K F H ’s  R a m a d a n  p ro g r a m
includes various social and human-
itarian events and activities stem-
ming from the bank’s endeavors to
solidify its commitment towards
the society, while supporting all
social and humanitarian initiatives. 


