
RIYADH: Zain Saudi Arabia has
selected Ericsson to transform its
technology infrastructure to meet
the needs of the future digital front-
lines. The end to end digital transfor-
mation will bring vital improvements
in customer experience and equip
the customers with necessary stimuli
to react, be exposed and benefit
from a larger array of services
grounded through a seamless man-
aged service back-stage perform-
ance by Ericsson. 

The deal was signed in by Peter
Kaliaropoulos, CEO of Zain Saudi
Arabia, and Ali Eid, Head of Ericsson
Kingdom of Saudi Arabia, Jordan and
Palestine, in the sidelines of Mobile
World Congress 2017, held in
Barcelona. In a deal valued around
USD 70 million over 5 years Ericsson
will be responsible for IT Managed
Services, Application Development
and Maintenance. Ericsson MS team
presence alongside Zain Saudi Arabia
operations team will create a link
between the current situation and
the to-be desired operational posi-
tion by implementing a joint
roadmap to achieve this sought oper-
ational efficiency which contributes
to enhanced customer experience.

Zain Saudi Arabia has taken
another leap forward towards the
continuation of their digital transfor-
mation journey to create a smarter

technology management infrastruc-
ture that will synergize consumer
behavior with top-notch customer
service fronts. Zain Saudi Arabia
today announces that it has entered
into a Technology and Digital
Transformation partnership with
Ericsson. The end to end digital trans-
formation will bring vital improve-
ments in customer experience and
equip the customers with the neces-
sary touch points to get exposed and
benefit from a larger set of products
and services grounded through a
seamless managed service ‘back-
stage’ performance by Ericsson.

This five-year deal pushes the
promise made to the commitment

and focus of the first phase by instill-
ing further the mindset of customer
centricity that Zain Saudi Arabia is
building up through this technology
transformation project with Ericsson.
Zain will work more effectively and
efficiently while being ready to offer
the exciting new digital services.
“Providing a state-of-the-art cus-
tomer experience is an essential part
of our transformation plan.” said
Peter Kaliaropoulos, Chief Executive
Officer, Zain Saudi Arabia 

“This agreement represents a new
step in our strategy to turn Zain Saudi
Arabia into a true digital frontrunner.
We are implementing a transforma-
tional strategy and investing in the

latest technology to improve cus-
tomer experience hence responding
to our customers’ digital needs. It will
help us centralize and streamline our
business, creating lean and agile
operations that will also result in cost
efficiencies.” Eng. Sultan Abdulaziz
AlDeghaither, Chief Technology
Officer, Zain Saudi Arabia, said “The
new Digital Stack will help us to have
a 360-degree view of customers,
which will allow us to improve our

customer experience, by conveying
all their digital needs. Zain’songoing
association with Ericsson ensures our
solid growth in this dynamic market.
We have become the front runners in
the ICT field”.

Ali Eid, Head of Ericsson Kingdom
of Saudi Arabia,  Jordan and
Palestine, said “We have a history of
collaboration with Zain Group across
various markets at different maturity
phases. Being part of their business

in Saudi Arabia - we are glad to join
forces with Zain Saudi Arabia in this
digital transformation journey to
provide them with an agile and
future-proof technology to fully go
digital and allow them to realize
their utmost potential, grow their
business and offer Zain’s customers
innovative and competitive services
allowing them to realize what an
operator can truly enable in the
Networked Society.”

Zain Saudi Arabia selects Ericsson for digital evolution
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BEIJING: Chinese technology giant Xiaomi yes-
terday unveiled an in-house processor, setting
its sights on a top-tier global market long domi-
nated by American companies. With the launch
of its Surge S1 chipset, Xiaomi joins a rarified
group of smartphone manufacturers with self-
designed processors-the only others are Apple,
Samsung and Chinese telecom company
Huawei. “The ability to create its own chipsets is
the pinnacle achievement for any smartphone
company,” said Lei Jun, Xiaomi’s CEO and co-
founder. Lei also introduced the Mi 5C, the first
smartphone to be powered by the custom
processor, and a new edition to its Redmi phone
line at an event for media and “Mi fans.”

Custom chipsets are designed to enhance the
user experience by making the phone’s software
and hardware more cohesive. The Surge S1 was
developed by a Xiaomi subsidiary called
Pinecone that had been discreetly formed in
2014. “China is now on the cutting edge of
microchip technology,” Sun Changxu, a technol-
ogy analyst for several trade magazines, said.
“Xiaomi’s release today is strategically signifi-
cant.” The company previously relied on chips
made by MediaTek in Taiwan and Qualcomm in
the United States.

Qualcomm’s dominance in processor manu-
facturing has been challenged by antitrust
investigations in several countries over the last
few years, including a lawsuit filed by the US
Federal Trade Commission last month. Around
the same time, China’s largest chip maker
announced it will invest $30 billion to build a
new semiconductor factory, as the country seeks
to reduce its dependence on foreign technology.
At the event yesterday, Lei thanked local officials

in Beijing for “encouraging us to invest in a
microchip despite our lack of experience.”

Xiaomi has long faced criticism for products
bearing close resemblance to Apple’s, but Lei
emphasized the company’s innovations. “We are
not copying anyone,” he said. “We are learning.”
The company faces an uphill battle not only to
become globally competitive but also to best
domestic rivals. While Xiaomi led Chinese smart-

phone sales in 2015, it slid to fifth last year,
behind previously lesser-known brands like Vivo
and OPPO. But at least one self-professed
“Mifan” was optimistic about the company’s
future. Wang Haiyi, a 20-year-old university stu-
dent who attended yesterday’s launch, said he
had no doubt Xiaomi will soon surpass Apple
and Samsung. “We’ll go beyond our borders,”
Wang said.—AFP 

BARCELONA: Samsung Electronics Co. Ltd,
yesterday announced that the Galaxy S7
edge was recognized by the GSMA as “Best
Smartphone 2016” in the Best Mobile
Handsets and Devices category at the
annual Global Mobile Awards at Mobile
World Congress 2017. As the world leader
in mobile innovation, Samsung continues
to relentlessly pursue the best in hardware,
software and services’, redefining what is
possible for consumers across the globe. 

The Galaxy S7 edge was awarded for its

refined design, advanced camera and out-
standing performance. “We are honored to
be recognized for our craftsmanship in
design and innovation with the Galaxy
S7 edge,” said Junho Park, Vice President
of  Global  Produc t  St rategy,  M obi le
Communications Business at Samsung
Electronics. “This award is a testament to
our constant pursuit of excellence as we
continue to exceed consumers’ expecta-
t ions  through revolut ionar y  mobi le
technology.” 

BARCELONA: Tech-sav v y spor ts
enthusiasts wil l  get their  money ’s
wor th at next year ’s Pyeongchang
Winter Olympics where South Korea’s
K T mobile  operator  wants to give
spectators what it hopes will be their
f irst  5G experience.  Telecom firms
have long been racing to develop this
new, fifth generation of mobile net-
works that is expected to enable light-
ning-quick downloads or driverless
cars guided by automatic connections
to traffic systems.

At the weekend launch of Barcelona’s
Mobile World Congress, the world’s
biggest mobile expo, Spain’s King Felipe
VI said it would spark a “revolution in our
lives and in the economy.” Speaking
Monday at the high-profile expo, KT
chief executive Chang-Gyu Hwang
promised that 5G would bring “dramatic
changes.” 

“KT will introduce brand new services
that have not ever been possible with
the radio technologies of the current
generations,” a spokesman for the South
Korean firm added.

Commercialization of 5G is still not
expected to start before 2020, as com-
panies and governments negotiate to
try to standardize norms between differ-
ent countries for smooth 5G use world-
wide. Manufacturers must also build
infrastructure that can carry mobile
phone signals powerful and quick
enough to unfailingly support split-sec-
ond activities, such as surgical opera-
tions or automatic traffic movement. 

But South Korea is planning to use
the Olympic Winter Games in Feb2018
to test 5G on the hundreds of thousands
of spectators, providing them with
access to very high definition content or
virtual reality. 

The current 4G standard enables fast
broadband access via mobile smart-
phones, but government and manufac-
turers see the next generation enabling
connection speeds up to 1,000 times
faster than current ones. “Operators are

looking to 5G as a differentiator, espe-
cially in markets where LTE (4G) is ubiq-
uitous” such as South Korea, says Dexter
Thillien, an analyst at BMI Research.

Marketing ploy? 
But as companies battle to reach the

5G Holy Grail, competition is more than
stiff and South Korea runs the risk of
being piped to the post. “We’re going to
see pretty significant roll-outs of 5G in
the United States, and the first commer-
cial services could even be available by
the end of the year,” said Frederic Pujol,
a technology expert at the IDATE con-
sulting firm.

This would only be a start, though,
focusing on services that need high-
speed connections such as 4K television
which offers even better resolution than
HD, or virtual reality-far from unlocking
the Internet of Things such as driverless
cars or talking fridges. And experts point
out that all  is needed for this is to
improve 4G capacity, which is what
Thillien thinks will  happen for the
Olympics in South Korea. “It will be pre-
standards 5G,” he said.

“The Olympic launch is more a mar-
keting ploy to say they were the first.”
Pujol disagrees. He believes that the
South Koreans will have changed their
mobile networks entirely, allowing them
to be managed partly by the ‘cloud’ and
no longer from physical computers. The
main risk for countries like South Korea
that wants to be pioneers is that the
norms and frequencies they decide to
use won’t, in the end, be those used at a
global level.

“ We k now for example that the
spectrum of frequencies that will be
used in South Korea is not available in
Europe but wil l  be in the United
States,” says Thillien. Pujol adds that
those countries and companies that
are more advanced in developing 5G
will seek to impose their own stan-
dards. A race that ultra-connected
South Korea won’t want to lose.—AFP 

BARCELONA: The Wikimedia Foundation,
which runs online encyclopedia Wikipedia,
said yesterday that telecoms operator
Asiacell will offer free access to the website
to its nearly 12 million mobile phone cus-
tomers in war-torn Iraq. The partnership is
the first by a telecoms operator in Iraq and
the foundation’s Wikipedia Zero project,
which waives mobile data fees to sub-
scribers of participating telecom operators
so they can access Wikipedia without using
their mobile data.

The news was announced at the Mobile
World Congress, the biggest mobile event

of the year, in Barcelona in northeastern
Spain, which wraps up on Thursday.
“Asiacell customers will be able to edit
Wikipedia without mobile data charges-
adding to and improving articles in their
preferred language and sharing knowledge
of Iraq’s rich cultural history, heritage and
its people with the rest of the world,” the
foundation said in a statement. 

Like Wikipedia, Facebook and Google
also operate programs internationally that
exempt from users’ data caps to help boost
access to information in developing
nations. — AFP

Chinese tech giant eyes global 
market with custom chip

China on the cutting edge of microchip technology 

BEIJING: Lei Jun, Chairman and CEO of Xiaomi Technology presents the new Surge S1 chipset,
at a launch event in Beijing yesterday. —AFPSamsung Galaxy S7 edge named 

best smartphone at MWC 2017 

BARCELONA: Consumers are snapping up fitness
trackers, smartwatches and other connected wearable
gadgets—but huge numbers wind up in drawers
unused after just a few months once the novelty wears
off. “Abandonment has been a big problem with wear-
able products,” said Mike Pedler, the leader of PwC’s
product innovation and development practice. “It is
something that everyone involved in designing and
producing wearables is still wrestling to address.” With
worldwide sales of smartphones now barely growing,
many tech firms have turned their focus to wearable
gadgets in the hope that they will be the next big
source of growth.

Huawei, the world’s third-largest phone maker,
unveiled a new smartwatch at the Mobile World
Congress, the phone industry’s largest annual trade
fair, with a sportier look than the first device it launched
two years ago. Dozens of other wearable gadgets, rang-
ing from bracelets that measure your heart rate to GPS-
connected footwear, were on show at the event which
wraps up tomorrow. CCS Insight predicts 411 million
wearables devices—including virtual reality headsets
and wearable cameras-will be sold around the world in
2020, up from 123 million in 2016.

But about a third of owners of smart wearables
abandon these devices after six months, according
consulting firm Endeavour Partners. “For now most
devices would not pass the ‘turnaround test,’ which is
characteristic of an item you would turn around and
retrieve if you realized you’d forgotten it on your way
to work. Like your wallet. Or keys. Or smartphone,” PwC
said in a report on wearables last year.

Lack killer app
Part of the problem is that smartphones can

already do most of the things people use wearables
for  — they act as pedometers, count calories, meas-
ure heartbeats and make payments. “Wearables lack a
killer application,” said Pedler. Wearables also often
need to work together with a smartphone, leading
consumers to complain that they are a hassle to use.
The main reasons people gave for abandoning their
fitness wearables was that they were “too difficult” or
“are annoying”, according to a 2016 study by German
health insurer DKV. Huawei’s new watch has its own
cellular connection and the chief executive of the
company’s consumer business group, Richard Yu, said
he believes this is the key to increase the appeal of
smartwatches. — AFP
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