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DUBAI:  Actor Margot Robbie has been
revealed as Nissan’s new electric vehicle
(EV) ambassador by racing the carmaker’s
radical all-electric BladeGlider sports car
around the world-famous Monaco Grand
Prix circuit, at midnight.

The prototype 190km/h Nissan BladeGlider,
which hits 100km/h in less than five seconds,
challenges the conventional thinking of what
an all-electric sports car could look like in the
future. Showcasing all the fun and excitement
of pure electric vehicles, the prototype is part
of Nissan’s Intelligent Mobility vision of how
cars should be driven, powered and integrated

into society. Margot Robbie put the radical
three-seater through its paces around the
closed Monaco street circuit before racing
another BladeGlider. 

The pair of 272PS performance cars raced
through the iconic Tunnel and diced with each
other along Massenet before finishing in the
glamour of Casino Square. In the film, the
Suicide Squad and The Wolf of Wall Street star
is also seen demonstrating the drifting
prowess of Nissan BladeGlider around one of
the most famous corners in the world of
motorsport - the iconic Fairmont Hairpin.

Margot Robbie said: “It’s a really exciting

time for electric vehicles. More people are
choosing to go electric, leading the way to a
more sustainable future and the Nissan
BladeGlider hints at the future of smarter per-
formance cars.” As the manufacturer of the
world’s best-selling electric vehicle, the LEAF,
Nissan is also revolutionizing the way energy
is generated and utilized with products like its
intelligent xStorage Home unit and vehicle-to-
grid technology, which harness the power of
battery technology from electric vehicles.

Gareth Dunsmore, Director of Electric
Vehicles for Nissan Europe: “The electric revo-
lution is happening. As the global leader in

electric vehicles, and with mass adoption just
around the corner, it is more important than
ever that we showcase all of the benefits of
driving an electric car - from energy efficiency,
to sustainability, from handling to perform-
ance. Having Margot on board will support us
in spreading news of the personal and societal
benefits of electric vehicles to more people
than ever before.

Dunsmore added: “Nissan’s Electrify the
World movement recognizes the importance
of us all working together to achieve positive
change in our communities. We want to
inspire people to take meaningful steps

towards cleaner, safer cities.” The Nissan
BladeGliderwas recently on display at the 87th
Geneva International Motor Show. Developed
from a concept car first debuted in 2013, the
all-electric sports car is a precursor to a suite of
future technologies that will  combine
Intelligent Mobility, environmentally friendly
impact and sports-car driving capabilities.
Monte Carlo provided the perfect location for
Nissan to reveal its exciting new partnership
with Margot Robbie. Monaco has a rich her-
itage in street racing and an ambitious sus-
tainable strategy to decrease carbon emis-
sions by 50 percent by 2030.

Nissan signs actor Margot Robbie as 
its first electric vehicle ambassador

KUWAIT: Abdulmohsen Abdulaziz Al-Babtain
Company (AABC), the authorized dealer of
Nissan vehicles in the State of Kuwait is open
tomorrow Friday 24th of March 2017 because
that’s how the Japanese serve their customers
when giving them an offer this month. 

In keeping with current demand for people’s
favorite designs, Nissan Al-Babtain Al-Rai
Showroom welcomes customers tomorrow with
special Japanese prices. The offers include the
Altima starting from KD 5,199, Maxima starting
from KD 7, 350, X-trail starting from KD 5,999,
Pathfinder starting from KD 7,750 and the Patrol
Platinum FES starting from KD 16,450.  

Influenced by the brand’s roots and owing to
its strong heritage of masterful leadership, the
brand continues to exceed customer expecta-
tions by presenting innovative opportunities to
own the most universally admired brand in
Kuwait. The ‘way of the warrior’ serves as a
unique philosophy for Nissan Al-Babtain to excel
with a competitive edge and drive more cus-
tomers to be part of a lasting legacy. Hence why
Nissan Al-Babtain welcomes all their customers
tomorrow in their Al-Rai showroom. 

Nissan Al Babtain is known for its persistent

creativity and immeasurable design concepts
that preserve brand integrity and steer its cus-
tomers towards enjoying a premium experience
on every level. Intended for the people of Kuwait
to maximize on this window of opportunity,

Nissan Al Babtain urges everyone to speedily
take advantage of the special prices. Visit Nissan
Al-Babtain Al-Rai showroom tomorrow and
appreciate the world of difference of driving
inside of a globally esteemed brand.

Splashed prices from Japan at 
Al-Rai showroom tomorrow

BUCHAREST: On a freezing night last month, Elena
Nicolae and her family, including her 18-month-old
grandson, were given two hours to leave their home.
Nicolae, 56, had lived in two rooms of a 19th century
house on Sfintilor street in the historic centre of
Bucharest for over 20 years, paying rent to the
Bucharest housing authority until the house was
deemed unsafe in 2005 and formal contracts ended.
But when a wall cracked in the dilapidated house,
Bucharest authorities evicted the eight Roma families
living there immediately with the building declared
‘unfit for habitation’. 

In the rush, Nicolae only packed a few clothes
before the building was sealed and the evicted fami-
lies spent more than a week sleeping on the street
outside, not wanting to go into shelters for the home-
less and with no other housing available. For Romania
is facing an acute shortage of social housing, with
inner city gentrification and return of private proper-
ties seized during Communist years squeezing out
low-income tenants.

This has raised fears of creating favelas or shanty-
towns in the country with Roma families seen as par-
ticularly vulnerable. Living on the street in the cold,
took its toll on Nicolae’s family and her husband was
hospitalized with pneumonia. “We worked our entire
lives to fix our homes and now they throw us out like
dogs. Actually, people don’t even leave dogs out in
this weather,” Nicolae told the Thomson Reuters
Foundation. 

No social housing 
Like many cities in Romania, Bucharest with 1.9

million people does not have enough housing for low-
income residents, with only 200 units of public hous-
ing in the district where Sfintilor is located despite
hundreds of requests each year. According to data
from the district’s local authority, five of the people
evacuated from Sfintilor were on a waiting list for
social housing - some for more than 20 years.
Campaigners say the allocation of housing favors peo-
ple with higher education and stable incomes who are
more likely to pay their rent rather than poor families
with many children who are more in need of cheap
accommodation.

In 2001 Romanian authorities embarked on a pro-
gram to return buildings seized and nationalized by
the communist regime that ran the country until 1989
to their original owners. But campaigners say the pro-
gram has caused more evictions of families assigned
low cost housing previously under state ownership
which has added to the housing crisis.  Adrian
Dohotaru, a housing rights activist turned parliamen-
tarian, said less than half of 80,000 applications to re-
privatise homes have been finalised to date so the sit-
uation was likely to get worse without government
action. “Thousands of people are being evacuated
yearly and there will be more,” he warned. “Accessible
housing must become a political priority. Otherwise,
what we see today is just the beginning of the
‘favelization’ of Romania.” 

Roma discrimination
Human rights groups including Amnesty

International and the European Roma Rights Centre
say Roma people, Europe’s largest ethnic minority, are
particularly vulnerable to housing discrimination in
Romania. Romania is home to up to 2.5 million Roma
in a population of about 19 million but about 90 per-
cent of these Roma families live in extreme poverty
and are targets of racism, according to the World Bank. 

In recent years, local media has reported many cas-
es of controversial evictions. In 2010, the Cluj munici-
pality in western Romania evacuated 20 families from
the city centre to a cluster of containers 300 meters
from the main garbage dump. The families’ continuing
campaign to return to the city uses the slogan “Roma
are not trash”.

Two years later, the Baia Mare municipality in the
north moved 80 Roma families from the city to an old
chemical factory. Some children fell ill from contact
with leftover substances. Between 2014 and 2015, 20
Roma families set up a tent camp outside their old
home when they were evicted after a property on
Vulturilor street in central Bucharest was re-privatized.
In a report in 2015, Philip Alston, the United Nations
Human Rights Council Special Reporter on extreme
poverty and human rights, wrote that too often evic-
tions of Roma have taken place with little advance
notice and in an “abusive fashion”. This results either in
homelessness or re-location to sites distant from jobs,
schools, hospitals and other facilities and reinforces
“discriminatory residential segregation”, he said.

The Bucharest municipality, which owns Nicolae’s
building, told the Thomson Reuters Foundation all but
one of the 43 people - 21 adults and 22 children - liv-

ing inside were “illegal”. However several families
interviewed said the Romanian state assigned them
rooms in the building decades ago. The Sfintilor
address is printed on their identity documents and
they paid monthly rent to the housing authority for
many years.

Before 1989, the communist state re-located Roma
families from the outskirts of Bucharest into the city,
closer to factories and schools and often placing them
in older houses. After the fall of communism, the state
continued to rent the buildings to Roma families but
maintenance work stopped. 

When a fire broke out in Nicolae’s building 12 years
ago, the state housing authority declared the property
unsafe and refused to renew rental contracts but tol-
erated the families staying there. Since the evacuation
last month, the Mayor of Bucharest has placed the
building on a priority list for municipally funded
restoration but it is not known if this will be for hous-
ing or another purpose. A property a few doors down
has been renovated and is advertised for use as a lux-
ury business centre. A spokesman for the municipality
told the Thomson Reuters Foundation that the build-
ings will be renovated but the families were told to
look for social housing elsewhere.

The evicted families, the spokesman said, are
being offered support to apply for social housing in
other parts of the city. “I notice the subtle intention of
authorities to push poor people to the peripheries of
Bucharest or even beyond,” said Irina Zamfirescu of
the human rights group Active Watch. “There are no
integrated social services to support these families,
they are being abandoned - literally - (pushed) into
the streets.” — Reuters 

KUWAIT: Al-Ahli Bank of Kuwait (ABK)
recently won the prestigious Best Retail
Bank in Kuwait award from The Asian
Banker for the second year in a row. The
award, which is sought after in the banking
industry, is given each year by one of Asia’s
most highly regarded financial research
organizations and follows a stringent eval-
uation, benchmarking process and assess-
ment by an independent international
expert panel. The award was received by
Mr Stewart Lockie, General Manager of
Retail Banking at ABK, who represented
ABK at the International Excellence in Retail
Awards ceremony held on the 17th March,
2017 in Tokyo, Japan.

Speaking after the ceremony, Mr Lockie
said: “At ABK we are extremely proud of
this achievement.  Winning ‘Best Retail
Bank’ for a second consecutive year under-

l ines the long-term and consistent
progress the Bank has made in making
banking simpler for its customers, while
keeping focus firmly on service quality
and product choice.  This award is a reflec-
tion of the hard work of the whole ABK
team and is an endorsement which we are
all very proud to receive.”

During the past two years ABK has
focused on enhancing services to its cus-
tomers through investment in technology,
innovative products and customer service
refinements under the umbrella of ‘Simpler
Banking’, creating a retail banking model
which offers customers superior conven-
ience, speed and security. The Bank is com-
mitted to continuing to build on the suc-
cess it has achieved to date and setting
new benchmarks for retail banking cus-
tomer service in the region.

ABK wins ‘best retail bank’ award 
in Kuwait from the Asian banker

KUWAIT: In line with its mission to pro-
vide excellent service for all Ford owners
in Kuwait, Alghanim Auto encourages
Ford owners to take advantage of the
current express service offer before the
end of the month, an exceptional oppor-
tunity to perform express service starting
from 7 KD, in addition to a free 31-point
checkup and up-to 30% discount on Ford
& Motorcraft genuine spare parts. Ford
owners are invited to bring their cars to
the Service and Spare Parts Center for an
early checkup to make sure that their
Ford vehicle is in tip-top mechanical con-
dition, particularly when it comes to criti-
cal components like the braking system,
suspension and the steering system.

To ensure the optimum performance
of their Ford vehicle and guarantee their
peace of mind, customers are encour-
aged to visit Alghanim Auto Service and
Spare Parts Center to take advantage of
this exclusive service offer that entails a
free, comprehensive 31-point checkup
performed by a highly qualified team of
Ford-trained technicians who use the lat-
est diagnostics tools and servicing equip-
ment. The 31-point checkup covers the
most important mechanical and electrical
components related to a car’s operation
and safety, including fluid levels, oils, fil-
ters, brake parts, electrical switches, tires
and leak checks, as well as a thorough
examination of the suspension, lighting,
battery and cooling and exhaust systems.

The service promotion doesn’t end
there, however, as Alghanim Auto is also
extending special discounts on Ford &
Motorcraft genuine spare parts as part of

its dedication to service excellence.
Should there be a need to carry out
repairs, Ford owners will enjoyup-to30%
discount on Ford & Motorcraft genuine
spare parts on top of the free inspection,
making this offer irresistible for all Ford
owners who have been waiting to have
their car serviced and maintained. In addi-
tion to these great savings, customers can
also expect to have all their maintenance
needs fulfilled in a timely and professional
manner by a team of qualified Ford-
trained technicians and specialists.

The new Alghanim Auto Service and
Spare Parts Center is fitted with advanced
equipment to ensure the completion of all
maintenance services in an efficient man-
ner from the first time, expertly performed
by Ford-trained technicians using Ford and
Motorcraft genuine spare parts, for guar-
anteed quality and peace of mind. For
added convenience, customers looking to
perform routine maintenance are encour-
aged to do so at the Express Service bays,
which offer oil and filter change, tire rota-
tion, brake and battery replacement.

It is also worth mentioning that
Alghanim Auto is the only importer author-
ized by Ford Motor Company to import
Ford and Motorcraft products in Kuwait.
Ford and Lincoln customers can get imme-
diate access to original Ford and Motorcraft
parts as well as Ford Manufacturer warran-
ty and Extended Service Plan (ESP) contract
maintenance and repairs, in addition to
maintenance and body shop repair servic-
es by Ford-trained and certified technicians
at the dedicated Alghanim Auto Ford serv-
ice center.

Express Service for Ford 
customers from  Alghanim 

Auto with up-to 30% discount 

Roma fear displacement as 
Romania’s cities modernize

PARIS: A jump in sales of its trademark leather
bags helped Hermes push its annual profits last
year above one billion euros for the first time
ever, results released yesterday showed. The
French luxury goods maker said its 2016 net
profit hit 1.1 billion euros ($1.2 billion), a 13 per-
cent jump from the previous year but slightly
less than the consensus forecast of analysts sur-
veyed by the financial data company Factset.

The company said in February that sales had
hit a record 5.2 billion euros. “New records were
attained, which proves the solid performance of
Hermes this past year,” Hermes chief executive
Axel Dumas said during a conference call. The
firm attributed the record performance to a 14
percent jump in its leather goods and saddlery
unit, which includes its famous bags including
iconic models such as the Birkin. Recent invest-
ment in new workshops helped Hermes meet
the growing demand for its leather goods.

“Development was supported by the sus-

tained pace of deliveries and production, gain-
ing from the capacities of the three new sites” in
France, the company said in its earnings state-
ment. Perfume sales also grew, climbing by nine
percent. Apparel sales were flat and watch sales
slowed by three percent. Sales rose in all geo-
graphical regions. The operating margin rose to
32.6 percent of sales, another record, but much
of the 0.8 point gain was due to the favorable
impact of foreign currency hedges.

While Hermes “entered 2017 on a solid foot-
ing” the firm is “cautious faced with the global
uncertainties that surround us in this very uncer-
tain world,” said Dumas. Nevertheless, Hermes
targets an increase in sales at constant exchange
rates. It signalled it would continue to follow its
current strategy of keeping control over the cre-
ative process and know-how, as well as its com-
munication strategy. It announced a dividend
payment of 3.75 euros per share, up from 3.35
euros last year. — AFP 

Bags carry Hermes to a record profit


