
Action Global Communications has announced the
launch of the agency’s new fresh and simple cor-
porate identity which reflects the company’s

strategic transformation - now being led by its new CEO,
Chris Christodoulou, who has taken over from the
Group’s founder Tony Christodoulou.

A visionary regional communications network
established 45 years ago, Action has always focused on
emerging markets and is now the leading independent
communications network in Russia, CIS, the Baltics,
Eastern Europe, the Balkans, the Middle East and North
Africa. The past few years have seen a rapid improve-
ment in digital technologies in these regions, which
has been reflected in the way that PR services are now
executed, with digital now playing a greater role than
ever before.  

This is particularly evident in Kuwait, where Action
Kuwait this year celebrates its 15th anniversary. During
its time in operation, the agency has become a market
leader in the country thanks to a team of digital experts,
with international experience and local knowledge, on
hand to facilitate clients with the perfect mix of on and
offline channels of communication needed to achieve

strong and measurable results among target audiences.
Since 2002, Action Kuwait has provided integrated PR

services that to this day continue to make it a trusted
partner for local and multinational brands such as
Jumeirah Messilah Beach Hotel and Spa, Fouad Al-
Ghanim and Sons Automotive Company, Etihad Airways,
Mastercard and more.

“The launch of the new corporate identity represents
exciting times for Action and comes at special time for
the team here at Action Kuwait as we celebrate an
important milestone of 15 years in operation,” Amna Al-
Jarery, Action Kuwait Country Manager, said. “The new
brand logo emphasizes the fresh energy of the network
and that perfectly aligns with the fully-integrated servic-
es we provide.”

The new brand has been designed with a simple and
modern motif to represent the effective and efficient
communications results that Action delivers across more
than 40 countries, and to recognize the addition of the
dedicated Action Digital brand to the Group’s services. 

Chris Christodoulou, CEO of Action Global ommunica-
tions, says: “While Action’s long history has been rooted
in traditional PR, what we are seeing in emerging mar-

kets is a surge in technological development and digital
communications. This is also impacting the way we exe-
cute strategic communications, with more clients than
ever before not only wanting digital PR services, but
requiring digital to play a much larger role in their com-
panies’ outreach to customers and stakeholders. “As part
of our new brand and the recent introduction of Action
Digital to our offering, our bespoke digital communica-

tion services are now an integral part of our core client
services.” While Action maintains in-market communica-
tions practitioners in all its operational markets, the
Group is focusing on core regional hubs in Dubai, Russia,
Kazakhstan, Cyprus, Belgium and Algeria. Moving for-
ward, the Group will further boost its hubs with regional
digital experts and creative talent to provide localized
strategies and develop inspirational campaigns.

“We work with many multi-national companies and it
is clear that the advantage of having local offices and
local experts on the ground can never be underestimat-
ed,” said Chris. “There is incredible diversity across our
core markets and at the heart of what we do is provide
consultation to clients operating in culturally diverse
regions to ensure that their PR activities deliver success-
ful and meaningful results. With our talented teams
around the network, our promise to clients is to bring
authentic, relevant insights to companies and help them
to create meaningful connections with their audiences
to become credible voices that build trust. While we
have already had 45 years of success, we are enjoying
the evolution of PR and we believe that with Action,
there is so much more to come.”
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Six Palestinian artists hailing from lands
occupied in 1948 participated in an exhi-
bition entitled ‘Third Identity,’ which was

hosted by the Contemporary Art Platform
(CAP) yesterday. The participating artists rep-
resent different generations, and used differ-
ent techniques of painting and architecture.
Most of the works were inspired by the artists’
sense of belonging to the Palestinian territo-
ries. Some works showcase the Palestinian
right of return, while others depict the forgot-
ten history of old places.

“This is the first exhibition in the Middle
East that features Palestinian artists who
reside in Palestine and hail from lands occu-
pied in 1948,” Rima Al-Khaldi, the wife of the
Palestinian Ambassador to Kuwait, told
reporters during a tour at the exhibition.

She added that this exhibition is the best
way to make the Palestinians’ voice heard
around the whole world. “The message is
about how Palestinians love life and feel alive,”
she said. “Palestine is full of creative people
who promote the Palestinian cause through
their artworks.”

Most of the artist hail from Jaffa and Haifa,
Khaldi noted. “Every artist expressed his idea
in his own way, whether through paintings or
sculptures. I was amazed by one artist who
used rice sacks which were sent as food aid to
Palestinian people.”

This exhibition aims to shed light on
Palestinians from lands occupied in 1948, and
help integrate them within the regional Arab
culture. The six Palestinian artists who partici-
pated are Abed Abedi, Asad Azzi, Ibrahim
Noubani, Michael Hallak, Nisrin Abu Baker and
Samah Shihadi.

CAP also hosted an Iranian exhibition titled
‘Appointment with Metal,’ which showcased a
number of artworks by artist Navid Joob
Chiha. “The Iranian exhibition was for only one
artist who expressed the meaning of life
through metal,” said Masha Azimi from the
Iranian embassy.

Azimi pointed out that Iranian artists pos-
sesses many ways to understand the real func-
tions of art and its relation with the world
around them, and use their skill to impress the
audience. “We have difficulties to bring Iranian
artists into Kuwait with regards to visa issues,
but I am trying my best to show Kuwait the
beauty of Iran’s art where I am an art collector
myself,” she added.

Exhibition expresses views of ‘48 Palestinians

Guests pose for a group photo at the Iranian exhibition.

Artworks from the Iranian exhibition. A painting from the Palestinian exhibition.

A painting from the Palestinian exhibition.A painting from the Palestinian exhibition.

Rima Al-Khaldi, the wife of the Palestinian Ambassador to Kuwait, and
other guests tour the Palestinian exhibition. — Photos by Yasser Al-Zayyat
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The National Bank of Kuwait
(NBK) sponsored the Flare
sports festival. The festival was

organized by flare fitness at Gulf
University for Science and
Technology (GUST). The sponsor-
ship comes in line with NBK’s vital
role it plays in supporting all stu-
dents and youths. This sponsorship
aims to spread physical awareness
and attract youth to participate in
sporting events.

“NBK’s sponsorship and support
to this sports event comes in line
with the bank’s customary and
ongoing spirit of corporate citizen-
ship as well as the vital role it plays
in supporting youth and students,”
said NBK Public Relations Executive

Manager, Abdulmohsen Al-Rushaid.
“NBK always strives to empower
youth to realize their potentials,
providing different supportive
opportunities.”

Rushaid added “NBK has always
considered supporting youth an
essential part of its social and phil-
anthropic outreach which comes in
line with the bank’s commitment to
encourage a merit-based educa-
tional system that promotes the
best and the brightest the country
has to offer.”

The Flare sports festival included
two sports challenges and Gallery for
Kuwaiti Youth Project. The competi-
tions in this festival comprised a
range of physical challenges looks

like rounds depends on the strength,
flexibility and endurance, which con-
tributes to raise the spirit of positive
competition among student circles.

On the occasion of Mother’s Day, Crowne Plaza
Kuwait’ Al-Thuraya City pays tribute to moth-
ers with a special brunch celebration. Treat the

family to a memorable Friday brunch at Silk restau-
rant, the hotel’s finest restaurant, which includes a
healthy food corner, signature dishes, live cooking
stations and more. Our expert chef Mario has custom
designed the menu to suite your taste.  

Enjoy a family style dining experience with region-

al and international delicacies tomorrow (Friday,
March 24, 2017). The brunch will showcase some of
the finest Arabic dishes and signature dishes from
Asian and international cuisines. For dessert, enjoy
the tempting selection of Arabic and European pas-
tries. To make the day special for all the mothers we
are offering an exclusive price of KD 18.950 for two
adults and 8.500 for two kids.

Mother’s Day dining at Crowne

Plaza Kuwait’s Al-Thuraya City
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