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BOSTON: When Red Sox fans hurled the
N-word toward Orioles outfielder Adam
Jones in Fenway Park, it was a reminder
of Boston’s racial legacy - particularly
around its sports teams. Boston’s reputa-
tion as a racist sports town developed
through decades of barriers broken and
maintained, intertwined with broader
struggles for progress along with today’s
climate of racial tension that sports can’t
avoid. Despite its teams and the city
making strides on race, Boston still has
perceptions of racism to overcome.

“Boston has a reputation, partially
left over from a long time ago, that
there is more racism within Boston
sports,” said Richard Lapchick, director
of the Institute for Diversity and Ethics
in Sport at the University of Central
Florida. “The type of incident that hap-
pened . . .  is  something I  would’ve
expected to read about in Boston 25
years ago.” Jones was given an extend-
ed ovation on Tuesday night as he
stepped to the plate for his first at-bat,
a moment sharply different from what
he described Monday night, saying he
heard fans call him the N-word and had
peanuts thrown in his direction in the
dugout, hitting a nearby police officer.

Fenway security said 34 people
were ejected, but only one for using
foul language toward a player and it
was unclear whether that was toward
Jones. Police said the peanut-thrower
was thrown out by stadium security
before police could identify him. The
All-Star said he felt “it was just the right
time” to speak out after experiencing
previous racial heckling at Fenway over
12 seasons, though he said it was more
a sign of larger racial issues than an
indictment of  Boston or i ts  fans.
Several black ballplayers Tuesday said
Jones was just describing what they
regularly experience.

HISTORY OF INTOLERANCE 
The Celtics and the Bruins were pio-

neers in professional basketball and
hockey during the 1950s. But the Red
Sox were the last Major League Baseball
team to field a black player. Pumpsie
Green debuted at Fenway in 1959 - more

than a decade after Jackie Robinson
played for the Dodgers, and even after
Willie O’Ree took the ice for Boston in
the all-white National Hockey League.

The Red Sox ballpark and offices are
located on Yawkey Way, named for fran-

chise owner Tom Yawkey who presided
over the team at the time. The Red Sox
passed on Robinson in 1945 and also
passed on a chance to sign future Hall of
Famer Willie Mays. The Celtics were the
first team to draft a black player, the first
to field an all-black starting five and the
first to hire a black head coach. 

Bill Russell was among the league’s
first black players and champions, but
wasn’t embraced by fans during his
career and was embittered by his experi-
ence in Boston for years, though he is
now a beloved figure in the city. In the
1980s, the rivalry between the white
Celtics Larry Bird and the African-
American Lakers star Magic Johnson
epitomized the NBA’s racial divide.
Earlier this season, Celtics forward Jae
Crowder, who is black, said he felt “disre-
spected” by fans openly coveting white
potential free agent Gordon Hayward,
rekindling the debate.

In 2012, some fans upset with the

Washington Capitals bouncing the
Boston Bruins from the NHL playoffs
lobbed racial insults on Twitter toward
Joel Ward, a Canadian who is black. And
in an episode of Saturday Night Live
before the New England Patriots played
in the Super Bowl this year, comedian
Michael Che called Boston “the most
racist city I’ve ever been to.” Boston fans
pride themselves on rabidly supporting
one of America’s greatest sports cities.
While the Sox-Orioles rivalry shouldn’t
automatically result in racism, “for some
white Americans, that’s often where
they go if they’re angry,” said University
of Hartford sociologist Woody Doane.

“Pulling a racial epithet out of our
back pocket is something a lot of us still
do,” said Doane, who studies sports, soci-
ety and whiteness. Boston’s racial history
- including fights over segregated hous-
ing, schools and politics - has spilled into
sports as some working class residents
experience a “white crisis,” said
University of Connecticut sociologist
Matthew Hughey.

“They can’t live up to the levels of
superiority they’re told they’re supposed
to naturally have, so they turn to sym-
bolic things or people to build a sense of
identity and to take out a sense of frus-
tration,” Hughey said. “Sports can be that
sense of identity.” Ballparks can also be
an environment where some people feel
more comfortable expressing offensive
views while others feel uncomfortable
or unwelcome.

‘IT’S A WHITE SPACE’ 
More black and Latino fans have

begun attending games at Fenway, but
they remain largely in the minority, said
Doane, who has regularly attended Red
Sox games since 1963. “It ’s a white
space,” Doane said. “If you are a person
of color there, you would definitely feel
in the minority.” The situation is not
much different for players on the field.
Lapchick’s 2017 report card on Major
League Baseball showed only 7.7 per-
cent of players are African-Americans -
the lowest figure in the years since the
institute has tracked the data. Black
players have long commented on the

atmosphere at Fenway, saying they
expect racial taunts.

On Tuesday, Yankees pitcher CC
Sabathia said: “You get called names, N-
word, all kinds of stuff when you go to
Boston. “We know,” he said. “There’s 62 of
us and we all know: When you go to
Boston, expect it.” Both the city and its
sports franchises have changed in recent
years. Last season, the Patriots started a
black quarterback for the first time. The
Red Sox have several African-American
players in their starting lineup. And
Celtics guard Isaiah Thomas is currently
leading his team in the NBA playoffs.

Red Sox President Sam Kennedy said
his ownership group made it a mission
in 2002 to “acknowledge the shameful
past of the Boston Red Sox” and its repu-
tation as an unfriendly environment.
“We’ve worked really hard to change
that. We want to open up Fenway Park
to everyone,” Kennedy said. “Everyone
should feel comfortable at Fenway Park.
No matter your race, religion, political
beliefs, your sexuality - you are wel-

comed at Fenway.”
Boston’s neighborhoods have diversi-

fied and its racial boundaries have
become less rigid. The city’s population
is now a quarter black, up from roughly
16 percent in 1970 and 3 percent in
1940. Since 2000, at least half of Boston’s
population has been made up of minori-
ties. Kennedy, Mayor Marty Walsh and
Gov. Charlie Baker were all swift Tuesday
to condemn the fan behavior. While
Kennedy called the conduct the acts of
“an ignorant few,” city councilor Ayanna
Pressley said in a statement that the inci-
dent “lays bare the racism that many res-
idents of our city grapple with on a reg-
ular basis.”

It may also be a sign of the times, said
Lapchick. “This is one more alarm bell
that racism is alive and well in the
United States,” he said. “ To think it
doesn’t take place in sports, or in any
other aspect of our society would be
naive on the part of the public. But it
puts it in our face more when something
like that happens in a ballpark.” — AP 

Boston sports struggle with perception built on racism 

In this April 1959 file photo, Boston Red Sox’s Pumpsie Green poses for a photo.
The Celtics and the Bruins were pioneers in professional basketball and hockey
during the 1950s.  —AP photos 

Tom Yawkey, at the time the owner of
the Boston Red Sox, sits in his Fenway
Park office in Boston in August 1955.

ST LOUIS: St Louis Blues right wing Vladimir Tarasenko (91), of Russia, skates in front of Nashville Predators goalie Pekka Rinne, of Finland, left, after
Tarasenko scored the winning goal during the third period in Game 2 of an NHL hockey second-round playoff series Friday, April 28, 2017. — AP 

NASHVILLE: James Neal scored the game-
winning goal with 6:57 left,  and the
Nashville Predators beat the St Louis Blues 2-
1 Tuesday night to take a 3-1 lead in their
Western Conference semifinal. Pekka Rinne
outdueled St Louis’ Jake Allen with 32 saves,
and the Predators are a victory away from
reaching the Western Conference final for
the first time in franchise history. Ryan Ellis
scored at 5:09 of the third to break up a
scoreless game. Neal then scored with 6:57
left to crank up the Nashville celebration as
the Predators won their eighth straight play-
off game at home. Joel Edmundson scored
with 3:49 left as St.  Louis avoided the
shutout. Blues coach Mike Yeo pulled Allen
late, but they couldn’t beat Rinne again.
Allen finished with 23 saves as the Blues lost
consecutive road games for the first time
since Feb 28 and March 3. Game 5 is Friday
night in St Louis.

RANGERS 4, SENATORS 1
Mats Zuccarello had a goal and an assist

to lead New York over Ottawa, cutting the
Rangers’ deficit to 2-1 in the Eastern
Conference semifinal series. Michael Grabner,
Rick Nash and Oscar Lindberg also scored,
and Henrik Lundqvist stopped 26 shots for
the Rangers. New York has won three straight
playoff games at Madison Square Garden
after losing six straight on home ice, includ-
ing Game 3 of the first round against
Montreal. Jean-Gabriel Pageau, who had four
goals in Ottawa’s 6-5 double-overtime win in
Game 2, scored again for the Senators, and
Craig Anderson finished with 26 saves. Game
4 is night. —AP 

DALLAS: Here’s more proof that the 2016
season was a superb one for rookies:
Ezekiel Elliott and Dak Prescott topped NFL
player merchandise and products sales. The
Dallas Cowboys running back who led the
league in rushing and the quarterback who
was the Offensive Rookie of the Year repre-
sent the first time two rookies led the list
compiled by the NFL Players Association.
The list is based on total sales of officially
licensed NFL player merchandise, tracking
year-end results from March 1, 2016,
through Feb. 28, 2017.

“It’s pretty humbling,” Elliott said. “When
you’re a rookie, you’re just looking to put
your head down, help the team and learn
the ropes. To accomplish this level of suc-
cess off the field shows just how passionate
football fans are in Dallas, in Ohio, my
home state of Missouri, and all around the
world. And to be up there with Dak and
Dez (Bryant), alongside great players like
Tom Brady and Odell Beckham, is very spe-
cial to me.”

Super Bowl MVP Brady was third on the
list after holding the top spot for much of
the measuring period. He was followed by
yet another Cowboy, receiver Bryant, and
Giants wideout Beckham Jr Brady vinyl fig-
ures were the most popular among those
items, and he also led in plush dolls, player-
identified kids T-shirts and jerseys. Another
rookie, Eagles quarterback Carson Wentz
was seventh overall but tops in bobble-
head sales.

FAN BASE 
Among the product categories are

men’s, women’s and youth game jerseys
and T-shirts; wall decals; figurines; toys;
matted and framed photos; vinyl col-
lectibles; bobbleheads; ugly sweaters;
plush dolls; drinkware; socks; mobile gam-
ing; virtual goods; holiday ornaments and
novelties. NFL Players Inc. said licensees

generated retail sales exceeding $1.6 bil-
lion during the year.

“It is pretty impressive on both of their
parts and the parts of their fan base,” said
Steven Scebelo, vice president, licensing
and business development for NFL Players
Inc. “I was surprised because in the third
(business) quarter, Tom Brady was in first
place, and after that quarter closed he went
on to win the Super Bowl and Super Bowl
MVP. I kind of expected when we ran the
numbers, he would be No 1. So when it was
Zeke and Dak, that was just a testament to
what they were able to do on the field and
their fan base did off the field.”

Scebelo credits some of Elliott’s popular-
ity to the strong devotion of Ohio State
fans to their players when they head to the
pros. He also notes that, unlike in past
decades when team allegiance was often a
deciding factor, many consumer decisions
are driven by something else when it
comes to the NFL.

“If you look at younger fans and the way
they follow the game now and how they
engage fantasy football,” Scebelo said,
“even those who are not fans of the
Cowboys are more prone to buy something
of a player who is on their fantasy team.
They have more allegiance to those players
who are becoming stars, not necessarily to
players from specific teams.”

One player to look for as a merchandis-
ing gold mine next season could be
Marshawn Lynch. The running back known
as “Beast Mode” sat out 2016 in a short
retirement, and was dealt by Seattle to
Oakland last month. He was top 10 on the
sales charts while with the Seahawks, and
with the national popularity of the Raiders,
Lynch easily could be up there again if he
follows through on his return. “It is all the
attributes of a player that drive (sales),”
Scebelo said. “People identify with the num-
ber, the signature, the nickname.” — AP 

ARLINGTON: In this Nov 24, 2016, file photo, Dallas Cowboys’ Dak Prescott (4) and
Ezekiel Elliott (21) lead the team out of the tunnel during introductions before an
NFL football game against the Washington Redskins. — AP 

Zeke and Dak on top again 
in NFL player merchandising

Predators beat Blues while 
Rangers cut Ottawa’s lead

METAIRIE: Adrian Peterson scoffs at the
notion that a decade in the NFL and a pair of
knee injuries have somehow left him a worn
down, less effective version of his former
dominant self. “It’s kind of crazy to hear peo-
ple even comment on how many years I have
left and compare me to other running backs
when I’m just my own individual,” Peterson,
who signed with New Orleans Saints last
week, said while on a conference call hosted
by his new club Tuesday.

“There’s a different mindset, work ethic,
body type,” Peterson continued. “This is one
thing that I really just dislike about the NFL
and kind of how a lot of people try to put
guys in a box - especially running backs after
that 30 (years old) mark. ... They make it seem
like guys are going downhill and that’s not
necessarily the case - and so in my mind, I
feel like I have a lot of years left.” The Saints
are hoping the 32-year-old Peterson, who
missed most of last season because of a
meniscal tear, has at least one good year left.
The Saints signed him to a two-year, $7 mil-
lion contract for which only the first year is
guaranteed.

Having only played for the Minnesota
Vikings - the Saints’ Week 1 opponent this
September during his 10-year career, Peterson
has posted seven 1,000-yard seasons and
once eclipsed 2,000 yards. His best season, in

2012, came after his first major knee injury, a
tear of his anterior cruciate ligament.

INJURY AND LEGAL TROUBLE 
After sticking with Peterson through his

first knee injury and legal trouble in 2014
related to physical punishment of his then-4-
year-old son, the Vikings decided this offsea-
son to decline a costly option on Peterson’s
contract that would have eaten up about $18
million in salary cap space in 2017.  That
allowed the star running back to walk in free
agency.

Peterson said he had productive meetings
with New England and Seattle and had pen-
ciled in meetings with other teams after the
draft, but decided he would be happiest in
New Orleans - even though the Saints, led by
quarterback Drew Brees, boasted the NFL’s
top passing offense last season and also have
incumbent starting running back Mark
Ingram on the roster. “Ultimately, what it
came down to for me was the comfort level I
had when I visited here in New Orleans - just
the feel that I had for the city and the organi-
zation,” Peterson said. “I could have easily
said, ‘You know what? I’ll wait ‘till the draft
and take these other couple visits.’ . . .  I
could’ve went that route, but ultimately, in
my heart, in my soul, in my spirit, playing for
the Saints is what felt right.”—AP 

Peterson scoffs at talk 
that he’s past his prime 


