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Jumeirah Messilah Beach Hotel and Spa, Kuwait’s idyllic resort, wel-
comed a new exclusive brand, Anne Semonin, to its award-win-
ning Talise Spa. The advanced skincare brand from Paris is

designed to offer premium, effective and blissful treatment experi-
ences for anti-aging and nourishing results.

With a focus on made-to-measure products, Anne Semonin, a beau-
tician to iconic stars such as Princess Grace Kelly and Catherine
Deneuve, personalizes treatments to suit all guests’ needs and
lifestyles. Because each skin is unique, the highly-qualified therapists at
Talise Spa have been trained to offer guests a customized skin regime
using Anne Semonin’s premium ingredients consisting of seaweed,
marine and plant extracts.

Talise Spa’s menu now features a selection of Anne Semonin’s
facials, massage, and body detox rituals. Highlights include the 60-
minute Marine Mineral Purifier Facial, which combines the power of
marine elements resulting in a deeply purifying treatment for silky
smooth skin.  

The Cyro-time freeze facial uses the age-defying effects of cooling
the skin to reinforce its firmness. The dry, sunny weather of this region
might leave one feeling like their skin is ageing more quickly, but the
delicate touch of Wild Indigo stimulates the skin leaving it radiant,
toned, and brightened. 

Men can also make the most of Anne Semonin’s offering with a ded-
icated men’s menu. They can also recharge their muscles after a rough
workout and relieve tension using a blend of enriching oils alleviating
aches and releasing tightness. Anne Semonin will complement the cur-
rent luxurious skincare brands at Talise Spa, such as Aromatherapy
Associates, ILA, NEOM Organics from London, and Natura Bisse.

Benefit from ‘made-to-measure’ approach to beauty and skincare

Gulf Bank celebrated the triumph of its
soccer team, who recently championed
the final match of the Kuwait Banking

Club Football Tournament for the season 2017,
after an exciting finale against Commercial
Bank of Kuwait team. The final match was held
on Friday evening at Sabah Al-Salem Stadium

of Al-Arabi Club.  The celebration, which was
attended by Antoine Daher CEO of Gulf Bank,
Salma Al-Hajjaj, General Manager Human
Resources at Gulf Bank and a number of sen-
iors and employees of the Bank, was held in
recognition of the team’s great efforts and fab-
ulous performance throughout the tourna-

ment period that allowed them to take home
the trophy. The Kuwait Banking Club also pre-
sented the members of the Gulf Bank’s soccer
team with medals to acknowledge their
efforts, and also honored Abdulaziz Al Hindi
from Gulf Bank, naming him “Best Coach of the
sport season”. The final match was held under

the patronage of Majed Essa Al-Ajeel,
President of the Kuwait Banking Association
and was attended by Dr. Hamad Al-Hasawi,
Secretary General of the Kuwait Banking
Association (KBA), Fadel Al-Mandi, Chairman
of the Kuwait Banking Club, Antoine Daher
CEO of Gulf Bank and Salma Al-Hajjaj, General

Manager Human Resources at Gulf Bank,
along with Board members and leaders of the
banking sector. Gulf Bank is committed to sup-
porting its soccer team to meet their need,
and encouraging its employees to take part in
sport activities to cultivate team spirit and to
lead active and healthy lives. 

Gulf Bank celebrates the triumph of its soccer team

Abdulmohsen Abdulaziz Al-Babtain Company
(AABC), the authorized agent of Nissan is
proud to be the official sponsor of Ultimate

Soccer Academy in Kuwait, the team that participat-
ed in the ‘Mare Nostrum Cup’ Tournament, which
took place in Barcelona from Mid-April 2017. 

With more than 200 academies participating in
the ‘Mare Nostrum Cup 2017 tournament, Nissan Al-
Babtain is proud of Ultimate Soccer Academy’s par-
ticipation for the fourth consecutive year. Teams
from around the globe teamed up to compete dur-
ing this tournament, which included teams from
Sweden, Switzerland, Estonia, Belgium, England,
Ireland, Scotland, Japan, the United States and more.
Ultimate Soccer Academy joined with two teams,
2007/2008 and 2005/2006

This is Nissan Al-Babtain’s second consecutive
year of sponsorship to support various activities and
events the academy organizes year around, includ-
ing field trips in Kuwait and abroad, as well as world-
class soccer training programs under the supervision
of highly reputed coaches.  

The Ultimate Soccer Academy, known for its top-
quality coaching, is one of the most reputable sports
academies in Kuwait that provides football training
for kids between 5-18 years of age. 

Nissan Al-Babtain is proud to support aspiring
soccer-players by giving them the opportunity to
grow their strengths, partake in competitive match-
es and instill a passion for sports and healthy living
in a fun and engaging environment that exhibits
team spirit. Nissan Al-Babtain’s latest sponsorships
are part of the brands Corporate Social
Responsibility strategy that emphasizes the impor-
tance of promoting sportsmanship among the
younger generations.

Kuwait Ultimate Soccer Academy competed
during 2017 Mare Nostrum Cup in Barcelona

Nissan Al-Babtain Official Sponsors

Group picture for the soccer team with Gulf Bank’s CEO and the number of senior employees of the bank.


