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KUWAIT: One of Ford’s best-selling SUVs
for a reason, the Escape’s popularity is
born of its reputation for great fuel econ-
omy, versatility, and technology aimed
at helping customers, and it stands
proudly as an integral part of Ford’s SUV
lineup. The new 2017 Ford Escape deliv-
ers an even more technologically
advanced, refined and affordable sports
utility vehicle (SUV), making driving sim-
pler, safer, more enjoyable - even irre-
sistible - for the ever-growing number of
SUV customers in one of the most com-
petitive segments in the Middle East.

The new Escape offers Ford’s sophisti-
cated SYNC 3 communications and
entertainment system, innovative driver
assistance technologies, an ergonomic
and comfortable interior, and powerful
and efficient engines including Ford’s
twin-scroll turbocharged, direct-injected
2.0-litre four cylinder EcoBoost(r) engine,
which produces 242 PS and 366 Nm of
torque. A 2.5-litre iVCT Duratec automat-
ic petrol engine with 171 PS and 230 Nm
of torque is also available, with each
engine variant mated to a six-speed
SelectShift(r) automatic transmission
with paddle shifters.

The new Escape also features Ford’s
Perpendicular Parking technology that
helps drivers park hands free in spaces
alongside other cars; an enhanced ver-
sion of the Active City Stop collision
avoidance system; and Ford’s Adaptive
Front Lighting System for optimized visi-
bility in lowlight. Further advanced tech-
nologies include Hands-Free Liftgate and
Ford Intelligent All Wheel Drive (AWD).

Seamlessly connected with SYNC 3
For the third-generation system, Ford

has drawn on more than 22,000 com-
ments and insights gained from research

clinics and surveys to ensure the new
version is the most customer-centric
designed system. Simplifying the user
experience by putting the audio and
phone options customers use most at
their fingertips, SYNC 3 has been further
improved through increased processing
power and a reduction in the number of
steps required for a command.

In addition to other new languages
and the already existing French lan-
guage support, Ford’s SYNC3offers, for
the first time, Arabic language capability
- both text and voice activation -
enabling simpler control for drivers. With
pinch-to-zoom and swipe gestures,
SYNC3 provides customers with a high
definition experience of the eight-inch
touch screen that is similar to smart-
phone screens, thus making it easier and
more intuitive to use.

Navigation also sees a greatly-
improved system with SYNC3, including
3D support with landmarks, a Mecca
compass, and enhanced junction view
providing detailed lane visuals and guid-
ance. Navigation also auto zooms out
when the next maneuver is more than
three kilometers away to making it easi-
er to see the full route.

Smartphone integration has been
stepped up with several fantastic new
features, including Apple CarPlay, which
allows iPhone users to make phone calls,
access music, and send and receive text
messages via voice control while the
drivers’ eyes stay focused on the road.
The system is also compatible with Siri
Eyes Free which allows for easy access to
Siri  with iPhones connected via
Bluetooth. Android users will be able to
activate Android Auto*, which makes
the platform’s apps and services such as
Google Search, Google Maps and

Google Play Music accessible in a safe
and seamless manner through SYNC3.

Sophisticated technology
New Escape offers an enhanced ver-

sion of Ford’sActive City Stop collision
avoidance system, which now operates
at speeds of up to 50 km/h, increased
from 30 km/h. Active City Stop uses sen-
sors at the front of the vehicle to look for
stationary objects in the road ahead and
pre-charges the brakes if the vehicle is
approaching an object too quickly. If the
driver still does not respond the system
reduces engine torque and automatical-
ly applies the brakes to reduce the
impact of collisions, or avoid them alto-
gether. The latest generation Ford
MyKey technology allows new Escape
owners to program a key for younger
drivers that can inhibit incoming phone
calls; restrict top speed; prevent deacti-
vation of driver assistance and safety
features; reduce audio system maximum
volume, and disable the audio system
altogether if occupants are not using
safety belts. The enhanced MyKey sys-
tem offers a greater number of choices
in both the speed limiter and speed min-
der settings.

Stylish escape
The new Escape features Ford’s latest

design language for a bold and sporty
look that is shared with the EcoSport
compact SUV and new Edge mid-size. A
large upper trapezoidal grille and a
smaller lower grille are flanked by sleek
new headlamps incorporating LED day-
time running lights and complemented
by stylish fog lamps.

Restyled taill ights complete the
sporty look, while a new range of 17- 18-
and 19-inch alloy wheel designs also are

available in variety of finishes including
Luster Nickel.  A power-operated
retractable tow bar automatically stores
itself out of sight below the rear bumper
when not in use, to retain the new
Escape’s sporty looks. The new Escape’s
meticulously crafted interior has been
refined to offer a more ergonomic, styl-
ish and comfortable experience for
occupants. The steering wheel and air-
conditioning controls are even more
intuitive, and feature fewer and more
easily distinguishable buttons and
switches, making the controls easier to
recognize and navigate. 

New convenience features make
Escape even more user-friendly; an elec-
tronic parking brakeis effortless to oper-
ate and frees room for improved storage
in a centre console that now also features
a storage area capable of accommodat-
ing a variety of bottles and cups,and a
new USB connection point for integrating
and charging mobile devices. A door lock
indicator now tells drivers at a glance
whether the doors are locked. 

The Escape also offers Hands-Free Lift
gate that can be opened or closed using
a kicking motion beneath the rear
bumper. The technology helps parents
to easily access the boot when returning
to their vehicle with shopping,
pushchairs or toddlers. The new Escape’s
sculpted bonnet features a wider, unin-
terrupted central dome that not only
serves to complement Escape’s sporty
new looks, but also incorporates a struc-
tural design that more closely controls
deformability and flexibility of the bon-
net, improving pedestrian protection in
an accident. The bonnet and rear lift
gate also have been re-engineered to
help mitigate damage to more expen-
sive-to-replace components following a
collision. The new Ford Escape follows
the introduction of the larger Edge CUV
last year and an updated compact
EcoSport SUV the year previous. New
Escape and the Edge are among five all-
new or redesigned Ford vehicles that
will compete in the SUV and crossover
space in the next three years.

Ford Escape brings latest features to competitive small SUV segment

DUBAI: The idyllic town woke up to a sparkling
new day with the opening of Joyalukkas show-
room in Damascus St, Al-Qusais, Dubai. The all-
new Joyalukkas Damascus St, Al-Qusais show-
room was inaugurated by Jassim Mohamed
Ibrahim Alhasawi Altamimi - Director, Joyalukkas
Jewelry, UAE and Mustafa Mohd Alshareef, Vice
President Government & VVIP Dubai Region,
Etisalat in a grand ceremony attended by top
Joyalukkas Group executives led by John Paul
Alukkas, Executive Director, Joyalukkas Group
alongside Sonia Alukkas, Director, Joyalukkas
Group, Mary Antony, Director, Joyalukkas, Group,
Antony Jos, Director, Joyalukkas Exchange and
other VIPs and dignitaries. 

The grand opening was met with much fan-
fare by the expat communities of Qusais, eager
to be the first to experience world-class jewelry
shopping with the world’s favorite jeweler right
in their own neighborhood. The opening of the
Joyalukkas Damascus Street, Al-Qusais show-
room is part of the Group’s aggressive expansion
plans as well as strengthen its position at current
locations. “We are thrilled to open our doors and
offer our signature jewelry shopping experience
and customer service,” says John Paul Alukkas,
Executive Director, Joyalukkas Group. “It is a
pleasure to offer this beautiful city a world of
choice in jewelry. Every new showroom opening
brings us closer to our mission of ornamenting
the world, all made possible by the trust and
support our loyal patrons have given us in 3
decades since we opened our first showroom.
Our plans to be where they are and expand to
new markets are underway and we look forward
to giving our best, be it products or services, to
the residents of Damascus Street, Al-Qusais and
the rest of the world.” 

Joyalukkas Damascus Street, Al-Qusais show-
room offers over a million dazzling world-class
jewelry designs in gold, diamond, precious
stones, platinum and pearl. The collections fea-

ture a mix of traditional, ethno contemporary
and international designs that have won the
hearts and following of customers in 11 coun-
tries across the globe. Joyalukkas is one of the
few to be recognized for exceptional standards
in jewelry retailing, including being awarded
‘Superbrand’ status 8 years in a row. It is current-

ly a 130-showroom network spread across the
USA, UK, GCC and Asia. One of the world’s
largest jewelry retail chains, it is part of the mul-
ti-billion dollar global conglomerate Joyalukkas
Group, which has varied business interests,
including jewelry, money exchange, fashion &
silks, luxury air charter, malls and realty. 

Joyalukkas opens showroom 

in Damascus Street, Al-Qusais

KUWAIT: National Bank of Kuwait celebrated
The Avenues 10 year anniversary by awarding
10,000 Reward Points to 10 lucky NBK credit
card holders. NBK announced the names of the
winners on Thursday, 11 May at the NBK booth
in The Avenues. The 10 winners of the NBK
10,000 Reward Points are: Sathyamurthy
Prabhakaran, Ahmed Waseem Al-Orabi,
Muhammed Salman Muhammed Ayoob,
Kholoud Khalid Abdulaziz Al-Saqoubi, Hussain
Abbas Mandani Edan, Mohamad Aziz Al-
Husari, Abdulkarim Abdul Aziz Ali Abul, Abeer
Fahah Abdulaziz Al-Muzaini, Mona Ahmed
Taher Al-Baghli and Essa Abdulrahman Al-Essa.
“NBK prides itself on offering our customers
one of the best rewards programs in the entire
region as a way to thank them for their loyalty
and confidence in us,” 

Located in the Grand Avenue Lake Area, the
NBK booth offered customers instant prizes
upon showing their NBK credit cards, engaged
customers with interactive games and instant
prizes and provided information on Reward
Partner participating outlets. The Avenues is
Kuwait’s most popular shopping, dining and
entertainment destination. It is home to hun-
dreds of NBK Rewards Program partner outlets. 

During the campaign period, customers
received one entry into the draw for every KD

10 spent using any of the following NBK credit
cards: NBK Titanium Mastercard, NBK Laki
Titanium Mastercard, NBK Platinum
Mastercard, NBK Visa Platinum, NBK World
Mastercard, NBK Miles World Mastercard, NBK
Visa Signature, NBK World Elite Mastercard,
NBK Visa Infinite, NBK Diners Club credit cards,
NBK Classic Credit cards and NBK Gold credit
cards. The National Bank of Kuwait Rewards
Program is the largest loyalty program in the
country, with more than 600 participating
fashion, restaurants and lifestyle outlets.

NBK marks Avenues 10 year anniversary 

KUWAIT: Did you imagine travelling to an
exotic location with your family? Dream no
further. Al-Mulla Exchange is making your
vacation dreams a reality with their special
Ramadan promotion. Al Mulla Exchange
has teamed up with Al Mulla Travels for an
exciting and new marketing promotion
bonanza. With a weekly draw entitling cus-
tomers to win vouchers worth various
amounts, customers can now plan to travel
at their leisure to the destination of their
choice. 

Starting from 27th of May 2017 and
ending on 25th June 2017, the promotion
is for the entire period of Ramadan and will
see 12 lucky winners every week and with a
total of 48 lucky winners for the festival.
The weekly draw dates are 4th, 11th, 18th,
June and 3rd July 2017. The grand prize
winner will get a voucher of KD 600 to be
redeemed against the tickets.

Speaking about the promotion, Rakesh
Joshi,  General Manager of Al Mulla
International Exchange said “This market-
ing promotion has started at the right time
when customers are travelling and are
exploring options of going to different
locations across the globe for their vaca-
tion. These vouchers have a validity of one
year and the lucky winners have the flexi-
bility to redeem their amounts partially or
fully. Once again we would like to wish all
our customers prosperity and happiness on
the occasion of Ramadan”.

The Ramadan promotion offer is eligible
to customers who are visiting the branches
as well as doing their transactions online.
Al Mulla Exchange has 71 active branches
and a growing fan base of online cus-
tomers who are utilizing the convenience
of doing remittances through the online
facility. Al Mulla Exchange just concluded
their unique marketing promotion for India
which saw lucky winners travel to India and
witness live the finals of the T20 with all
their expenses fully paid. The management
has promised to come out with more such
out of the box marketing schemes for the
benefit of the customers.

Travel around the world 

with Al Mulla Exchange

ABK announces winners of 

‘Double Your Salary’ draws

KUWAIT: Al-Ahli Bank of Kuwait (ABK) held
its 55th ‘Double Your Salary’ weekly draw
on 16 thMay, 2017 at the Bank’s Head
Office in the presence of a representative
from the Ministry of Commerce, announc-
ing the names of the winners. The promo-
tion includes weekly draws, with two win-
ners per draw. The campaign will run until
27th June, 2017. The winners were:

- Molkeyah Hasan Shah Aswar

Mohammad, South Surra - Al-Zahraa Area
Branch

- Manoharlal Phirandmal Menghani,
Salmiya Branch

New customers who transfer their salary
to ABK receive KD 100 and will automatical-
ly be entered into the weekly draws to dou-
ble their salaries. Existing customers who
are already transferring their salary to ABK
are entered into a separate draw.


