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Zain, the leading telecommunications
company in Kuwait, announced its
Platinum sponsorship of ‘Gulf Bank 642

Marathon’. The event, held at Souq Sharq,
came in partnership with the United Nations
High Commissioner for Refugees (UNHCR),
and witnessed the participation of over
6,000 racers from all ages. 

Zain’s support to this unique event, con-
sidered one of the biggest in Kuwait, came
under the umbrella of its Corporate
Sustainability and Social Responsibility strat-
egy towards the health and sports sectors.
The company is keen on shouldering initia-
tives that aim at spreading positive health
awareness and encouraging a healthier
lifestyle within the community. 

Zain’s Platinum sponsorship of ‘Gulf Bank
642 Marathon’ also came as an extension to
the company’s existing strategic partnership

with the United Nations High Commissioner
for Refugees (UNHCR), which was present as
a partner of the event to promote their
#Voices4Refugees humanitarian campaign
that aims at raising online donations for dis-
placed Syrian families and refugees. Zain
seeks to contribute to the welfare of the soci-
ety in several ways, and prides itself on its
long-track of records and contributions in
philanthropic areas. The company strongly
believes that such initiatives help infuse a
sense of responsibility into members of the
society, to help support those who are in
need of help.

Gulf Bank 642 Marathon, named after the
number of muscles in the human body, wit-
nessed massive participations of over 6000
racers from all age groups. Zain was present
in the event with its own dedicated booth,
through which the company organized a

number of recreational activities, contests
with valuable prizes, as well as provide free
health checkups. 

Zain is keen to take part in events and ini-
tiatives that aim to encourage the community
to pursue a healthier lifestyle in order to live
healthy and fit through sports and physical
activities. Zain will continue to find ways to
inspire and motivate people in leading
humanitarian initiatives so as to foster a bet-
ter world for all members of society. The
company will always be keen on shouldering
initiatives that work towards enhancing the
society’s welfare. Zain’s solid Corporate
Sustainability and Social Responsibility strat-
egy primarily focuses on the wellbeing of the
entire nation. For this reason, the company
has maintained its support of numerous ini-
tiatives that spread awareness and help make
a difference in people’s everyday lives. 

Zain Platinum sponsor of
‘Gulf Bank 642 Marathon’

NBK to award
more than 100
participants
during walkathon

National Bank of Kuwait (NBK) will
award more than 100 participants in
its 23rd annual walkathon alongside

the grand draw for two new Renault cars
from Al-Babtain Group. The walkathon is
scheduled to kick off  on Saturday,
December 9, 2017. 

Titled ‘We are Stronger... With Every
Step,’ NBK Walkathon this year will hold
great surprises. Participants can register
online, through NBKWalkathon.com.
Applicants can then receive their assigned T-
shirt and number at the NBK’s registration
point beside the Scientific Center on the Gulf
Road in Salmiya starting from Thursday 23rd
of November. The number for each partici-
pant will contain a step-counting chip. 

Abdul Mohsen Al-Rushaid, NBK Public
Relations Executive Manager said “the par-
ticipation in NBK’s Walkathon is increasing
year after year, and we are extremely thrilled
to take our involvement with this exciting
event to a new level.”

“Our commitment towards being connect-
ed with the community is the reason why we

feel it is important for
us to maintain the
Walkathon annually,”
added Rushaid.
Referees assigned by
the Kuwait Amateur
Athletic Federation
(KAAF) will be present
to arbitrate the race.
The first ten winners
from each category
will be rewarded with
valuable cash prizes.

Ten winners will be selected from each of
the 10 categories of participants.  The walk
for both the female and male participants will

start from the Green Island on the Gulf Road
to the Shuwaikh Beach Park, parallel to the
Gulf Road, next to KPC building for a dis-
tance of 11 Km.

For the first time this year, NBK initiated a
new racing category for participants aged 60
years old and above to encourage a healthier
lifestyle among all members of the society.
NBK strongly supports sporting events and
encourages sporting activities as means to
promote a healthier and more active lifestyle
for members of the community. Throughout
the years, NBK also organized several social
awareness programs including educational,
environmental, health and many other active
initiatives. 

Jaleeb Superboys emerged the
champions in the Sevens All India
Tournament conducted by Kuwait

Kerala Muslim Association (KKMA)
in association with Al-Mulla
Exchange at the Surrah Public
Authority floodlit ground after beat-
ing Mahboula FC Brothers 3-2 on
penalties, following a match that end-
ed 0-0 even after extra time. 

A total of fourteen teams partici-
pated in two groups during the tour-
nament. Abu Halifa Challengers,
Abbasiya Soccers, Fahaheel Blasters,
Farwaniya DGA - FC, Fintas FC,
Karnataka Knight Riders, Hawally
Strikers, City Brothers, Subhan FC
Tigers, Mahboula FC brothers, Jaleeb
Super Boys, Salmiya Crack shooters,
Jahra Strikers and Khaitan Young
Heroes were the teams that took part
in the tournament. KEFAK referees
controlled the tournament. KKMA
Patron Sageer Thrikaripur inaugurated
the tournament and former Chairman
of KKMA PK Akbar Siddiq kicked-off
the ball to start the game.

Organizing Committee Chairman
AP Abdul Salam presided over the

function and General Convener NG
Navas welcomed the audience. Public
Authority for Youth and Sports Head
of Field Department Ahmed Yusuf
Alsayeg, Eisa Habib Alsaidi, KKMA
Chairman NA Munir and President
Ebrahim Kunnil gave facilitation
speeches on the occasion

The trophy for the JLL Super
League team was distributed by John
Simon, Marketing Manager, Al-Mulla
Exchange Group. Runner-up
Mahboula FC Brothers received their
trophy from Nandakumar, Customer
Relations Manager at Doha Bank

Memento and trophies for the play-
ers and referees was distributed by
Sageer Thrikkarippur, PK Akbar
Siddiq, Mohammed Ali Mathara, NA
Muneer, Abdul Fathah Thayyil, Ibrahim
Kunnil, AP Abdul Salam, K Basheer,
OM Shafi, BM Iqbal, KC Rafeeq, Eng
Nawas, PA Abdullah, Muneer Kuniya,
Zamzam Rasheed, VK Gafoor,
Shamseer Nasser, Shaheed Labba, PT
Abdul Aziz, H Alikkutty Haji, KC
Karim, PV Moideen Koya, Naushad
AK Khamaruddin. Ahamed Kallay led
the sports quiz competition.

‘Family Time’
returns for
sixth year at
McDonald’s 

In what has become a beloved
annual tradition for the brand,
McDonald’s Kuwait celebrated

‘Family Time’ with a three-day fun-
filled festival hosted at its restaurant in
Ardiya. Marking the sixth anniversary
of the initiative, this year’s festivity saw
families from across Kuwait come
together to once again celebrate the
importance of family and the joy of
quality family time. 

Open to all families, the event pre-
sented a rich entertainment program
with shows such as the McDonaldland
Friends Parade and the Ronald Show,
as well as a magic show and a science
show. There were also a number of
games, competitions and exciting
activities taking place over the course
of the three days, designed to cater to

family members of all ages. As always,
the event also featured a series of raf-
fle draws, offering visitors the chance
to win a number of great prizes. 

“Families continue to be at the very
heart of our business, and we have
always been passionate advocates of
family togetherness. As a core part of
our philosophy, we always strive to
encourage families to spend quality
time together, despite the hectic pace
of our modern daily lives,” said Sherif
Coutry, Marketing Director at
McDonald’s Kuwait. “We have always

been proud to say that McDonald’s is a
brand for everyone, and a place that
every member of the family can go to
enjoy the unique McDonald’s experi-
ence.” “I never cease to be amazed at
the incredible reaction this initiative
gets every year. It is only further proof
of the importance of family time, and
how much we all need a little bit more
of it in our lives,” added Coutry. In the
end, Coutry pointed out that
McDonald’s Kuwait will continue to
organize events and activities that
draw smiles on the faces of families. 
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