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Fe a t u r e s

Even before starting social media, I always
wanted to open my own salon. At that
time, I didn’t have the capabilities since I

was still a student and didn’t have the financial
means to open a facility as big as I have now,
which is around 700 square meters in size.
Creating my salon “The Real Fouz Beauty” is
one of the biggest achievements I’ve ever
accomplished for myself. Although it was a
very long and complicated process it was defi-
nitely worth it. 

The process started by choosing the perfect
location. I found a really beautiful location,
which I chose specifically because of the fact
that it’s close to a university and a couple of
hotels, since I know that a lot of my followers
who visit from abroad come to Kuwait and stay
at hotels located on or near the Gulf Road. I
found that this location would be very conven-

ient for visitors as well as for students that
attend the nearby university. They can visit the
salon during their breaks or time off and relax
and pamper themselves. Another aspect of the
location that was important is that I wanted it
to be in a mall because I felt that it was a more
luxurious feel for customers when they visit. 

When we got the keys to the salon, it was an
empty space with no ceilings or flooring, so we
had to create and design everything from
scratch. I was part of the entire process and I
actually learned a lot from it. 

There were also some set-backs with
choosing the right designer and finding a team
that understood my vision and implemented
exactly what I had in mind, which is why the
whole process took nearly two years to com-
plete. As for the atmosphere of the salon, I
wanted to create a place that felt like my own

home. I wanted it to have a cozy yet elegant feel
and make my followers and customers feel like
they are visitors in my home. 

As for the services available at the salon,
you will find everything from hair and exten-
sions to nails to eyebrows and everything in
between. We also have a spa center where you
can get a facial, massage, and even a luxurious
Moroccan bath. We even have private rooms
including a VIP room and bridal room that you
can book for an event or wedding that’s located
in a separate part of the salon, so it’s complete-
ly private and away from other customers.
These rooms include a shower, TV, nail chairs
and you can get all your treatments done as
well as VIP treatments. I wanted everything to
be affordable so everyone can enjoy from stu-
dents to workers to busy moms. I tried to make
The Real Fouz Beauty especially convenient for

moms as we made a kids room where moms
can drop their kids off for an hour or two while
getting their services done. 

I know it can be a struggle and a hassle for
moms to find time to just take a break and
pamper themselves without feeling guilty
about leaving their kids behind, which is why I
came up with this idea. For staff, I handpicked
every staff member and personally sat down
and interviewed the m all. I even tried out each
staff members work on myself just to be com-
pletely sure that their work fits the standard
that I’m looking for. 

I can’t wait to welcome all my beautiful fol-
lowers to my second home, The Real Fouz
Beauty, and pamper you like crazy!

Love,
Fouz x

The dream of opening my own salon 

One of history’s most successful and
important animators, Disney anima-
tion chief John Lasseter is considered

a legend by fans, but his reputation could
take a heavy hit over an admission that he
enjoyed “unwanted hugs” with his staff. The
Oscar-winning executive, who oversees the
output of Disney Animation and Pixar, went
on a six-month sabbatical Tuesday after
apologizing for making staff feel “disrespect-
ed or uncomfortable” over his behavior.

He apologized to “anyone who has ever
been on the receiving end of an unwanted
hug or any other gesture they felt crossed
the line in any way, shape,or form,” in an
internal memo forwarded by Disney to AFP.
The news will come as a huge blow to
Disney, as Lasseter is widely credited with
rescuing its animation division from closure
when he arrived from its new stablemate
Pixar in 2007 to become chief creative offi-
cer for both studios.

It hardly seems conceivable now-with
“Frozen” (2013) among the 10 highest gross-
ing movies in history-but Disney was reeling
from the derision heaped on “Atlantis: The
Lost Empire” (2001), “Brother Bear” (2003)
and “Chicken Little” (2005). Outgunned for
years by Pixar, Disney’s animation division
was on the verge of being put out to pasture
when the studio regained its mojo under
Lasseter and started producing classics like
“Tangled” and “Wreck-It Ralph” that harked
back its glory days.

“I grew up loving Disney films. They were
meaningful to me, there was a magic to them,
a beauty,” the 60-year-old told a gathering
of international media at Disney’s D23 fan
convention in July in Anaheim, California.
Lasseter’s impact on the world of animation
cannot be overstated. Pixar’s various
achievements are well rehearsed but bear
repeating: 13 Oscars and $11 billion in box
office receipts from 18 movies since
Lasseter’s “Toy Story,” the world’s first com-
puter-generated feature film, opened in 1995.

Since Lasseter came on board, Walt Disney
Animation Studios has picked itself spectac-
ularly out of the doldrums to amass $5 billion
across eight movies, picking up four
Academy Awards.

No favorites 
Raised in the city of Whittier, Lasseter

was seduced by the Mouse House’s magic
early on via regular trips to the nearby
Disneyland and one memorable cinema visit
to see a rerun of “The Sword in the Stone”
(1963). “Those moments, those feelings stay
with me. Walt Disney, in his movies and
Disneyland, entertained people like nobody
else in the world,” recalled the filmmaker,
who has two Oscars of his own. 

Lasseter enrolled in the California
Institute of Arts in 1975 and, with contempo-
raries Tim Burton and Brad Bird, was taught
by Disney’s legendary “Nine Old Men” team
of core animators. After graduating, he was
picked from thousands to join Walt Disney
Feature Animation-but was fired soon after

for working on an early version of computer
animation without clearing it first with his
bosses. He joined Lucasfilm’s groundbreak-
ing CGI team, The Graphics Group, in 1984
before it was sold to Apple boss Steve Jobs,
who renamed it Pixar and transformed it with
Lasseter’s help from an IT company into a
fully-fledged animation studio. The Walt
Disney Company bought Pixar in 2006 and
Lasseter has since overseen all output from
both studios. His directing credits include
“Toy Story” (1995) and its first sequel, “A
Bug’s Life” (1998), “Cars” (2006) and “Cars
2” (2011).

‘Brain trust’ 
Lasseter-whose successes have paid for a

vineyard, a fleet of classic cars and a collec-
tion of 1,000 Hawaiian shirts-has developed
a collaborative approach to filmmaking that
sets him apart from other studio chiefs. His
creatives are part of a company-wide “brain
trust,” each encouraged to generate ideas for
one another’s films and help out with solving
problematic plot points.

He fosters a culture of intensive research,
granting filmmakers years to make sure they
get their subjects right-especially on cultur-
ally sensitive projects like “Moana” and
“Coco,” due to be released on Wednesday,
which centers around Mexico’s Day of the
Dead. Perhaps the most striking innovation
introduced by Lasseter was doing away with
the old damsel-in-distress model of Disney
princess in favor of a more interesting,
unselfconsciously feminist version to which
young girls could aspire.

“It’s hard work what we do, but we don’t
take the easy route. We don’t just carbon
copy another sequel with exactly the same
story just to print money. We throw it out, we
start from scratch and we get a new emo-
tional heart,” he said. “And we want to say
something to the world that is meaningful.
And right now, I’m so proud that we put joy
out into the world.” — AFP 

Pixar guru’s glittering  resume 
takes big hit over ‘unwanted hugs’

In this Feb 28, 2016 file photo, Pixar co-founder
and Walt Disney Animation chief John Lasseter
arrives at the Oscars in Los Angeles. — AP 

The consequences came swiftly after the
allegations emerged against Charlie
Rose. Within hours, the veteran news

host was suspended by CBS and his PBS
interview show was pulled off the air. The next
day, he was fired. Rose became the latest in a
string of prominent journalists felled abruptly
by accusations of sexual misconduct. While
news organizations aren’t the only companies
taking prompt measures against the accused,
they face particular pressure to act because
of the risk of losing the audience’s trust as
they cover the sex scandals coursing through
politics, Hollywood and the media itself.

“Our credibility in that reporting requires
credibility managing basic standards of
behavior” inside the network, CBS News
president David Rhodes told staffers Tuesday
in a memo announcing the firing of Rose, the
“CBS This Morning” co-host and “60
Minutes” contributor. PBS also cut ties to
Rose. Rose’s downfall came after he was
accused in The Washington Post of groping
women, walking naked in front of them or
making lewd phone calls. He apologized for
his behavior while questioning the accuracy of
some of the accounts. He wasn’t even the only
big-name journalist whose career was rocked
Monday by sexual misbehavior allegations.
The New York Times suspended White House
reporter Glenn Thrush after he was accused
of making drunken, unwanted advances on
women. Thrush disputed some of the accusa-
tions but apologized for “any situation where
I behaved inappropriately” and said he had
had a drinking problem. In recent weeks, jour-
nalist Mark Halperin was fired from NBC
News and lost a book contract amid allega-
tions he partially denied, and NPR news chief
Michael Oreskes was ousted over behavior he
acknowledged as “wrong and inexcusable.”

The disciplinary actions inside the media
unfolded as news organizations have been
busy covering the explosive accusations
against such figures as Hollywood studio boss
Harvey Weinstein, comedian Louis CK, actor

Kevin Spacey and, in the political sphere,
Republican Senate candidate Roy Moore and
Democratic Sen. Al Franken. While the jour-
nalists’ apologies or acknowledgements surely
made it easier for their employers to cut them
loose, a journalism expert said news organiza-
tions in particular can’t afford to hesitate and
come off looking hypocritical.

‘Credible allegations’
“Especially in the news business, where it’s

our job to ferret out the truth and hold power-
ful people accountable, executives realize that
they must investigate reports about their own
employees swiftly, and that means promptly
suspending alleged perpetrators when there
are credible allegations,” said Indira
Lakshmanan, a journalism ethics scholar at the
Poynter Institute, a media think tank in St
Petersburg, Florida. The fever over sexual
misconduct involving media figures began in
the summer of 2016 with Gretchen Carlson’s
accusations against Fox News Channel
founder Roger Ailes. Within two weeks, Ailes
was out of a job. Similarly, Bill O’Reilly’s
career at Fox imploded quickly in April when
The New York Times reported on how much
had been paid to settle misconduct allegations
against him. — AP

The point of paying for a baby sitter,
fighting traffic and paying huge ticket
prices to go see your favorite music act

in the flesh is to see them working hard - to see
them sweat. But you’ll never catch even a bead
of perspiration in the new Barbra Streisand
concert film. An icy Babs efficiently runs
through various hits in her vast catalog without
a hint of strain or unscripted patter in the
tedious “Barbra: The Music... The Mem’ries...
The Magic!” on Netflix.

Filmed in Miami, the last stop in her 2016
tour, we see Streisand often sitting on a chair
and delivering her songs while staring in the
middle distance or simply with her eyes closed.
The audience mostly sits reverentially. She kicks
it off with “Memories” and then goes down
memory lane with classics such as “Everything”
and “Evergreen” from “A Star Is Born,” ‘’No
More Tears (Enough Is Enough),” an over-
wrought “Being at War With Each Other,” ‘’You
Don’t Bring Me Flowers,” ‘’Being Alive” from
“Company” and an alarmingly over-the-top
“Papa, Can You Hear Me?” from “Yentl.”

After an intermission ó and a costume
change ó it’s on to “Pure Imagination” from
Willy Wonka & the Chocolate Factory” and a
video about how so many Hollywood stars were
freaked out to be able to perform on her latest
duets album. There’s also “Losing My Mind”
from “Follies,” ‘’Isn’t This Better” from “Funny
Lady,” then “Don’t Rain on My Parade” and
“People.” The concert gets progressively more
drowsy until Jamie Foxx adds a jolt of pure
electricity as its only special guest. He revs up
the crowd and sings an awesome “Climb Ev’ry
Mountain” with Streisand, delivering a 7-minute
tour de force. He’s badly missed as soon as
we’re back to just Babs. She sings “Jingle Bells”
and “With One More Look at You.” Her encore,
“I Didn’t Know What Time It Was,” comes after
awkward patter. Then we see Barbra eat a post-
concert dinner of crabs. Seriously. It’s all so very
slick and calculated, right down to the digital
petals that fall on a projection screen behind
Streisand, the film montages or the elegant tea

set on a side table with perfect flowers in a vase.
Yes, her voice is superb, a perfectly calibrated
sports car. But there’s no soul. Her small fluffy
dog has more charisma.

On auto-pilot
A self-serving Streisand likes to name-drop

Bill Clinton and remind the crowd about her
vast success, including a CD of Broadway
tunes she insisted on recording despite con-
trary advice and a history of her No 1 albums
over six decades. The audience roars at that
but Babs coolly responds: “It’s OK. Didn’t
mean to have applause there. It’s just a fact.” At
one point she plugs her upcoming book if we
want more details on some stories.

Over 100 minutes, Streisand manages to
say nothing provocative, insightful or even very
interesting. She insists old Broadway show
tunes will never be out of date, hopes red
states and blues states can “come together”

and laments that climate change is real but her
prescription is to make a wish and go into her
mind to create the world the way she wants it
to be. (The polar bears will love that one.) “I’ve
been blessed that so many of my dreams have
come true,” she says at one point. “So all you
little girls out there, even if you want to be
president of the United States, don’t stop
dreaming. Nothing’s impossible.”

At no point does Streisand really interact
with the crowd. In fact, she barely listens to
their shouted requests or adorations. “I’m feel-
ing the love,” she tells them but it feels like a
lie. One suspects she’d perform exactly like
this in a completely empty arena, a ballgo-
wned, straight-haired superstar on pure
autopilot. Give it to Barbra: She never lets you
see her sweat. “Barbra: The Music... The
Mem’ries... The Magic!,” a Netflix release, is
rated TV-14. Running time: 1:48 minutes. One
star out of four. — AP 

This image released by CBS shows, from left, Norah O’Donnell, Charlie Rose and Gayle King on the
set of “CBS This Morning.” — AP photos

Credibility at risk, 
media cuts stars 

loose over sex claims

File photo shows Bill O’Reilly of the Fox News
Channel program “The O’Reilly Factor” in New York.

Barbra Streisand concert
film a gooey lump of blah

This image released by Netflix shows Barbra Streisand in a scene from her concert special, ‘Barbra:
The Music ... The Mem’ries ... The Magic!’ debuted yesterday on Netflix. — AP  His younger brother Liam’s new album

has been heaped with praise, he
turned 50 in May and a recent TV

appearance featured a French bandmate
playing scissors, earning Liam’s ridicule.
Who said Noel Gallagher has it easy?

Not that he’s had it too bad lately, either.
The birthday bash had a mariachi band,
Bono and Madonna; his previous HFB
album - “Chasing Yesterday” from early
2015 - was very well received; and his
Oasis hits like “Champagne Supernova,”
‘’Wonderwall” and “Don’t Look Back In
Anger” are unforgettable classics.

Gallagher’s third album with the High
Flying Birds stretches some boundaries,
digs a few new grooves, darkens the
atmospheres and adds an extra degree of
psychedelia to the rhythms. Produced by
David Holmes, perhaps best known for his
soundtracks like “Out of Sight” and George
Clooney’s “Ocean’s” films, “Who Built the
Moon?” is an unforced progression that
sounds fab.

Opener “Fort Knox” has few lyrics but
heaps of chanting, plenty of percussion,
irritating alarm clocks, and energy to spare.
It’s a fearless start to the album but proba-
bly better experienced live. “Holy
Mountain” keeps up the vitality with a
touch of Beach Boys backing vocals and
some Bowie/T. Rex glam traits built on a
Phil Spectorish wall of sound. — AP

Gallagher widens sound 
on ‘Who Built the Moon?’


