
NEW YORK: American consumers arrived
en masse in stores - and online - for the
annual Black Friday shopping extravaganza
that opens the US holiday shopping season.

Held the day after Thanksgiving, a period
when schools are out and many offices are
closed, Black Friday has evolved over the
years into a massive shopping occasion
known for “door-buster” sales and other
promotions to lure consumers into stores.
Retailers work to attract shoppers to stores
on Black Friday.

Retailers worked hard to attract shoppers
to stores on Black Friday, offering in-person
deals meant to counter the ease of shopping
by phone on Amazon.

A better economy and colder weather
helped, to be sure. But stores have also tried
to improve the store experience and offer
better service. They’ve also made a big push
toward offering store pickup for online
orders, hoping to get people to pick up more
items. But they’re fighting a circumstance in
which online leader Amazon is the first and
only stop for many shoppers.

So they’re getting creative with the deals.
Victor Moore said he arrived about two

hours ahead of Best Buy’s 8 am opening in
Nashville and scored one of the about 14
“door-buster” deals on a 55-inch Toshiba
smart TV for $280, a $220 savings. Moore
said he’s done some online shopping, but the
allure of in-store-only deals drew
him out from behind the computer.

“This is the first successful door-
buster that I’ve ever been a part of,”
Moore said. “I’ve been in lines
before, but never actually got the
items that I was waiting for.”

Annette Peluffo usually avoids
Black Friday and buys online. But a
$250 gift card reward for buying an
iPhone 8 plus at a Target store in
Miami was hard to resist. She plans
to use the money to buy toys for her
nephews and nieces in the coming
weeks. “I just came here for the iPhone. I am
not going to any other store,” she said.

Still, Black Friday isn’t what it used to be.
It has morphed from a single day when peo-
ple got up early to score door-busters into a
whole month of deals. That has thinned out
the crowds. And brick-and-mortar stores
face plenty of challenges. With the jobless

rate at a 17-year-low of 4.1 percent and con-
sumer confidence stronger than a year ago,
analysts project healthy sales increases for
November and December. The National
Retail Federation trade group expects sales

for that period to at least match last year’s
rise of 3.6 percent and estimates online
spending and other non-store sales will rise
11 to 15 percent.

But analysts at Bain say Amazon is
expected to take half of the holiday season’s
sales growth.

Amazon said Friday that Thanksgiving

continued to be one of its busiest shopping
days, with orders through its app up over
50 percent from a year ago. Overall, online
sales on Black Friday rose 18. 4 percent to
$640 million, from a year ago, as of Friday

morning, says Adobe Analytics.
Thanksgiving generated a total of
$2.87 billion in online spending, up
18.3 percent from a year ago, the
data firm said. About 69 percent of
Americans, or 164 million people,
intend to shop at some point during
the five-day period from
Thanksgiving to Cyber Monday,
according to a survey released by
the NRF. It expected Black Friday to
remain the busiest day, with about
115 million people planning to shop
then. “The consumer still likes to go

to the stores,” said Charles O’Shea,
Moody’s lead retail analyst. “I’ve seen a lot
of traffic. Yes. There’s going to be a lot of
online shopping. But I think the brick and
mortar stores have done a nice job so far in
attracting shoppers.”

That’s true of Karre Wagner, a 20-year-
old University of Minnesota student from St.

Paul, Minnesota, who was shopping at Mall
of America in Bloomington, Minnesota, with
her boyfriend. She bought a Blue-Ray player
at the mall’s Best Buy store. She says she
started holiday shopping on Black Friday,
but she likes to go to the mall to shop.

“I like to see what I’m buying. I like to
touch it, feel it, know exactly what I’m get-
ting and part of it is the experience,” she
said. “I mean, sitting online is fine, but there’s
just something about starting the holiday
season with Black Friday.”

The shift to online buying is a major fac-
tor as industry analysts watch how the
nation’s malls fare this holiday shopping sea-
son. The Mall of America in Minnesota says
that 2,500 people were in line at the 5 a.m.
opening Friday, in line with a year ago.
Shoppers started queuing up as early as
5:45 p.m. on Thanksgiving. Jill Renslow, Mall
of America’s executive vice president of
business development, said stores like
Nordstrom, Macy’s and Best Buy were
crowded. She said the items that caught
shoppers’ attention included were voice-
activated devices like Amazon Echo, nostal-
gic toys, clothing and shoes. — AFP 

Trump appoints 
new head of 
financial watchdog
WASHINGTON:  US President Donald Trump on Friday
appointed White House budget director Mick Mulvaney to
head a financial watchdog that the administration has sought
to overhaul as part of its deregulation push. Mulvaney, who
described the Consumer Financial Protection Bureau (CFPB)
as a “sick, sad joke” in a 2014 interview, will serve as acting
director until a permanent head is nominated and confirmed,
according to a White House statement.

Richard Cordray, the first director of the CFPB who had
long been in the banking industry’s crosshairs, announced last
week he would step down by the end of the month, several
months early. The Trump administration’s decision to appoint
Mulvaney sparked some confusion over the interim CFPB
leadership, as Cordray had already named Leandra English-
who was already part of the agency-as his de facto successor
by naming her deputy director.  That move came hours before
Trump tapped Mulvaney as the regulator’s temporary leader.

Since the start of his presidency Trump has decried finan-
cial rules and regulations, put in place through the 2010
Dodd-Frank Wall Street reform legislation, to combat the
excesses that led to the 2008 financial crisis. Trump’s

Treasury Department has produced three reports calling for a
whittling down of rules imposed on mid-size banks, a scaling
back of stress tests and a restructuring of the CFPB.

Republicans have long deemed the bureau, which was
founded in 2011 under the administration of former president
Barack Obama, too far outside political control.

Last month, the US Senate voted to terminate a rule creat-
ed by the agency that would have allowed class-action suits
against banks or credit card companies. — AFP 
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ST LOUIS: An early morning line snakes around The Meadows in St. Louis as shoppers hope to get one of 500 gift cards being given out by management on Friday. — AP

Business
Established 1961 

SUNDAY,  NOVEMBER 26, 2017

Amazon sales
top 50% over
previous year

Retailers work hard to woo shoppers to stores

Black Friday sales kick off US shopping season

S&P slashes
South Africa
rating further
into ‘junk’
WASHINGTON: S&P Global Ratings lowered
South Africa’s credit rating further into “junk”
territory on Friday, citing the country’s deterio-
rating public finances and weak economic
growth outlook.

S&P dropped South Africa long-term for-
eign currency sovereign rating to “BB” after
having placed it higher in the speculative cate-
gory at “BB+” in April. “Weak GDP growth has
led to further deterioration of South Africa’s
public finances beyond our previous expecta-
tions,” S&P said.

“We think the government will attempt to
introduce offsetting measures in an effort to
improve budgetary outcomes, but these may

not be strong enough to stabilize public
finances, and may weaken economic growth
further in the near term.” “In our view, eco-
nomic decisions in recent years have largely
focused on the distribution - rather than the
growth - of national income,” S&P added. “As
a consequence, South Africa’s economy has
stagnated and external competitiveness has
eroded.”

S&P said its outlook on South Africa is “sta-
ble,” meaning credit metrics are not expected
to change significantly over the next year.
S&P’s move comes amid worsening economic
data and as tensions rise within the African
National Congress, which will choose a new
party leader in December to replace President
Jacob Zuma. South Africa finance minister
Malusi Gigaba in October slashed the coun-
try’s GDP growth forecast for 2017 from 1.3
percent to just 0.7 percent, and revealed that
by 2020, 15 percent of government revenue
would be eaten up by debt repayment.

Zuma is accused of enriching a new corrupt
elite rather than helping the poverty-stricken
black majority. The latest downgrading by S&P
could spur additional foreign investment to flee
South Africa. — AP

RICHMOND: In this March 26, 2015, file photo, Consumer Financial
Protection Bureau Director Richard Cordray speaks during a pan-
el discussion in Richmond, Va. — AP


