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VIVA wins ‘Best
Operator Network’
and ‘5G Innovator 
of the Year’ awards

KUWAIT: VIVA, Kuwait’s fastest-growing and
most developed telecom operator, has been rec-
ognized as “Best Operator Network” and “5G
Innovator of the Year” by Telecom World Middle
East. The event took place on 18th September
2017 at Ritz Carlton DIFC hotel in Dubai, UAE. 

On this occasion, Eng. Salman bin Abdulaziz
Al-Badran, VIVA’s CEO commented: “We take
pride in being selected as “Best Operator
Network” and “5G Innovator of the Year” by
Telecom World Middle East. This accolade is a
witness to our constant commitment to growth
and relentless focus on providing our clients high
quality products and services.” 

VIVA has always distinguished itself to be a
market leader in technology and provide the cus-
tomers with the most advanced solutions and
technologies. Implementing the most advanced
solutions and features helped VIVA in providing
very high data packages, which is reflected by
having one of the highest Traffic per user (TPU)
in the world, in addition to excellent services and
highest speeds. 

It is noteworthy to mention that VIVA was
the first telecom company in Kuwait that has
successfully tested the fifth-generation “5G” in
its lab.

VIVA is the fastest-growing telecom operator
in Kuwait. Launched in December 2008, VIVA
makes things ‘More’ for its customers by trans-
forming communication, information and enter-
tainment experiences. The company has rapidly
established an unrivalled position in the market
through its customer centric approach. VIVA’s
quest is to be the mobile brand of choice in
Kuwait by being transparent, engaging, energetic
and fulfilling. VIVA continues to take a consider-
able share of the market by offering an innovative
range of best value products, services and con-
tent propositions; a state of the art, nationwide
network and world-class service. VIVA offers
internet speeds of more than 100 Mbps, due to
the implementation of the most advanced fourth
generation (4G LTE) network in Kuwait resulting
in superior coverage, performance and reliability. 

Al-Sayer Medical represents 35 world class brands in Kuwait

Al-Sayer Medical acquires 9001:2015, 
latest ISO Bureau Veritas Certification

KUWAIT: Reflecting the commitment to latest
International Standards in Quality Management Systems,
Al-Sayer Medical Company, a subsidiary of Al-Sayer
Holding has been successfully awarded ISO certification
9001:2015 by Bureau Veritas Certification Holding SAS -
UK Branch.  The certification is in compliance with the
requirements of the management system standards within
the scope of import and sale of pharmaceutical and med-
ical equipment and personal hygiene products. 

Khaled Hamd, Country Chief Executive, Bureau Veritas
Kuwait and Shrivas Mulay, Certification Manager present-
ed the accreditation certificate to Faisal Bader Al-Sayer
Chairman ALSAYER Holding at the awarding ceremony
which was also attended by Bader Musaed Al-Sayer

Group Business Director, Bengt Schultz Chief Operating
Officer and Dr Hossam Afify General Manager Al-Sayer
Medical Co.

ISO 9001 is a standard that sets out the requirements
for a quality management system. It helps businesses and
organizations to be more efficient and improve customer
satisfaction. The new version of the standard, ISO
9001:2015, replaces the previous version (ISO
9001:2008).

According to Dr Hossam Afify General Manager Al-
Sayer Medical Company “Our aim is to excel and expand
the delivery of our services and our commitment to offer
what’s new and unique in the medical and healthcare tech-
nology market to become the preferred destination for all

healthcare facilities and medical professionals in Kuwait.”   
The achievement of International Standard ISO

Certification is mirrored in the operations of the medical
company, and this reflects the commitment to achieving
high standards in all aspects of the Company’s business
(quality products, services offered and customer satis-
faction).

“The certification reflects ALSAYER Medical
Company’s standards and behind this achievement there is
a dedicated professional team in sales, marketing, back
office support and after sales services who dealing with
the customer services and satisfaction as top priory in line
with the philosophy of ALSAYER Group holding in busi-
ness,” added Dr Afify. 

Renewing 
commitment 

to quality

Dr Hossam Affify and Faisal Bader Al-Sayer

Ooredoo awarded by 
Bader Al-Mulla 
for optimized 
printing project
KUWAIT: Ooredoo, Kuwait’s fastest network, was award-
ed by Bader Al-Mullah Group for the successful imple-
mentation of optimized printing project that helped
Ooredoo achieving the goals and targets assigned, during
the recent OPS “Optimized Printing Services” event that
was held in Jumeirah Hotel. Ooredoo shifted towards a new
way of smart printing as part of its strategy, which includes
efficiency, security, flexibility and simplicity. In order to
achieve the targeted goal Ooredoo hired the best brand in
this field “Konica Minolta” that had supplied and managed
all the printers that were set up in the Ooredoo
Headquarters and branches.

During the OPS event, many industry experts spoke
about the latest technological developments in the area of
business visibility with structured process enhancement
practices. Moreover, focusing on how to optimize the
printing infrastructure with an output strategy and the
benefits of smart scan workflows. An Ooredoo representa-
tive from the IT infrastructure and end user support
department received the award during the event due to

proper execution of the newly adapted printing project
that helped in saving more than 40% in printing costs,
advanced secure printing and enhanced flexibility of using

the printers that carryout the newest technology. Ooredoo
has always been keen to be the pioneer in providing and
using the latest technologies internally and externally. This
particular major upgrade in the company will aid to in
boosting productivity, performance and save future costs
that will all be beneficial for both the employees and the
organization itself.  

Tissot expands its 
Boundaries with 
opening of a new 
Boutique in Rome
ROME: Tissot expands its retail network with the new bou-
tique located close to the luxury addresses of the capitol
city, at 167 Via del Corso, in the Boncompagni Ottoboni
Historical Palace of 1731.

The new spaces create a new generation concept that
accompanies the customer through an evocative path of the
Tissot tradition of innovation since 1853. 140 square meters,
divided into two floors, offer ample exhibition surfaces that
expand the choice between the brand’s sports, classic, femi-
nine and technological lines to meet a growing demand from
customers. On the ground floor, the exhibition of new col-
lections marries with the state-of-the-art design that, while
continuing on its path, leaves room for a more vintage envi-
ronment, a trip to the past to rediscover the origins of the
brand represented by the Tissot collections Heritage.

The large arched windows overlooking Via del Corso
and Via della Vite allow passers-by to admire the different
collections. The new Tissot Ballade, with the revolutionary
Powermatic 80 movement characterized by the silicon spi-
ral, Tissot Everytime, the utmost expression of the brand’s
democracy with its new Swissmatic movement and Tissot
Chrono XL, is a new, urban, contemporary sports clock at
the same time.

Customer service
Tissot takes care of its customers not only by accompa-

nying them in choosing their own products but also by pro-
viding them with special after sales service. On the first
floor of the store, it is possible to use an exclusive Customer
Service service that, through a watchmaker station, is able
to guarantee the highest quality in maintenance work, the
result of the witty handicrafts of Swiss tradition.

The space is also equipped with a large and comfortable

Vip lounge for events and special installations.

Care for detail
Just as the watchmasters in Le Locle’s home care for the

detail of every single watch, the same attention is evident in
the study of the new Tissot Boutique, such as the traditional

showcase safe that resumes the design of the T -Touch
Expert Solar.

The new Boutique in Rome is enriching the already large
retail panorama Tissot, which today consists of 358 bou-
tiques divided into 70 corporate and 288 franchises and
distributed in 39 countries around the world.


