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‘Happy Death
Day’ scares off
‘Blade Runner’
at box office
The box office might be struggling this year, but the
horror genre is alive and well. This weekend the
“Groundhog Day”-like horror pic “Happy Death Day”
scored a first-place finish, surpassing expectations
and blowing the much costlier and star-driven “Blade
Runner 2049” out of the water. Studio estimates
Sunday show “Happy Death Day” took in $26.5 mil-
lion from 3,149 North American theaters. With a $5
million production price tag, “Happy Death Day” is
already a hit.

With a PG-13 rating, the film scored big with
younger audiences - 63 percent were under 25. It’s the
latest success story from Blumhouse Productions,
which earlier this year released “Split” and “Get Out,”
with the help of Universal Pictures, which distributed.
Jim Orr, executive vice president of domestic distribu-
tion for Universal, said “Happy Death Day” is an origi-
nal film that’s reimaging the genre.

“It’s as much thriller as it is horror film. It’s scary, it’s
funny, and it has an extraordinarily clever script that is
very well executed,” Orr said. “Blumhouse owns this
space no doubt about it, and they do this better than
anybody consistently.” The film also had the benefit of
coming on the heels of the massive success of “It,”
which has earned $314.9 million domestically to date.
The “Happy Death Day” trailer played in front of “It” at
theaters, which “exponentially increased” audience
awareness, said comScore senior media analyst Paul
Dergarabedian.

Roller-coaster year 
Horror continues to be one of the bright spots dur-

ing a roller-coaster year at the box office. “This is a
horror gold rush at the theaters,” Dergarabedian said.
“It’s been perhaps the most consistently positive story
this year.” One film that does not look destined for a
happy ending is “Blade Runner 2049,” which fell 54
percent in its second weekend in theaters, adding $15.1
million to bring its domestic total to $60.6 million.

Home Centre, the largest home retailer in the
Middle East, has launched its much-awaited cata-
logue. Featuring a broad range of new trends and
ideas, this 104-page catalogue fulfils Home
Centre’s promise of inspiring beautiful homes,
enabling customers to find the joy of homemaking.
Designed to appeal to Home Centre’s diverse
client base and offer a melange of vibrant furni-
ture and home accessory solutions to live, dine,
relax and play, the catalogue caters to every style
and budget, helping customers create spaces they
can call their own. 

Introducing over 1,100 new products, the cat-
alogue depicts 3 key themes - Inspired by
Nature, Indian Sojourn and Geomatrix, to weave

harmony into homes. Inspired by Nature, com-
prising the Springfield and Lexington collections
is about bringing the outdoors in and making
nature a key feature in interior decoration. Indian
Sojourn’s Taj and Indiana collections take their
inspiration from Indian design trends, featuring
vibrant color palettes with modernized prints and
patterns while Geomatrix’s Mystique collection
boasts of impactful graphics and futuristic
designs played against the palette of mono-
chromes. Home Centre’s expanded offering
includes 6 modular solutions this year such as
Stellar day bed, Spazio storage units, Infinity
wardrobe, Bradley bedroom and the in-house
designed Eterno sofas & cabinetry and Kidit to

perfectly suit customers’ space and personalities.
In addition to exquisite classic accents for those
seeking a glamorous feel, the catalogue presents
a wide variety of value options for those looking
for affordable home solutions and maximum func-
tionality. The newly introduced Ready Rooms
concept allows shoppers to purchase the com-
plete set of furniture and home accessories from
the catalogue at a packaged price. 

Reiterating its commitment to ensuring value
and savings, Home Centre is offering customers
up to five-year warranty upon purchasing furni-
ture and up to two-year warranty on home
accessories. The new catalogue also reinforces
the brand’s focus on durability, internationally
sourced materials and special features that
ensure best-in-class product quality.

This year, Home Centre has also amplified
engagement with customers on its digital plat-
forms. A fully digitised version of the catalogue is
available online, featuring interactive elements, a
mobile responsive design and informative embed-
ded videos. The catalogue will be available across
all Home Centre stores, located at Al Rai,
Shuwaikh, The Avenues, Kuwait City, Fahaheel and
Sama Mall (Fintas) as well as on the mobile appli-
cation and online.

OSN, the home of entertainment for the
Middle East, and Dubai Customs today
launched the world’s first Content Protection
virtual reality (VR) game at KidZania(r)
Dubai to boost awareness of the threats of
content theft. The 60 second game, called
‘Copycat Combat,’ is a collaboration
between OSN and Dubai Customs, who
have a strong partnership in combating the
import of illegal satellite and IPTV devices
as well as championing intellectual property
rights (IPR.) 

Copycat Combat is aimed at children
between the ages of 5 and 12 and will be
available to play at mall stands and other
public spaces across the region managed by
OSN. The game will also be toured in UAE
schools by Dubai Customs as part of its
ongoing educational initiatives to raise
awareness of the importance of protecting
IPR. In ‘matrix-style’ world content thieves
zap OSN’s precious collection of movies, TV
series, kids shows and sports events with
powerful lazer rays. The game player must
‘shield’ the collection with armoured gloves
during an adrenaline-accelerating and pul-
sating assault that requires fast reflexes and
accuracy. 

Sophie Moloney, Chief Legal Officer,
OSN, commented: “This is super exciting for
us at OSN, to be first in the world to launch
a content protection game that helps chil-
dren to understand the massive threats that
the entertainment industry faces from con-
tent theft. What’s more, the game is a lot of

fun and children can hopefully come away
with the thought that content is really pre-
cious and worth protecting.”

Ahmed Mahboob Musabih, Director of
Dubai Customs, said: “This initiative uses
virtual reality and is based on the latest
advanced applications in the field. The result
is Copycat Combat, which will not only raise
awareness about the importance of
Intellectual Property but will also help kids
innovate. This initiative is one of many steps
we have taken following the vision and
directives of our wise leadership. We are
happy to have partnered with OSN to come
up with this innovative product.”
Conservative estimates put the loss of rev-
enue to the entertainment industries in the
MENA as being between US$500m and
US$1.2bn per year owing to content theft.

OSN and Dubai
Customs launch world’s
1st anti-piracy game

In the most tender moments of “Human Flow,” Ai Weiwei’s
epic documentary on the worldwide migrant crisis, he is
seen hugging, cooking with and cutting the hair of refugees.
An ordinary filmmaker might be accused of getting too close
to his subject but, as far as the Chinese dissident and inter-
nationally renowned artist is concerned, he is the subject. 

“When I look at people being pushed away from their
home because of war, because of all kinds of problems,
because of environmental problems, famine, I don’t just have
sympathy for them,” he tells AFP. “I do feel that they are part
of me and I am part of them, even with very different social
status.” Ai, 60, opened up about his own displacement as a
child in a recent interview with AFP, his trademark beard cut
short and his blue and white sneakers color-coded to match
his casual shirt and loose-fitting slacks.

The venue, a plush office in Beverly Hills, could have been
a million miles away from the labor camps where he grew
up, a refugee in his own country as the son of dissident poet
Ai Qing. Shortly after Ai’s birth, the People’s Republic of
China was founded, and Ai senior found himself at odds with
the authorities, accused of being a “rightist” during Mao’s
anti-intellectual Cultural Revolution. The family was exiled
for 20 years, first near the Russian border and then in the
northwestern province of Xinjiang, where his father was
forced into hard labor, including cleaning communal toilets.
“He was doing that for years and our family were beaten and
insulted, seen as the most dangerous species threatening the
revolution,” Ai remembers.

Desperation 
The family was allowed to return to Beijing after Mao’s

death in 1976 and Ai moved to the United States for 12
years. After coming of age as an artist in early 1990s New
York, he returned to Beijing, becoming an increasingly bold
provocateur, chafing against the Chinese authorities. As his
global reputation grew, he was watched relentlessly by the
authorities, beaten by police and put under house arrest.
Thrown in jail without credible charges for 81 days in 2011,
he had his passport confiscated for four years.

Ai-whose lawyers in the case have both been jailed-tells
AFP that when he looks back on his treatment, it is frustra-
tion he feels rather than anger. “I have so many friends who
are detained without trial. Nobody knows where they are,
no lawyer can see them. It’s very common in China, even
today,” he says. Now a refugee in his own right in his new
home in Berlin, the father of one young son only feels com-
fortable returning to China alone. 

“Human Flow,” his powerful expression of solidarity with
refugees around the world, demonstrates the staggering
scale of the refugee crisis and its profoundly personal
human impact. Captured over a year in 23 countries, it fol-
lows a chain of human stories that stretches from
Bangladesh and Afghanistan to Europe, Kenya and the US-
Mexico border. Ai travels from teeming refugee camps to
barbed-wire borders, witnessing refugees’ desperation and
disillusionment as well as hope and courage.

‘Intimate approach’ 
“I’m so far away from their culture, their religion or what-

ever the background. But with a human being, you look at
him, you know what kind of person he is,” says Ai. “I have
this natural understanding about human beings. So I try to

grab them with this kind of approach, a very intimate
approach. They can touch me, cut my hair. I can cut their
hair. I can cook in their camp.”

“Human Flow” is far from Ai’s first work on the refugee
crisis. Just last week he scattered over 300 outdoor works
across New York as part of a new illustration of his empathy
for refugees worldwide. Ai dismisses a common criticism
that his work has little artistic merit and that he is more of a
campaigner, telling AFP “a good artist should be an activist
and a good activist should have the quality of an artist.”

“Human Flow,” which premiered at the Venice film festival
last month and opens in Los Angeles on October 20, ends on
the US-Mexico border that President Donald Trump has
promised to turn into “a beautiful wall.” Ai said the adminis-
tration had brought “shame on the fundamental beliefs of
what this nation is made of,” killing the US reputation for
“energy, imagination, creativity.” 

The artist has given up hope of returning home with his
family but hopes his film will contribute to people seeing
refugees as human beings. “I believe anybody sitting in the
theater would come out with their own judgment,” he said.
“They look at those children and think about their own chil-
dren, look at the elderly people there, think about their own
parents.” — AFP 
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This file photo taken on September 1, 2017 shows Chinese
artist and producer Ai Weiwei attending the photocall of the
movie “Human Flow” presented in competition at the 74th
Venice Film Festival. — AFP photos 

A woman takes photos of the artwork of Chinese Artist Ai Weiwei during a press
preview of his art installation exploring migration in New York. 

People look at the installation of Chinese Artist Ai Weiwei entitled ‘Good Fences
Make Good Neighbors’ in New York. 

This image released by Universal Pictures shows Jessica
Rothe in a scene from “Happy Death Day.” — AP


