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KUWAIT: In order to achieve better and
more direct communication with various
segments of Kuwaiti society in all sectors,
Warba Bank, best investment and best
corporate consultancy Bank in Kuwait, is
participating in an “Open - Day” activity
organized by the Public Relations
Department at the State Audit Bureau.

From 10 to 14th September, Warba
Bank professional staff will be at the
Audit Bureau over a period of 5 days to
provide employees and visitors with a
clear idea of Warba Bank’s flexible, cus-
tomized and tailored financing products,

promotions and solutions. They will also
provide a detailed explanation of the lat-
est services and marketing campaigns
launched by Warba Bank, which provide
customers with a lot of benefits and
unlimited features. These will serve as
great attractions for customers being
sharia-compliant.

Warba Bank’s participation in these
activities affirms its commitment to cus-
tomers and all segments of the society by
being present in various institutions and
agencies in the State of Kuwait to intro-
duce its products and services to get clos-

er and to meet all their needs and aspira-
tions. Warba Bank strives to provide its
customers with all new and innovative
products and services to satisfy their
expectations. Warba Bank also endeavors
to provide the best financing solutions
that cover all customers’ needs by collab-
orating with strategic partners for cus-
tomers best interest.

A Kuwait-based Islamic Bank that was
established by virtue of an Emiri Decree.
On April 5, 2010, it was officially regis-
tered in the Islamic banking register of
the Central Bank of Kuwait. 

Warba Bank engages in Open-Day activities in State Audit Bureau

DUBAI: GE has signed a strategic partnership
agreement with Hewlett Packard Enterprise
(HPE) that will bring GE Digital’s breakthrough
digital industrial solutions at scale to the Middle
East, Africa & Turkey. The three-year agreement
with HPE, is the first collaboration of this scale
and scope in the region, and will focus primarily
on cyber security solutions in Operational
Technology, with the potential to move into oth-
er digital solution in the future. 

One of the first solutions this partnership will
focus on is OpShield from GE Digital. OpShield was
created specifically to protect critical infrastructure,
drawing on years of embedded device testing and
assessments of hundreds of industrial facilities. The
solution reduces risk of cyber-related unplanned
downtime; improves asset protection from cyber-
related damage; helps safeguard protected health
information (PHI); reduces risk of damage to repu-
tation and intellectual property theft due to cyber
incidents; and increases customers’ confidence to
connect and optimize assets.

In the first year of the partnership, GE Digital
Cyber Security solutions will be distributed
through the HPE Channel Partner Network
across the MEA &T region, with a particular focus
on the Gulf, Levant, Northern Africa, South
Africa, and Turkey. By using this existing Partner
Network with more than 1,500 partners in the
region today, HPE and GED together will bring
critical digital and cyber security solutions to
industrial controls and infrastructure networks. 

To enable this outreach, the HPE Partner
Ready Program (recognized as the industry’s
number one partner program in EMEA1) will
ensure that more than 340  HPE specialists and
Channel Partner technical and sales resources
will be trained and certified on GE Digital solu-
tions to deliver the solution on HPE storage and
server infrastructure.  In addition, HPE’s own
security capabilities for information technology
infrastructure will complement the solutions
provided by GE for the operational technology
environment. Ali Saleh, Senior Vice President
and Chief Commercial Officer for GE Digital MEA
said, “This partnership will enable our most

important customers and partners in the region
to begin the journey of digital transformation in
a secure environment. HPE has the strongest
partner program among peers to manage a
partnership of this scope and scale, to bolster a
secure digital ecosystem, and reach customers
quickly through an innovative business model.” 

Johannes Koch, Managing Director, Middle
East and Africa for HPE said, “This agreement for
Middle East, Africa & Turkey builds on our global
partnership with GE to help our customers and
partners take advantage of the Industrial
Internet of Things and drive digital transforma-
tion across their business.  The requirement for
security in both information technology and
operational technology environments, and the
need to protect critical infrastructures, makes
this an ideal opportunity for our partners.”

GE Digital and Hewlett Packard Enterprise
have also agreed to discussions around bringing
Predix-based applications to the market. Predix

is the platform for the Industrial Internet of
Things - connecting machines, data, and people
to power the digital industrial companies of the
future. It is the foundation that enables industri-
al businesses to securely collect and analyze
data in real time so they can operate faster,
smarter, and more efficiently. Specifically, GE
Digital and HPE will look at “on premise” Predix-
based applications. Predix is the only platform
that provides connectivity capabilities from
machines, to full premises, and all the way to the
cloud for a complete, integrated view of a com-
pany’s devices, processes, and people.  

GE has introduced its advanced digital capa-
bilities in the Middle East, Africa & Turkey
through several landmark agreements
announced over the last year. With a presence of
over 80 years, GE has more than 20,000 employ-
ees in the region driving the Aviation, Digital,
Healthcare, Oil & Gas, Power and Transportation
businesses.

GE signs $25m partner agreement 
with Hewlett Packard Enterprise 
Deal to offer digital solutions across Middle East, Africa and Turkey

Johannes Koch, Managing Director, Middle East and Africa for HPE with Ali Saleh, Senior Vice
President and Chief Commercial Officer for GE Digital MEA at the signing of the strategic partnership.

Canon’s first Innovation Centre in the Middle East.

KUWAIT: Canon Middle East, in partnership
with Dubai Internet City (DIC), unveiled its
very first Innovation Centre in the Middle
East yesterday in Dubai, the United Arab
Emirates. The Innovation Centre is an
evolved showroom concept, and Canon
has chosen the UAE to develop the centre
to its full potential and establish it as a
model for showrooms of the future.

The Innovation Centre is part of Canon’s
strategy of working closely with its cus-
tomers. It provides businesses and other
entities with a live demonstration of all of
Canon’s latest hardware and software tech-
nologies. Canon’s full range of business solu-
tions are on display and can be tested as
they would in any office or warehouse envi-
ronment. It will also assist in offering a man-
ageable system while assuring cost saving,
added security, and opening new communi-
cations scenarios for end-consumers. 

“This is Canon’s first Innovation Centre in
the region, and Dubai is the ideal city to host
this evolved showroom. The UAE is leading
the drive for technology, innovation and
smart cities, and our Innovation Centre is in
line with the government’s vision,” said
Anurag Agrawal, Managing Director, Canon
Middle East.  “The Innovation Centre is also
designed to inspire our customers and fos-
ter partnerships where we can come togeth-
er with like-minded corporates and entities
to create pioneering solutions that benefit
the larger narrative of the UAE government,”
he added. 

Canon is exploring the changing world of
business and data, and helping customers
address their challenges and improve their
business. The Innovation Centre provides
hardware and software technology as well
as process consultancy, with Canon working
alongside its customers to build the best
solution for their organizations based on
their business priorities. 

Speaking on the successful launch,
Ammar Al-Malik, Executive Director of
Dubai Internet City said, “Canon has been a
trusted partner of Dubai Internet City since
2001. Its investment to set up its first
Innovation Centre in the Middle East
proves that Dubai is the location of choice
for established and emerging innovators.
At Dubai Internet City, we consistently
strive to accelerate and enable innovation,
digitalisation and growth, and the launch
of today’s new centre is a testimony to that
mission. We are glad to welcome Canon to
our thriving ecosystem of partner innova-
tion centres, which play a key role in bring-
ing ideas to life and provide opportunities
for people with diverse backgrounds to
exchange ideas, leverage their respective

strengths and bring new and exciting con-
cepts to market.” 

Projection room
A noteworthy feature of the Innovation

Centre is the Interactive Projection room,
which transforms into a near virtual reality
experience as a result of eight 4D Canon
projectors covering every angle. Another
key aspect of the facility are the Augmented
Reality services, which offer video services
and customisation of communication using
variable data to meet the needs of today’s
changing digital world and communication.
“In today’s evolving economic environment,
we are adapting and growing to support our
customers’ changing needs,” added Agrawal.
“Canon recently commissioned a report
called ‘Office Insights’ to understand how
businesses handle documents. The report
revealed that 70 percent of respondents
believe printing and copying documents are
essential or very important. It also con-
firmed that businesses are turning to digiti-
sation for efficiency. 

“However, one of the most striking find-
ings is the widespread lack of awareness on
how to go about digitisation, or digital
transformation, and the cost associated
with increased printing and scanning.
Canon can help them navigate this part of
their business,” he explained. 

The Innovation Centre has several
mighty machines that can produce large-
scale materials, but some of the most
notable products are significantly smaller.
Document scanners are improving the way
businesses work. Digital documents are
now an essential part of workplace produc-
tivity, and with Canon’s document scan-
ners, business can completely transform
their systems to support a secure digital
space for their documents. Through digiti-
sation, businesses can significantly cut
costs and have easy access to any file with-
in seconds. “In line with our corporate phi-
losophy of ‘Kyosei’, our strategy has always
been to drive sustainable growth and
strengthen our core business by being a
partner that helps solve the challenges of
our customers. With Canon’s expertise and
product solutions, we are the right partner
to manage these essential business ele-
ments cost-effectively, especially if these
are related to improving in-house docu-
ment processing and implementing secure
digitization,” Agrawal added.

The Canon Innovation Centre is located
on Sheikh Zayed Road for easy access to
businesses interested in incorporating
Canon’s business solutions into their
organizations. 

Dubai home to Canon’s first 
Innovation Centre regionally

Burgan Bank customers to 
get 15% discount at Hala 

Hummus Restaurant
KUWAIT: As part of its ongoing commit-
ment to enhancing customers’ every day
experience, Burgan Bank is pleased to
announce its latest offer, bringing distinct
advantages to its Customers. The new deal
provides a 15 percent discount on dining at
popular Arabic restaurant, Hala Hummus. 

Located at the prestigious Crystal Tower
in Kuwait City, the up-and-coming restau-

rant specializes in hummus dishes and dips,
also serving a great variety of breakfast
items along with fresh and savory wraps,
and varied salads. 

To avail of the new offer, Burgan Bank
customers can dine in and pay their bills
using any of Burgan Bank debit or credit
cards to enjoy the 15 percent discount on
all menu items. 

KUWAIT: Abdulmohsen Abdulaziz Al-Babtain
Company (AABC), the sole authorized dealer of
Nissan vehicles in the State of Kuwait, has
revealed a competitive offer on the Nissan Patrol
equipped with 400 HP. Now you can own the
“Hero of all terrain” - that starts from KD 16,750
or get the special ‘Peace of Mind’ package which
includes complimentary 3-years of free service,
one-year comprehensive insurance and 3rd par-
ty insurance, body protection, window tinting
and free traffic registration.

Backed by a proven legacy as one of the most
reliable, rugged and versatile 4X4s available, the
Nissan Patrol V8 is equipped with an immense
400 HP engine with 560Nm of torque, direct
injection gasoline to give the driver all the pow-
er. The V8 is furnished with a luxurious interior of
tan leather, wooden panel and chrome trims to
convey a premium comfort that caters to the
unique tastes of its customers.

A classic drive for families, the V8 is integrat-
ed with superior levels of styling, and cutting
edge technology that boasts a multi system
entertainment DVD screen featuring home LCD
quality in-vehicle with the 7-inch WVGA moni-
tors for 2nd row passengers along with the 8-
inch class-leading navigation system. Followed
by a 13-speaker sleek Bose sound system that

includes 2 subwoofers, speed-sensitive volume
control and an 8-inch LCD color screen that
comes with a multi-function drive computer.

Incorporating dynamic safety mechanisms
for a peaceful driving experience, Nissan Patrol
now comes with a V6 engine. Leading its catego-
ry the Patrol V6 engine has been tested on the
toughest weather conditions to match our
region’s climate. 

Recognized as the ‘Hero of all terrains’, the
Nissan Patrol family is considered a remarkable
vehicle, winning over 26 awards since 2014 and
making it the most awarded SUV in the region.

Nissan Al-Babtain invites customers to visit its
showrooms located in Al-Rai and Ahmadi to
seize the opportunity and explore the exclusive
deals. Al-Babtain Group was founded in 1948 to
present a model of honesty, integrity and total
dedication and to gain bright reputation in
Kuwait and the Middle East area.  

Today, Al-Babtain Group has licensing rights
for some of the world’s leading brands stretch-
ing the globe from the USA to the Far East.  For
more than 60 years Al-Babtain Group has experi-
enced continued success, and large measure of
this success came from the Group’s advanced
flexible management style and long term vision.
These astounding results were achieved due to a

versatile strategic formula focusing on growth
amongst its sphere of activities; including auto-
motive, technology, investment, information,
industrial and Finance. 

The automotive sector is the main structure
of the Al-Babtain Group’s business, which owns
some of the best-selling and demanded brands
in Kuwait, in addition to heavy equipment.

Nissan Patrol 400 HP competitive offer 

HAVANA: Cuba’s cash-strapped economy has suf-
fered this year from a decline in aid from its chief
ally Venezuela, lower exports and a brake on mar-
ket reforms. And then came Hurricane Irma. 

The strongest storm to strike Cuba in more than
80 years ravaged infrastructure throughout the
country, collapsing the power grid and damaging
crops after it slammed ashore late Friday. In the
keys along the northern coast, it battered beach
resorts popular with foreign tourists and knocked
out the airport they use. The cost of rebuilding as
well as the lost revenues from tourism and agricul-
ture, sectors that had helped offset some of the
economy’s weaknesses, are heavy blows as the
Communist nation strives to pay overseas creditors
and suppliers.

“The probability that the economy stays in
recession are now much greater,” said former
Cuban central bank economist Pavel Vidal, now a
professor at Universidad Javeriana Cali in
Colombia, of chances for a second straight full-year
contraction in 2017.

“With the impact on installations in the keys
and on the country ’s general infrastructure,
tourism will lose dynamism.” A tourism boom in
Cuba over the past few years sparked by warming
relations with the West has helped sustain the
economy.  Cuba is still laboring under a 57-year US
trade embargo and suffering from a steep decline
in subsidized oil from its crisis-stricken Socialist ally

Venezuela. Official data - which gives heavy
weighting to Cuba’s universal free healthcare and
education - shows hotels and restaurants account
for just 4.4 percent of the roughly $90 billion-a-year
economy, but they are a vital earner of hard curren-
cy. A 23 percent rise in foreign visitors to Cuba
helped the economy return to growth in the first
half of 2017, the government said, after it tipped
into recession in 2016. The outlook has darkened in
the second half of the year. 

First US President Donald Trump said he was
tightening restrictions on Americans traveling to
Cuba. Then the Cuban government said last month
it would not hand out new licenses for much of the
private sector until it had “perfected” its function-
ing. Then Irma arrived, grazing along the island’s
coast from east to west. Packing sustained winds of
more than 157 miles (253 km) per hour, it pum-
meled the northern keys, though it left the biggest
beach resort area of Varadero mostly intact.  The
keys - whose pristine beaches are home to around
a quarter of Cuba’s four- and five-star hotels - are
now littered with felled trees and lamp posts, ani-
mal corpses and shredded furniture, according to
state-run media.

Irma also destroyed much of the area’s single-
runway airport, which receives more than 485,000
passengers a year. President Raul Castro vowed on
Monday that tourism infrastructure would be fixed
before the start of the winter high season at year-

end. Eric Peyre, a representative at French hotel
company Accor SA which runs the Cuba-owned
Pullman hotel in Cayo Coco, said that damage
would be covered by insurance and he expected
90 percent of what the hotel needs would be in
place by mid-December. 

“As long as you have the main kitchen and the
main restaurant and rooms (ready), you can nor-
mally welcome guests,” he told Reuters. “The tennis
court and things like that, that can come after.”
Still, hotels in the keys face revenue loss for the
months that tour package operators sent their
clients elsewhere and it could prove tricky to
rebuild the area’s reputation. Damage in the agri-
cultural sector will both weigh on state finances as
well as tighten food supply in the short term.
Fuller reservoirs due to Irma’s torrential rains could
in the long run prove advantageous after a severe
drought. Some 300,000 hectares (740,000 acres) of
sugarcane - an area roughly twice the size of
Houston - were affected to different degrees, the
state sugar monopoly said. 

Forty percent of mills were damaged in the
industry that remains one of Cuba’s most impor-
tant in terms of employment and export earnings.
Even though Cuba had rushed to harvest what it
could before Irma hit, other crops such as platano
and rice had also reportedly been affected, said
Laura Melo, the Cuba representative for the United
Nations’ World Food Program. — Reuters

Hurricane Irma devastates 
struggling Cuban economy


