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KUWAIT: Mohamed Naser Al-Sayer & Sons (MNSS), a
subsidiary of Al-Sayer Group Holding and the author-
ized distributor of Yokohama tires in Kuwait held the
third raffle draw of the special promotion celebrating
Yokohama’s 100th Anniversary at the Yokohama
Center - Canada Dry on 14 September 2017 to
announce winners of special summer promotion. 

100 gold coins in 100 years celebration
The draw was organized under the supervision of

Ministry of Commerce & Industry - for Consumer pro-
tection affairs along with Krishna Kumar General
Manager Tires Oil Paint (TOP) and Garage Equipment
Division MNSS, Inderpal Singh Senior Manager, Tire

Sales from Al-Sayer Yokohama and Mohammad Amin
Nasimi Senior Manager After-Sales Marketing. 

Krishna Kumar General Manager appreciated the
great response from customers and thanked them
for making this promotion a big success.  Yokohama
special promotion entitled customers to enter the
draw upon purchase of Yokohama tire from an
authorized dealer for a chance to win Gold coins.

Introducing SUV Tires with leading-edge 
technology 

Yokohama Rubber has also recently launched The
“Geolander G055”, an SUV tire based on the
Company’s leading-edge “BluEarth” tire technology.

In addition to delivering the utility performance
required for driving on various road sur faces,
“Geolander G055” tires contribute to the vehicle’s
superior fuel-efficiency, comfort and safety. The
“BluEarth” technology mark is prominently displayed
on the tire’s sidewall. “Geolander G055” tires are tar-
geted at SUVs designed primarily for use on road,
including urban crossover models and small and
midsize SUVs, which are popular around the world. 

Yokohama Rubber is dynamically developing tires
employing its leading-edge “BluEarth” tire technolo-
gy, and many of these tires have been adopted by
automakers as original equipment, especially on new
eco car and hybrid vehicle models. 

Al-Sayer celebrates Yokohama’s 100 years of safe driving
MNSS unveils Geolander SUV tires from Yokohama Rubber with cutting-edge technology

KUWAIT: Dubai-based airline flydubai has
announced the start of flights to Montenegro’s
capital Podgorica, which will  begin on 01
November. With two flights a week, the flights
include a stopover in Sarajevo, a popular destina-
tion on the flydubai network. Podgorica joins the
airlines network in Central and Eastern Europe,
which includes Belgrade, Bratislava, Bucharest,
Prague, Skopje, Sarajevo and Sofia. Flydubai will
become the only UAE-based carrier to offer direct
air links to Podgorica.

Commenting on the launch, Ghaith Al-Ghaith
Chief Executive Officer of flydubai, said: “With the
launch of our flights to Podgorica, we continue to
offer passengers more ways to explore and discov-
er Montenegro. The popularity of our summer
flights to Tivat has shown a continuous demand
for more access to this part of the world and we
are delighted to be offering flights to Montenegro
on a regular basis.”

Podgorica offers its visitors plenty to explore,
with its charming architecture, green spaces and
scenic surroundings, along with a bustling cafe
culture and numerous museums to visit. Skadar
Lake National Park, home of the largest Lake in
Southern Europe, is a short drive outside of the
city, while the popular coastal city of Tivat can be
reached with a 90-minute drive.

“With the launch of this new route, flydubai
will become the first airline to offer regular servic-
es between Podgorica and Sarajevo,” said Jeyhun
Efendi, Senior Vice President Commercial (UAE,
EU, ME, CIS) at flydubai. “We look forward to the
new opportunities that this will provide along
with the flows of trade and tourism that these
flights can offer.” Flydubai is dedicated to provid-
ing its customers with a better travel experience
by offering greater choice and flexibility. With fly-
dubai’s Business Class, passengers can enjoy a
more personalized flying experience while
Economy Class offers comfortable seating and a
convenient way to travel. 

Flydubai announces
flights to Podgorica 
Airline offers 2 flights a week to Montenegro capital

KUWAIT: Al Mulla International
Exchange’s customers have a lot to look
forward to while doing their transaction
in their favorite Exchange house. Apart
from the wonderful service, ambience
and technological sophistication in remit-
tances, they also benefit from the free
loyalty points that are accorded with the
transactions.

Although loyalty points are given in
the service industry by different compa-
nies, the loyalty points accorded by Al
Mulla Exchange to customers are differ-
ent and highly innovative. There are loyal-
ty points given at different levels at Al
Mulla Exchange for customers doing
transactions with them.

Speaking to the media, the customers
expressed joy at the benefits that came
their way for no extra cost or effort. “We
are only using the services of Al Mulla
Exchange and we end up winning points.
As the points awarded are generous, we
are able to collect redeemable points in a
short span of time. Therefore, we don’t
have to wait for a long time to enjoy the
benefits.” 

Speaking to the media, Rakesh Joshi,
General Manager of Al Mulla

International Exchange, stressed the flexi-
ble nature of the loyalty program that
makes it unique. “It works at various lev-
els enabling customers to earn points
through many different means such as
early transactions, referring a friend,
online transactions and so on.”

Explaining the details of the program,
the general manager said customers can
redeem the loyalty points against their
commission once the benchmark of 1000
or multiples of 1000 points are achieved.
In addition to the loyalty points earned
for each transaction, customers can also
enjoy a bonus of 500 points for every
new customer referred, 250 bonus points
for transactions done online at
www.amxremit.com, 3,500 points for
transactions that meet certain criteria.
Transactions done by association mem-
bers attract further bonus points.

Al Mulla Exchange Company has
always laid great emphasis on technolo-
gy, spearheading innovation on all fronts
to the benefit of their customers. In this
instance, the company has taken a con-
ventional loyalty program and restruc-
tured it to provide maximum benefit to
the customers.  

Innovative loyalty points system 
benefits Al Mulla customers

KUWAIT: Burgan Bank announced
Rodoslaw Danial Pelczynski as the new
KD 125,000 cash prize winner in the
Yawmi quarterly draw.  The winner
expressed his excitement for being the
winner of the rewarding cash prize with
Yawmi Account from Burgan Bank.

The Yawmi quarterly draw offers cus-
tomers chances to win higher rewards,
entitling one lucky customer to win KD
125,000 cash prize every three months.

To enter Burgan Bank’s Yawmi quar-
terly Draws, customers should maintain a
minimum amount of KD 500 in their
account for 2 months prior to the draw
date. Additionally, every KD 10 in the
account will entitle customers to one
chance of winning. 

For more information about the
Yawmi quarterly draw, customers are
advised to visit their nearest Burgan
Bank branch, or call the bank’s call cen-
ter  where customer service representa-
tives will be delighted to assist with any
questions on the Yawmi account or any
of the bank’s products and services.
Customers can also log on to Burgan
Bank’s www.burgan.com for further
information. 

Established in 1977, Burgan Bank is
the youngest commercial Bank and sec-
ond largest by assets in Kuwait, with a
significant focus on the corporate and
financial institutions sectors, as well as

having a growing retail, and private bank
customer base. Burgan Bank has majori-
ty owned subsidiaries in the MENAT
region supported by one of the largest
regional branch networks.

The Bank has continuously improved
its performance over the years through
an expanded revenue structure, diversi-
fied funding sources, and a strong capital
base. The adoption of state-of-the-art
services and technology has positioned
it as a trendsetter in the domestic market
and within the MENA region. Burgan
Bank’s brand has been created on a foun-
dation of real values - of trust, commit-
ment, excellence and progression, to
remind us of the high standards to which
we aspire. ‘People come first’ is the foun-
dation on which its products and servic-
es are developed.

The bank was re-certified with the
prestigious ISO 9001:2008, making it the
first bank in the GCC, and the only bank
in Kuwait to receive such accreditation
for the third consecutive year. The Bank
also has to its credit the distinction of
being the only Bank in Kuwait to have
won the JP Morgan Chase Quality
Recognition Award for twelve consecu-
tive years.  

Burgan Bank, a subsidiary of KIPCO
(Kuwait Projects Company), is a strongly
positioned regional Bank in the MENA
region. 

Burgan Bank announces 
winner of KD 125,000 

cash prize in Yawmi draw
KUWAIT: The safest banks chart prepared by
Global Finance Magazine has shown that KFH
has maintained its leading position as the safest
Islamic bank in Kuwait, second at the GCC level,
seventh at the Middle East level and ranked 24
among 50 banks considered by Global Finance
Group as the safest banks at the emerging mar-
kets level. The chart is issued by Global Finance
for the last 25 years and considered as the most
trusted magazine which covers more 500 banks.
The magazine is dependent on certain facts
including assets volume, financial indicators,
profit ratios, operational revenues, and gover-
nance and compliance standards. 

KFH leading position among the safest banks
has reiterated the soundness and credibility of
KFH trends and the success of the bank’s per-
formance on its 46th anniversary in addition to
the soundness of its financial position and vol-
ume of business. 

KFH has spread its business through 500
branches worldwide. Accordingly, the well-stud-
ied resolutions and prudent policies have
achieved for KFH in all aspects of safety and
security. The sound and literal implementation
of professional and Sharia compliance standards
has contributed to the continuity of the “Safety
& Security” policy in accordance with method-
ological standards. KFH a vivid vision has
achieved sustainable and well balanced growth,
qualitative performance, solid market share,
remarkable series of products and services,
highly significant human resources skills to cope
with grand global banks. 

KFH has achieved sustainable growth and

faced various market challenges, thus increasing
customers trust and expanding its share in the
market. KFH remains leading in local market,
competitive worldwide with a set of highly
developed and creative products. Good reputa-
tion, distinguished trade mark and continuous
performance development shall increase global
interest in Sharia compliant products and servic-
es and increase KFH share in the market. 

KFH was established in Kuwait in 1977 and is
enlisted in the Kuwait Stock Exchange. KFH
Group is a global pioneer in the field of Islamic
banking services, where it offers a wide array of
Islamic products and services, not to mention a
high standard of innovation and client service.

KFH manages its operations in the GCC, Asia,
and Europe through over 480 branches, includ-
ing KFH-Turkey, in order to offer services for the

bank’s clients in Turkey, Malaysia, Saudi Arabia,
Bahrain, Germany, Jordan and Dubai.

KFH’s mission is to achieve highest levels of
excellence and innovation in the field of client
service, while developing common interest for
all those concerned with the financial institu-
tion. KFH’s vision is to spearhead the global
development in Islamic financial services, and to
upgrade the bank into the level of becoming the
most sustainable profitable Islamic bank in the
world. KFH’s values include cementing leader-
ship through all its businesses, including leader-
ship in the Islamic banking services worldwide,
through innovation and in client service and the
development of its employees. In addition, KFH
is committed to all its procedures, and to setting
up long-life partnerships with the concerned
authorities. 

Global Finance: KFH is the ‘Safest 
Islamic Bank in Kuwait and region’ 


