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Fa s h i o n

Rosie Huntington
Whiteley felt 
‘unprotected’

on modeling jobs 
Rosie Huntington- Whitley wants the Time’s Up

movement to make the modeling industry safer.
The 30-year-old model has been in the industry

for 15 years and hopes the recent shift in attitudes
towards sexual harassment in the work place in the
wake of the Harvey Weinstein abuse claims means
models will feel safer on the job after admitting to feel-
ing “unprotected” on set. She said: “There’s definitely
been instances where I’ve felt unprotected and
moments where I found myself in situations that were
uncomfortable. The fashion industry is so relaxed and

casual, there’s this expec-
tation on models that the
more up for it you are, the
better, the further you’ll
go along in your career.”
However, Rosie is glad
that actions have been put
in place to respect the
model’s dignity at shows
but she is still shocked it
took this long to bring
about change.

Speaking to Harper’s
Bazaar Arabia she contin-
ued: “For the first time
some designers put pri-
vate changing areas
backstage at New York
Fashion Week, I’ve done

countless fashion shows where you’re in a room,
undressing, photographers flying around, people with
iPhones, all the crowd and audience coming after the
show and you’re still half dressed, people are taking
photographs of you whilst you’re getting changed. It
blows my mind that that’s acceptable.” Although Rosie
is grateful she didn’t grow up with social media, she is
excited by the power it can give to model’s whose
“voices aren’t heard”. She explained: “I was doing my
thing and there was no social media, there was no
paparazzi. I had those years to be free. Everyone is tak-
ing pictures now and it’s so funny for me to see a 10-
year-old girl who knows how to pose...I think it can be
cringe-worthy. 

“If you like taking pictures and cultivating your
image for work, it’s an amazing marketing tool and way
of reaching your audience. “A lot of times with models,
you’re a face for hire. Everyone else gets to do their
thing on you; your stylist gets to do her interpretation,
hair and make-up get to do their interpretation, the
magazine, the photographer and you’re left with your
voice not really heard.” — Bang Showbiz

Rosie Huntington-Whiteley

Selena Gomez
launches life-changing

Puma collaboration 

Selena Gomez’s new Puma collaboration will raise mon-
ey for charity.  The 25-year-old beauty - who has
worked with the likes of Louis Vuitton and Coach dur-

ing her career - has designed a pair of trainers, called the
Phenom Lux, which will help fund important research into
Lupus, an autoimmune disease the star has battled for years.
Puma will be donating $100,000 of the sales from the train-
ers, which will go to the Lupus Research Alliance charity.
The cause is close to Selena’s heart after the condition left
her needing a kidney transplant last year. 

The brunette beauty has strayed away from the romantic
floral looks she previewed in her upcoming clothes collec-
tion with Coach.  Instead, the all-white Puma design has a
detachable gold ankle-bracelet, which adds a touch of femi-
ninity to the look. She said: “It gives you a little bit of
sparkle, and it can make you feel like you’re dressed up even
when you’re in sweats.”  Selena has even designed a pair of
sheer socks to be paired with the trainers, admitting that
mixing contrasting wardrobe looks makes her “feel pretty”. 

She explained: “I’ve been wearing some fun socks with
my sneakers and it just makes me feel a little bit more femi-
nine, I spent a lot of time creating a sock that felt comfort-
able, chic, and fun. “I’ve become super into my way of wear-
ing sneakers, I also wear my sneakers with dresses, things
that feel pretty.”  

Meanwhile, Selena first announced the news of her sur-
gery via her Instagram account.  Alongside a picture of her-
self in a hospital bed, Selena wrote: “I’m very aware some of
my fans had noticed I was laying low for part of the summer
and questioning why I wasn’t promoting my new music, which
I was extremely proud of. So I found out I needed to get a
kidney transplant due to my Lupus and was recovering. It was
what I needed to do for my overall health.”— Bang Showbiz
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Winona Ryder doesn’t think she’s a
style icon.  The 46-year-old
actress is known for her effort-

lessly cool 90s style but the ‘Stranger
Things’ star is adamant she isn’t a trendset-
ter with her casual off-duty look and says
fashion trends will always repeat themselves.
Speaking to Elle.com, she said: “It’s not my
90s style that’s been revived! I certainly
don’t feel any ownership over it - that’s just
way too much responsibility. I guess it’s just
sort of inevitable in terms of fashion.
“Everything always comes back into style
about 20-25 years later, right?”

The ‘Beetlejuice’ star admits she has a

hard time letting go of her favorite items of
clothing and framed one of her T-shirts
because she didn’t have the heart to throw it
away.  She said: “I just had to retire an old
Clash T-shirt from the first time I saw them
in 1980 because it was so incredibly thin
and just disintegrating. But I ended up fram-
ing it. I inherited my fathers ‘archivist’ gene,
so it’s really hard for me to let go of things.”
Despite being one of the most famous
actresses in Hollywood, Winona believes
everyone should have a few essential cloth-
ing items in their wardrobe, and hers would
be made up of just five things.

She explained: “Everyone’s different, but

socks and underwear, a comfortable pair of
jeans, a favorite T-shirt, and a soft sweater.
But that’s just me. I don’t think I’m qualified
to tell others what theirs are.” 

And Winona admitted to being a “fan”
of Elizabeth Olsen and was excited to work
alongside her on the new H&M campaign
video where she dances through the
streets in bright, feminine clothes from the
collection to show female power in fashion.
She said:  “I l iked the concept, i t  was
refreshing to see women celebrating
women, not just dancing for the male gaze
- and ended up being quite timely. I’m a
big fan of Lizzie Olsen.” — Bang Showbiz

Winona Ryder’s trendsetting style 
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Photos show  models
presenting creations

from the ‘J.Queen’ 
collection by designer
Xie Jiaqi during China

Fashion Week in 
Beijing. — AFP photos


