
Members of CIHEA
to visit Kuwait

Kuwait and Canada enjoy strong and growing bilat-
eral relations, that are well-founded in shared
principles and values. Canadians contribute to

Kuwait’s economy and society with a wide range of serv-
ices, including healthcare and related education, two sec-
tors represented by the visiting delegation. As part of its
mandate to expand partnerships in Kuwait, the Canadian
Embassy is pleased to host the largest ever delegation of
Canadian health and education organizations to visit the
country. 

A high-level group of 23 Canadian institutions offering
specialized services and expertise in health-related edu-
cation and training, Canadian International Health
Education Association (CIHEA) will visit Kuwait today.
This visit is indicative of the genuine interest that exists in
strengthening Kuwaiti-Canadian ties and collaboration in
this essential field. In addition to the delegation’s private
program with various local entities, an open house will be
held at the Sheraton Hotel-Kuwait from 3 to 4 pm, at
which professionals providing health services education
in Kuwait are invited to meet with the organizations listed
below. The following organizations will be participating in
the event:
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From time to time, we should look around our-
selves and take a step towards the environ-
ment that can change the world to become a

better and more beautiful place. Symphony Style
Hotel Kuwait, the jewel of Kuwait City, joined mil-
lions of people from more than 118 countries in
sending an ecological message to the world. On

March 24, at 8.30 pm, staff and guests at Symphony
Style Hotel Kuwait joined together in turning off
lights around the hotel, in restaurants, public areas
and rooms. 

The hotel’s responsible business team led the light-
ing of candles in the hotel grounds as part of the
global initiative to reduce energy consumption in the

fight against climate change. The lights were turned
off for one hour, enhancing the warm and friendly
ambiance of the hotel and reflecting Symphony’s
Style commitment to a sustainable future. Symphony
Style Hotel’s annual participation in Earth Hour is in
line with the company’s responsible business pillars:
Think People, Think Community and Think Planet.

Symphony Style Hotel 
celebrates Earth Hour

W premieres its 
signature bold 
design in Jordan

WHotels Worldwide, part of Marriott International
(NASDAQ: MAR), unveiled W Amman, the
brand’s first property in Jordan.  Developed by

Eagle Hills Jordan, the 280-room hotel is located in the
heart of Amman’s up and coming new downtown neighbor-
hood, Abdali, and features design inspired by the energy of
the Middle East and charm of Jordanian history, culture
and tradition with a playfully modern twist. 

Commenting on the opening, Alex Kyriakidis President
and Managing Director, Middle East and Africa, Marriott
International said: “W Hotels continue to redefine the hos-
pitality scene globally and we are thrilled to introduce the
brand in Jordan and mark our first luxury property in the
country.  Amman is an ideal destination for the W brand
with its engaging social scene and growing passion for
design, music and fashion.”   

W Amman marks the first hotel collaboration between
Marriott International and Eagle Hills Jordanwhich will be
followed by three more hotel openings across Jordan - The
St. Regis Amman, The Westin Saraya Aqaba and Al Manara,
a Luxury Collection Hotel, Saraya Aqaba. 

Abdallah Al Fraihat, Executive Director of Operations at
Eagle Hills Jordan said: “We are delighted to be working
with Marriott International, to introduce four renowned
hotel brands to Jordan. As the leading developer in the
Kingdom, we are thrilled to launch Amman’s newest land-
mark that combines iconic design and contemporary luxu-
ry, transforming the city’s skyline and introducing new
opportunities to be explored.”  

W Amman stands tall as a contemporary and unmistak-
able architectural statement, offering stunning views of the
bustling city’s seven hills running across the Jordanian cap-
ital. Upon arrival, guests are greeted with the iconic W
sign, inspired by Amman’s unique cityscape and cubic
architecture, in the colors of Jordan’s distinctive sunset. 

Stepping into the Welcome area, the hotel’s facade

invokes the unique and colossal beauty of Petra’s rock for-
mations, reminiscent of the Nabatean city’s striking
appearance, one of the new Seven Wonders of the World.
Throughout the Canyon Walk, guests are enveloped in a
modern design marvel, reinterpreting the natural beauty of
Petra’s canyon with shard structures and natural tones that
can also be seen throughout the hotel.

Each of the 236 rooms and 44 suites at W Amman fea-
ture floor-to-ceiling windows and vivid designs, along with
W signature beds and modern bathrooms with rain show-
ers. Pillows and throws feature an illustrative interpretation
of the Amman skyline and an adapted rendition of beauti-
fully adorned camels of the desert, both in colorful detail. 

The hotel features a range of suites including four
WOW Suites and a 1,710-square-foot Extreme WOW

Suite (the brand’s take on the Presidential suite) - the ulti-
mate party place with sweeping panoramic views of
Amman’s landscape, an in-room DJ deck, amplified enter-
tainment system, and private jacuzzi.

W Amman is set to add its own rhythm to the beat of
Amman’s social scene with its vibrant public spaces and
culinary experiences. The hotel’s Living Room (the brand’s
take on the traditional lobby) is a clubhouse for the modern
traveler, showcasing a fusion of intimate and open areas,
low seating and mood-setting lighting among architectural

features that mirror Amman’s extraordinary cityscape. 
Elements of Bedouin weaving, flower pots, and locally

designed pillows from the Jordan River Foundation (a non-
profit focusing on child safety and community empower-
ment) provide modernized versions of common patterns,
colors and shapes from the city. The space is complement-
ed by modern art from Bahraini artist, Jamal A. Rahim that
gives an edge of Middle Eastern influence and bright
splashes of color alongside the work of Jordanian artist
Bader Mahasneh, who utilizes rough surfaces and illumi-
nated figures in a series of striking paintings of faces.

Just steps away from the Living Room, Mesh provides
international cuisine with a Levantine touch while bringing
the right ingredients together through food, design and
guests looking to mingle next to images of fresh produce

from Dar Al Anda, one of Jordan’s most prominent contem-
porary art galleries. For those seeking a place to unwind or
escape, Aura offers signature beverages and delicious bar
bites from around the world in a space that once again
reinterprets the stunning angles and elevations of Petra
with rose stone tones and colorful, silk-like flooring. 

Aura, and other areas in the hotel also feature exquisite
pieces of art work from Jordanian artist, Hazem Al Zoubi.
Enso, the hotel’s signature Pan-Asian restaurant, ignites
taste buds by bringing together flavors from five regional

cuisines across South East Asia in a sleek setting.  The
WET Deck (pool deck) brings a new vibe to the city’s par-
ty scene and will be the place to see and be seen.  The
beautiful rooftop space is the perfect destination to bask
under the sun and enjoy stunning views of west Amman
while indulging in cocktails or listening to performances
from Amman’s up-and-coming musical talent. 

The design of the WET Deck includes a modern depic-
tion of The Roman Theater’s Atrium. For guests to refuel
and reinvigorate, AWAY Spa at W Amman offers massages,
body treatments, facials and quick fixes promising look
good/feel good experiences in a fun, yet relaxed setup.
Guests can then step into the modern FIT gym that fea-
tures 24/7 access to the newest Technogym equipment.
The hotel also plays host to social and business gatherings

across 780 square meters of versatile meeting and event
space, including the stunning 629-square-meter Great
Room and four fully equipped, stylish Strategy and Studio
rooms. 

W Amman offers the W brand’s s ignature
Whatever/Whenever(r) service to provide guests what-
ever they want, whenever they want it. The hotel’s W
Insider, an in-the-know local expert, connects guests
with the hottest events, attractions and adventures to
suit any and every travel style.

Dar Suad Al-Sabah
announces closing of
2nd Festival of Arab
Literature Buds 

Dar Suad Al-Sabah for publishing and distribution
announced yesterday that the closing ceremony
of the 2nd Festival of Arab Literature Buds will

be held on Thursday at the National Library of Kuwait.
“The ceremony will be held under the patronage of
Sheikha Dr Souad Mohammed Al-Sabah and the pres-
ence of a number of personalities and those interested

in the cultural, educational and literary affairs and the
participation of a number of young poets who had
competed in this field and
achieved progress and excel-
lence,” Director of Dar Ali
Masoudi said.

He added that the festival,
which was launched several
months ago, held several
meetings in the National
Library and conducted com-
petitions that included a num-
ber of poems representing the
pre-Islamic era and Islamic in
various stages, as well as
poems of modern poetry of
poets from different Arab
countries.

Sheikha Dr Souad 
Mohammed Al-Sabah

GUST launches ‘The 
Seen’ conference

The Mass Communication and Media (MCM)
Department at the Gulf University for Science
and Technology (GUST) launched a three-day

cultural industry conference under the name “The
Seen” running from April 9 to 11 at their Mishref cam-
pus.  Organized jointly by students, faculty and student
clubs, the conference’s aim is to celebrate the various
different art forms which fall under the umbrella of
“visual communication”. More specifically, the confer-
ence focuses on photography, fine art, advertising, and-
digital illustration, with each area represented across
each of three differently themed days.   

A major component of the “The Seen” is the series
of lectures, activities and workshops by Kuwaiti and
Arab industry leaders which take place over a period
of three days. Each day, leading artists, advertising
agencies, illustrators and photographers will share their
views about the past, present and future of Kuwait’s
visual communication scene. The first day, dubbed,
“engaging” will focus on individuals and organizations
who use visual communication to engage with new
communities andthe wider society. 

The second day, under the theme “Embracing”,
highlights the workof leading creative companies and
individuals including renowned artists like Sharouq
Amin, Thuraya Al Baqasami, Amira Behbehani, and
Yousef Al Bagshi, photographers like Mohammed
Sultan and Abdulaziz Al Sorayia and many others. The
third and final day entitled, “Emerging”, is dedicated to
recognizing new talents, techniques and technologies in
the local visual communication field. 

Each day, leading artists are conducting workshops
including Dr. Fahad Dhawi, Zena Dabbous, Meshari Al
Muhaini, Lubna Saif Abaas, Ahmad Muqeem and
Zainab Abdal. The subjects include environmental
graphic design, character illustration, sketching, and
iPhone photography, started yesterday, with work-
shops on pattern design, freedom of artistic expression,
and brush letter calligraphy starting today. In addition
to the seminars and workshops, the students and public
are invited to experience first-hand the various dimen-
sions of visual communications through hands-on
activities around the GUST campus, ranging from
green screen videography tricks to virtual reality
demonstrations. 

MCM Department Chair, Dr Fahed Al-Sumait, said,
“The event was a tremendous success. We had three
days full of activities, speakers, panel discussions,
workshops, student tours and fun. We hope this proved
to be valuable for the students, entertaining for the
guests and informative for everyone.” The Seen confer-
ence is the fourth organized by the MCM Department. 

Each conference is dedicated to an area of emphasis
within the department’s Bachelor of Arts (BA) degree in
Mass Communication: Visual Communication, Digital
Media Production, and Public Relations and
Advertising. Previous events include the first “Seen” in
2014 as well as “The Script” and “The Cause”, which
dealt respectfully with the fields of media production
and public relations in Kuwait. The newly-launched
2018 SEEN conference is open to the public.  The Gulf
University for Science and Technology, which hosts the
event, was founded in 2002 as the first private universi-
ty in Kuwait. GUST is based on an American-style
model of higher education and currently hosts approxi-
mately 3,900 full-time students. 

Dr. Ali Ansari


