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Marmore Mena Intelligence
and Kuwait Business 
Council sign MoU 

In an effort to expand mutual col-
laborations and to fulfill strategic
objectives as a provider of infor-

mation and tools that helps the
Kuwaiti business community in the
UAE grow their businesses, Marmore
Mena Intelligence, a majority-owned
subsidiary of Kuwait Financial
Center ‘Markaz’ signed an MoU with
the UAE based Kuwait Business
Council. 

Marmore provides research
reports and consulting services
aimed at providing solutions to busi-
nesses for market assessment, feasi-
bility studies, and valuation studies.
Among its publications include
reports focused on big picture
including the broader economy, infra-
structure, industries and policy areas.
The publications of Marmore can be
found at emarmore.com 

About the partnership, Raghu
Mandagolathur, Managing Director
of Marmore Mena Intelligence com-
mented: “We are proud to partner
with the Kuwait Business Council in
Dubai to provide fact-based research
to help entrepreneurs and businesses
stay up-to-date with latest regional
and global trends as it unfolds.”

Luma Bourisly, Chairperson -
Kuwait Business Council in Dubai
and the Northern Emirates said; “The
industry is controlled by rapid shifts
where change has always been the
only constant. As a business commu-
nity, we understand the dynamics and

the challenges of today’s business
industry which is characterized by
relentless transformation to stay
competitive. Therefore, strategic
alliances with the right partners such
as Marmore MENA Intelligence, will
help produce current pieces of intel-
ligence that will make organizations
aware of the present market condi-
tions, to help them identify and reset
their goals towards profitability and
operational efficiency and ultimately
support them in evolving and grow-
ing in this very competitive business
environment”.

She added; “Our agreement with
Marmore Mena Intelligence is in line
with our objective to facilitate the
exchange of business intelligence
reports and market assessments with
the council’s members about diverse
business sectors in the region.”

The agreement provides Kuwaiti
business owners, professionals and
entrepreneurs custom made
research-based consulting solutions
to help understand current market
conditions, identify growth opportu-
nities, assess supply and demand
dynamics, in addition to hosting con-
ferences, seminars and papers
arranged and organized by both par-
ties via digital marketing mediums
and mutually established link on the
Council’s website and social media
channels to provide facts and statis-
tics and ensure the availability of data
needed on a broad spectrum.

The 50th showroom of Grand Hyper 
opens at Souk Al Kabir, Kuwait City

As part of its continuous expansion
drive, Grand Hypermarket opened
its 50th showroom at Souq Al Kabir

on a single floor in an area spanning
25,000 sq ft on Friday, 27th of April.
Located in one of the busiest business
areas of Kuwait, the new showroom is
eagerly looked forward to by consumers.
This was announced at a press conference
held Tuesday.

Grand Hypermarket has been steadily
growing over the years with the unquali-
fied support and trust of its growing cus-
tomer base. The retail chain has been
catering to both citizens and expatriates
with a wide range of products that are
much sought-after for their high quality
and competitive pricing. Grand
Hypermarket achieves this by sourcing the
items directly from the source without the
middlemen.

Grand Hypermarket gives consumers
the exclusive experience of celebrating all
occasions under one roof, providing the
customers with a wide range of products
including food stuffs, world-class electron-
ic appliances, home appliances, footwear,
health and beauty items and fashion wears

and accessories from leading European
designers among others. Perishable goods,
farm produces and meat are shipped by air
on a daily basis to ensure they are avail-
able fresh to the end users. These are pro-
cured from internationally-recognized
farms to ensure world-class standards.
Making high quality products affordable
for the everyday consumer is what sets
Grand Hypermarket apart from the rest.

The success of Grand Hypermarket is
testified by the continuous expansion of
the retail chain in various parts of the GCC
countries on a daily basis. The benefit of
price efficiency that the retailer gains
through large-scale procurement of prod-
ucts is transferred onto the end-consumer.
In addition to that Grand Hyper is also
providing a host of prizes to the consumers
as an inaugural offer.

The participants at the press confer-
ence included: Chief Patron Grand Hyper-
Kuwait Sheikh Dawood Salman Al Sabah,
Mohammed NV(Director Regency Group),
Ayuob Kaccheri (Regional Director), Dr
Abdul Fatah (Director Grand Hyper
Kuwait), Mohammed Suneer PC (CEO) and
Tahsir Ali (General Manager).

LuLu Hypermarket, the regional retail heavy-
weight, launched its ‘Best of South Africa 2018’
promotion with an inauguration ceremony held at

its Egaila outlet on 25 April. The event was inaugurated
by South African Ambassador to Kuwait, HE MP Bona,
in the presence of top LuLu Management in Kuwait
and a large gathering of customers, well-wishers and
media personnel.

The 11-day promotion which runs at all LuLu
Hypermarket outlets in the country and is slated to end
on 5 May, showcases a range of enticing products from
South Africa, especially popular food brands including
Heartland, Nandos, Bakers, Yum Yum and Simply
Cereal. A highlight of the promotion is the special offers
on all South African branded products, which will hope-
fully entice shoppers to savor the distinct flavors of
South African foods.

A captivating feature of the ‘Best of South Africa’
promotion are the prominently displayed large cutouts
of iconic South African attractions that will probably
lure shoppers to visit the Rainbow nation. Close inter-
action with customers through promotions and active
participation in local festivities has always been a prior-
ity for LuLu Hypermarket. The ‘Best of South Africa
2018’ promotion once again reinforces this customer-
centric approach, and the Hypermarket’s continued
commitment to creating an engaging and fun experi-
ence for shoppers, while simultaneously providing them
with the widest range of high quality products at the
most competitive prices.

LuLu Hypermarket launches
‘Best of South Africa 2018’

Kuwait’s first
anti-bullying
program 

Under the patronage of HE Sheikha
Intisar Salem Al Ali Al Sabah, Alnowair
- the first non-profit organization in

Kuwait and the GCC committed to driving
positive social behavior change - announced
a new educational program called
“Boomerang” through two interactive plays
performed by students at the New English
School, attended by over 650 students from
elementary and middle school. 

Boomerang is Kuwait’s first anti-bullying
school outreach program that uses creative
drama therapy and kindness habits to help
7000+ students across 14 private schools to
rise above bullying. Proudly sponsored by
Zain Kuwait - the main partner, and EQUATE
Petrochemical Company - the co partner,
Boomerang was officially launched by
Sheikha Intisar Al Sabah at her alma mater,
the New English School (NES). The plays
were directed by Alnowair and performed by
year 6 students of New English School, who
participated in four rehearsal workshops to
understand the problem of bullying and how
to use kindness as an effective strategy

through role-playing and practicing acts of
kindness.

Sheikha Intisar Al Sabah, the Founder &
CEO of Alnowair said on the occasion,
“Bullying is prevalent in many schools in
Kuwait and it can severely affect the academ-
ic grades, school attendance, personality
development and health of students. Our pro-
gram is the first of its kind to give bullies, vic-
tims and by-standers an opportunity to work
together through the creative medium of per-
forming arts to find effective solutions to bul-
lying. Alnowair is always responding to com-
munity needs to create positive social behav-
ior change, and I am very proud to see over
seven schools joining the program to shape a
future generation of confident, compassionate
students.” The program also features mentor-

ship opportunities for students with success-
ful role models from program sponsors. 

Over the next academic year, Boomerang
will continue to visit private schools to con-
duct drama therapy workshops, perform
plays and roll out kindness activities.
Alnowair Head Ms Gaya Kruchlik says, “We
want to create sustainable impact in Kuwait’s
schools through activities that will promote
kindness. In each school that Boomerang vis-
its, we follow up the drama therapy plays with
educational tools, projects and Kindness
songs for students and also measure the
impact through surveys with teachers, stu-
dents and parents. A big thank you to our
sponsors Zain Kuwait and EQUATE
Petrochemical Company for enabling us to
create kinder school cultures in Kuwait.”
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