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Vietnam posts 
decade-high 
growth of 
7.1% in 2018
HANOI: Vietnam’s growth soared to more
than 7 percent this year, its highest in a
decade, helped by a surge in its manufactur-
ing sector. The country has long been one
of Asia’s fastest growing economies-GDP
growth topped 5 percent over the past five
years-largely driven by the exports of cheap
manufactured goods, from Nike shoes to
H&M T-shirts, as well as tech products like
Samsung phones and Intel computer
processors. 

But this year’s growth surpassed the com-
munist government’s target of 6.7 percent,
hitting 7.08 percent, according to figures re-
leased yetserday by the General Statistics Of-
fice in Hanoi.

“The processing and manufacturing sector
was the bright point and the main driver for

the overall growth” with a 12.98 percent in-
crease, said GSO head Nguyen Bich Lam.

He added the economy would remain ro-
bust next year with the expected contribu-
tion of manufacturing projects such as
Vinfast, a local car assembly company owned
by Vietnam’s largest private conglomerate
Vingroup. Run by Vietnam’s richest man
Pham Nhat Vuong, Vingroup also recently
unveiled its first made-in-Vietnam mobile
phones in an effort to gain a slice of the lu-
crative market.

However, the World Bank predicted a
slowdown over the next two years if Vietnam
does not protect itself from escalating global
trade tensions. “As an open economy, Viet-
nam needs to maintain a responsive mone-
tary policy, exchange rate flexibility and low
fiscal deficits to enhance its resilience against
potential shocks,” said Sebastian Eckardt, the
bank’s lead economist for Vietnam.

A bruising trade war between the US and
China has caused reverberations around the
region, as Washington and Beijing have
slapped tit-for-tat tariffs on more than $300
billion worth of goods. But relations have
eased after both sides agreed to a 90-day
truce earlier this month. —AFP

NEW DELHI: Traditional traders and local
players rejoiced yesterday at new e-com-
merce rules imposed by the Indian govern-
ment on global giants such as Amazon and
Walmart which analysts said could force them
to rethink their Indian operations.

Under the surprise restrictions, e-com-
merce companies are banned from selling
products from firms in which they have a
stake. They are also forbidden from entering
into exclusive deals with sellers.

The rules, which come into force on Feb-
ruary 1, will particularly hit Amazon, which has
invested billions of dollars in its India opera-
tion, and Flipkart, which was taken over this
year by another US giant, Walmart. The gov-
ernment acted in response to complaints from
brick and mortar retailers that e-commerce
giants were unfairly selling products at dis-
count prices.

Indian law already prevents foreign-owned
companies from selling directly on their inter-
net sites. So the e-commerce companies have
been buying in bulk and then selling the prod-
ucts to favored vendors. These then resell the
products at discount on the e-commerce sites
who legally remain intermediaries.

Amazon and Walmart, which in May
bought a 77 percent stake in Indian company
Flipkart for $16 billion, will be worst hit by the
new rules. Neither has made a public reaction.
Snapdeal, one of India’s biggest Internet

shopping sites, said the changes would enable
a level playing field for all sellers.

“Marketplaces are meant for genuine, in-
dependent sellers, many of whom are MSMEs
(Micro, small and medium enterprises),”
Snapdeal founder Kunal Bahl said on Twitter.

The Confederation of All India Traders
(CAIT) said the new policy would end dis-
counting wars between e-retailers. It would
also check big companies from using “the pol-
icy of exclusivity, predatory pricing and deep
discounting” to their advantage, CAIT secre-
tary Praveen Khandelwal told AFP.

The new rules will start on February 1 when
the nationalist government of Prime Minister
Narendra Modi announces its interim budget
ahead of a general election due by May. Ana-
lysts said the rule would have a major impact
on the business models built up over the the
last five years by the US giants as they make
inroads in India’s growing market.

“Amazon, Walmart and other players with
their India investments will have to rethink
their business strategies,” Satish Meena from
Forrester Research said. 

“Consumers will face the brunt and prices
will go up while available options will go
down.” The Indian government has in the past
two years sought to strengthen home-grown
enterprises against foreign competition. It has
told credit card companies such as Visa,
American Express and Mastercard that all in-

formation on Indians must be stored on India-
based computers.

The government has also proposed limits
on what internet giants can do with per-
sonal data.

It recently proposed that the WhatsApp
messaging app break its trademark encryp-
tion which guarantees private communica-
tions between users. The Facebook-owned
firm has fiercely resisted the calls.  —AFP

Amazon, Walmart face hit from 
new India e-commerce rules

Global giants may rethink their Indian operations

NEW DELHI: In this file photo taken on May 12, 2018 Indian protesters take part in a demonstration against a
deal between US retail giant Walmart and Indian online sales company Flipkart in New Delhi. —AFP

A scramble for new 
workers disrupts 
traditional 
hiring in Japan
TOKYO: It’s a rite of spring in Japan: Major
corporations hire fresh university graduates en
masse every April, starting them all at the same
salary with assurances of rising pay and life-
time employment.

But lately, some companies, including
Rakuten, SoftBank and Line Corp, are breaking
with that tradition, signing up new employees
with coveted technical skills months earlier -
and paying them more than other new recruits.
As competition for workers grows in Japan’s
shrinking labour pool, traditional seniority and
group dynamics are giving ground to the more
individualised, merit-based employment sys-
tem found in the West. It is a welcome sign for
Prime Minister Shinzo Abe’s government and
the central bank, which have been pushing for
a more flexible labor market that would boost
wages and revive consumption.

Takashi Murakami, a 23-year-old producer
at Mercari , which developed a popular flea
market app, says seniority-based pay and life-
time employment are relics.

“I’m grateful that the company seems to

value me with pretty good pay,” he said. “I al-
ready got a pay hike after joining the company,
which motivated me to work even harder.
Merit-based pay is more fitting to the times.”
In recent years, Mercari said, it has been hiring
college students throughout the year to grab
workers with needed skills. The company even
offers jobs to some second-year or third-year
students. Mercari also has a program called
“Mergrads” to provide internships and train-
ing to improve new graduates’ skills. And since
April, it started offering higher pay to some
job candidates with skills in information tech-
nology engineering and computer program-
ming, said Ayano Okuda of Mercari, who is in
charge of hiring new graduates. She declined
to discuss the company’s pay scale. “The com-
petition is surely heating up,” she said. “We
judge each individual’s ability and offer them
attractive salaries reflecting their skills.”

Mass hiring 
For decades, Japan’s traditional spring hir-

ings underpinned the economy and provided a
clear corporate and social ladder, grounded in
- and reinforcing - the cultural emphasis on loy-
alty and conformity. Under Japan’s often cho-
reographed business practices, the Keidanren,
the largest business lobby, had a “voluntary”
timetable that many companies followed: Start
recruiting new employees on March 1, begin job
interviews with fourth-year students on June 1
and informally offer jobs on Oct. 1 - six months
before graduation. —Reuters


