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Zain receives 3 public relations
and customer service awards

Kuwait’s Public Relations and Customer Service Award

KUWAIT: Shaikha Modhey Ali Al-Jarah Al-Sabah receives one of Zain’s awards. Raed Al-Thaqeb receives one of Zain’s awards.                                                                           

KUWAIT: Zain, the leading telecommunications com-
pany in Kuwait, was awarded with three awards in the
fields of public relations and customer service as part
of Kuwait’s Public Relations and Customer Service
Award for the year 2017. The event, hosted by Kuwait’s
Public Relations Association, came under the patron-
age of His Highness the Amir Sheikh Sabah Al-Ahmad
Al-Jaber Al-Sabah. 

The awarding ceremony witnessed the attendance
of His Highness the Amir’s representative the Minister
of Social Affairs and Labor and State Minister for
Economic Affairs Hind Al-Sabeeh, Head of Amiri
Protocols Sheikh Khaled Al-Abdullah Al-Sabah, and
Head of Kuwait’s Public Relations Association Jamal
Al-Nasrullah, who awarded Zain’s Regulatory and
Government Affairs Director Shaikha Modhey Ali Al-
Jarah Al-Sabah and Zain’s Customer Care Director
Raed Al-Thaqeb with the Excellence in Call Center

Award, Excellence in VIP Customer Service, and
Excellence in Corporate Sustainability and Social
Responsibility. 

Kuwait’s Public Relations
Association dedicates this
prize to shed light on the
distinguished efforts and
achievements of companies
and organizations in the
fields of public relations and
customer service across all
industries from both the
public and private sectors.
The event also featured a
number of workshops about
the strategies of public rela-
tions and customer service targeted at employees of
ministries and organizations. 

The judging committee - responsible for selecting
the winners - consisted of local and international PR
and Customer Service experts who evaluated the par-

ticipating entities as per the
highest international stan-
dards. The standards includ-
ed serving customers while
meeting their needs, distin-
guished social contributions,
excellent media presence,
and more. 

During December 2017,
Zain proudly received four
titles as part of the fifth
Advertising Creativity
Award. The award, organized

by the Arab Media Forum, recognized Zain’s achieve-
ments in the Influence Category Award for Zain’s

Ramadan 2017 TVC, the National Campaigns
Category Award for Zain’s Kuwait National Day 2017
TVC, the Direction Category Award for Zain’s Eid
2017 TVC, as well as the Public Relations and
Corporate Sustainability Creativity Award for the
company’s long-list of initiatives and programs
launched during 2017. 

Zain’s sponsorship of Kuwait’s Public Relations and
Customer Service Award for the third consecutive year
showcases its distinguished public relations and media
involvement, and further strengthens the company’s
role as a leading private sector company launching
several public relations and marketing campaigns all
year round. Zain will continue supporting this very
important field which carries significant and informa-
tive messaging to the public at large and the communi-
cations world as a whole, whether through traditional
or modern media tools.

Held under
Amir’s

patronage

KUWAIT: Minister of Social Affairs and Labor Hind Al-
Sabeeh said that state sponsorship of the Public
Relations and Customer Service Award stems from its
importance to human development, one of the ‘Kuwait
2035’ vision’s two main pillars.  The prize, organized by
the non-profit Kuwait Public Relations Association,
aims to usher forward the national economy as it focus-
es on competitive and quality assurance indices, she
said in remarks at the closing ceremony.  The annual

event hosts workshops and specialized courses in the
field for private and public sector employees through-
out the year, and does much to instill the principles of
leadership and excellence in the services sector,
Sabeeh, also Minister of State for Economic Affairs,
explained.

Due to its importance, it has received the backing
of His Highness the Amir Sheikh Sabah Al-Ahmad Al-
Jaber Al-Sabah for a third year in a row. Businesses
are fundamental partners in sustainable development
as the nation look to implement its strategy aimed at
transforming its economy into a leading regional
financial hub, she added. The event’s chief organizer
and Kuwait Public Relations Association chairman
Jamal Al-Nasrullah said meanwhile that the event
awarded 46 individuals and entities for their accom-
plishments. —KUNA

Award contributes
to state development
plan: Minister

KUWAIT: In conjunction with Gulf Cancer Awareness
Week, Kuwait International Bank (KIB) recently
renewed its support and sponsorship of Al-Sidra
Association for the Psychological Care of Cancer
Patients, with an official partnership signing that took
place at Kuwait Towers. This marks the third consecu-
tive year that the Bank has served as a strategic partner
and sponsor of the Association. 

Considered a safe haven for those struggling with
the disease, Al-Sidra provides comprehensive health-
care services for cancer patients, across all stages of
the disease. Additionally, Al Sidra plays an active role in
improving the psychological well-being of patients.  

On this occasion, Manager of the Corporate
Communications Unit at KIB, Nawaf Najia, said: “Our
sponsorship of Al-Sidra’s activities falls under the
scope of our comprehensive social responsibility strat-
egy, which reflects KIB’s ongoing efforts to sponsor

health-related programs and initiatives, as well as sup-
port a number of different community-based organiza-
tions. Through these various activities, we hope to pro-
mote a more health-conscious society, in addition to
playing an active role in developing the local healthcare
sector.” 

Furthermore, Najia lauded the remarkable efforts
made by the team at Al-Sidra, headed by Sheikha Azza
Jaber Al-Ali Al-Sabah. He noted that KIB is always keen
on supporting Al-Sidra’s goals and helping it carry out
its mission, as the Association continues to create a
positive environment for cancer patients to help them
better adapt to their conditions and better deal with
any related side effects. Ultimately, Al-Sidra strives to
enhance patients’ responses to treatment through a
program of educational initiatives and therapy sessions,
both individual and group, provided by its network of
mental health professionals. 

As a key part of its social responsibility philosophy,
KIB has always strongly believed in the importance of
health awareness as the driving force for the develop-
ment and advancement of modern society.
Accordingly, the Bank is keen on sponsoring health
awareness campaigns, particularly those which target
cancer patients, as these campaigns act as key factors
in combating the disease, and play an integral role in
early detection of disease. 
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partnership with
Al-Sidra Association


