
cooperation and boost team spirit, in addition to the devel-
opment of the innovation and creativity spirit.

The “Generation Z” program represents another link in
Zain’s programs to support young national talent as it pre-
viously launched the “Zainers 2.0” program for graduate
youth, which proved successful as many Kuwaiti graduates
were appointed in full-time jobs.

The strategic partnership with Injaz
Zain participated during 2017 in the Injaz program for

the administration of professional work for school students
as Zain employees participated in directing students of the
intermediate stage in a professional atmosphere, which
contributed to the development of their skills within Zain’s
strategy for social responsibility and sustainability,
through which it contributes to the development of the
youth and education sectors.

Through its strategic partnership with Injaz, Zain seeks
to educate and support youth who look forward to devel-
oping their ideas and projects according to international
standards through a selection of training programs that are
organized all year round for university and school students
and continually seeks to provide a suitable environment
for youth innovations so that they grow and achieve results
that add value to the society.

The competition aims at giving students of the universi-
ty and secondary stages in Kuwait the opportunity to
present their ideas and innovative projects that serve vari-
ous fields, as students learn how to grasp suitable oppor-
tunities in the work environment and how to launch prod-
ucts and conduct studies and research before launching
the products.

Injaz Kuwait presents educational programs that
enhance leadership and organizational skills in the busi-
ness environment since its establishment in 2005, in order
to educate and inspire the next generation in business
management. Injaz Kuwait has inspired more than 54,000
students with the help of more than 3,000 volunteers from
the Kuwaiti private sector in more than 100 schools and
universities.

Kuwait Diving Team
Zain welcomed the Kuwait Diving Team of the

Environmental Voluntary Foundation in its main premises,

and honored the company for its efforts to safeguard
Kuwait’s environment on the occasion of completing 800
sea missions the team carried out onboard the boat the
company presented to them in 2003. The missions includ-
ed the resurfacing of sunken ships and boats as well as
removing abandoned fishing nets, in addition to carrying
out projects of monitoring coral reefs and removing  envi-
ronmentally harmful debris.

Ramadan Donation Campaign 
Zain launched its charity initiative for the second con-

secutive year through which it donated 500 fils to a chari-
table organization from every paid bill during the month of
Ramadan, as the company donated more than KD 45,000
in the name of its customers for relief efforts and humani-
tarian activities in cooperation with Sheikh Abdullah Al-
Nouri Charity Society.

Al-Roudhan Tournament
Zain was the diamond sponsor of the 38th Ramadan

Abdullah Meshari Al-Roudhan soccer tournament for the
second consecutive year, which was held under the
patronage of HH the Amir Sheikh Sabah Al-Ahmad Al-
Jaber Al-Sabah. Zain showed through its sponsorship of
this tournament its keenness on supporting youth and
Kuwait sports, which are considered among its strategic
priorities in implementing its plans of sustainability and
social responsibility, as the tournament of the late
Abdullah Meshari Al-Roudhan is the most notable sports
event in Kuwait during Ramadan each year.

Women Empowerment
Zain launched the Women Empowerment Initiative in

2017 which aims at taking true steps towards imbalance
between the two genders in the business environment and
supporting the female element so that women have an
effective role in developing and leading the establishment
towards achieving its strategic goals.

This initiative was adopted by Vice Chairman of the
Board and Group CEO of Zain Bader Nasser Al-Kharafi.
This program is of enormous interest to Zain and Kharafi,
given that today women account for less than 25 percent
of Zain’s workforce - a situation that led him to conclude
that decisive action needed to be taken in this area.

Championing gender diversity at Zain will create competi-
tive differentiation and ultimately improve the company’s
bottom line.

This initiative was revealed during a symposium held by
Zain at Symphony Hotel in Kuwait and gathered nearly
300 women from all its operations in the Middle East and
Africa with high-ranking leaders headed by Bader Al-
Kharafi and a number of executives in Zain companies.

Breast Cancer
Zain organized an awareness activity for its employees

at the company’s main premises in Shuwaikh, which is
within the framework of its annual campaign to spread
awareness of breast cancer, at the start of October. The
campaign has continued for the past 10 years and is con-
sidered an indivisible part of Zain’s strategy of social
responsibility and sustainability. It comes in the interna-
tional month of breast cancer awareness that is marked in
October every year.

The child rescue line
This campaign aims at shedding light and awareness on

violence against children, as Zain sought through this ini-
tiative to provide a communication line to face this prob-
lem in cooperation with the Health Ministry and the
National Program for the Protection of the Child. The 147
hotline was designated to receive calls about any violence
against children.

In Arabic Initiative
Zain sponsored the activities of the In Arabic initiative

that was organized by Kuwait National Library in cooper-
ation with Mohammad bin Rashid Al-Maktoum Foundation
for Knowledge, represented by the UAE embassy in

Kuwait, on the occasion of the World Arabic Language
Day, which falls on December 18 every year.

The activity was attended by Zain Kuwait CEO Eaman
Al-Roudhan and the Executive Director of Mohammad bin
Rashid Al-Maktoum Foundation Saif Al-Mansouri and
Director General of Kuwait National Library Kamel Al-
Abdeljaleel. Zain’s sponsorship was out of its keenness on
supporting various activities that care for cultural concerns.

Kout Market
Zain entered in a partnership for the fifth consecu-

tive year with Kout Market that aims at gathering
local talents in the field of organic agriculture, nutri-
tion and handicrafts that was launched at Shaheed
Park. This partnership came within the framework of
Zain’s strategy of social responsibility and sustainabil-
ity towards encouraging local talents to contribute to
present a generation of Kuwait youth that is able to
share in developing the national economy efficiently.

Marathon 642
Zain sponsored the Gulf Bank Marathon 642 held at

Souk Sharq in cooperation with UNHCR. Over 6,000 peo-
ple of various age groups attended. The platinum sponsor-
ship of the marathon came as an extension of Zain’s strate-
gic partnership with UNHCR, which attended as a main
partner in the activity to spread awareness about the cam-
paign of voices of refugees the commission had launched
to collect donations through the Internet for Syrian
refugees. 

The company aims at supporting noble goals and
works hard towards supporting many charitable and
humanitarian initiatives as an influential economic entity in
the country.
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Bader Al-Kharafi with a number of ZAIN female employees during the International
Women Tamkeen Forum. 

ZAIN’s PR & Communications executive Waleed Al-Khasti with Injaz
Establishment team.


