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Ooredoo Kuwait organizes 24 
hour challenge for Proteges

Hilton Kuwait: 
Your ideal summer
staycation

This summer, indulge in fine dining,
spa treatments and superb accom-
modation, as well as a wide range of

activities and experiences with your family
at Hilton Kuwait Resort. Whether looking
to take a short break close to home, or
seeking an extended trip to unwind and
recharge, Hilton Kuwait Resort is the per-
fect destination for a truly special stayca-
tion. Hilton Kuwait Resort offers a range of
rooms and suites with views of the tranquil
garden or the majestic seafront. 

For a true sense of indulgence then the
Chalet or the Presidential villa offers spa-
cious surroundings available at unbeatable
prices. For the ultimate luxurious experi-
ence then look no further than the Royal
Villa which boasts a plunge private pool
for swimming and relaxation in total priva-
cy, along with spectacular horizon views
over the Arabian Gulf. 

Water sports enthusiasts can enjoy the
water of the Arabian Gulf at Hilton Kuwait
Resort’s very own Sea Fun Center. The
water adventure facility features a great
range of other activities including skiing,
inflatable rides, banana rides, kayaking
and knee boarding as well as fishing rods
and even boats trips around the bay.
Every foodie knows that the perfect stay-
cation demands a truly memorable dining

experience. From traditional Arabic food
to international cuisines, Hilton Kuwait
Resort offers the finest menus prepared
by a host of the region’s most talented
chefs. At Teatro, the resort’s main restau-
rant, guests can enjoy a vast open buffet
along with live cooking stations for deli-
cious grilled meat, seafood and pasta. The
evening doesn’t end after dinner, as music
performances entertain guests until mid-
night from Wednesdays to Fridays.

The quaint atmosphere of the Song
Bird Cafe makes it an idyllic spot to savor
French pastries and freshly brewed coffee
throughout the day. For those who are
looking for a peaceful evening, The Palm
Court Terrace and the private tents offer a
truly unique dining experience by the
beach. Guests can enjoy their lunch or din-
ner meal along with some refreshing
mocktails in exclusive temperature-con-
trolled beach tents and delight in a tradi-
tional sheesha flavor of their choice.

Kids can enjoy their stay at the Kids
Paradise & Games Corner, hosting a vari-
ety of supervised activities for children
under six, and a range of indoor games
including soft area for 1-5 years- old,
PlayStation, billiards and air hockey for 7
to 15-year-olds. Perfectly balancing fun
and serenity, there’s no better place to
unwind and be pampered than at The Spa,
which completes Hilton Kuwait Resort’s
ultimate experience of hospitality in the
heart of Kuwait. Fitness enthusiasts will
also find their own peace at the health club,
a well-equipped space offering a range of
wellness classes, as well as a free weights
area and an aerobics studio.

Ooredoo Kuwait organized a 24-hour
challenge to participants in the 8th
generation of the Proteges Youth

Development Program last week at the
company’s head office in Kuwait City.
Students spent 24 hours that included
workshops, discus-
sions, group activities
and assignments aimed
at increasing critical
thinking and teamwork.
Among the lectures
and workshops includ-
ed in the program were lectures presented
by company representatives from the
Marketing and Communications teams, dur-
ing which students were introduced to the
different challenges in the telecom sector. 

The program also included talks and

meetings with social media influencers
Ahmad Al Zamel and Mohammed Merza.
Towards the end of the program, the stu-
dents who were divided into five groups of
five students each presented comprehen-
sive business plans for products and solu-

tions they have created
based on the day’s
activities. Commenting
on this, Ooredoo
Kuwait’s Corporate
C o m m u n i c a t i o n s
Senior Director Mijbil

Alayoub reiterated the company’s immense
pleasure to work with the Proteges for the
third consecutive year, underscoring the
bilateral goals of the two entities which
believe in challenging youth to develop and
hone their skills. 

“Through our collaboration with the
Proteges program, we supported a number
of bright young men and women who are
creative and innovative. We believe this
program, with its attention to enriching
students’ creativity and critical thinking,
prepares students to join the workforce
and face its challenges with great confi-
dence,” he said. Meanwhile, Social Media,
Sponsorships and CSR Senior Manager
Yousef Al-Shallal said: “We’re happy to
organize the Ooredoo challenge for the
second consecutive year, after the great
success it had in last year’s program. We
saw great commendable enthusiasm from
all the participants in the program, in addi-
tion to great interaction with the lectures
and workshops.”

He also thanked the organizers of the

program for their dedication and commit-
ment to the success of the Proteges, noting
that they personified the values of caring,
connecting, and challenging through their
work. Ooredoo announced its
sponsorship to the Proteges in
June, stemming from its belief
in the big role youth play in
shaping the future. 25 students
were selected to join the pro-
gram, between the ages of 16
to 24. The program includes a
visit to Swansea University,
during which Ooredoo will be
providing the students with
SIM cards and roaming plans to stay in
touch with their families and friends. 

On his part, Shamlan Al-Bahar, Director
of the Proteges expressed his pride in

partnering with Ooredoo for, which under-
scores Ooredoo’s commitment to support-
ing youth and providing them with skills
that create unique leaders. 

“We look forward for more
partnerships and support in
creating a more aware genera-
tion of young innovative and
creative thinkers, especially
with Ooredoo’s commitment to
open dialogue with the stu-
dents, which provide a great
opportunity for students to
interact with executives and
managers in the company,” he

added. The Proteges program was
launched in 2010 to mentor youth between
the age of 16 and 24 by local iconic figures
in different fields.

Kuwait Continental group of hotels are
launching amazing promotional offers
for their prestigious guests to break

the summer heat. The General Manager of the
Hotels Group, Kamal Hussein announced the
summer offers which include complimentary
breakfast and dinner buffet with free facilities
such as free transfer from/to airport, shuttle
services to and from shopping centers, inter-
net and business center facilities, sheesha,
pool and health clubs.

The hotel has tied up with Aqua Park for
free tickets for its guests. It also offers free
use of meeting room and health club for the
guests during their stay at the hotel. The hotel
has also made arrangements with many
famous companies such as Jovial Watch co.,
Ajmal Perfumes, Aldur Almanthor Perfumes,
Abraj Al Mubarakiya, Daraat Sara, Alsaeed
Stores, Future Renting Car Co., Qortuba
Furniture, Al Hazeem Co., Ladies Golda
Beauty Salon and Haven Man Beauty Center,

Almahrosa Cafe, Continental Sea Food
Restaurant, Continental Darbar Restaurant for
fabulous discounts and special offers for its
guests. As usual, Kuwait Continental Hotel will
hold a party for all the companies to thank
and honor them for their participation in the
Summer Offer 2018.  

Cisco hosts 
annual Girls
Power Tech event

Cisco hosted its annual Girls Power Tech
event across its regional offices, where
300 female students from public and

private schools had the opportunity to inter-
act with Cisco executives, technology profes-
sionals and women working already in tech-
nology. They could hear inspiring stories
about their hosts’ careers and their vision of
what the future holds. Cisco’s Girls Power
Tech is a global mentoring initiative that
empowers and encourages girls and young
women to consider educational and career
paths in STEM (science, technology, engi-
neering, and math). 

As part of the initiative, Cisco employees
worldwide spend a day with girls age 13 to 18
and engage with them through office visits,
tours, presentations, and mentoring. Students
get to meet women role models and men who
are advocates for women in technology. They
also get the chance to use Cisco’s latest
TelePresence and collaboration solutions to
interact with other girls across the globe and
with successful women working at Cisco and
elsewhere. 

During the event, Hani Raad, Managing
Director - West Region, Cisco Middle East,
highlighted how the technology sector pres-
ents an amazing opportunity for the young
generation. They can be part of an exciting
field that is continuously changing the way we
connect to everyone and everything. The full-
day event also included a panel discussion
with women leaders from Cisco and an oppor-
tunity to participate in a number of hands-on
activities using Cisco’s latest solutions.

“Diversity and innovation are a part of
Cisco’s DNA and our annual Girls Power Tech
event is a living embodiment of our values.
Every year, our employees volunteer to give
back, teach and mentor others, with the aim of
driving positive impact in our broader com-
munities. Our aim is to inspire girls and young
women across our region to uncover their
unique talents, expand their horizons and gain

a better understanding of the many opportu-
nities available in technology and STEM-
related careers and education,” Hani Raad
said at the event.

As a guest speaker, HE Mrs Majd
Shweikeh, Public Sector Development
Minister and Ex. ICT Minister of Jordan
encouraged the young girls present to follow
their passion with dedication and commit-
ment. Through her inspirational story, she
encouraged women to be fearless, work hard
to break the glass ceiling and be successful.
“We are undergoing a technological revolu-
tion in the Middle East. If the region is to be
at the forefront of this transformation, we must
be a leader in nurturing, developing and
deploying STEM talent. Our children must be
equipped with the necessary analytical, cre-
ative and critical thinking skills. We need to
get young women excited about future
careers in STEM and days like Girls Power
Tech, with our next generation of leaders, will
help inspire girls and young women to pursue
a career driven by curiosity,” she said.

Women comprise a mere 27 percent of
workers in the computer science, engineering,
and physics fields in some of the world’s emerg-
ing economies. With only 24 percent of Chief
Information Officer positions at Fortune 100
companies held by women, they represent a
large, untapped resource of technology talent.

For nearly two decades, Cisco has made it
a top priority to build a diverse talent pool to

meet gender diversity challenges in the tech-
nology industry. In addition to driving diversi-
ty at the workplace, Cisco is also committed
to encouraging young women discover career
opportunities in ICT through global initiatives
such as Girls Power Tech. 

Aligned with the UN’s global Girls in ICT
Day, Cisco’s Girls Power Tech is held annually
and offers a special learning opportunity for

female students to connect with Cisco and
other mentors on-site at Cisco offices around
the world. The event is not just a visit to
Cisco’s offices, but a chance for students to
experience the power of Cisco’s digital inno-
vations first-hand, and gain insights into top-
ics such as IoT and innovation, as well as the
importance of online privacy and the respon-
sible use of technology. Similar events were
held across Cisco offices worldwide. 

Kuwait Continental group of
hotels launches promotional offers

Costa Coffee
opens stores
around Kuwait

Costa Coffee, UK’s favorite coffee shop,
has been taking Kuwait by storm with
the opening of 20 new stores during

the last quarter of 2017, bringing the finest
freshly brewed coffee to everyone, every-
where. Since its acquisition by Alghanim
Industries in 2013, Costa Coffee has been
committed to expanding its footprint and ele-
vating its customers’ experience by not only
providing delicious coffee, but by pairing it
with flavorful food options, a great ambiance,
and detailed interior design touches.

Costa Coffee has also introduced a selec-
tion of value-added services in many of its
stores, including a car service and in-store
order pickup, making it more convenient for
coffee lovers to enjoy their carefully prepared
beverage. Costa has continuously expanded
to become the beloved neighborhood coffee
shop for Kuwaitis’, with stores conveniently
spread across the country, reaching many
residential areas such as Dasma Block 6,
Jalboot and Sidra Residential. 

Shoppers at 89 Mall , Yaal Mall ,
Promenade Mall, Souk Al Kabeer, Makhial
Mall, Al Kout Mall, 360 Mall and Saveco Al-
Rai can now relax after a long shopping day
at available Costa stores and enjoy unique
coffee flavours. The expansion also covers
hospitals, with new stores opening at Alia,
Ahmadi and Al Salam Hospitals. Furthermore,
to accommodate the on-the-go lifestyle
practiced by many of its customers, Costa
made its delicious coffee available at the Alfa
Shuwaikh and Alfa Egaila gas stations.

To serve employees during their busy
working hours, the company ensured the
availability of the best ground coffee beans
near Kuwait’s office buildings, including
Injazzat Tower. Additionally, Costa Coffee
opened the doors to its newest store this
month at the Scientific Center of Kuwait. One
major milestone within this on-going expan-
sion was the opening of Costa’s 50th branch
at Kuwait International Airport, aimed at

sharing great moments with every traveler, as
well as their family and friends.

Taking it to the next level, Costa Coffee
has expanded its services to the online
ordering platform Carriage, through which
orders can be made and then delivered in 30
minutes, or picked-up from the closest store
for added convenience, with 24 hours of
service available in certain areas. Tarek Trad,
General Manager of Costa Kuwait, com-

mented on the Costa Coffee expansion plan
saying that the company’s main aim is to cre-
ate a memorable and unique experience for
its customers at all newly opened stores,
offering unique tastes, far-reaching experi-
ences, and best-in-class services. Costa, vot-
ed as the UK’s favorite coffee shop, is also
the country’s largest coffee shop chain, with
over 1,968 coffee shops in the UK and more
than 1,999 shops in 30 overseas markets.


