
WASHINGTON: Elon Musk has had a series of
angry social media dust-ups with Wall Street
analysts, journalists, employees and others. But
his latest outburst on Twitter attacking a British
rescue worker in Thailand has raised fresh con-
cerns over the star tech entrepreneur’s stability
and leadership abilities. Musk, the South African-
born innovator and billionaire behind Tesla and
SpaceX, found himself in hot water after insulting
Vern Unsworth, a British diver who worked on
the Thai soccer team rescue and who dismissed
Musk’s plan to recover the trapped group.

The since-deleted weekend tweet referred to
Unsworth as “pedo guy,” an apparent reference
to pedophilia, faced a deluge of criticism on
social media and from analysts questioning
whether Musk had crossed a line on responsible
conduct for a CEO. “This is the most brand-dam-
aging thing Elon Musk has ever done,” said
Roger Kay, analyst with Endpoint Technologies
Associates who follows the technology sector.
Kay said Musk appeared to be following in the
footsteps of President Donald Trump in using
Twitter to vent frustration and insult anyone with

whom he disagrees. “It’s totally gratuitous. It
wasn’t necessary,” Kay said of the Musk insult to
the Briton, who has threatened a lawsuit. “It
makes him very Trump-like.” Tesla shares skid-
ded 2.75 percent to close at $310.10 following
the latest controversy, adding to pressure on the
electric automaker which has struggled to meet
production targets for its Model 3, seen as cru-
cial to its long-term viability.

Pressure fractures 
Musk “is under a lot of pressure and we’re

seeing pressure fractures,” Kay said. “He’s been
sleeping in his factories trying to get production
up and that’s been difficult. But when he talks to
investors, he has to reassure them that all that
money isn’t going to fall on the floor.” Musk has
cultivated reputation as a creative genius, with
some comparisons to another technology star
known for being erratic, the late Apple-co-
founder Steve Jobs.

Patrick Moorhead, analyst and consultant with
Moor Insights & Strategy, said there were “some
similarities up to this point” between Musk and

Jobs, but that the latest personal insult appeared
to cross a line. “Steve jobs didn’t take it to this
extent,” Moorhead said. To avoid long-term
damage, “the first thing Musk needs to do is
issue a huge apology,” Moorhead said.

The analyst said the boards of Tesla and pri-
vately held SpaceX need to assert themselves in
this situation to ensure Musk does not go off the
rails. “If he does the right thing, he can recover
from this,” Moorhead said. This is America, and
everybody likes a comeback story.” Musk has
become embroiled in a series of spats with the
news media-chastising reporters for focusing on
accidents of autonomous cars instead of their
safety potential, and accusing one news organiza-
tion of being “relentlessly negative” about Tesla.

Last month, he alleged “sabotage” at Tesla’s
operations by an employee, who responded by
claiming to be a “whistleblower.” When docu-
ments revealed he donated to a Republican polit-
ical group, despite his criticism of the current
administration, he responded by saying he gives
“to both parties to maintain dialogue.” In an
earnings call, he berated analysts for asking “bor-

ing” questions and sidestepped questions about
Tesla’s massive capital needs. Musk’s conduct “of
course is not appropriate for a CEO,” said Bob
O’Donnell, founder of Silicon Valley-based
Technalysis Research. O’Donnell said Musk has
fallen into a “hero worship persona” but has failed
to live up to the responsibility that implies. “He
loves the fact that everything he says is reported
in the media, but if you’re in that position, you
need to be an adult about it,” O’Donnell said. “He
keeps putting his foot in his mouth.” Trip
Chowdhry of Global Equities Research, who has
long been bullish on Tesla, said the latest dust-ups
involving Musk only show “he is human,” and
don’t detract from his quality as a great innovator. 

“Tesla is generations ahead of anything that
is available today,” Chowdhry said. “They have
a backlog of $14.5 billion (in orders), none of the
competitors even have five cars in the backlog.
They have software expertise, the competition
is clueless.” Chowdhry said that like other
important innovators, Musk has “zero tolerance”
for any distractions from his goals, even if he
lacks the public relations skills of most CEOs,

and that within five to 10 years, Tesla’s innova-
tions will be more appreciated. “Betting against
Tesla is not only insane, but total stupidity,”
Chowdhry said. — AFP

SAN FRANCISCO: Netflix shares plunged
Monday after the leading streaming television
service said subscriber growth fell short of
expectations in the recently ended quarter.
Membership in the quarter grew 5.2 million to
a total of 130 million, matching the same period
last year but a million shy of what Netflix had
forecast, according to a letter released along
with earnings figures. Netflix shares dropped
14.11 percent to $343.97 in after-market trade,
in a setback to the television juggernaut oper-
ating in some 190 markets around the world.

“We had a strong but not stellar Q2 (second
quarter),” Netflix said in a letter to sharehold-
ers. “Earnings, margins, and revenue were all
in-line with forecast and way up from prior
year.” The Silicon Valley based company said it
is beginning to “lead artistically” in some cate-
gories with its original content, earning enough
Emmy nominations this year to break a 17-year
top-spot streak by HBO. Netflix said it made a
profit of $384 million on revenue of $3.9 billion
in the recent quarter, compared to net income
of $66 million on $2.8 billion in revenue in the
same period last year.

Wall Street analysts had expected Netflix
revenue to be slightly higher. “After four con-
secutive quarters of beating its own guidance,
and analysts’ expectations on key metrics such
as revenues, profits, and subscriber gains,
Netflix disappointed with a weak Q2,” said
eMarketer principal analyst Paul Verna. “This

isn’t entirely surprising given rising competi-
tion in the video streaming market, where
Amazon, Hulu, HBO and others are gaining
share of subscription video dollars at Netflix’s
expense,” he added.

Competition in the streaming television
market includes YouTube, a platform under the
umbrella of Google parent Alphabet, and enter-
tainment titan Disney, along with AT&T.
However, GBH Insights saw the Netflix sub-
scriber forecast miss as a “speed bump,” rather
than start a downward trend, reasoning that the
“content arms race continues to be a major tail-
wind” for the company.

“While the knee jerk reaction will clearly be
negative from the Street’s perspective, we
would be buyers of Netflix on this weakness,”
GBH Insights technology research head Daniel
Ives said in a note to investors. Netflix has
spent billions of dollars on original content,
backing films or shows from creators from a
gamut of countries and cultures as it strives for
broad appeal as a global television service.
“We continue to ramp up our production of
non-English originals,” Netflix said in the let-
ter. “Our international originals can be impor-
tant to specific countries and regions and also
play well outside of their home markets.”
Netflix added that while there is an increasing
focus in the traditional film industry on super-
heroes and sequels, the on-demand service
can serve a broad variety of tastes. —AFP 
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BALTIMORE: In this file photo, packages ride on a conveyer system at an Amazon
fulfillment center in Baltimore. — AP

WASHINGTON: In this file photo, Elon Musk,
CEO of SpaceX and Tesla, speaks during the
International Space Station Research and
Development Conference at the Omni
Shoreham Hotel in Washington, DC. — AFP 
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Google boils
down water data
for new UN
environment site
TEPIC, Mexico: Vast quantities of raw satellite
imagery and data will be distilled into an online
platform showing how water ecosystems have
changed, and how countries can manage them to
prevent further loss, said Google and the United
Nations. Focusing initially on fresh water
ecosystems such as rivers and forests, Google
will produce geospatial maps and data for a
publicly available platform to be launched in
October in partnership with the UN
Environment Program (UNEP).

“It’s basically a time slide... you can go back
in time, and what is does is show you where
water has disappeared,” said Elisabeth Mullin
Bernhardt, a program manager at UNEP, on
Monday. “It can show you where water never
was and now is there. It can show you where
water is seasonal.” For Africa’s Lake Chad, for
example, access to comprehensive data and
images showing surrounding land and rivers
could help explain why the lake, on which so
many depend, is drying up so quickly, said
Kenya-based Bernhardt.

Given that most countries share water sources,
the information could also be used to encourage
neighboring nations to work together on strate-
gies to manage rivers or lakes, she said. Google is

using artificial intelligence and cloud computing
to process a massive amount of satellite imagery
and data, stretching back over three decades,
before it can be analyzed, said Rebecca Moore,
director of Google Earth and Earth Engine.

“Much of the world does not have access to
good data about the state of their forests, their
rivers and lakes and coastal eco-systems and
how they’ve been changing over time,” Moore
said by telephone. “It’s a critically important time
because there are dramatic changes going on,
due to climate change and urbanization and a
number of factors that are in some cases signifi-
cantly depleting fresh water supply.” Improved

information could lead to better investment in
environmental services as countries try to meet
their Sustainable Development Goals, said UNEP. 

Agreed at the UN in 2015, the 17 global goals
include targets to end poverty and hunger, com-
bat climate change, and provide universal access
to water and sanitation by 2030. Governments
are currently reviewing progress on the goals at
UN headquarters in New York, where UNEP
and Google announced the satellite initiative.
While researchers will focus on water ecosys-
tems, the platform could be expanded to include
issues such as desertification or plastics in the
world’s oceans, said Bernhardt.— Reuters

CALIFORNIA: Silhouettes of laptop and mobile device users are seen next to a
screen projection of Google logo in this picture illustration. — Reuters

ORLANDO: Plans to launch the first NASA
astronauts since 2011 to the International Space
Station from the United States look set to be
delayed due to incomplete safety measures and
accountability holes in the agency’s commercial
crew program, according to a federal report
released yesterday. SpaceX and Boeing Co are
the two main contractors selected under the
National Aeronautics and Space Administration’s
commercial crew program to send US astronauts
to space as soon as 2019, using their Dragon and
Starliner spacecraft respectively.

But the report from the Government
Accountability Office said the issues could cause
delays in the launch of the first crewed mission
from US soil by a private company and could
result in a nine-month gap in which no US astro-
nauts inhabit the ISS. “Boeing and SpaceX con-
tinue to make progress developing their crew
transportation systems, but both contractors
have further delayed the certification milestone
to early 2019,” the report said.

“Without a viable contingency option for
ensuring uninterrupted access to the ISS in the
event of further commercial crew delays, we con-
cluded that NASA was at risk of not being able
to maximize the return on its multibillion dollar
investment in the space station,” it added. Boeing
said it was aiming for test flights this year.
“Boeing is working with NASA to ensure that the
CST-100 Starliner flies at the earliest time it is
safe to do so,” Boeing senior spokesman Jerry
Drelling told Reuters in an email. Officials with
SpaceX, formally known as Space Exploration

Technologies, and NASA could not immediately
be reached to comment. In 2014, SpaceX and
Boeing respectively received $2.6 billion and $4.2
billion contracts to build crew transportation sys-
tems under the commercial crew program,
NASA’s flagship campaign to use the private sec-
tor for ISS missions. In the report, NASA said it
was working closely with its commercial partners
to resolve the issues and was developing contin-

gency plans in case of further delays. Before
SpaceX and Boeing can launch the astronauts
they must demonstrate their crew systems are
safe for human spaceflight, according to NASA.
The GAO said it is tracking potential safety risks
on the private companies’ crew capsules, includ-
ing a Boeing Starliner abort system meant to
eject the capsule from a hazardous rocket explo-
sion, and a since-upgraded fuel valve on
SpaceX’s Falcon rocket that triggered a costly
2016 launchpad explosion. Since 2000, NASA
has bought seats on the Russian Soyuz space-
craft years in advance to send US astronauts to
the space station from a launchpad in
Kazakhstan. — Reuters

NASA commercial crew program 
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CALIFORNIA: SpaceX spacecrafts the Dragon, left, and the DragonRider
sit on display at the SpaceX facility in Hawthorne, California. — Reuters

HANOI: Seventeen US lawmakers have urged
the CEOs of Facebook and Google to resist
changes stipulated by a new cybersecurity law in
Vietnam, which critics say gives the Communist-
ruled state more power to crackdown on dissent.
The law, which was approved by Vietnamese leg-
islators last month and takes effect on Jan. 1,
2019, requires Facebook, Google and other glob-
al technology firms to store locally personal data
on users in Vietnam and open offices there.

“If the Vietnamese government is coercing
your companies to aid and abet censorship, this
is an issue of concern that needs to be raised
diplomatically and at the highest levels,” the
Congressional Vietnam Caucus said in a letter
seen by Reuters. “We urge you to live up to your
stated missions to promote openness and con-

nectivity,” said the letter dated July 12 and signed
by 17 caucus members.

Global technology firms have pushed back
against provisions that would require them to
store user data locally, but they have not taken
the same tough stance on the parts of the law
which bolster the government’s crackdown on
online political activism. Company officials have,
however, privately expressed concerns that local
data centers and offices could make it easier for
the authorities to seize customer data and
expose local employees to the threat of arrest.

Jeff Paine, Managing Director of the Asia
Internet Coalition (AIC), an industry group that
led efforts to soften the legislation before it was
passed, said the law had created “great uncer-
tainty” for Vietnam’s reputation as an investment

destination. “Vietnam will need a more progres-
sive approach and smart regulations on internet
technology and digital services to benefit its
economy and people in the long term,” Paine said
in a statement responding to the letter on behalf
of AIC’s eleven members, which include
Facebook and Google.

Vietnam’s foreign ministry did not respond to
a request for comment. Despite sweeping eco-
nomic reforms and growing openness to social
change, the ruling Communist Party tolerates lit-
tle dissent and exercises strict controls over
media in Vietnam. Tuoi Tre, a popular newspaper
in the Southeast Asian country, was given a
three-month ban on publishing news to its web-
site on Monday, Vietnam’s information ministry
said. The paper published “false information” and
allowed inappropriate comments to be made on
its website, the ministry said. Tuoi Tre apologized
on Monday and blamed a technical error for the
lack of moderation in its comment section. The
paper was fined 220 million dong. — Reuters

Amazon’s 
Prime Day runs
into early snags
NEW YORK: Amazon’s website ran into some
early snags Monday on its much-hyped Prime
Day, an embarrassment for the tech company
on the shopping holiday it created. Shoppers
clicking on many Prime Day links after the 3 pm
ET launch in the US got only images of dogs -
some quite abashed-looking - with the words,
“Uh-oh. Something went wrong on our end.”
People took to social media to complain that
they couldn’t order items.

By about 4:30 pm, many Prime Day links
were working, and Amazon said later Monday
that it was working to resolve the glitches. In an
email to The Associated Press, it said “many are
shopping successfully” and that in the first hour
of Prime Day in the U.S., customers ordered
more items than in the same time frame last year.
Still, the hiccups could mute sales and send
shoppers elsewhere during one of Amazon’s
busiest sales periods that’s also a key time for it
to sign up new Prime members.  Shoppers have
lots of options, as many other chains have
offered sales and promotions to try to capitalize
on the Prime Day spending. Analyst Sucharita

Mulpuru-Kodali at Forrester Research called the
glitch a “huge deal.” “This is supposed to be one
of their biggest days of the year,” she wrote in
an email. “I am shocked this caught them off
guard. But I guess the lesson is to not have a big
unveil during the middle of the day when every-
one comes to your site all at once.”

Amazon, which recently announced that
Prime membership would be getting more
expensive, was hoping to lure in shoppers by
focusing on new products and having Whole
Foods be part of the process. It was also hop-
ing parents would use the deals event to jump
start back-to-school shopping. Jason Goldberg,
senior vice president of commerce at
Publicis.Sapient, noted that the problems could
turn off shoppers for a while, particularly those
who planned to sign up for Prime membership.

“If you were planning to find Prime deals to
lower the cost of back-to-school (purchases),
you’re almost certainly going back to your tra-
ditional venue of choice,” he said. Goldberg
noted that it’s easy for Amazon to extend deals
on its own devices and brands, but trickier for
it to extend deals for its third-party sellers
because they signed up for different promo-
tional slots. While Amazon doesn’t disclose
sales figures for Prime Day, Deborah
Weinswig, CEO of Coresight Research, had
estimated that it will generate $3.4 billion in
sales worldwide, up from an estimated $2.4 bil-
lion last year. Prime Day also lasts six hours
longer than last year. — AP
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