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DUBAI: Life just got a whole lot easier for the millions of people who
use the industry - leading apps and services delivered by Cisco
Collaboration and Google Cloud.

As part of our deepening alliance, Cisco is announcing its first wave
of collaboration integrations with Google products. This goes far
beyond merely making sure our calling, email, document collaboration,
and customer service products work together. The goal is to help peo-
ple be much more efficient so they can do their jobs better.  At Cisco,
we believe artificial intelligence and machine learning will dramatically
change the way we work. As we create
that new future, we are exploring how AI
services from Google Cloud Platform can
help us expand collaboration capabilities.

We are making the announcement at
Google Cloud Next in these key areas:

● Give your contact center agents an
AI-enhanced assist so they can answer
questions quicker and better.  More than
three million customer service agents
globally use Cisco contact center soft-
ware.  We want to make their interactions
the best they can possibly be. So we are
adding Google Artificial Intelligence (AI)
to our Cisco Customer Journey Solutions
via Google Cloud’s new Contact Center
AI solution. Contact Center AI is a sim-
ple, secure, and flexible solution that allows enterprises with limited
machine learning expertise to deploy AI in their contact centers.  The
AI automatically provides agents with relevant documents to help
guide conversations and continuously learns in order to deliver
increasingly more relevant information over time. This combination of
Google’s powerful AI capabilities with Cisco’s large global reach can
dramatically enhance the way companies interact with their customers.

● Schedule a Webex meeting within your Google Calendar with
one click.

With an add-on from G Suite in the coming months, you’ll see the
Webex Meetings icon every time you schedule a meeting in Google
Calendar. Click it to set up your video-first Webex meeting for the
people and rooms you need, and let the technology do the rest. People
join from a Cisco video device by simply pushing the big green “join”
button. Or from a Chrome browser with just one click- no downloads
or guest accounts required. While different companies created the
tools, it will now feel like they were built to work together.

Making meetings easier to schedule and join is only part of the
problem we’re solving.  We will jointly explore using Google AI for
capabilities such as transcription, translation, meeting summaries and
task management to ensure what’s discussed becomes more actionable
for everyone whether they were there or not. 

● Add Cisco calling and meetings into your Android app. Thanks to
the Webex Teams Android SDK, developers can easily add Cisco col-
laboration capabilities into their Android apps.  For example, you could
add Cisco video meetings into smart glasses for a “see what I see”
experience between, say, an expert on land and an engineer on a ship
in the middle of the ocean. 

● Use Google Docs, Sheets, Slides and Forms in your Webex Teams
Spaces. As people collaborate on content more and more, Cisco and
Google are exploring ways to make the job easier.  No more endless
reposting of documents as people layer on new rounds of edits. Post it
once, edit it as many times as you need, or co-collaborate on content to
get things done even faster. Everyone always has the latest and greatest
version. “Together, Cisco and Google Cloud can drive significant value
for our customers,” said Amy Chang, SVP, Cisco Collaboration.  “We’re
excited about these initial integrations and what’s to come as we work
together to improve the future of work. This is just the beginning.”

Cisco and Google Cloud 
embark on a journey 
to streamline work 
for 150M+ people

KUWAIT: Kuwait Automotive Imports Co, Al Shaya and Al Sagar, the author-
ized distributor for Mazda vehicles in Kuwait held an event at the Avenues mall
to offer a closer look of its 2018 CX9-R model.

During the event which lasted for three days, clients got the firsthand view
of the vehicle and detailed explanation of its features from the Mazda expert at
the event.

The Mazda CX9-R comes with a 4 cylinders 2.5 turbo SKYACTIV-G
TECHNOLOGY engine that provides 231hp, a 6 speed sport mode activematic
transmission and 20-inch wheels.

Initial comments expressed admiration of the breathtaking design, sleek
cabin & LED headlights & taillights that give a chic premium look. During the
event, viewers had the chance of booking a test drive accompanied by the
Mazda expert.  “The way for you to be convinced of any car and to make sure
it suites best your daily needs is to take it for a spin,” said Nader Salmeh,
Senior divisional manager of Kuwait Automobile Import Company. He added
“Kaico organizes such events to raise awareness among the society on how to
choose the right car for themselves & their families.” In support, Kaico offers
the highest trade-in value on top of cars as well as free 3rd party insurance and
free traffic registration.

The CX9 keeps you in touch with MZD CONNECT system that gives you
versatile internet connection while on the road. The communication system can
read SMS messages aloud with 12 BOSE speakers as well as other internet
social network services.

Al  Shaya & Al  Sagar offers first 
hand viewing of Mazda CX9-R 

Three-day event at the Avenues for clients 

French luxury 
giants dive into 
Silicon Valley
PARIS: Steve Jobs may have been a tech genius,
but he clearly didn’t care much for fashion.

Facebook boss Mark Zuckerberg has followed
in his footsteps, sporting a plain grey T-shirt every
day for years-only to swap it for a simple black
suit to testify before Congress and the European
Parliament. But Silicon Valley, whose billionaires
have long stuck to basic, functional apparel, may
finally be starting to get a taste for something
more extravagant.

Sensing an opportunity, French luxury titan
Hermes has launched its 34th US store in Palo Alto,
the ultra-rich beating heart of the world’s techno-
logical behemoths. “We opened this new store
after our San Francisco store reaped very strong
results,” Hermes CEO Axel Dumas told sharehold-
ers in June.

“It’s also a bet on the future. Right now, you can
see how residents often invest more in their cars
than in their clothes. We hope to be able to change
that a little,” Dumas added.

Guillaume de Seynes, a top executive at
Hermes, sees great potential in Silicon Valley. Palo
Alto “isn’t very far away from San Francisco,
where luxury is everywhere. However, the environ-
ment is very different. People are very focused on

their professional success, working very long
hours”, he said. For now, that potential has yet to
blossom, with Silicon Valley’s residents still mostly
seen in jeans, T-shirts and trainers.

‘Disastrous dress sense’ 
“If you really think about it, Steve Jobs had a

disastrous dress sense,” Paris School of Luxury
co-founder Eric Briones told AFP. “And even if it’s
starting to get a little better now, it’s still very sim-
plistic. But that doesn’t stop (people) from earning
billions!” he added.

Startup business leaders have had such a huge
cultural impact that firms around the world have
become more casual about clothing, Briones said.
“Nowadays, startup bosses are seen as the epito-
me of success. For them, clothing is utilitarian,
functional and secondary,” he added.

“And if they wear a suit, they must be wrinkle-
free, because they don’t have the time to preen
themselves. They live in the moment, zipping from
one plane to the next,” said Briones.

Until recently, few luxury houses had thought to
venture out to Palo Alto. Today, three French
giants-Hermes as well as Louis Vuitton and
Cartier-have set up shop there.

In neighboring Santa Clara, high-end fashion
addicts can find Christian Dior, Balenciaga and
Yves Saint Laurent boutiques, all huddled together
in a glitzy Californian shopping mall. But just
because they don’t necessarily wear designer
clothing, the children of the digital revolution
aren’t by any means new to luxury.

“This particular population segment... has
already adopted luxurious lifestyle habits,” said

Elisabeth Ponsolle des Portes of the Comite
Colbert, which groups together 82 French luxury
houses specializing in fashion, gastronomy, hotels
and culture. “They invest a lot in real estate, con-
temporary art, cars and charity. They also know a
lot about wine and gastronomy,” she added.

‘Planting a seed’ 
Comite Colbert has entered into a partnership

with the prestigious Stanford University, located in
Silicon Valley. From September, artisans will teach
students the coveted techniques honed over cen-
turies by French goldsmiths. In December, the
group plans to welcome some 70 Californian
industrialists and investors in Paris, where they will
visit tailoring workshops and dine in Versailles-
”unique experiences that money can’t buy”,
Ponsolle des Portes said.

“We are planting a seed,” she said, adding that
it wasn’t financial return that the firms were after.

Rather, her group wants to “to help (Silicon
Valley residents) understand the difference
between marketing-based luxury and the real
thing”. Beyond the beauty of the scarves and ele-
gance of the bags and shoes, French luxury houses
may also have another lesson in store for Silicon
Valley giants.

According to Ponsolle des Portes, tech compa-
nies are intrigued by “the longevity of our enter-
prises”. Hermes was founded in Paris in 1837,
Cartier in 1947, and Dior in 1946.

Google was born in 1998, and Facebook in
2004. “In the Silicon Valley business model, com-
panies are ‘uberised’ within five years,” Ponsolle
des Portes said. — AFP

Apple and Amazon 
lead the pack 
to $1 trillion 
market value
NEW YORK: For a long time, Apple appeared to
be flying solo to a $1 trillion market value, but
Amazon is right at its heels-and experts have no
fears of a tech bubble.  Apple, at $939 billion,
remains the highest-valued private company on
the global markets-and could well cross the $1 tril-
lion finish line after it releases its quarterly results
tomorrow.

But Amazon is right behind: on Friday, its mar-
ket cap reached $917 billion, before finishing at
$882 billion, thanks to quarterly figures well
received by investors. Google’s parent company
Alphabet ($886 billion) and Microsoft ($827 bil-
lion) are also on track, while Facebook ($505 bil-
lion) is out of the race, having shed $119 billion in
value after results released Thursday.

The biggest traditional economic players-bil-
lionaire Warren Buffet’s holding company
Berkshire-Hathaway ($492 billion) and bank
JPMorgan Chase ($395 billion) — have been rele-
gated to mere spectators. State oil company
PetroChina briefly broke the $1 trillion barrier in
2007 during its initial public offering, but has since
dropped back down.

Safe haven 
According to TDAmeritrade’s mid-year review,

online commerce giant Amazon’s stock was the
most popular buy in the first half of 2018, with

Apple the second most popular sell.
“The retail trader who is buying that stock is

also the same person who is probably an Amazon
client,” said JJ Kinahan, a chief market strategist
for TDAmeritrade. “They see a stock that has plen-
ty of upside and benefitting from the money peo-
ple have to spend with the economy and the job
market improving,” he added.

But Apple, which unveils record high after
record high when it comes to quarterly results,
holds its lead. Ken Berman, Gorilla Trades strate-
gist, is convinced that Apple will reach the $1 tril-
lion mark after its Tuesday results, thanks to its
range of iPhones, growing interest in the iPad and
strength in its services.

“I don’t think Apple stock is that expensive,”
said Nate Thooft of Manulife Asset Management. 

“The tech sector is the safe haven of the equity
market right now.” Analysts insist the situation is a

far cry from that in the late 1990s, when several
start-ups exploded on Wall Street-only for the
“dot.com” bubble to burst.

New business model 
“The big problem with the internet bubble was

that the majority of businesses did not have rev-
enues, did not have profits, many just responded to
a fashion phenomenon,” said Gregori Volokhine of
Meeschaert Financial Services.

“That’s not the case with all these companies
that today have an essential place in people’s
lives,” Volokhine said. “Most of the leading tech
companies in the late 1990s were trading at 100
times earnings,” added Edward Jones investment
strategist Kate Warne. “Very different than today.”

Apple’s price/earnings ratio stands at 18.62,
underperforming the S&P 500 (20.86), the index
representing the 500 biggest businesses on Wall
Street. But even in case of economic crisis, the
technology sector is in a good place, according to
Maris Ogg, founding principal of Tower Bridge
Advisors.

“If you start to see the economy slowing, if
companies have to cut cost, to fire people, they
will invest in technologies towards more automa-
tion,” she said. For Nicholas Colas of DataTrek
Research, it is also hard for investors to evaluate
the business strategies with a fairly new business
model. “Equity valuations for FANG (Facebook,
Amazon, Netflix and Google) stocks and other
internet-enabled business models is a fundamen-
tally new challenge for investors,” he said. “At their
core, they are ideas created by a handful of peo-
ple, developed/maintained by perhaps 10,000
coders (and sometimes much less), but then used
by billions around the world. This is a new phe-
nomenon, and we suspect equity markets do not
yet understand what ‘correct/normalized’ valua-
tions should be.” — AFP

This combination of file pictures created yesterday
shows the Apple logo (top) in Paris and the Amazon
logo in New York. — AFP

Amy Chang, SVP, 
Cisco Collaboration


