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Jumeirah Hotel holds Stay Different
ghabqa for media, diamond sponsors

KUWAIT: Embodying its brand promise of Stay Different
TM, Jumeirah Messilah Beach Hotel and Spa hosted a
ghabqa evening for the media community. Chief Editors,
journalists, photographers, television and radio represen-
tatives were present including social media influencers not
to forget this year’s esteemed Diamond sponsors.

The evening started with a warm welcoming speech by
General Manager Savino Leone. He said: “Our annual
media night has grown to become one of the most exciting
and popular networking events of the year. We gather
under one roof the influential voices from all the communi-
cation channels. We celebrate together the spirit of
Ramadan and we express our sincere thanks to each and
every media member for carrying our messages to our
guests and the wider community thus, supporting us to
reach the level of success we have achieved today.”

Savino also thanked their Diamond Sponsors, Cadillac
Alghanim, Al Bawader Real Estate LLC, Mqamash exhibi-

tion and Saray Perfumes for partnering with the luxurious
resort “to ensure our guests live a special Ramadan expe-
rience with us”.   

Hosted in the beautifully decorated Garden Cafe out-
door tent, guests were charmed by the refined ambiance of
the evening as they enjoyed a deliciously prepared buffet
by the hotel’s award-winning chefs. Flavored shisha was
also served on the covered terrace offering scenic views of
the gardens. 

To add up to the evening, little children dressed up with
their finest traditional clothes gleefully singing joyous
songs, made a surprising entrance to present guests with
gift boxes marking the traditional festive heritage of gir-
gian, which was to the delight of everyone. 

The luxurious resort’s sponsors for this year, took part
as well in this evening. General Manager Mohamed
Eltalkhawi said: “On behalf of Cadillac Alghanim, we would
like to wish all of our customers a blessed Ramadan. As we

are in the month of giving, we will be providing the best
deals on 2018 Cadillac models.”  

Rami Tabbara, Senior Vice President of Damac said:
“We are delighted to be sponsoring the Ramadan tent at
Jumeirah Messilah Beach Hotel and Spa.  It is the perfect
location to interact with our Kuwait customers who can
browse our award-winning portfolio of luxury properties
in a relaxing and festive environment.”

Khawla Darwish, Owner of Mqamash Exhibition said:
“The main role of our exhibition is to support our local
entrepreneurs and small businesses and ensure they are
present on the market. We want to offer them the opportu-
nity to promote their unique products and services
throughout this holy month.” 

Saray Perfumes represented by their CEO, Maissa
Hamdan, said: “We take pride in our collaboration with
Jumeirah Messilah Beach Hotel and Spa throughout the
year and during Ramadan as this is a blessed month where

we ensure our boukhour, perfumes and oils complement
this occasion”. 

Garden Cafe’s tent was adorned with flowers especially
for the occasion. Alissar Flowers’ CEO, Alissar Mzayek,
was keen to add touches of luxury and elegance to the
overall setting. She expressed: “We craft stories and expe-
riences with flowers that bring people closer together and
this evening at one of Kuwait’s most luxurious resorts, we
experienced the warmth of a true Ramadan tradition”. 

As Ramadan nights are still on-going, the luxuriously
decorated Badriah Ballroom opens its doors every evening
for iftar to offer a lavish spread of famous Arabic and
international specialties. It is also open for ghabqa offering
an a la carte selection of Ramadan favorites. 

Meanwhile, Garden CafÈ tent offers unforgettable pri-
vate gatherings for ghabqas and iftar nights for friends and
families with an excellent selection of shisha, sumptuous
Ramadan specialties and a live entertaining program.

Luxurious property surprises guests with girgian celebration 

Al-Tijaria celebrates girgian in Symphony Style, Al-Tijaria Tower

As part of the company’s aim for preservation
of the original Kuwaiti Traditions and within
the framework of its social responsibility

under the name, ‘We Care’, Symphony Style Mall
and Al-Tijaria Tower celebrated their girgian in a
special way. 

On this occasion, the Commercial Real Estate
Company had sent a special invitation to the
orphanage and other children along with their fami-
lies to come celebrate the joy of girgian, where a
special girgian band took place walking around the
mall singing the traditional girgian songs and distrib-
uting them to the kids.

Rawan Adnan, Department Manager of
Marketing and Communication said: “Through this
holy month, The Commercial Real Estate Company
aims to create happiness and Joyfulness in the hearts
of the orphans and children to provide entertainment
for people with special cases and help them inte-
grate into the society.” In conclusion, Rawan Adnan
thanked all the Visitors for coming and being part of
this joyful event. 


