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Best Al-Yousifi
Electronics Kuwait  
launches Razer
gaming laptops 

Best Al-Yousifi Electronics, one of the pio-
neers in consumer electronics retail busi-
ness in Kuwait with around 12 Showrooms

across Kuwait as well  as a onl ine store
www.best.com.kw launched The Razer Gaming
Laptops few days back at their Hawally BEST
Al-Yousifi Showroom and also on the Online
store. The Razer Blade Stealth Laptop is crafted
to deliver incredible performance in an impossi-
bly thin form factor. Powered by an Intel(r)
Core(tm) i7 processor, the Razer Blade Stealth
lets you perform at your best, wherever you
choose to be.  The range is available in 14 inches
and 17 inches monitor sizes and the Brand car-
ry1 year warranty from Best Al-Yousif i
Electronics. 

The incredibly thin 14” Razer Blade laptop is
the gamer’s ult imate travel companion.
Experience faster, smoother and more immer-
sive gameplay with NVIDIA(r) GeForce(r) GTX
1060 VR Ready graphics and get powerful per-
formance with a Quad Core 7th Gen Intel(r)
Core(tm)i7 processor. Setting a new standard
for desktop replacement laptops, the 17” Razer
Blade Pro is remarkably thin and amazingly
powerful with Quad-Core Intel(r) Core(tm) i7
processor, NVIDIA(r) GeForce(r) GTX 1080
Series graphics, and dual-drive storage.

KUWAIT: Ooredoo Kuwait announced the launch of
5G Network for its customers starting this week from
the key location of its head office at Soor Street in the
heart of Kuwait City. The launch comes as the compa-
ny prepares to release the biggest network of the rev-
olutionary internet of the future across Kuwait in
2018. This comes in tandem with the international
Ooredoo Group’s plans to launch this technology
across its markets, after it launched the new high
capacity 5G in Doha through Ooredoo Qatar. In a
statement to the press, Ooredoo Kuwait’s General
Manager and CEO Sheikh Mohammed bin Abdullah Al
Thani underscored that the launch embodies the com-
pany’s core values of caring, connecting, and chal-
lenging, and demonstrates its commitment to enriching
people’s digital lives.

He added, “Over the years, we have worked tire-
lessly to deliver the best in-class services to our
esteemed customers, no matter their needs. Through
this, we are exercising our role as a private sector
entity in the New Kuwait Vision 2035, and we aspire
to deliver comprehensive telecom services with inter-
national standards in the Kuwaiti market under one
roof.” Ooredoo Kuwait’s Acting Chief Technology
Officer Shaimaa Al-Najdi explained that the company
launched 5G in test sites, which delivers a speed of up
to 10 Gbps, as Ooredoo gears up to launch the service
across select areas around Kuwait before starting
nationwide expansion starting from next year.

Al-Najdi added, “Ooredoo Kuwait’s Technology
Department works to deliver the most innovative tech-
nologies and modalities in a highly competitive mar-
ket, despite the many challenges, because we are
aware that Kuwaiti consumers are very quick to adopt
the latest international trends. We’re happy to launch

5G gigabit internet services in test sites as we prepare
to deliver this service to all our esteemed customers.”

She noted that using the technology will depend on
the users’ devices and their readiness to connect to
this new network, which comprises of the future of hi-
speed internet around the world. She added that a
testament to the fact that the world’s leading technol-
ogy innovators are creating flagship smart and IoT
devices that are ready for 5G, in preparation of the
service’s launch across the world. In addition to pro-
viding high-speed internet, the new 5G network will
broaden the horizons of customers as the world
embraces digitalization, serving customers and busi-
nesses alike. The trends that benefit from this technol-
ogy include virtual reality, ultra-high definition multi-
media, in addition to supporting the infrastructure of
smart cities, wireless sensor networks, Internet of
Things (IoT), connected cars, and the automation of
several key industries. 

Towards the end of last year, Ooredoo announced
the completion of a major network upgrade operation
in more than 1100 locations across Kuwait, aimed at
increasing network capacity by upgrading the current
infrastructure. The major project was completed in a
record time of 5 months, without compromising the
services provided to customers. 

Ooredoo announced that the upgrade of its net-
work utilizes the advanced technologytrends available
in the market to increase performance and capacity,

and therefore deliver the best results to customers.
Ooredoo Kuwait used the latest technologies provid-
ed byleading telecommunications technology solu-
tions provider. The same technologies and devices
were used in all newly built areas and development
projects across Kuwait, with more than 120 sites built
by the end of last year. Ooredoo has also increased
the sites with updated LTE-A bandwidth to better
serve the latest and upcoming models of routers and
smartphones.

The vision for Kuwait in 2035:
Ooredoo launches 5G Network

Huawei features 
in BrandZ’s most 
valuable global
brands 
DUBAI: Huawei yesterday announced that it has
increased its brand value by 22% in the past year and
now ranks 48th in the Top 100 Most Valuable Global
Brands according to the latest BrandZ report. The
annual brand study compiled by WPP and Kantar
Millward Brown, notes that Huawei has now featured in
the Top 50 global brands for the third consecutive year,
as Chinese brands outperform their US counterparts
for the first time in the study.   

Huawei is one of the world’s leading global technolo-
gy brands today and with its increasing brand influ-
ence, it is the fourth consecutive year for Huawei on the
BrandZ(tm) Top 100 Most Valuable Global Brands. The
company’s brand value and ranking have grown steadily
year-on-year thanks to the strong performance of
smartphones, tablets and the brand’s global expansion.

The total brand value of BrandZ Top 100 reached
US$4.4 trillion seeing an increase of 204% over the
past twelve years. The total net growth of all listed
brands is now close to US$750 billion with all cate-
gories achieving full growth for the first time on record.
Technology companies by far lead the global list taking
eight out of ten places in the Top 10, with a combined
brand value of more than half (56%) of the total brand
value of the Top 100 companies.

Chinese brands are undeniably the most eye-catch-
ing group in this year’s edition of the BrandZ report,
now in its thirteenth year. Tencent, Alibaba and Huawei
are just some of the leading names among the fourteen
Chinese companies whose total brand value increased
by 47% year-on-year. China’s brands have also seen
their growth rate surpass that of their US counterparts

for the first time in the study. 
The rising influence of Huawei has not gone unno-

ticed in other major brand studies. Last week, Forbes
revealed its Most Valuable Brands of 2018 list in which
Huawei, with a value of $8.4 billion, ranked 79th in the
Top 100 as the sole Chinese brand. Earlier in February
this year, Huawei was listed 25th on the Brand Finance
Top 500 Global Brand Value of 2018 with a brand value
of US$38.046 billion.

According to IDC, there were 336.1 million units
shipped globally in the first quarter of 2018, down 2.4%
year-on-year, showing an overall downturn in the glob-
al smartphone industry. However, despite an overall
decrease in smartphone shipments, the average selling
price of smartphones increased year-on-year by 21%
to 374 US dollars, as reported by GFK.

As the third largest smartphone supplier in the
world, Huawei did not only outperform the market, but

also grew the market share steadily (11.7%). Moreover,
the market share of Huawei’s high-end models (above
$500 US dollars) increased to more than 10% driven in
part by the breakthrough growth in key high-end
regions such as Europe and the Middle East. Along
with the global launch of the P20 series, Huawei has
firmly established itself in the global high-end market
and its brand influence has further improved.

According to Ipsos, in 2017, Huawei’s global brand
awareness and consumer consideration increased to
86% making it the fastest growing brand among global
technology companies in the past six years. Brand per-
ception and attributes such as technology leadership,
design and trustworthiness have all gradually surged.
With its high-quality products and trend-setting tech-
nological innovations, Huawei is bucking the interna-
tional industry trends as it gradually moves towards
becoming a global iconic technology brand.

Google retreats
from military 
AI project
SAN FRANCISCO: Google workers got
word that the internet titan will retreat
from a deal to help the US military use
artificial intelligence to analyze drone
video following an outcry from staff,
according to reports. The collaboration
with the US Department of Defense was
said to have sparked rebellion inside the
California-based company.

An internal  pet i t ion cal l ing for
Google to stay out of “the business of
war” garnered thousands of signatures,

and some workers reportedly quit to
protest a collaboration with the military.
The New York Times and tech news
website Gizmodo cited unnamed
sources as saying that a Google’s cloud
team executive announced told employ-
ees on Friday that the company would
not seek to renew the controversial
contract after it expires next year.

The contract was reported to be
worth less than $10 million to Google,
but was thought to have potential to
lead to more lucrative technology col-
laborations with the military. Google
did not respond to a request for com-
ment. Google has remained mum about
Project Maven, which reportedly uses
machine learning and engineering talent
to distinguish people and objects in

drone videos for the Defense
Department.

“We bel ieve that Google should
not be in the business of war,” the
employee petition reads, according to
copies posted online. “Therefore, we
ask that Project Maven be cancelled,
and that Google draft, publicize and
enforce a clear pol icy stat ing that
neither Google nor i ts  contractors
will ever build warfare technology.” 

The Electronic Frontier Foundation, an
internet rights group, and the
International Committee for Robot Arms
Control (ICRAC) were among those who
have weighed in with support. “As mili-
tary commanders come to see the object
recognition algorithms as reliable, it will
be tempting to attenuate or even remove

human review and oversight for these
systems,” ICRAC said in an open letter.
“We are then just a short step away from
authorizing autonomous drones to kill
automatically, without human supervision
or meaningful human control.”

Google has gone on the record saying
that its work to improve machines’ abili-
ty to recognize objects is not for offen-
sive uses. The EFF and others stressed
the need for moral and ethical frame-
works regarding the use of artificial
intelligence in weaponry. “The use of AI
in weapons systems is a crucially impor-
tant topic and one that deserves an
international public discussion and likely
some international agreements to ensure
global safety,” the EFF said in a blog
post on the topic. —AFP

Mohammed bin Abdullah
Al-Thani Shaimaa Al-Najdi

Telegram accuses
Apple of blocking 
its updates
MOSCOW: Secure messaging app Telegram
accused Apple of blocking its updates for users
worldwide after Russian authorities imposed a
ban on Telegram for refusing to hand over keys
to decrypt messages. “Apple has been prevent-
ing Telegram from updating its iOS apps globally
ever since the Russian authorities ordered Apple
to remove Telegram from the App Store,” said
the founder of  the app, Pavel  Durov, on his
Telegram feed.

In April, a Moscow court banned the popular free
app following a long-running battle between author-
ities and Telegram, which has a reputation for
securely encrypted communications. Telegram
refused to provide Russian authorities with a way to
read communications over its network as Moscow
pushes to increase surveillance of internet activities.

“We believe we did the only possible thing, preserv-
ing the right of our users to privacy in a troubled
country,” said Durov. “Unfortunately, Apple didn’t
side with us.”

Russian authorities have ordered domestic inter-
net service providers to block the app, causing dis-
ruption of other services but failing to shut down
Telegram in the country. Last Monday, Russia’s com-
munications watchdog said it had requested Apple
block push notifications for Telegram users in Russia,
which would mean users would not receive alerts for
new messages and thus render it less useful. 

It also requested Apple no longer make the app
available for download in Russia. Telegram is still
available for download both inside Russia and the
rest of the world, but it is a version that has not been
updated since the Russian court ruling. Durov said
Apple’s position means that it has been unable to
comply with the new EU data protection and privacy
that came into force last week. Telegram lets people
exchange messages, stickers, photos and videos in
groups of up to 5,000 people. It has attracted more
than 200 million users since its launch by Durov and
his brother Nikolai in 2013. —AFP

Uganda slaps tax on
social media users 
KAMPALA: Ugandan users of Whatsapp, Facebook,
Skype and other social media will from July have to pay a
daily tax, according to a new law which rights activists
said was a bid to stifle free speech. Uganda’s parliament
passed a law late Wednesday imposing a tax of tax of 200
shillings ($0.05, 0.04 euro) a day on users of so-called
“over the top” services which publish content bypassing
traditional distributors.

The new law does not spell out how the tax would be
applied and collected in practice. Finance Minister David
Bahati said the aim of the legislation was only to raise rev-
enue for public services.  However, President Yoweri
Museveni wrote to the finance ministry in March urging
the introduction of the tax as a way to deal with the con-
sequences of online “gossip”. 

Journalist and activist Lydia Namubiru said that
Museveni sees online communication as a threat to his 32-
year rule.  “The president... said it was to stop young peo-

ple from gossiping but what’s ironic about that statement
is that it comes after Bobi Wine became a member of par-
liament through an online campaign,” Namubiru told AFP,
referring to a musician turned opposition politician who
has proved wildly popular with Uganda’s frustrated youth.

“It’s actually political speech and online organizing
which has real life implications for him and his power. The
overarching intention is to stifle free speech, especially now
there is evidence that online organization works.” Despite
the small daily levy, Namubiru said he thinks it will be
effective in curtailing social media use, as most Ugandans
buy data in small bundles of 500-1,000 shillings.

In April, Uganda’s communications regulator instructed
internet service providers to suspend unlicensed online
news websites, and during the 2016 presidential elections
access to social media was shut down. The new law also
imposes a new tax of one percent on mobile money trans-
actions. With little access to formal banking services, many
Ugandans rely on mobile telephone companies to store
and transfer money electronically. “Only five million
Ugandans countrywide can access the banking sector
leaving the rest to mobile money services,” said Winnie
Kiiza, the opposition leader in parliament as she opposed
the move. —AFP


