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CURRENCY BUY SELL
Europe

]British Pound 0.405002 0.412502
Czech Korune 0.006128 0.015428
Danish Krone 0.044521 0.029521
Euro 0. 356318 0.363818
Georgian Lari 0.138280 0.138280
Hungarian 0.001138 0.001328
Norwegian Krone 0.033234 0.038434
Romanian Leu 0.064623 0.081473
Russian ruble 0.004725 0.004725
Slovakia 0.008995 0.018995
Swedish Krona 0.029918 0.034918
Swiss Franc 0.296145 0.307145

Australasia
Australian Dollar 0.218660 0.230660
New Zealand Dollar 0.205497 0.214997

America
Canadian Dollar 0.229564 0.238564
US Dollars 0.298050 0.302450
US Dollars Mint 0.298550 0.302450

Asia
Bangladesh Taka 0.002995 0.003777
Chinese Yuan 0.046047 0.049547
Hong Kong Dollar 0.036747 0.039497
Indian Rupee 0.003945 0.004672
Indonesian Rupiah 0.000017 0.000023
Japanese Yen 0.002671 0.002851
Korean Won 0.000270 0.000285
Malaysian Ringgit 0.072999 0.078999
Nepalese Rupee 0.002785 0.003125
Pakistan Rupee 0.001988 0.002758
Philippine Peso 0.005671 0.005971
Singapore Dollar 0.221382 0.231382
Sri Lankan Rupee 0.001615 0.002195
Taiwan 0.010367 0.010547
Thai Baht 0.009209 0.009759

Arab
Bahraini Dinar 0.794826 0.803326

Dollarco Exchange Co. Ltd

Egyptian Pound 0.013944 0.019662
Iranian Riyal 0.000084 0.000085
Iraqi Dinar 0.000203 0.000263
Jordanian Dinar 0.421552 0.430552
Kuwaiti Dinar 1.000000 1.000000
Lebanese Pound 0.000155 0.000255
Moroccan Dirhams 0.022649 0.046649
Omani Riyal 0.778487 0.784167
Qatar Riyal 0.078703 0.083643
Saudi Riyal 0.079487 0.080787
Syrian Pound 0.001280 0.001500
Tunisian Dinar 0.119181 0.127181
Turkish Lira 0.067724 0.078024
UAE Dirhams 0.080839 0.082539
Yemeni Riyal 0.000982 0.001062

Rate for Transfer Selling Rate
US Dollar 301.800
Canadian Dollar 235.815
Sterling Pound 412.095
Euro 363.635
Swiss Frank 303.290
Bahrain Dinar 802.600
UAE Dirhams 82.570
Qatari Riyals 83.805
Saudi Riyals 81.375
Jordanian Dinar 426.950
Egyptian Pound 17.073
Sri Lankan Rupees 1.914
Indian Rupees 4.526
Pakistani Rupees 2.611
Bangladesh Taka 3.621
Philippines Pesso 5.838
Cyprus pound 17.962
Japanese Yen 3.750
Syrian Pound 1.585
Nepalese Rupees 2.834
Malaysian Ringgit 77.695
Chinese Yuan Renminbi 47.890
Thai Bhat 10.500
Turkish Lira 73.835

By Sajeev K Peter 

KUWAIT: As a global leader in technology, Panasonic
will support the ‘New Kuwait Vision’ in a variety of
sectors, such as healthcare, transportation, and servic-
es, said Anthony Peter, Director, Corporate
Communications Division, Panasonic Marketing
Middle East & Africa, in an exclusive interview with
Kuwait Times. Underscoring the significance of
Panasonic’s 63 years of partnership with its local part-
ner Easa Husain Al-Yousifi, he said,  Panasonic and
Easa Husain Al-Yousifi have a shared goal - to deliver
high-quality products. Excerpts: 

Kuwait Times: Panasonic has launched a major mar-
keting campaign in the Middle East recently. How will
this campaign help Panasonic reinforce its customer
trust and quality innovations?

Peter: We launched the marketing campaign
‘Makers of Quality, Mastered in Japan’ with an aim to
foster stronger customer value for the brand.  We
want to underscore the brand’s commitment to contin-
uously deliver on its century-old heritage of Japanese
craftsmanship and quality innovations laying emphasis
on ‘Japan Quality’.  Simply put, we want to assure our
customers that Panasonic will continue to use its
strengths in technology while pursuing further tech-
nological innovation, through research and develop-
ment to offer new value to customers, both B2B and
B2C.  This will further help us strengthen the affinity
with our customers who value premium ‘Japan
Quality’ products.  

Also, as part of our business strategy for 2018, we
are also launching relevant promotions to further
enhance brand awareness.  For instance, we will
launch soon our Ramadan Campaign, which will
highlight our top-of-the-line kitchen appliances.
After the Ramadan Campaign, we’ll be introducing
an Eid Campaign, with focus on our beauty and
grooming range.

KT: Panasonic has established a niche for itself over
the last 100 years. What are the key milestones of
Panasonic over the last 100 years? What can the mar-
ket/consumers expect from the company for the next
100 years? 

Peter: Since our founding in 1918, Panasonic has
been dedicated to developing products/solutions
aimed at helping people live better lives.  That year,
Panasonic introduced an improved attachment plug,
which allowed people to power an electrical appliance
from a light socket, and this was followed by a double
cluster socket that made it possible to power lights
and appliances from a single source. Since then,
Panasonic has continuously created a variety of prod-
ucts, we can proudly say, have made life more com-
fortable for our customers.  To name a few, following
are just some of our most important achievements, the

technologies of which we continuously upgrade to
remain responsive to our customers’ needs:

l Washing Machines - First washing machine intro-
duced in 1951, and this meant significant improvement
from doing a chore that consumed so much time. 

l Refrigerators - 1953. This became a staple in
every household.

l Televisions - In 1952, Panasonic introduced its
first TV, which delivered black-and-white broadcasts.
This drew people in like never before to the new
world of audiovisual entertainment. 

l Air Conditioners - Launched first room air condi-
tioner in 1958. 

l Hair Dryers - First introduced in 1937, Panasonic
hair dryers have evolved to become a favorite around
the world. 

l Vacuum Cleaners - Panasonic vacuum cleaners
have gone a long way since its debut in 1958. The year
2015 marked our first robotic vacuum cleaners, the
culmination of 30 years’ worth of technological devel-
opment. 

l Audio - We
launched the stereo
console “Asuka” in 1964
and it  immediately
earned acclaim not only
for its outstanding
sound quality but also
for its design as a fine
piece of furniture. 

l Microwave Ovens -
We introduced our first
microwave oven in 1963
eliminating a great deal
of the labor required to
prepare meals. Panasonic perfected the art of
microwave cooking with the inverter technology.  

l Cameras - We introduced our first consumer
video camera and portable recorder in 1982. From
there, Panasonic would go on to leverage its video
camera technologies and today, we have select camera
models that can shoot video in astounding 4K. 

Moving forward, and building on our 100-year her-
itage of Japanese craftmanship and industry expertise,
Panasonic is looking to further empower its customers,
by offering products that not only provide comfort,
ease, and convenience daily, but match their premier
lifestyle as well. We also plan to develop more prod-
ucts that cater to the specific needs of our Middle
East customers as part of our continuing commitment
to provide them ‘a better life, a better world’.

KT: How important is the Kuwait market for
Panasonic?

Peter: Kuwait is a key market for Panasonic.  We
are in our 63rd year of partnership with our local
partner Easa Husain Al-Yousifi and we have a strong

brand presence in the country. Kuwait has consistent-
ly fared well the past years in various global market
research reports, and with a growing population and
an increasing employment rate that leads to rising
consumer purchasing power, Panasonic indeed has
enormous opportunity to provide the market with the
latest products/solutions that meet consumer’s
demands.

KT: Panasonic’s partnership with Easa Husain Al-
Yousifi & Sons Co, is a success story. How do you
look at this unique partnership? 

Peter: Panasonic and Easa Husain Al-Yousifi have
a shared goal - to deliver high-quality products in
order to be able to respond to greater and changing
demands from clients.  This, I believe, is the key fac-
tor of our successful partnership.  Also, Easa Husain
Al-Yousifi & Sons Company enjoys an esteemed
reputation in Kuwait as one of the country’s leading
commercial and retail establishments. Panasonic is
able to complement this through an excellent prod-
uct range, all industry-leading in terms of technology

and innovation.  
KT: How do

you think Panasonic can
contribute to Kuwait
Vision 2035?

Peter :  The New
Kuwait vision has tech-
nology at the core of it.
Technology is expected
to play an integral part
in a variety of sectors,
such as heal thcare,
transportat ion, and
services.  As a global

trusted leader in technology, Panasonic has the
products/solutions that will support this vision.  For
example, one of the project goals is focused on
alternative and renewable sources of clean energy,
most notably solar energy - we already have that
technology in place. Our environmental technolo-
gies, IoT tech, among others can also support other
areas of focus for improvement outlined in Kuwait
Vision 2035.

KT: What are the growth prospects for Kuwait?
What are the potential challenges?

Peter: Kuwait’s economic prospects are improving,
and experts agree that the economy is expected to
return to growth this year.  Again, consumer spend-
ing power is increasing so we see enormous oppor-
tunities on this, especially as we know Kuwaitis have
affinity for high-quality products like what Panasonic
offers.  There may be challenges ahead, but we’d like
to remain focused on the tremendous opportunities
that lie ahead.

KT: What are the company’s latest innovations?

Peter: For Middle East, we are introducing new
products, both in B2B and B2C, as part of our 2018
business strategy.  For B2C, our focus is to expand
our major  appl iances category with new
products/models .   These include, TVs, ACs,
Washing Machines and Refrigerators, among others.
Likewise for B2B, we have new launches, among
them industrial ventilation fans to boost our IAQ
(Indoor Air Quality) solutions. 

We recently rolled out new OLED TVs featuring
Panasonic’s HCX video processor and vast HDR10+
support at the CES 2018.  We also introduced Ultra
HD Blu-ray players, as well as new Technics flagship
turntable.  For automotive, Panasonic showcased
three next-generation cockpit/cabin system con-
cepts to meet vehicle advances expected over the
next decade.  Finally, we also unveiled our collabo-
rations in lithium ion batteries and solar panels (in
line with our focus of using sustainable energy
sources) with partners Tesla and Gogoro of Taiwan.

KT: How do you ensure Panasonic quality is con-
sistently achieved in all your products?

Peter: Panasonic brings great Japanese quality
products to the market. We are confident to say that
we are a brand that genuinely understands quality
and we have a 100-year heritage that can attest to
that.  Panasonic has always been dedicated to
improving people’s lives and to helping society
progress. As innovation is a key ingredient of our
work, we invest heavily on research and development.
In fact, our global R&D spending stands at 4.36 bil-
lion yen, which is an indication of our commitment to
bring latest technology and innovation.  Also, even
from the early stage of conceptualizing ideas for new
products and solutions, we already have our cus-
tomers’ needs in mind.  With this committed focus of
putting our customers always at the center of our
work, we remain a strong brand capable of offering
the best-in-industry products and solutions.

Panasonic will support ‘New Kuwait 
Vision’ in variety of sectors: Official

Panasonic, Easa Husain Al-Yousifi have a shared goal to deliver top quality products

Anthony Peter, Director, Corporate Communications Division,
Panasonic Marketing Middle East & Africa

Ramadan 
campaign 

to start soon

Damage control: 
How to recover 
from a disastrous 
job interview! 
KUWAIT: Your job interview is over and you
think you messed up? Do you keep thinking “why
did I say that?” or “I could have given a much bet-
ter answer”? Employers take into consideration
that candidates are usually nervous in a job inter-
view as they are under the spotlight, thus, you can
play that into your favor. However, thinking of the
parts you messed up with, weigh it out with what
you excelled at and it might actually not be as bad
as you think. 

In all cases, there are some steps you would
want to follow to recover from that disastrous
job interview. Here is what Bayt.com’s career
experts say: 

1. Think about the process
Have some time and rethink the process, take it

from all aspects. Were you dressed properly? Did
you do enough research?  Were the interviewers
welcoming and warm? Were you too tired? Think
about what went wrong and how. Also, take some
time and think how you would excel at it the next
time you are faced with the same tough situation.
Know what you should have worked on more, or
ways of how you could have nailed the difficult
questions you have been asked.

2. Fix it smoothly
Contact your interviewer. You might think this

as a foolish step to take but it works. In fact, some
employers think less of candidates who do not fol-
low up promptly. That is one thing that only a low
number of job seekers do. 

At the end of your interview, take your inter-
viewers business card or contact information and
send them an email thanking them for the oppor-
tunity of interviewing with them. Thank you letters
often allow you to sell yourself as a candidate
once again, as you might use this chance to high-
light your skills and experiences, which are a good
fit for the position, and also to mention any related
information that you have missed during the inter-
view. Remember, whatever you do, never mention

a mistake you made during that interview.

3. Create a routine
Successful people have everything managed;

they do have a routine or a series of steps that
they follow before doing an important task related
to their success. It eases their minds and makes
them more confident in doing their game plan.
Consider doing the same thing for your interviews.
The morning of the interview, do something that
takes your mind of from any interview related
matter, relax and be at ease. 

4. The positives
In some cases, we over think and over analyze

some situations as being disastrous. Think about
what went really well during that interview and
weigh it out with the damage that has been done,
you might find out that you have actually had a
much better interview than what you had in mind.
Consider the questions that you have been asked
and how you responded (other than the disastrous
ones). Use this to re-build your energy and confi-
dence and to know that you can still manage to
have an excellent interview, despite the hiccups.  

5. Learn from it
If you do not do the mistake you won’t learn,

right? Take this as a chance to learn from your
mistakes and understand how you can do it right
the next time. Note down any incomplete tasks, or
missing information. Focus on finding out what
was missing that lead to the damage. Find out how
to deal with common interview mistakes and take
time to prepare for challenging interviews.

Use your stress to your benefit. Remember that
job interviews are not something that we face dai-
ly; however, you can follow some steps to ease the
stress. Mark down your strengths and how you
are applying them to the job and how you could
turn your weaknesses (when asked about them by
the employer) to strengths. Think about what situ-
ations and/or questions in an interview that stress
you then prepare and practice for them. 

It is never too late to take control of that dam-
age done. Take this as an opportunity to further
excel at other interviews, and take all the feed-
back and mistakes into consideration. That is the
important part of it; you never know when you
will land an interview for that dream job you have
always wanted, and with over 10,000 jobs avail-
able on Bayt.com daily, many other opportunities
await for you. 

Bayt.com weekly report Argentina raises 
key rate to 40%, 
in third hike 
in a week
BUENOS AIRES: Argentina’s Central Bank on Friday
hiked its benchmark interest rate to 40 percent to
support the peso, the third such hike in just over a
week and one day after the currency plunged in val-
ue. Following the decision, the peso-which has lost
more than 10 percent of its value in the past month-
opened 6.0 percent higher against the dollar. 

Although it has since given up some of those gains,
analysts said the move suggested the Central Bank
had done enough for now to stabilize the peso. The
government also said it was lowering its primary fis-
cal deficit target for 2018 from 3.2 percent (of GDP)
to 2.7 percent, Treasury Minister Nicolas Dujovne
said.  The bank had raised its key rate to 33.25 per-
cent on Thursday, but that failed to prevent the peso
tumbling 7.64 percent on one of the most tense days
for the government of President Mauricio Macri.

It was the third such hike in just over a week. The
first hike was on April 27, when the Central Bank
raised the rate to 30.25 percent to ease pressure on
the national currency.

Like other emerging market currencies, the peso
has been buffeted by a rise in US government bond
yields encouraging investors to buy US treasury
bonds. —AFP


