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Kuwait Times celebrates Ramadan in Kuwait
with 30 days of the Icons of Ramadan. We
highlight our favorite activities, events, sym-

bols and foods that are popular during this holy
month, along with Kuwait’s Ramadan culture, history
and traditions. 

The nights of 13, 14 and 15 of Ramadan conjure
visions of young children running around and singing
old Ramadan songs in the crowded streets, holding
colorful lanterns alongside decorated bags. This tra-
dition is known as girgian.

Girgian is a traditional children’s party celebrated
after breaking the fast on the 14th night of Ramadan.
It is celebrated mostly in the Gulf region, where chil-
dren get dressed up in Ramadan clothes, carry a bag
around their neck and go around in groups in the
neighborhood, knocking doors, singing special songs
and receiving nuts and candy from residents.

Girgian consists of nuts, sweets and sometimes
coins. Nuts include almonds, chickpeas and walnuts.
As for sweets, they include chocolate and candies as
well as dried fruit. These days, many organizations
and malls hold activities and events to celebrate gir-

gian and give children various gifts, besides the tradi-
tional nuts and candies in small boxes.

Email us at local@kuwaittimes.com with your
favorite symbols of Ramadan and Ramadan photos. 

Girgian: Children’s joy in Ramadan

KUWAIT: Zain, the leading telecommunications company
in Kuwait, shared the Ramadan iftar meal with its Contact
Center (107) agents to recognize the efforts they exert dur-
ing the holy month of Ramadan. The event witnessed the
attendance of Zain Kuwait’s Chief Executive Officer Eaman
Al-Roudhan along with Chiefs and Directors from across
the company’s divisions. 

This annual event comes under the umbrella of Zain’s
strategy to recognize and highlight the tireless efforts and
hard work of its contact center agents, especially those
who work around the clock all week long to provide the
highest standards of customer service to Kuwait’s largest

family of subscribers.  Zain’s executive management, head-
ed by Chief Executive Officer Eaman Al-Roudhan, was
extremely keen on being present in the Contact Center
(107) operations hall with the employees to share the bless-
ings of the holy month of Ramadan with them. The compa-
ny’s Chiefs and Directors were keen on motivating the
agents to highlight the most outstanding efforts that con-
tribute to the excellent service quality Zain customers
enjoy today. 

Through such initiatives, Zain aims to encourage its
employees to give their best by uplifting their spirits during
the working hours of the holy month of Ramadan. The com-

pany believes that such recognition strengthens the work-
flow mechanism within its workforces and ultimately results
in providing better services to Zain customers. 

Zain’s executive management expressed their pride in
the big role employees play in maintaining the leadership
position the company enjoys in the Kuwaiti telecom market.
The company believes that Human Resources is considered
the powerhouse of any organization’s success, and provid-
ing an ideal work environment for employees is key to
allowing them to discover new areas of creativity within
themselves. Zain stressed that it has always been keen to
organize a number of social and humanitarian initiatives

during Ramadan to support the various sectors of the
Kuwaiti society, and the company is keen on reflecting the
religious as well as traditional humanitarian values and
principles to enrich the art of giving and to increase bond-
ing between individuals.

The company further affirmed its Corporate
Sustainability and Social Responsibility campaign during
the holy month of Ramadan, which includes an extensive
array of programs that cover different areas. The initiatives
and programs include humanitarian, voluntary, cultural, reli-
gious, sports, and recreational activities to cater to the dif-
ferent segments of society. 

Zain shares Ramadan iftar meal
with Contact Center (107) agents

Executive management recognizes their efforts during Ramadan

KUWAIT: Zain Kuwait’s Chief Executive Officer Eaman Al-Roudhan with Zain’s executive management and call center employees.

KUWAIT: Kuwait International Bank (KIB) announced
its sponsorship of ‘Fanr Expo’ which took place recent-
ly. The event aimed at presenting a host of the best per-
formances and segments reflecting the true spirit of the
holy month.

Manager of the Corporate Communications Unit at
KIB, Nawaf Najia, said: “Our sponsorship of this
unique exhibition comes as part of our ongoing sup-
port of female entrepreneurs and empowering talent-
ed young Kuwaiti women. We have always believed
that women add a wealth of ideas and expertise, and
play an integral role in the nation’s economic growth
and development.”

Najia added that, each year, the exhibition is
extremely successful, attracting an impressive turnout
of customers and featuring an array of high quality
Ramadan products for both women and the entire fami-
ly. He noted that the event aims to attract a larger audi-
ence of people from across the community, offering
visitors special offers and low prices.

A team from KIB was present at a private booth
throughout the exhibition. KIB staff was available to
answer questions related to the bank’s products and
services, as well as its new campaigns and offers, which
are designed to suit the various needs of all segments
within the community.

It is worth noting that KIB provides ongoing support
to activities and initiatives that empower various local
talents. Youth empowerment continues to be a core
component of KIB’s social responsibility program, as
the bank actively seeks to support impactful initiatives
that work to foster local talents and enable their busi-
nesses to grow. These youth-based initiatives enable
youth to share experiences and expertise, thereby pro-
moting development across all areas.

KIB sponsors
‘Fanr Expo’
during Ramadan


