
MANAMA: Huawei Consumer Business Group
(CBG) has partnered with Wego, the largest
online travel marketplace in the Middle East and
North Africa, to integrate the travel app into
Huawei smartphones.  The new Huawei devices
in the Middle East will come pre-installed with
the Wego app, which will help simplify travel
shopping experiences for Huawei device users.

“The world of travel and hospitality has
entered a new era of m-commerce, as more than
60% of travelers rely entirely on smartphone
applications when making their travel plans.
Pre-installing the Wego app into smartphones is
part of our continuous efforts to enable these

travelers to get the best deals and options when
shopping for their holiday,” said
MamounHmedan, Wego Managing Director for
MENA and India. “Huawei was an obvious
choice for us to partner with; given the compa-
ny’s global pedigree, strong resonance with the
customers, and immense R&D capabilities.”

Starting May this year, all Huawei smart-
phones EMUI 5 and above bundled with the
Wego app will be made available across stores
in the United Arab Emirates, Saudi Arabia,
Oman, Bahrain, Kuwait, Iraq, Egypt, Lebanon,
Jordan, Morocco, Algeria, Tunisia and Pakistan.
“We are excited for this partnership as Wego

has been a market leader, bringing seamless
travel services to the MENA region. Now
Huawei device users can access Wego through
one click as Wego would be available on all
Huawei devices EMUI 5 and above,” said
Managing Director, Huawei Consumer Cloud
Services.

Huawei mobile services ecosystem has been
simplifying device users’ daily life through tech-
nology by providing device user best in class
travel services. “Over the last few years, we have
been noticing a significant rise in the number of
Wego users on Huawei devices. Interestingly, it
has also been noted that Huawei smartphone

users tend to spend more on travel than the
average Android user,” said Hmedan. 

“Since Wego and Huawei have quickly grown
to become the MENA region’s much-loved
brands, entering into a mutually-beneficial part-
nership was a natural next step towards achiev-
ing growth and resonance with new users.”
Wego is the top travel app in the Middle East,
Asia Pacific and India - and one of the fastest-
growing. The app delivers a fast and easy-to-
use experience in 21 languages and currencies.
Simply put, it’s where travellers can go to look
for the best deals on flights and hotels - quickly,
effectively, and independently.
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KUWAIT: Al Mulla Exchange the premier
Exchange Company in Kuwait participated in
the ‘Ramadan Aman’ project which saw Iftar
meals being distributed across the country.
The campaign was done in conjunction with
the Ministry of Interior and the Kuwait
Voluntary Work Center. 

The exercise done as part of Al Mulla
Exchange’s corporate social responsibility in

the Holy Month has been received very well
by the public. Iftar meals were distributed by
Al Mulla Exchange volunteers at the main
roads and the different traffic intersections
with the objective to create awareness and
reduce the number of car accidents during the
Ramadan rush hour. It is often seen that driv-
ers tend to ramp up speed before Magreb
prayers so as to be on time before Iftar. 

Through this campaign of reaching out to
different sections of the society, ‘Ramadan
Aman’ has been able to effectively make the
public at large understand the need of traffic
safety and drive in the right way for the safe-
ty of others as well as their own. Al Mulla
Exchange volunteers handed out the Iftar
meals at Mansouriya, Gulf Road, Ardiya and
other major governorates in Kuwait. The
project which started from 01st day of
Ramadan will continue until the 18th day of
Ramadan. Al Mulla Exchange Management
extended their good wishes to all on the
occasion of the Holy month and wished a
safe and blessed season for all.

Al Mulla Exchange participates 
in ‘Ramadan Aman’ campaign

Huawei teams up with Wego to 
preinstall app on Huawei devices

KUWAIT: Al Sayer Engineering, a sub-
sidiary of Al Sayer Holding has announced
the winner of grand draw, concluding a spe-
cial promotion campaign for their brand
Motul, advanced lubricants made in France.
Nar Asama was announced as the winner of
the grand prize that was held on Monday 14
May 2018 at Motul Center Canada Dry
Street Shuwaikh. 

The draw was attended by Abdul Aziz
Ashkanany from Ministry of Commerce &
Industry - for Consumer protection affairs
along with Krishna Kumar General Manager
Tires, Oil and Paint (TOP) Division MNSS,
Vivek Kohli Senior Manager, Oil, Paint and

Garage Equipment and Mohammad Amin
Nasimi Senior Manager After-Sales
Marketing. During the promotion period
between 11 February and 10 May 2018, with
every 4 liters of Motul oil purchased cus-
tomers received a coupon for scratch and
win prize plus a chance to enter the grand
prize draw to win brand new Toyota FT86. 

According to Krishna Kumar, General
Manager “We are pleased to see such a
tremendous response for Motul and on behalf
of ALSAYER Board and Management I thank
all our customers who have contributed
towards the success of this special campaign
and congratulate winner of the grand draw.
Internationally Motul is engaging in several
motorsports activities and racing events and
here will continue to retain the momentum of
our sales and marketing efforts”.

Earlier this year ALSAYER Holding had
sponsored Kuwaiti drift Champion Ali
Maksheed as part of the partnership agree-
ment for Motul. The partnership comes as a
title sponsor featuring Motul logos on Ali
Maksheed’s customized and fine-tuned drift
racing car Toyota FT 86 along with supply
of high performance Motul racing oil for the
competitions. Motul is a world-class French
company specialized in the formulation,
production and distribution of high-tech
engine lubricants. It is the first lubricant
manufacturer to use the ester technology
for the formulation of its 100% synthetic
car oils by capitalizing on an innovation first
invented for the aeronautical industry.

KUWAIT: Kuwait Finance House (KFH) is the
first bank in Kuwait to join RippleNet, a global
corporate Blockchain network suitable for remit-
tance services. KFH will use Ripple’s unique tool
for cross-border payment. This comes as part of
KFH efforts to keep abreast of latest technology
and solutions in banking industry. 

With this KFH can provide instant and
secure cross border money transfers within
seconds, with end-to-end visibility over the

journey of the payment. The Bank joined
RippleNet and can access many of its member
banks and other financial institutions utilizing
blockchain for instant payments.

KFH is keen on putting digital technology
and innovation at the center of its strategy to
improve the experience of its customers while
reflecting its leadership position especially
that it operates in seven regions, has 485
branches, 1,000 ATM’s and more than 15,000
employees. Being the first bank in Kuwait to
join RippleNet, KFH will be able to improve
customer satisfaction by maximizing opera-

tional efficiency, security and transparency.
KFH will pave the way for customers to access
RippleNet services. This will be subject to
CBK approval before customers can use it.
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ANKARA: Turkey’s central bank said yes-
terday it would complete moves to simplify
monetary policy, sparking a strong rally in
the country’s currency. “A decision has been
made to finalize the simplification process
regarding the operational framework of the
monetary policy,” the bank said in a state-
ment on its website. 

The bank said the one-week repo rate
will be the policy rate, and be equal to the
current funding rate which is 16.50 percent.
The lira gained around 3 percent in value
against the dollar after the bank’s
announcement, rallying to 4.56 against the
greenback, and 5.32 against the euro. The
bank also said yesterday that the overnight
barrowing and lending rates will be deter-
mined at 150 basis points below/above the

one-week repo rate. The new policy will be
operational from June 1, it added.

Last week, the central bank announced a
sharp hike in interest rates to boost the
embattled lira, raising the late liquidity win-
dow (LLW) lending rate from 13.5 percent
to 16.5 percent. 

The move ended days of uncertainty on
the markets over whether the bank would
implement a rate hike after President Recep
Tayyip Erdogan, who sharply opposes rate
rises, pressed for lower rates to stimulate
growth. The bank’s step helped lira
strengthen against the dollar at a time when
Turkey braces for June 24 presidential and
parliamentary elections where Erdogan is
seeking a new mandate and a thumping
parliamentary majority. — AFP 

Turkey central bank 
rate overhaul aids lira

KUWAIT: For Gulf Bank, good always has a
voice. The Bank’s new Ramadan video mes-
sage, starring renowned Kuwaiti actor
Abdulrahman AlAqel, shows that no matter
how faint it might get, the voice of goodness is
never silent.  As part of its activities for the
Holy Month of Ramadan, Gulf Bank began
showing its new video message on its social
media channels. The video will also be broad-
cast live on television during the entirety of
Ramadan. 

This year’s theme is centered around the
fact that good always has a voice, throughout
the years. While situations might be grim, and
dark times appear on the horizon, we might
lose sight of the fact that, in fact, good is all
around us.  The theme was manifested in Al
Aqel playing the character of Abu Tbaila, who
in the old days went around neighborhoods
waking people up to Suhoor and Fajr prayer,
highlighting the Bank’s continued support and
pride in the Kuwaiti culture and heritage.

“I was drawn to the idea of playing Abu
Tbaila, a popular character who used to go

around waking people up to pray to God.
Especially during the holy month of Ramadan,
this month of giving, it is important that we not
lose sight of that fact. Good people are all around
us. We just need to notice them,” the actor said. 

Mr Ahmad Al Ameer, Assistant General
Manager of External Communications at Gulf
Bank, hailed the message, saying, “As part of
our Ramadan activities, we would like to show

the good people of Kuwait, and the righteous
people all over the world, that we recognize
them, that we are always aware of the good-
ness in people’s hearts. Gulf Bank wishes
everyone a blessed holy month, full of good-
ness and love.” The video was produced by
Joy Productions and the song used is an origi-
nal composition written and composed by
Bashar Al Shatti.  To find out more about Gulf
Bank’s activities during the Holy Month of
Ramadan as well as its initiatives throughout
the year, please visit bank’s bilingual website
at www.e-gulfbank.com, or see its social
media channels.

The Voice of Good is Everlasting 
in Gulf Bank’s Ramadan Message

BERLIN: The German government yester-
day gave Mercedes manufacturer Daimler
two weeks to come up with a full explana-
tion after authorities said some of its diesel
vehicles were equipped with illegal pollution
cheating devices. The Federal Motor
Transport Authority KBA last week ordered
Daimler to recall 5,000 Mercedes Vito vehi-
cles after finding that so-called defeat
devices were installed-something that
Daimler has contested.

“We will begin a deeper exchange on
these complex technical issues with the aim
of identifying the number of affected vehi-
cles,” said Transport Minister Andreas

Scheuer after meeting with Daimler boss
Dieter Zetsche. Scheuer said he has given
Zetsche two weeks to clarify the issue. “At
another meeting in 14 days, we will have the
concrete results on the table,” said Scheuer.

If the KBA’s suspicions are confirmed,
Daimler would be the next giant German
automaker dragged into the diesel emis-
sions cheating scandal. Germany’s auto
industry has been struggling to emerge
from a cloud of suspicion since Volkswagen
in September 2015 admitted to fitting 11
million vehicles with illegal software to
make them appear less polluting under test
conditions compared with real on-road

driving. Daimler has firmly disputed the
KBA’s finding. “If necessary, the company
will contest the disputed interpretation of
the law before the court,” the group in a
statement on Thursday. 

“Independently from the judicial proce-
dure, Daimler is cooperating with the
authorities and will make available an
update for the software concerned,” it
added. German media reported that
Daimler may have to recall up to 600,000
cars worldwide, including tens of thousands
of Class C Mercedes.

Sueddeutsche Zeitung daily also said
that the alleged fixed motors were pro-
duced by French automaker Renault, which
is a long-term partner of Daimler. In France,
an independent inquiry group has also
found that diesel vehicles including Renault
models-sold domestically were emitting
more pollutants than permitted.  — AFP 

Berlin wants answers from
Daimler over ‘pollution cheating’


