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An artist dances with twins during Twins Day celebration in Abobo, suburb of Abidjan. —
AFP photos

In this file photo twin brothers dance during Twins Day celebration in Abobo, suburb of
Abidjan.

Twin brothers Romeo and Romain Guitoho take part in a blood donation operation organ-
ized by Jumeaux et Plus (Twins and more) association in Abidjan.

Twin sisters and their mother beg in a market in Abobo.

A woman dances with twin brothers during Twins Day cel-
ebration in Abobo.

Twin brothers Jean-Luc (right) and Jean-Paul Seh take part in a blood donation operation
organized by Jumeaux et Plus (Twins and more) association.

Twins attend the Twins Day celebration in Abobo. Twins attend the Twins Day celebration in Abobo.

‘One of not many’ Vacheron
Constantin unveils its new 
communications campaign

“One of not many”. The signature of
the new Vacheron Constantin com-
munications campaign defines the

exceptional universe it has embodied for more
than 260 years. In the prestigious realm of Fine
Watchmaking, this is a Maison for connoisseurs,
profoundly attached to human values and
enriched by expertise passed on across genera-
tions of master watchmakers and artisans.

Founded in 1755, Vacheron Constantin is the
oldest watch manufacturer in continuous opera-
tion. For more than 260 years, it has been con-
stantly reinventing itself in keeping with the
purest Fine Watchmaking traditions. Its philoso-
phy is grounded on knowledge rather than out-
ward appearance. The constant innovation, the
spirit of exploration, the passion and the uncom-
promisingly high standards of its watchmakers
and artisans; the transmission of ancestral skills,
the wealth of its heritage and its ability to adapt
to its times: such are the values that earn it both
recognition and respect within the exclusive cir-
cle of Fine Watchmaking connoisseurs. 

“The watch industry represents over one bil-
lion watches per year, of which only 25 million are
produced in Switzerland and barely 500,000 can
lay claim to Fine Watchmaking status. Within this
context, Vacheron Constantin focuses on limited
and reasonable production volumes, as required
to offer the highest level of quality, aesthetics and
expertise. Within an already highly exclusive seg-
ment, our Maison is committed to maintaining a
unique and sophisticated character. In this
respect we are resolutely “One of not many”,
explains Louis Ferla, CEO Vacheron Constantin. 

Through their understated elegance, Vacheron
Constantin watches carry within them this identi-
ty forged from a subtle balance between technical
expertise and aesthetic refinement, between tra-
dition and innovation. They are born of rigorous
discipline, humility and a desire for self-surpass-
ing. To embody this spirit, the Maison has chosen
to cooperate with talented artists whose person-
ality and work express a constant quest for
excellence, openness to the world as well as a
spirit of innovation and creativity characterizing
Vacheron Constantin. Distinctive, visionary, pas-
sionate and acknowledged as experts in their
respective fields, they also epitomise the concept
of Connoisseurs. 

Paving the way is the uniquely compelling
artist Benjamin Clementine. Considered one of the
most talented musicians of his generation,
Clementine has established himself as a virtuoso
multi-instrumentalist, a contemporary poet and
an outstanding vocalist. With a creative spirit that
speaks to a generation searching for more, true to
his craft, Benjamin Clementine personifies “One of
Not Many”.

As for the artist James Bay, creativity is never a
given: it is an uncertain formula requiring a fine
balance of time, focus and emotion. Far from rest-
ing on his laurels after the global success of his
first album, he has opted to explore new musical
territories and to reinvent himself with a daring
and sophisticated second album mingling rock
and soul sounds. 

Both are associated with the modern and cos-
mopolitan elegance of the Fiftysix collection. 

An influential and multidisciplinary designer,
Ora Ito adopts the refined lines of the Patrimony
collection, a singular expression of the balance
between mechanical excellence, aesthetic sobri-
ety and his signature “Simplexity” concept.

Cory Richards, a seasoned photographer and
an intrepid explorer who has climbed Mount
Everest without oxygen, travels the world to cap-
ture its most beautiful and unexpected images. He
shares with the Overseas line the spirit of discov-
ery and openness to the world.

As Laurent Perves, Chief Marketing Officer of
the Maison points out: “The worlds in which these
talents are active - music, design, exploration and
photography - are legitimate and relevant territo-
ries in which Vacheron Constantin has long since
been present. What is most important in their
work and in ours is transcending objects in order
to generate emotion.” 

These inspired artists have taken part in the art
direction of the new communications campaign.
“This is the first stage in a broader project involv-
ing creative cooperation with each of these tal-
ents, and others to come”, says Laurent Perves.
“These human and artistic encounters are unde-
niably in line with those that have punctuated the
history of the Maison since 1755.”

The campaign images, shot by Phil Poynter,
offer a backstage view of the art and savoir-
faire of these talents. From one visual to anoth-
er, the human hand leaves its unique imprint,
adjusting proportions, controlling focus or tun-
ing an instrument, in a manner unmistakably
akin to that of Vacheron Constantin artisans and
master watchmakers. 

Cutely clad in matching white robes and skullcaps,
five-year-old twins Salim and Mahamadou Cisse
step carefully through blocked traffic and pedestri-

ans in Abidjan’s teeming Abobo district, holding up a beg-
ging bowl. At the roundabout outside city hall in the
bustling quarter of Ivory Coast’s commercial capital, three
other pairs of twins are also begging. Two of the pairs are
dressed respectively in pint-sized costumes of the
Nigerian national football team and Real Madrid.

In Ivory Coast, twins are widely seen as a strange and
even supernatural phenomenon - a popular belief that
makes them vulnerable to being presented like fairground
attractions as well as beggars. Voices are now calling for a
change in attitudes, which doom many twins to a life with-
out proper schooling or a stable home. “Stop exposing our
brother twins to risks, in the rain, the sun, the dust, to dan-
ger and illness!” popular musician Lecko’Nda (“Nda”
means “twins” in the Akan language) sings in a protest
song. “It’s dangerous at the roadside, in front of the
mosques. A twin is no sorcerer, a twin is no mendicant.”

‘It’s poverty that does this’ 
The Association of Twins and More in Ivory Coast

(A2JPCI) regularly carries out awareness campaigns in a
bid to change beliefs about twins. “Our main goal is to
fight the use of child twins for begging,” said Jean-Tresor
Depri, accompanied by his twin brother, Jean-Paul. A2JPCI
says it has 1,000 members and estimates the number of
pairs of twins in the West African country to be 5,000 “at
the minimum”. “We’re faced with a very complicated situ-
ation in Ivory Coast and in Africa,” Depri said. “A child’s
place is at school.” “Putting children on the side of the
road doesn’t make us happy. It’s poverty that does this,”
said Aicha Cisse, the mother of Salim and Mahamadou.
Cisse said daily alms can total 2,000 CFA francs (three
euros, $3.5) and sometimes 5,000 francs. People also hand
out peanuts, vegetables and cassava.

Before the twins were born, Cisse worked as a laun-
dress for private clients. “This is the only solution while
they’re not in school,” she said of the begging. “But in the
next year or two, they will start going to school and I will
take up doing washing again, God willing.” But many par-
ents of twins deliberately put off their schooling to benefit
from the money they can make. They keep children out of
school on Fridays, the Muslim day of prayer at the mosque,
which can be profitable, and they put them on show at
weekends, according to the ADJPCI and experts.

Snakes and human sacrifice 
“Here and above all in Africa, births are generally seen

as a symbol of prosperity, a blessing. They lead to numer-
ous rituals and even more so when it’s a matter of twins,”
says Fidelia Gaudet, a doctor in sociology who specializes
in twins. “The birth of twins evokes stupefaction and gives

birth to myths. Because we didn’t understand the scientific
explanation for twins... fables developed. Divinity was
involved. And that led to fear,” she adds. “To promote
social cohesion, avoid infanticide and marginalization...
legends were born. People said, for example, that they
(twins) are protected by snakes and can turn themselves
into snakes. Such myths aimed at protecting twins unfor-
tunately led some people to make them the object of
human sacrifice intended to bring wealth.”

Some twins wind up believing the stories that are told
about them. “There were things that happened. Snakes
were appearing too much in the house. Each night, there
were serpents in our mother’s bedroom... Even today,
snakes continue to follow us,” according to Romeo and
Romain Guioho, aged 24. “One day, my brother went to
fight with a group of other people and a snake
appeared. It was a big black snake and people started to
run away. The snake appears when we’re attacked,”
added one of the pair.

The two brothers declared that it was the Christian
faith in their family that prevented them from becoming
sorcerers or seeking to master the powers people
believe they hold. They prefer to make the most of their
resemblance by carrying out practical jokes on friends
and even their girlfriends. “We swap (our clothes)... to
see if she recognizes us. It works, it works, it works a
lot,” one said. “We’re nice, we’re not complicated, we
like to have fun, we enjoy laughing with people. That’s
why people really enjoy our antics. We’re proud to be
twins and we’re happy.”— AFP 

Ivory Coast twins struggle for a way 
between poverty and superstition 

In this file photo twin brothers Salim and Mahamadou
Cisse beg in a market in Abobo, suburb of Abidjan, ahead
of the Day of the Twins.


