
Acrowd gathers at a Shanghai hospital, queuing for
remedies made with plant mixtures and animal parts
including scorpions and freeze-dried millipedes-

medicines that China hopes will find an audience overseas.
With a history going back 2,400 years, traditional Chinese
medicine (TCM) is deeply rooted in the country and
remains popular despite access to Western pharmaceuti-
cals. Now the authorities are hoping to modernize and
export the remedies, but they face major obstacles.  A veri-
table forest of medicinal plants surrounds patients waiting
at Yueyang Hospital’s pharmacy. Some leave with boxes of
pills, others take away plastic sachets filled with herbal
extracts. 

Lin Hongguo, a 76-year-old pensioner, has bought
herbal remedies that he will boil to make a tea to treat his
“slow beating heart”. “I prefer it to Western medicines. It’s
not about the cost, it’s because it works well,” he told AFP.
Another patient, pet fish seller Wang Deyun, 51, is also a
believer. “Two months ago my skin had an allergic reaction
to a modern medicine for high blood pressure,” she said
from her hospital bed. But after a treatment of face masks

and plant infusions, she said she’s almost fully healed.

Painting vs photography 
Traditional medicine is subsidized in China and is cheap-

er than Western medicine.  It consistently makes up one
quarter of the country’s pharmaceuticals market-even as
China increasingly opens up to modern medicine. The
World Health Organization will next year include a chapter
on traditional medicine in its “International Classification of
Diseases”-a tome of reference for medical trends and glob-
al health statistics. China hopes the WHO inclusion will spur
global recognition of its traditional remedies as it seeks to
export them.

But Beijing still faces significant hurdles, not least the
fact that TCM focuses on tailoring treatment to each indi-
vidual, which means different people with the same condi-
tion can be prescribed different medicines and dosages.
“It’s like a painting-it’s composed differently each time,
while Western medicine is more similar to photography”
with its standardized products, said Wang Zhenyi, a proc-
tologist at Yueyang Hospital.

That is the crux of China’s challenge in gaining overseas
acceptance: its traditional medicine is largely incompatible
with modern clinical trials which require an identical prod-
uct to be tested on a large number of patients. As these
medicines typically contain dozens of ingredients, under-
standing how they work together and proving their effec-
tiveness is a complex task. Even within China there have
been public skirmishes over the efficacy of TCM, pitting its
proponents against doctors who advocate evidence-based,
peer-reviewed medicine.

Conservationists also say growing demand for products
like rhino horn and pangolin scales-which are used by some
practitioners even though they have no proven medical
properties-have decimated vulnerable species. China par-
tially lifted a ban on trading tiger bones and rhino horns last
month despite warnings from conservationists, though state
media later quoted an official saying the change had been
“postponed”.

Chinese experts say endangered animal parts are
increasingly being replaced by synthetic versions, but TCM
may still prove a tough sell abroad. “I think the best poten-
tial is in the consumer market, such as nutritional supple-
ments,” said Tony Ren, a pharma analyst with Kim Eng
Securities in Hong Kong.

AI to the rescue 
Few Western pharmaceutical companies are keen to

try to untangle these difficulties. But French biotech

company Pharnext has taken on the challenge, partner-
ing last year with Tasly, one of China’s biggest produc-
ers of traditional medicines. Together, they are looking
to transform the industry by streamlining “the proce-
dures to have a more stable production of plants which
have identical properties and understand why the mix-
ture works”, said Daniel Cohen, founder and CEO of
Pharnext.

The two companies are using artificial intelligence to
understand how the medicines work as they look to
standardize them, he added. They face an uphill battle.
In the United States, Tasly has been trying for more
than 20 years to get approval for Dantonic, an angina
medicine based on sage and ginseng that was legalized
in China in 1993. Though the firm has completed med-
ical trials, it has come up hard against US law, which
does not allow treatments composed of different plants.
But Chinese medical professionals still feel the quest for
acceptance abroad is worth the effort. “Medicine is still
a very young science, with many unknowns. You
increase your ability to heal if you know both Western
and Chinese medicine,” said proctologist Wang of
Yueyang hospital. “It’s the result that counts.” — AFP
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A woman sorting medicine in the pharmacy of the Yueyang Hospital.

Roots and shoots: China
seeks new markets for

ancient medicines

A woman mixing medicine in the pharmacy of the Yueyang
Hospital.

A woman mixing medicine in the pharmacy of the Yueyang
Hospital, part of the Shanghai University of Traditional
Chinese Medicine, in Shanghai. — AFP photos Glamour embraces

digital, drops regular
print edition

Glamour, the fashion and beauty magazine popular
with young women, is ditching its monthly print
editions and embracing the online revolution, its

chief editor and publishers Conde Nast announced
Tuesday. As Conde Nast navigates choppy waters for
print media, Glamour’s 37-year-old editor-in-chief
Samantha Barry announced the change in an email to staff,
saying that special print editions would still be released.
“We’re going to move off of a monthly print schedule, but
please know this does not mean we are ceasing print
entirely,” she wrote. “We’re going to use print the way our
audiences do-to celebrate big moments, like Women of the
Year, with special issues that are ambitious, lush and have
longevity,” she added.

The focus on digital investment will expand the maga-
zine’s video and social story telling. It comes after the
Conde Nast empire-which includes glossies Vanity Fair and
Vogue, and which reportedly lost $120 million last year-has
already scrapped regular print editions for Teen Vogue and
Self. Rival publishing company Hearst also announced
recently that its magazine Seventeen would cut down its
print editions to special editions only. “In print we reach two
million readers, but when you look at our digital footprint,
we reach 20 million Glamour fans,” wrote Barry.

She said audience traffic was up 12 percent year-on-
year at the magazine’s website, with social engagement up
27 percent year-on-year and YouTube followers up 111 per-
cent year-on-year. Online access to Glamour will remain
free, for now. Barry, an Irish digital journalist, took over at
Glamour in January. The magazine, which first launched in
the United States as Glamour of Hollywood in 1939, is on
the cusp of celebrating its 80th year. “This is my plan,
because it makes sense,” Barry told The New York Times in
an interview.

“It’s where the audiences are, and it’s where our growth
is. That monthly schedule, for a Glamour audience, doesn’t
make sense anymore.”

Barry was previously head of social media at CNN. Bob
Sauerberg, chief executive of Conde Nast, gave her his full
backing. “Glamour has grown and expanded from a suc-
cessful print brand that connected with readers once a
month to an always-on brand that is in constant conversa-
tion with its audience on all platforms,” he wrote to staff.
“That’s today’s Glamour-connecting with women wherever
they are.”— AFP

When a musical legend dies, a tribute can often be
heard ringing out from the most unexpected of
places: the tallest church tower in the

Netherlands. Days after French crooner Charles
Aznavour’s death last month, the strains of his 1963 hit “For
me, formidable” could be heard from the Domtoren (Dom
Tower) in the central student city of Utrecht. An alert
passer-by recorded the unusual ringing of the bells and
posted the clip on Twitter. It soon went viral, shared by
countless Aznavour fans around the world.

Behind the unique musical send-off was Malgosia
Fiebig, who, high up in the centuries-old tower, perched
between the bells of an organ-like instrument called a car-
illon, was doing what she has done for other popular
artists on their death. Whitney Houston, Prince, David
Bowie and even Swedish superstar DJ Avicii all received
similar musical nods from 43-year-old Fiebig, the
Domtoren’s first woman carillonneur in more than three
centuries. “When a musician dies, I play a sort of tribute,”
Fiebig told AFP, before demonstrating how she knocks out
tunes on the carillon’s wooden keyboard, tucked in a room

between the bells, some 80 meters (262 feet) above the
ground. “On the radio we also hear more songs of the
artist that died. I can react very fast... and am able to play
these songs within a few days. I do it often,” Polish-born
Fiebig said.

‘Language of music’ 
Appointed in 2011 as Utrecht’s 17th city carillonneur

since 1623, Fiebig shot to national fame when she played
tribute songs to Dick Bruna, the Utrecht-born creator of
Miffy the cartoon rabbit, after Bruna died early last year.
The tributes “are a little for me, but also for people walk-
ing in the street. I hope that they will hear the music and
they will make a connection: ‘Oh yes, yeah that’s that
song’,” she said. “A carillon is of course the number one
instrument to play during actual events,” said Christiaan
Winter, chairman of the Dutch national carillonneur center
in central Alkmaar. “It’s an instrument that can inform an
entire city centre-through the language of music-of some-
thing that’s going on,” he told AFP. 

Fiebig however is the first to admit that it’s not
always easy playing modern pop music on an instru-
ment that dates back to 1664 and consists of 50 bells
of various sizes. Carillons are often hundreds of years
old and or iginal ly  evolved from the lowlands of
Belgium, France and the Netherlands, where the first
instrument was installed in 1652.

‘Very physical activity’ 
Today, there are more than 600 carillons around the

world-including in countries ranging from Brazil to Japan,
the United States, New Zealand and South Africa. The
instrument has a number of bronze bells-some weighing as
much as two tons-bolted to wooden beams and does not
move like normal church bells during a performance.
Instead, a small iron ball called a “clapper” is connected
via a steel cable to a wooden keyboard played by the car-
illonneur, who strikes the keys with a closed fist, a “very
physical activity”, said Fiebig. As the keys are played, the
clapper hits the inside of the bell and a sound is produced.
There are also pedal keys for the heavier bells and a caril-
lonneur can “hit” up to six bells at once to create a unique
sound.

‘A cool instrument’ 
Not every tune lends itself to be played on a carillon. “A

song like Prince’s ‘Purple Rain’ for instance works well,
while another of his songs, ‘Kiss’, absolutely doesn’t. It’s
impossible to create funk on a carillon,” Fiebig laughed.
The last seven years have been a labor of love for Fiebig-
who also plays the carillon in nearby Nijmegen-to make an
ancient instrument more accessible to modern audiences.
Together with two fellow musicians playing keyboards,
she has given concerts featuring music as diverse as 1970s
pop supergroup ABBA, to songs by British rock legends
Pink Floyd and Radiohead.

“I feel playing pop music reaches a big group of peo-
ple. We want to make them aware... that a carillon is a cool
instrument,” she said. But for Fiebig, who grew up in
Poland partly before the fall of communism in 1989,
Charles Aznavour will always have a special place in her
heart. “I love French chanson. I don’t speak any French so I
don’t understand any of the words,” she said. “But for
years I was listening on the Polish radio to a program
playing French songs.” When Aznavour died in early
October aged 94, “it was a quick decision. Within a few
days, I chose three songs and I played them on a Friday
afternoon.” “Somebody grabbed a phone and recorded it.
And it went viral,” said Fiebig.—AFP

The modern artists for whom
the ancient Dutch bells toll

US lingerie giant Victoria’s Secret announced
Monday that it had appointed fashion execu-
tive John Mehas as new lingerie CEO, hoping

to boost its ailing fortunes. Mehas will take over in the
New Year, replacing Jan Singer, who resigned with the
brand under fire for slumping sales, idealized glama-
zonian femininity and reluctance to put larger and
transgender models on the catwalk. His appointment
was announced as Victoria’s Secret parent company L
Brands reported third-quarter results with a net loss
of $42.8 million compared to net income of $86 million
last year. “Our number one priority is improving per-
formance,” said L Brands chairman and chief execu-
tive officer Leslie Wexner. “Our new leaders are com-
ing in with a fresh perspective and looking at every-
thing... our marketing, brand positioning, internal tal-
ent, real estate portfolio and cost structure,” he added.

“I am confident that, under John’s leadership,
Victoria’s Secret Lingerie... will continue to be a pow-

erhouse and will deliver
products and experiences
that resonate with women
around the globe.” Mehas
comes to Victoria’s Secret,
the lingerie market leader
in the United States, from
Tory Burch, where he is
currently president.  He
previously led Club
Monaco for 13 years as
president and CEO. He has
also worked at The Gap
and the department store
chain Bloomingdale’s.
Singer had been on the job
since September 2016. No
reason has been publicly
announced for her depar-
ture. Earlier this month,
Victoria’s Secret marketing
director Ed Razek pro-
voked uproar on social
media for telling Vogue that

there was no need for transgender or plus-size models
in this year’s fashion show.

“No, I don’t think we should. Well, why not?
Because the show is a fantasy. It’s a 42-minute enter-
tainment special,” he said. Razek subsequently issued
a public apology. Victoria’s Secret hired some of the
world’s most famous models and filmed their annual
fashion show in New York on November 8. It will be
aired globally next month. In the United States, the
show provoked ire for its uniform use of slender mod-
els at a time when US women feel increasingly
empowered by the #MeToo movement and with lin-
gerie brands that promote all shapes and sizes-such as
Rihanna’s new Savage X Fenty line-making inroads.

Heidi Zak, co-CEO of one such rival brand,
ThirdLove, published an open letter in The New York
Times saying she was “appalled” by Razek’s “demean-
ing comments.” “You market to men, and sell a male
fantasy to women,” she said. “Women wear bras in
real life as they go to work, breastfeed their children,
play sports, care for ailing parents and serve their
country,” she wrote. “Haven’t we moved beyond out-
dated ideas of femininity and gender roles? It’s time to
stop telling women what makes them sexy-let us
decide.”— AFPPolish carillon player Malgosia Fiebig poses next to the key-

board of the carillon at the Dom Tower in Utrecht. — AFP
photos

Polish carillon player Malgosia Fiebig poses next to a bell at
the Dom Tower.

Polish carillon player Malgosia Fiebig poses next to the wires
of the carillon at the Dom Tower.

In this file photo President
and Chief Executive
Officer of Club Monaco,
John Mehas attends the
opening celebration of
Club Monoco’s Fifth
Avenue Flagship at Club
Monaco Fifth Avenue in
New York City. — AFP

In this file photo Glamour Editor-In-Chief Samantha Barry
attends the 2018 Glamour Women Of The Year Awards: Women
Rise in New York City. — AFP
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