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Farwaniya governorate to hold workshop

The Governor of Farwaniya Sheikh Faisal Al-Hamoud Al-Sabah
received Dr. Abdulaziz Al-Roumi at his office in Farwaniya. The gov-
ernor was presented with a doctoral thesis on the role of organiza-

tional transparency in reducing administrative and financial corruption in
Co-ops in Kuwait. They further discussed about the thesis, during which the
governor highly valued the discussion and expressed his happiness while
emphasizing on the importance of scientific research in developing the Co-
ops in Kuwait, especially the role they play in developing the society.

The governor also welcomed Dr. Lulua Safar who presented him with
a doctoral thesis on the TV programs on Kuwaiti TV channels and the
impact of political issues on the youth in Kuwait. During the meeting, he
highlighted on the importance of such researches of all matters related to
the State of Kuwait and praised the valuable information while wishing
her all the success. He also received Dr. Ahmad Esmat, Director of train-
ing and development of the international organization for promotion of
justice and peace who was accompanied by a student from American

University in Kuwait (AUK) Abdullah Al-Dayeen.
The meeting dealt with the work of the organization and its activities

and coordination for the establishment of a workshop which is to be held
next week at the governorate headquarters on facilitating, learning and
training in psychological and professional skills to achieve higher effi-
ciency and productivity in order to improve the level of work perform-
ance. Sheikh Faisal also received a number of citizens in the framework of
friendly and brotherly visits.

Pearl Initiative signs MoE
with ASDA’A BCW 

The Pearl Initiative, an independent non-profit organization
promoting a corporate culture of accountability and trans-
parency in the Gulf Region, has signed a Memorandum of

Engagement (MoE) with ASDA’A BCW highlighting their commit-
ment to enhancing corporate accountability and transparency in the
region. The agreement was signed by Carla Koffel, Executive
Director of the Pearl Initiative, and Sunil John, Founder and
President, Middle East, ASDA’A BCW. 

Commenting on the MoE, Carla Koffel said: “We are grateful to be
working side by side with one of the leading PR consultancies in the
Middle East to promote the adoption of strong corporate governance
practices by businesses operating in the Gulf Region. Their commit-
ment to supporting our vision will contribute to the expansion of our
reach and highlight the significance of a corporate culture of account-
ability and transparency as a key driver of business sustainability.”

“Corporate governance, accountability and transparency are the
pillars of successful businesses. We are happy to engage in the Pearl
Initiative’s activities to raise awareness on the value of ethical busi-
ness and to promote the highest principles of corporate accountabil-
ity and transparency in the Gulf region,” Sunil John said. Founded in
2010, Pearl Initiative is a Gulf business-led organization promoting a
corporate culture of accountability and transparency as a driver of
competitiveness and sustainable economic growth across the Gulf
region of the Middle East. 

The organization develops programs and publishes regional
research reports and case studies, with aims to influence the region-
al business and student community towards implementing higher
standards of corporate governance within the Gulf region. Founded
in 2000, ASDA’A BCW is the leading PR consultancy in the Middle
East, employing nearly 200 professionals across 10 wholly-owned
offices and seven affiliates in 15 countries throughout the Middle
East & North Africa.

NOTICE

Organized by the Embassy of
Canada, the 13th annual Edu-
Canada Middle East and

North Africa (MENA) Tour will be
visiting Kuwait from October 24-25,
2018. Representatives of around 19

leading Canadian institutions will be
available to meet students, parents,
teachers and guidance counsellors to
present the advantages of studying
in Canada. On October 24, 2018 at
7:00 pm a Study in Canada exhibi-
tion will be held at Marina Hotel,
Salmiya for potential students and
their parents to attend. 

From the Africa Hotel Investment
Forum (AHIF) in Nairobi, Kenya,
Marriott International (NASDAQ:

MAR) yesterday announced rapid
expansion plans across Africa. Strong
demand for select-service brands and
conversion opportunities are driving
the momentum of growth for the com-
pany, amplified by five new hotel sign-
ings. The new signings will further con-
solidate Marriott International’s pres-
ence in Ghana, Kenya, Morocco and
South Africa and mark the company’s
entry into Mozambique. 

The signings put Marriott
International on track to increase its
portfolio by 50 percent with over 200
hotels and 38,000 rooms by 2023 esti-
mated to generate 12,000 new job
opportunities. Marriott International’s
planned growth reinforces its commit-
ment to Africa and underscores the
substantial emphasis that countries
across Africa are placing on the travel
and tourism sector.  The company esti-
mates that the five new projects signed
will drive investment of over $250 mil-
lion by the property owners and will
generate substantial economic activity.   

“Marriott International’s acquisi-
tion of Protea Hotels followed by the
acquisition of Starwood Hotels &
Resorts Worldwide has given an
impetus to our organic growth on the
continent. Today we are seeing strong
owner interest in our brands, backed
by our combined loyalty program, the
collective strength of our global plat-
form and our highly-experienced,
local teams,” said Alex Kyriakidis,
President and Managing Director,
Middle East and Africa, Marriott
International. 

“African economies have sustained
unprecedented rates of growth, which
have mainly been driven by a strong
domestic demand, improved macro-
economic management and increased
political stability. The continent is still
under capacity as far as branded hotel

supply is concerned, presenting us
with a fantastic opportunity to grow
our brands and enhance our foot-
print,” he added.

Today, Marriott International is
present in 21 countries on the African
continent: Algeria, Djibouti, Egypt,
Ethiopia, Gabon, Ghana, Guinea,
Kenya, Malawi, Mali, Mauritius,
Morocco, Namibia, Nigeria, Rwanda,
Seychelles, South Africa, Tanzania,
Tunisia, Uganda and Zambia. The
company is set to expand into new
markets including Benin, Botswana,
Ivory Coast, Mauritania, Mozambique
and Senegal. 

Conversion strategy spurs growth 
Marriott International continues to

see increased interest from owners
looking to maximize the value of their
assets quickly, with many conversion
opportunities across Africa. “The
increasing demand for conversion
deals from new and existing partners
is a strong reflection of Marriott
International’s powerful network, loyal
customer base and commitment to
deliver value for owners,” said
Kyriakidis. “We’ve developed a con-
version-friendly strategy, which
allows us to deliver value to our part-
ners through a flexible, cost-efficient
process that yields almost immediate
results.  That strategy gives our part-
ners access to world-class reservation
systems and our loyalty program.”

Recent conversions to the compa-
ny’s brands include Four Points by
Sheraton Nairobi, Hurlingham, Four
Points by Sheraton Arusha, The
Arusha Hotel, Tanzania and the iconic
Mena House, Cairo which joined the
Marriott Hotels and Resorts global
brand portfolio earlier this year.
Amongst new conversion deals,
Marriott International has signed the
Marriott Marrakech Hotel in Morocco.
With over 360 rooms, the hotel is
slated to be rebranded in 2020.

As part of its ongoing expansion plans
to boost its position in the local mar-
ket, X-cite by Alghanim Electronics,

the largest electronics retailer in Kuwait,
announced yesterday the official opening of
its new branch at the Avenues mall. The event
took place in the presence of X-cite Vice
President Fernando Lopez, Senior Retail
Manager, Assem Al Raii , Showroom
Manager, Peter Nader, as well as a number of
employees.

In addition to its main branch located in
the first avenue of the mall, X-cite revealed
that it has decided to expand by adding a
new branch in a step to further accommodate
customers’ needs. X-cite added that the new
branch is located in the recent phase of the
Avenues, specifically in the “Electra” area,
which includes a number of stores special-
ized in electronics. More to add, the new
branch has attracted a great number of visi-
tors in light of the exclusive offers that had
been launched on a number of products and
electronic devices on the sidelines of the

opening ceremony. 
X-cite is working on a clear-cut strategy,

where the distinctive shopping experience is
the ultimate goal for Alghanim Electronics.
This makes a visit to X-cite a pleasant, excit-
ing and enjoyable experience for people. In
addition to a wide range of products ranging
from personal care products, fitness, office
electronics and others, one of the most impor-
tant advantages of X-cite exhibitions is the
ability to interact with customers in regard to
offered products, allowing them to test the
product and experience it to explore its
advantages in a practical way.

X-cite has not stopped the expansion
process, which is considered the most impor-
tant service provided to its customers, to pro-
vide them with the time and effort to meet
their needs in the most convenient way.
Through its customer-centric concept, X-cite
offers customers competitive quality and
prices to serve every segment of its customer-
base, providing them with the highest level of
service, engaging with them, and earning their

trust through supporting services and offer-
ings. X-cite also enables customers to shop
from the comfort of their homes through its
free mobile app and shopping website.  

Continuously seeking to satisfy the needs
of its customers, X-cite provides them with
diverse services that enable them to experi-
ence and interact with products, whether in its
26 showrooms or from the comfort of their
homes through its free mobile app and shop-
ping website. X-cite offers customers an unri-
valed shopping experience thanks to its wide
range of products available at the best prices. 

X-cite offers premium maintenance and
purchase services as well at most of its
major showrooms throughout Kuwait and
other services such as payment with install-
ments, free delivery, installation and X-care
warranty services Stay updated on the latest
events, monthly promotions and offers, by
subscribing to the daily newsletter, follow X-
cite’s social media channels on Instagram,
Twitter and Snapchat and win prizes with
their contests. 

Marriott International reveals
expansion plans across Africa

X-cite launches its second branch at the Avenues 


