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KUWAIT: Kuwait Finance House Group
(KFH) won three prestigious awards from
Global Finance Magazine which are: the
Safest Islamic Bank in the GCC-2018 for
KFH, the “Best Islamic Bank in Turkey” for
KFH-Turkey, and the “Best Islamic Bank” in
Europe for KT Bank AG. 

KFH- Group CEO Mazin Saad Al-Nahedh
received the awards on the sidelines of the
2018 Annual Meetings of the International
Monetary Fund and World Bank Group in
Bali, Indonesia.

Al-Nahedh said “receiving such presti-
gious awards from Global Finance Magazine
affirms customers’ confidence in the Bank,
and reiterates the bank’s leadership position
in the Islamic finance industry at a global lev-
el, indicating the awards culminate KFH’s
achievements and efforts in offering the best
Islamic financial services.

He added that KFH achieves sustainable
profitability and is characterized by the
growth and diversification of its activities and
services, supported by the confidence of
customers, the regional and global reliability
and credibility, not to mention the prestigious
and valuable banking brand.

He continued: “KFH attaches great interest
in pursuing professional risk management,
while paying great attention to service quali-
ty, innovation and investing in human capital
development. KFH was established as the
First Islamic bank in Kuwait, and it is now the
pioneer of the Islamic banking sector. KFH
succeeded in developing several financial
products including Sukuk and Ijara.”

He pointed out that KT Bank AG, the
German Islamic Financial Institution offers
comprehensive financial products and servic-
es based on the principals of sharia. KT Bank
AG’s award of “Best Islamic Bank” in Europe
for the year 2018 is an impetus for further
growth in Germany; the largest and most sig-
nificant market in Europe. 

Moreover, KFH-Turkey continued its
efforts in recording new achievements. The
Bank offers a wide range of innovative finan-
cial products and services, and it diversified
its businesses to cope with its ambitious
strategy. The Bank has over 400 branches
spanning Turkey and 6000 employees.  Ufuk
UYAN, CEO of KFH-Turkey received KFH-
Turkey award. 

KFH was selected through an evaluation
of long-term credit ratings from Global rat-
ing agencies and the total assets of the 1000
largest banks worldwide.

The report issued by the Global Finance
Magazine, evaluates the safest banks based
on the region. This is in line with the great
interest of the Islamic finance industry that
is increasingly growing in the world financial
markets. The selection of KFH, KFH-Turkey
and KT Bank AG from Global Finance was

based on a number of professional criteria
based on extensive consultation with
bankers, analysts and financial experts from
around the world. The selection depended
on different factors including Banks’ techni-
cal innovation in service delivery, product
quality, enterprise reputation, customer sat-

isfaction, geographical spread, and strategic
relationships.

Global Finance, founded in 1987, has a
circulation of 50,050 and readers in 189
countries. Global Finance’s audience
includes senior corporate and financial offi-
cers responsible for making investment and

strategic decisions at multinational compa-
nies and financial institutions. Its website
offers analysis and articles that are the lega-
cy of 31 years of experience in international
financial markets. Global Finance is head-
quartered in New York, with offices around
the world.

KFH ‘Safest Islamic Bank in GCC
2018’: Global Finance Magazine

KFH-Group CEO receives three prestigious awards at IMF, WBG meetings

(From right) Ahmad Al-Kharji, Fahad Al-Mukhaizeem, Mazin Al-Nahedh, Ufuk Uyan Mazin Al-Nahedh receiving the award

KFH-Turkey CEO Ufuk Uyan receiving the award

Chevrolet Alghanim 
continues with 
its super offers
in October
KUWAIT:  As part of its series of special offers, Chevrolet Alghanim
has launched a new campaign featuring a number of its glamorous
cars, the all-new Chevrolet Tahoe and Silverado 2018, in addition to the
trade-in offers on Crossovers. Chevrolet Alghanim today offers its cus-
tomers the opportunity to own one of its internationally acclaimed
vehicles thanks to their durability and modern design, at unprecedent-
ed prices. The package includes the all-new 2018 Tahoe where you get
KD 1500 above trade in, starting at KD 14,499. This exclusive offer is
available only in Kuwait.

The SUV has always been renowned for being a technologically
advanced luxury vehicle in addition to its high performance and out-
standing design. But when we combine the Tahoe with the Z71 for
superior performance, the Tahoe rises to new levels of off-road and
desert excellence, as well as its innovative performance within the city
roads. The new Tahoe 2018 features a V8 Engine 5.3L - 355
Horsepower, front and rear LED, MyLink system with 8inch touch
screen with Apple CarPlay and Android Auto, front and rear parking
assist, remote engine starter. In addition to the front and rear corner
assistance system with rear camera, the vehicle also features remote
engine operation. Tahoe also puts your safety first and for this reason, it
has many advanced safety features that help avoid accidents or protect
passengers if accidents occur.

Customers who are looking for driving pleasure have the Silverado
as their best option to respond to their desired experience. For the first
time ever, the all-new 2018, V8-engine Silverado comes with an offer
of a cash gift of up to $4,000. Silverado’s special features include: A
V8, 5.3-liter, 355 hp engine, 17” wheels, remote engine and AC start,
and unlocking the trunk, chrome front and rear bumpers, Chevy
MyLink infotainment system. A muscular front end, sculpted hood and
signature LED lighting accents also give the Silverado a bold new look,

while high-strength steel delivers rugged capability that you can
depend on  at all times.  Chevrolet Alghanim offers also include the
trade-in offers on Crossovers. Discover the latest line of crossovers
from Alghanim Chevrolet and choose the drive that you want with the
best trade-in offers of up to KD 500. The package includes the below
vehicles: Trax 2018 with 1.8L engine starting from KD 4,899, Traverse
2018 with V6 engine 3.6L starting from KD 8,999, and finally Equinox
2018 with turbo engine 1.5L OR 2.0L starting from KD 6,599.

Along with the latest technology, the all-new Chevrolet Traverse
2018 caters to the adventurous, and family-oriented tourism enthusi-
asts. Whatever your destination is and how diverse your needs are,
Traverse will be the versatile vehicle with advanced security and tech-
nology that will bring you to your destination with ease and security.
Wherever you are and where your travels are, the standard 3.6-liter V6
engine will give you outstanding driving power, while the 9-speed
automatic transmission will provide you with smooth, fuel-efficient
transportation. The exterior of the Traverse has been completely
redesigned to give it a fresh, bold look. In the cabin, care has been tak-
en to the finest details, including luxurious leather touches and high-
end dressings. When you want to have a comfortable and quiet time,
the cabin with noise-isolating technology will help you enjoy your trips
and fun conversations. Award-Winning Customer Experience:
Chevrolet Alghanim Service Center provides a hassle-free and easy
experience to customers. Professionally-trained Service Advisors start
by checking the vehicle to provide requirements, time and cost esti-
mates for needed services. The service center was designed and built
after detailed studies and research for best practices in car servicing,
implementing the best standards of advanced technology, services and
equipment needed to ensure vehicles are taken care to ensure longevi-
ty, safety and customer satisfaction. 

Chevrolet Complete Care: All customers who purchase a Chevrolet
from Yusuf A. Alghanim & Sons benefit of the Chevrolet Care Program,
which entails new levels of post-sale support and trust. The Chevrolet
Care is an exceptional customer service that is based on four main pil-
lars: competitive and transparent service costs (especially for four-
wheel drive vehicles), scheduled service appointment booking with
same day delivery, quality service by certified technicians and
3yr/100,000km warranty with 24x7 roadside assistance for 4 years.
Customers can take advantage of the limited summer offer to own the
car of their dreams by visiting any of Chevrolet Alghanim showrooms
at the following locations: Shuwaikh, Al-Rai (Safat Alghanim),

IndiGo marks 
entry into Kuwait 
effective October
KUWAIT: Re-establishing the importance of enhancing
air IndiGo-Gulf operations, 

IndiGo flies to six cities into Gulf including Dubai,
Muscat, Doha, Sharjah, Kuwait and Abu Dhabi. 

The airline operates 63 daily non-stop flights from
India to the Middle East.  

l Dubai: 26 return flights
l Muscat: 8 return flights
l Sharjah: 8 return flights 
l Doha: 16 return flights 
l Kuwait: 3 return flights   
l Abu Dhabi: 2 return flights 
IndiGo announced Kuwait as its 10th international

destination and will operate the first flight 6E-1752
from Kuwait to Chennai on 15th October. Additionally,
the low cost airline will provide daily non-stop services
between Kuwait-Ahmedabad and Kuwait-Kochi effec-
tive November 2018.  

The new flights are designed to cater to business
and leisure travellers who are constantly on the lookout
for new and affordable flying options. Customers who
wish to plan their travel can book tickets via our official
website www.goindigo.in. The introduction of these
flights will provide connectivity between Kuwait-
Chennai, Kuwait-Ahmedabad and Kuwait- Kochi with
all-inclusive fares starting from KD 37(on way fares). 

William Boulter, Chief Commercial Officer, IndiGo,
said, “We are pleased to launch Kuwait as our 10th
international destination effective October 2018. IndiGo
has completed 12 years of successful operations in the
India market as a low cost carrier, and adding Kuwait to

its network will further
augment the regional con-
nectivity that we aspire to
provide to our customers.
With these non-stop flights
between Kuwait and India,
IndiGo operates 63 daily
non-stop flights between
the Middle East and India.” 

Boulter further added,
“Kuwait holds immense
potential for IndiGo, and
this launch is part of organ-
ic expansion within the Gulf
for us, as we complement
our domestic network with
international connectivity. IndiGo will continue to pro-
vide an on-time, courteous and hassle free service, and
affordable fares to our customers, as always.”

IndiGo is amongst the fastest growing low-cost car-
riers in the world. IndiGo has a simple philosophy: offer
fares that are low, flights that are on time, and a courte-
ous, hassle-free travel experience. With its fleet of 189
Airbus A320 including 12 ATR aircraft, the airline offers
over 1200 daily flights and connects 48 domestic desti-
nations and 11 international destinations. 

William Boulter

Honda Alghanim
sponsors Honda Youth 
Achievement Awards
KUWAIT:  Honda launched its well-known brand
campaign “Honda The Power Of Dreams”. The slogan
that has long been adopted by the company globally,
aiming to reflect the belief in the vision of the
Japanese Automaker & founder, who was behind the
creation of the intelligent products that enhanced the
world of mobility and made a significant fingerprint in
people’s life. His vision’s concept embraces the cre-
ativity of the young generation and youths, “The
Power of Dreams” philosophy speaks to Honda’s belief
that drives the company’s research and development,
and diverse array of advanced-technology products,

and to the determination to bring them to market. This
rejuvenated approach to overall brand marketing is
the sum of Honda’s best thinking and could only come
from the company’s years of design and innovation.

The company’s marketing team has put serious
efforts in promoting for the awareness of the cam-
paign’s objectives. They cooperated with various
local institutions and organizations in order to
engage and encourage the youth segment to join the
campaign. The idea focused on investing in their
activities and creative thoughts, hoping to increase
the young generation’s performance and contribution
in the company.

More to add, 16 successful candidates (locals and
residents) were selected for their excellence achieve-
ments in various fields. And therefore, they got award-
ed at the Honda’s Youth Achievement Awards, which
was sponsored by “Honda Alghanim”, more to add,
each candidate earned an exclusive press interview
with the CP Magazine. 

It’s worth mentioning that each interview was pre-
sented separately on the pages of the CP magazine,
taking into account, a lot of photos been taken & pub-
lished as well in order to cover the steps of each can-
didate’s journey. Each interview reflected the great
picture of how these youths could achieve their
dreams successfully. Honda’s cars were featured in
each spread as an aspirational message, along with
Honda’s Youth Awards illustration showcasing Honda’s
determination in achieving dreams.”

In addition, the General Manager at “Honda
Alghanim” Chadi El Chammas, and the Showroom
Manager -  Alrai “Honda Alghanim”, they both hon-
ored the candidates at the Youth Achievement Awards
ceremony for their excellence in various fields includ-
ing art, music, dance, science, academics and business.
The event was an extension of Honda’s efforts to sup-
port the dream seekers. The philosophy is routed back
to the founder of Honda, who believed in young
dreams and aimed to develop them further.


