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KUWAIT: A worm’s-eye view of Kuwait Towers. —Photo by Yasser Al-Zayyat

KUWAIT: Floral design is an exquisite art form with a precise
discipline based on arranging flowers of various colors in a
way that evokes awe, beauty and admiration. In Kuwait, vari-
ous florists came to the spotlight and floral design shops
began to sprout, offering people a wide assortment of prod-
ucts that fit every season and occasion.

In an interview focusing on the floral design boom, Lulwa
Al-Refaei, a flower specialist and owner of ‘Zaina Flowers’
home business, founded her project in October 2012 with
the aim of providing unique boutiques for every occasion.
Before starting her business, Refaei noticed her massive
interest in floral design, harmonizing colors and flowers
care. As result of this passion, she joined a variety of cours-
es and classes specializing in flowers arrangement and floral
design. She started to arrange for relatives and friends until
she felt capable and ready to begin her own business.

After she began, Refaei struggled with finding a good
and adequate commercial marketing plan that would be
positive for sales. The lack of manpower also affected her.
“In the beginning, I used to prepare all the orders by
myself without help from others, which made me feel
knackered; however, loving my business and serving my
customers was worth it,” Refaei said. Refaei talked about
the characteristics that distinguish florists from each other.
She believed that florists should be precise, because floral
design needed accuracy and a talent for mixing just the
right colors.

Moreover, florists should always be creative and
acquire a special taste by using new and unique ideas and
techniques. On the specifics of the business, Refaei said
that the orders of flowers grew in Ramadan, Eid, and in the

Hajj pilgrimage period. In any given event, she mostly
imports flowers, but there were some types of flowers not
easy to obtain like the peonies, cherry blossom, and fresh
lavender. To expand the lifespan of flowers, Refaei sug-
gested keeping flowers in a cold place, changing the water
every two days, and cutting the edge of the stem in a diag-
onal shape. Refaei called on all florists to avoid copying
ideas and forge new innovative paths to follow, affirming
that copying kills the spirit of creativity.

Obstacles and challenges
Meanwhile, Mey Al-Shehoumi — a florist, events

planner, and owner of ‘My Event’ planning outfit — said
that she always liked organizing for occasions especially
for receptions, a popular activity in Kuwaiti society. A
college of sharia and Islamic studies graduate, Shehoumi
said that she began to plan for people in her milieu,
despite the fact that she did not study the art formally.
Afterwards, Shehoumi documented her work on social
media platforms, which helped her to stand out and offi-
cially launch her business in February 2016.

One of the biggest obstacles in the beginning was
preparing for low-priced events, which might affect her
own personnel budget i f  the demands were high.
Another issue was that customs inspections in Kuwait
might cause delay in the flowers delivery, despite the
best intentions on part of the planner and exporting
companies, she added.

On the ‘nitty-gritty’ aspects of flowers arrangement,
the Kuwaiti florist said that picking the colors of the flow-
ers mostly depended on clients’ preferences. For example,

if the client chose flowers of white color, then the search
for plants of the same color scheme will commence, and
the selection process follows afterwards, she said.

If the customer ordered a specific type of an off-sea-
son flower, the price will definitely be higher, Shehoumi
explained. Meanwhile, Shehoumi said that preparing for
occasions such as weddings differed from say recep-
tions, which usually takes around 24 hours. Reservations
generally increase in some periods such as graduation

season and after the Hajj pilgrimage, but in contrast,
there were also times of recession in summer especially
in June, July, and August, Shehoumi said. On the other
hand, both natural and artificial flowers were highly
demanded and have the same price tag, though the natu-
ral ones — which her shop usually sells — tend to fade
in few days. On the long-run, the beginnings might be
hard, but passion for floral design makes the struggle all
worthwhile, she advised. —KUNA
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Designers speak about challenges faced running their own businesses

PAAET announces
start of academic year
KUWAIT: The Higher Institute of Energy at the Public
Authority for Applied Education and Training (PAAET)
held a training session on the occasion of starting the
first term for the academic year 2018-2019. The session
was held under the patronage and presence of Deputy
Director General of PAAET for Training Affairs Tariq
Al-Ameeri, and representative from public, private and
oil sectors that are closely linked to the authority.

Ameeri said that the institute is keen on holding the
ceremony annually at the start of the new training year,
and he lauded the institute’s role in preparing qualified
Kuwaiti workers to work in all three sectors.

The institute’s director Eng Usama Al-Duaij wel-
comed the guests and congratulated the trainees on
the start of the training season and wished them well.
Duaij also thanked PAAET Director General Dr Ali Al-
Mudhaf for his continued support of the higher insti-
tute. He also thanked Deputy Director General for
Training Eng Tariq Al-Ameeri, and Deputy Director
General for Administrative and Financial Affairs Eng
Hajraf Al-Hajraf. Meanwhile, Ameeri honored repre-
sentatives of the market-place and some workers in
the institute.

Director of Media and Public Relations at PAAET Fatima
Al-Azmi is honored. KUWAIT: Officials pose for a group photo during the ceremony.

KRCS affirms
commitment to
society development 
KUWAIT: Deputy Chairman of Kuwait Red Crescent
Society (KRCS) Anwar Al-Hasawi affirmed yesterday
KRCS’ commitment to the society development and sup-

porting efforts to help needy families to continue their edu-
cation. The campaign aims to bring 5,000 students back to
school after dropping out of the educational process for
economic reasons and for lack of tuition fees, Hasawi said
on the sidelines of the donation campaign ‘Donate to Teach
Them’ in Al-Kout Mall. “Every donation means a chance for
a child to return to his school seat,” Hasawi added.

The educational campaign comes within the framework
of the humanitarian role of KRCS to achieve its main goal
in educating children in need, stressing the importance of
the educational case like other relief and medical issues in

terms of its contribution to the construction of the human,
he noted. The Deputy Chairman assured the initiative of
Al-Kout Mall to embrace this campaign strengthens the
partnership between KRCS and private sector institutions
and all donors of citizens and residents in Kuwait to con-
tribute to humanitarian work. Finally, he called on the pri-
vate sector, foundations, donors and individual sharehold-
ers to play their social role in donating to the society by
going to Al-Kout Mall, KRCS website or at its headquar-
ters to cover the educational costs of the needy families
inside Kuwait. —KUNA


