
BEIJING: Alibaba co-founder and chairman Jack Ma
will unveil a succession plan today, the South China
Morning Post reported yesterday, with a company
spokesman denying a New York Times report that he
would retire that day.

The SCMP, which is owned by Alibaba, said China’s
most famous tech billionaire will “unveil a succession
strategy” today-his 54th birthday-but remain the com-
pany’s executive chairman for the foreseeable future.

The New York Times ran an article on Friday, based
on an interview with Ma, saying the former teacher
turned billionaire planned to use his birthday to
announce his retirement as chairman of Alibaba to focus
on philanthropy.

The paper quoted Ma as saying the decision was “the
beginning of an era”. But an Alibaba spokesman told the
SCMP that the New York Times’ story “was taken out of
context, and factually wrong”.  “An Alibaba spokesman
said Ma remains the company’s executive chairman and
will provide transition plans over a significant period of
time,” the SCMP wrote. 

The paper added that the Monday succession strate-
gy was part of a plan “for grooming a generation of
younger executives to take over the reins” of the com-
pany. Eileen Murphy, a spokesperson for the New York
Times, said the newspaper stood by its story.  Ma was
an English teacher before starting Alibaba in 1999 and
built it into a multibillion-dollar internet colossus,
becoming one of the world’s richest men and a revered
figure in his homeland.

His own worth has soared along with that of the com-
pany, which has added cloud computing, films and e-
payments to its growing portfolio and was valued at
$420.8 billion when the stock market closed on Friday.
The New York Times’ report surprised many in the
global business community because of Ma’s compara-
tive youth, especially in China where it is not unusual for
tycoons to remain in place into their eighties. 

Alibaba did not return requests for comment on
Saturday after the story ran. Ma gave up the title of
Alibaba CEO in 2013 but remains a pivotal figure within
the company as well as its most recognizable face.

In an interview with Bloomberg TV released on
Friday, Ma hinted at his retirement plans, saying he
wanted to follow in the footsteps of Microsoft founder
Bill Gates, one of the world’s most prolific philanthro-
pists. “There’s a lot of things I can learn from Bill Gates. I
can never be as rich, but one thing I can do better is to
retire earlier,” he said.

The SCMP report ran quotes from Ma himself, but
they did not address when exactly he would retire. Ma
said he met with company executives 10 years ago to
work out “what Alibaba would do without me”.

“Anybody who knows me knows I embrace the
future. This is not about retiring, stepping away, or
backing off. This is a systematic plan,” the paper quoted
Ma as saying. The SCMP said Ma would be in Russia
next week for Alibaba business meetings as well as an
upcoming trip to South Africa and a planned speech at
the company’s investor day in mid-September. — AFP
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Jack Ma to unveil succession 
plans today; no retirement 

KUWAIT: Euromoney is celebrating
its 10th annual Kuwait conference on
25 September 2018, in Kuwait City.
The conference is officially co-host-
ed by the Ministry of Finance, who
have supported Euromoney
Conference’s work in Kuwait for the
past decade. 

Kuwait’s national development
plan ‘New Kuwait’ sets out the gov-
ernment’s economic vision to 2035.
Euromoney will be joined by a cross
section of speakers from government,
business, economics and finance, to
analyze the financial sector’s
response to the plan and its impact
on the economy. 

This special anniversary event will
begin with a keynote opening
address from Dr Nayef Al-Hajraf,
Minister of Finance, followed by
Sheikh Dr Meshaal Jaber Al-Ahmad
Al-Sabah, Director General of
Kuwait Direct Investment Promotion
Authority (KDIPA). Shaikha Al-
Bahar, Deputy Group Chief
Executive Officer of the National
Bank of Kuwait and Adel Abdul
Wahab Al-Majed, Vice-Chairman of
the Kuwait Banking Association will
also take part in one-on-one inter-
views in the opening morning.

“The Kuwait National
Development Plan sets out an ambi-
tious vision to transform Kuwait into
a leading financial, commercial and
cultural hub by 2035”, says Victoria

Behn, Director, Middle East and
Africa at Euromoney Conferences. “I
look forward to discussing the
opportunities this plan presents and
the role of the financial sector in its
delivery. Euromoney are honored to
have worked with the Ministry of
Finance for the last 10 years on our
annual event and I believe this will be
our best yet!”. 

In the past decade, the Euromoney
Kuwait Conference has attracted
thousands of delegates, hundreds of
speakers and provided an unrivalled
platform for thought leadership, net-
working, and comprehensive global
and local coverage.

Since the late 1970s Euromoney
has been the world’s leading organiz-
er of high-level financial and invest-
ment conferences. The highest profile
delegates meet the highest profile
speakers at Euromoney events and
offer business leaders and decision-
makers the opportunity to exchange
ideas, develop new contacts and par-
ticipate in informed, impartial and
leading-edge discussions. The con-
ference business grew out of
Euromoney, the strategic magazine of
international finance, money and
capital markets that has long been
regarded by the banking and invest-
ment community as the leading pub-
lication in its field. Euromoney had
held conferences in over 65 countries
worldwide. 

HANGZHOU: South African President Cyril Ramaphosa (Center left) tours the Alibaba corporate headquarters
with Alibaba chairman Jack Ma (Center right) in Hangzhou in China’s eastern Zhejiang province on September
5, 2018, a day after the conclusion of the Forum On China-Africa Cooperation. — AFP
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New York Times’ story ‘was taken out of context, and factually wrong’

Divided America 
of Trump era 
challenges 
ad industry 
NEW YORK: Nike’s unexpected move this
week to feature Colin Kaepernick in a major
ad campaign met instant condemnation in
some circles, with critics destroying their
Nike garb in protest.

The reaction was hardly surprising follow-
ing boycotts of Dick’s Sporting Goods by
NRA supporters due to its gun control stance
and of Macy’s and other stores over carrying
Ivanka Trump’s now-defunct clothing line.
There is even precedent within Nike’s sector
for customer blowback, with some consumers
burning their New Balance shoes after a
company executive lauded US President
Donald Trump’s trade policies and Under
Armor garnering criticism when its chief
executive praised Trump.

Despite the backlash, Nike’s embrace of
civil rights activist Kaepernick was seen as
deepening the brand’s appeal to millennials
and non-white consumers. Many marketing
experts saw it as a shrewd cost-benefit cal-
culation in a politically divided, Trump-era
United States.

Companies are increasingly “willing to lose
a few to gain a lot,” said Scott Farrell, leader
of the brand reputation group at Golin, a
public relations firm.

Brands have long tailored images and
phrases to appeal to core consumer groups,
implicitly ranking some parts of the popula-
tion higher than others. 

But companies also have a tradition of
seeking the broadest possible audience, a
practice that still governs many brands, even
as others-like Nike-speak out in ways that
are almost certain to alienate some cus-
tomers. “Whereas in the past, marketers
would always look for win-win situations, that

is practically an impossibility today,” Farrell
told AFP.

“That is just a needle that is too difficult to
thread,” he added. “You are going to be deal-
ing almost all of the time in some degree of a
win-lose situation and the lose part of it has
to be part of your strategy as well.”

Hit to sales? 
Corporations were becoming more socially

focused prior to Trump, with campaigns
geared to consumers who care about gay
rights, climate change policies and some oth-
er causes. But the trend has accelerated since
the November 2016 election of a US presi-
dent who has unapologetically eschewed the
traditional role of national unifier and instead
courted his political base full time.

Technology behemoths like Apple and
Microsoft have been outspoken critics espe-
cially of Trump’s immigration policies, fighting
measures that would see “Dreamers”-immi-
grants who were brought illegally to the
United States as children-deported.

Much rockier has been the reception facing
Dick’s Sporting Goods, which announced in

February after the school shooting in Parkland,
Florida that it would remove assault-style
rifles from stores and end all gun sales to con-
sumers under 21. Dick’s cited “negative reac-
tions from our customers and vendors” fol-
lowing the announcement as a reason for a
“continuing decline in our hunt business,”
according to a quarterly securities filing. 

But Dick’s executives have also said the
stance on guns attracted new customers who
may benefit company sales in the long-term.
Delta Air Lines also found itself under fire
from gun rights supporters after it ended a
travel discount program for NRA members
following Parkland. Politicians in the Georgia
legislature yanked a tax break that could have
saved Delta about $40 million a year.

However, in a victory for Delta, Georgia
Governor Nathan Deal announced in July he
would halt collection of the tax. The compa-
ny’s chief executive, Ed Bastian, was also
hailed by Fortune magazine among the
“world’s greatest leaders” for the Parkland
response, in which he said, “Our decision was
not made for economic gain, and our values
are not for sale.” — AFP 

Despite the backlash, Nike’s embrace of civil rights activist Colin Kaepernick was seen as
deepening the brand’s appeal. — AFP 

Venezuela eases
currency controls, 
economists
skeptical
CARACAS: Venezuela on Saturday eased 15-
year-old currency controls, decreeing that pri-
vate banks and exchange houses are allowed to
sell dollars, but economists are skeptical the
measure will improve the dysfunctional and cri-
sis-stricken economy.

The currency controls, which require busi-
nesses and individuals to buy dollars via the
state, are frequently identified as one of the main
drivers of the crisis that includes hyper-inflation
and product shortages. Economists noted that
the central bank remains in charge of determining
the exchange rate. Before Saturday’s measure,
the government had only sold greenbacks
through the central bank although many transac-
tions routinely took place on the black market.

“The exchange controls are being main-
tained, though they are a bit more flexible,” said
economist Asdrubal Oliveros of local consultan-
cy Econanalitica, responding to social media
commentary suggesting that the controls had
been lifted.

Legislator and economist Jose Guerra said the
measure was the furthest the government has
gone in easing the controls, but that it would
depend entirely on how it was implemented.

President Nicolas Maduro during five years in
office has repeatedly promised to create market-
based systems to improve access to hard curren-
cy. Each attempt has fallen apart because the sys-
tems were unable to provide steady access to

dollars. The government currently sells dollars for
around 62 bolivars, while the black market rate is
around 90.

That disparity has in the past made foreign
exchange systems unworkable because it creates
incentives to buy dollars at the preferential rate
and quickly resell them at a profit on the black
market, meaning the preferential dollars quickly
dry up. — Reuters

Trump calls on Apple to
move production from
China to US
WASHINGTON:  US President Donald Trump called yesterday
for Apple to make its products in the US instead of China to avoid
suffering the consequences of his trade war with Beijing.

Trump has repeatedly called for companies to move produc-
tion to the United States, or to keep it there, while pushing
aggressive trade actions aimed at narrowing the US trade deficit,
which he equates with theft from Americans. “Apple prices may
increase because of the massive Tariffs we may be imposing on
China - but there is an easy solution where there would be ZERO
tax, and indeed a tax incentive,” Trump tweeted.

“Make your products in the United States instead of China.
Start building new plants now. Exciting!”

But the higher cost of wages in the United States could offset
the benefits Apple might gain by avoiding tariffs affecting its
products manufactured in China. The Trump administration has
placed punitive tariffs on $50 billion in Chinese goods and threat-
ened to tax all Chinese imports to the United States.

US businesses have become increasingly concerned about the
tariffs, which are raising prices for manufacturers and could hurt
the economy. But Trump has been unapologetic, insisting that his
tough tactics will work. — AFP


