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Boursa Kuwait launches educational 
portal for capital markets knowledge

 KUWAIT: Boursa Kuwait yesterday announced the launch
of a new, free of charge digital education portal, ‘Boursa
Academy Online’, aimed to promote capital market literacy
among new and professional retail investors.  

As part of the efforts to boost capital market knowl-
edge, Boursa Kuwait established the academy to educate
investors on a wide range of relevant topics, ranging from
how to trade, common investment mistakes as well as risks
of investing to enable them to make informed investment
decisions. From the day of its launch, the online portal will
provide educational and training facilities such as ‘Market
Watch’, ‘Virtual Trading’, ‘Statement of Account’, ‘Portfolio’
etc. targeted to investors of various experience levels.

Commenting on the launch of the academy, Khaled
AbdulRazzaq Al-Khaled, CEO of Boursa Kuwait said: “The
launch of the ‘Boursa Academy Online’ reflects our long-
standing commitment to developing a reliable and sound
capital market. Our goal is to ensure that individual
investors are equipped with the right tools and information
so that they are confident at getting involved in trading

and are aware of the choices available to help them make
investment decisions. The academy aims to promote finan-
cial literacy among the Kuwaiti public more generally,
which will in turn help increase investment in the local
capital market. 

With its new educational offering, Boursa Kuwait
addresses the need to bridge the knowledge gap in trading
and financial know-how, which is one of the main factors
driving individual investors to participate in the capital
market. The academy will act as a trusted source of infor-
mation where members can access state-of-the-art tools
and resources. 

Al-Khaled added: “Today’s financial markets are con-
stantly evolving. Therefore, it is important for institutions
like Boursa Kuwait to ensure individual investors are kept
informed of the new trends and risks associated with
investing. We see it as our mission to help build a sustain-
able financial environment through continuously improving
Capital market literacy, thus enabling investors to maintain
an in-depth understanding of the different structures and

procedures within the capital market so they can better
assess their goals.”

Additionally, the portal will deliver training solutions to
help beginners - such as university students - understand
the basics of investing and the instruments available in the
market. The content will be delivered in an Information rich
platform. Pursuing best practices and increasing trans-
parency for the benefit of its stakeholders is part of Boursa
Kuwait’s mission to evolve as a leading regional exchange.
To this end, its strategy focuses on developing the overall
market status and addressing the needs of market partici-
pants through the provision of investment tools, restruc-
turing the market to increase its competitiveness and liq-
uidity, and attracting investments from local and interna-
tional investors. 

Since its official licensing in October 2016 by the
Capital Market Authority, Boursa Kuwait has been com-
mitted to creating and operating an efficient, fair and
transparent capital market platform that services all rele-
vant asset classes, whilst focusing on clients’ interests.

KUWAIT: Warba Bank, “the Best investment Bank” and
“Best Corporate Bank” in Kuwait, held its week 33rd draw
for Al-Sunbula Account. The draw announced the 5 lucky
winners in the presence of representatives from the Ministry
of Commerce and Industry and Bank officials.

The bank proudly announces the lucky 5 winners who
received KD 1000 each are: Saad Marshad Oudah Al-
Saeedi, Meshal Dhuwaihi Mesbeh Al-Taisi, Falah Saad
Mohammad Al-Ajmi, Ramadhan Abdullah Hasan Ekrayem
and Eissa Tahseen Al-Obaid.

Al-Sunbula Account is the perfect choice for all cus-
tomers who wish to save money and achieve steady returns
while simultaneously have the opportunity to win cash prizes
throughout the year.  Due to the high traffic on this account,
for its offerings of unparalleled opportunities, Warba Bank
has worked on enhancing Al-Sunbula account to provide
customers with more benefits. 

Such enhancements include increasing the number of
winners and the frequency of the draws.  Now, on every
Thursday the Bank holds draws for 5 weekly winners of KD
1,000 each. In addition, the Bank continues its monthly
draws held on the first Thursday of every month, with cash
prizes of KD 30,000 divided amongst 4 winners: two win-
ners getting KD 10,000 each, and two winners getting KD
5,000 each. Thus, the new development of Al-Sunbula
account has increased the total number of winners to 24, and
the total amount of prizes to KD 50,000 instead of KD
30,000.  As for the chances for winning, each customer is
eligible to enter the draw against each KD 10. It is notewor-
thy, that Warba Bank has recently launched the Al-Sunbula
Fixed Deposit, which provides depositors with high returns
of up to 3 percent, as well as getting monthly chances to win
in Al-Sunbula Account draws.

Furthermore, Warba Bank has launched its latest
Customer Onboarding solution, in line with its ambitious
five-year strategy that enables non-Warba Bank customers
to request opening Al-Sunbula account in an easy electronic
manner through the Bank’s website without having to visit
any of the Bank’s branches, by following 5 simple steps that
might take up to 5 minutes. New customers will be able to
request opening the account at anytime, anywhere, and the
Bank will receive, process and pass the new application for
approval through whole new and unique electronic system
used to implement this service. Warba Staff will then contact
the customer to determine the appropriate time to visit the
branch to get required signatures, verify the customer’s
identity, deliver his/her debit card, and activate the account. 

Fully digital portal aims to promote financial literacy among investors
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Burgan Bank 
collaborates 
with Al-Kazemi 
Travel & Tourism 
KUWAIT: Burgan Bank announced its latest exclusive
partnership with Al-Kazemi Travel & Tourism that will
entitle its customers with an exclusive 10 percent dis-
count on airline tickets. The new offer that is available on
First, Business and Economy Class seats enables Burgan
Bank customers to enjoy the experience of travelling
without any hassle through its advantageous deals
including highest quality tours, premium services and
personalized assistance. 

This agreement also grants free tickets to the follow-
ers of Burgan Bank’s on its social media platforms.

The Al-Kazemi Travel & Tourism have been opera-
tional for more than four decades, earning a reputable
name both locally and regionally. And with this offer, Al-
Kazemi Travel & Tourism allow customers to reserve
their tickets or choose from a variety of exotic and mem-
orable adventurous packages personally or online.

The agreement was signed by Haneen Al-Rumaihi,
Assistant General Manager - Marketing & Product
development on behalf of Burgan Bank while Ali Al-

Kazemi, the Vice President & Deputy CEO, had signed it
representing Al-Kazemi Travel & Tourism. Burgan Bank

customers can profit from the exclusive 10 percent dis-
counted offer by using any of Burgan Bank cards. 

AUB launches 
new investment 
savings account Afaaq
KUWAIT: Ahli United Bank (AUB) announced the launch of a
new investment savings account, Afaaq, in Kuwaiti dinars for
individual customers. The new account is part of the Bank’s
continued effort to provide distinctive products and services for
its customers. An Afaaq savings account is an added value
product for the Bank’s customers who wish to save their money,
and at the same time, achieve higher returns on their deposits.

AUB’s new and existing customers can open an Afaaq sav-
ings account with a minimum deposit of KD 1,000. Customers
will be able to deposit and withdraw their money at any given
time and the estimated annual profits of 1 percent will be
deposited as monthly payments to the account. 

As part of the Bank’s desire to recognize customers’ needs
and their passion for travel, AUB has launched a “Save More,
Travel More” campaign for customers to win travel vouchers in
association with opening an Afaaq savings account from 1
September 2018 until the 31 December 2018, and when they
deposit money into this new account. The draw will be held on
20 January 2019, where customers will have the chance to win
one of 28 valuable prizes of travel vouchers. The first prize is
valued at KD 10,000, while the second prize is worth KD 5,000
and the third prize is at a value of KD 2,500. The remaining 25
prizes are valued at KD 500 each. 

The winning customers through the “Save More, Travel
More” campaign will be able to use the travel vouchers whilst
booking their travel tickets and hotels at any preferred destina-
tion. Ranjan Sen, AUB’s Retail Banking General Manager stated
in a press release: “With the launch of our new Investment
Savings Account, Afaaq, we aim to encourage savings amongst
our customers and in accordance with Islamic Sharia. The excit-
ing “Save More, Travel More” campaign is just one of many
benefits that customers can enjoy when banking with AUB. We
are committed to satisfying our customers’ banking needs,
offering the best possible service with added value benefits.”

KFH: Fursa program 
trainees complete 
one month course 
in KFH - Turkey  
KUWAIT: Kuwait - Turk concluded a training course com-
prising 8 new trainee employees within “Forsa” program
which continued for one month at Kuwait - Turk. The course
included practical training on all types of works, activities
and services provided by the bank. Trainees were circulated
to all sectors and departments, placed in their positions and
given the opportunity to mix with other employees and cus-
tomers. This step aimed to deepen and strengthen their
experience in a new work environment which enjoys several
advantages including competition, development, diversifica-
tion and dependence on technical skills.

Trainees participated, on regular basis, in direct inter-
views with Kuwait Turk officials. They had a very close
look on products creation process, service structuring, and
technical systems developments and updates. They have also
viewed the functions of other departments e.g. marketing,
compliance, auditing and other departments, thus providing
an integrated banking experience from all aspects. This
experiment has given the trainees a unique special impression
in regard to the development level which Kuwait - Turk has
reached concerning modern technologies and systems, work
methodology and management which uses the open door
policy. This method has given the chance to establish direct

communications between employees and officials in addition
to the fast and major growth in various business fields. Also, it

has increased customer confidence in the bank performance
and high quality of its products and services.                       


