
China hits back
by levying tariffs
on $60bn of
US goods
BEIJING: China yesterday announced tariffs
on US goods worth $60 billion in retaliation for
President Donald Trump’s decision to slap
duties on $200 billion in Chinese products next
week. Tariffs of between five and 10 percent
will take effect on some 5,200 US products on
Monday, on the same day as the new US duties,
the finance ministry said. The two side already
traded tariff salvos on $50 billion in goods from
each country in the summer.

“If the United States insists on raising tariffs
even more, China will respond accordingly,” the
finance ministry said in a statement. China had
previously warned that it would target $60 bil-
lion in US goods if Trump made good on his
threat to impose the new tariffs.

The lower Chinese figure highlights Beijing’s
inability to match the US dollar-for-dollar in a
tariffs war. The US imported around $500 bil-
lion worth of products from China last year,
compared to $130 billion in US goods imported
by the Asian country. Trump threatened to hit
another $267 billion in Chinese goods if Beijing
took retaliatory action.  The new tariff meas-
ures will take effect on Sept 24, the date when
the Trump administration says it will begin to
levy new tariffs of 10 percent on $200 billion of
Chinese products.

Trump ratcheted up pressure on Beijing as
the new round of levies will bring the amount
of goods hit by duties to roughly half of
Chinese exports to the US. He also threatened

to go after all Chinese goods. “For months, we
have urged China to change these unfair prac-
tices and give fair and reciprocal treatment to
American companies,” Trump said in a state-
ment on Monday. “These practices plainly
constitute a grave threat to the long-term
health and prosperity of the United States
economy,” he said. “But, so far, China has been
unwilling to change its practices,” including
theft and force transfer of technology.

Once the new round of tariffs takes effect
on September 24, punitive duties will be in
place on $250 billion in goods the US buys
from China-its largest source of imported
merchandise.

The latest round of imports will face 10 per-

cent tariffs through the end of the year, and
then the rate will jump to 25 percent. “In order
to safeguard its legitimate rights and interests
and the global free trade order, China has no
choice but to take countermeasures in lock-
step,” the Chinese commerce ministry said in a
statement yesterday. 

The statement did not mention Beijing’s ear-
lier threat to add tariffs on $60 billion in US
imports if Washington imposed this new wave
of levies. Foreign ministry spokesman Geng
Shuang said at a regular briefing that China will
announce details about its countermeasures “at
the appropriate time,” adding that “the protec-
tionist and unilateral measures taken by the US
side are very unacceptable for us.” — Agencies

DUBAI: Zain Group, the leading mobile telecom innova-
tor in eight markets across the Middle East and Africa, is
proud to announce it has been awarded the ‘Best Brand
for Telecom’ accolade for 2018 at the prestigious
Telecoms World Middle East Awards gala event held in
Dubai earlier this week.  This marks a record fifth con-
secutive year that Zain has won this award.

The honor was bestowed on Zain Group by a panel
of expert judges assembled by Terrapinn, the organizers
of the annual Telecoms World Middle East Conference
and Awards. The awards recognize outstanding per-
formance in key telecom-
related areas throughout the
Middle East and shine a spot-
light on leading players who
have contributed to making
the sector one of the most
dynamic globally. 

Since the introduction of its
inspiring brand in 2007, Zain
has been the recipient of
numerous brand-related
awards over the years. This
year’s success was driven by
numerous factors linked to the company’s investment in
network upgrades and digital innovation, which are
developments that are positively impacting customer
experience. Additionally, Zain’s Corporate Sustainability
programs, eye-catching marketing, and widespread
social media campaigns have captured the imagination
of the whole region.  

Zain’s brand was refreshed after a decade - in
November 2017 - to reflect the dynamism of its digital
lifestyle strategy. The logo now appears in a fetching sil-

ver-metallic shade, while retaining the radiant swirl.
Preserving its essence, the enhanced logo encapsulates
both Zain’s heritage and its future. The silver-metallic col-
oring symbolizes innovation and high-tech, as Zain works
to shine in this multi-screen digital age. 

Commenting on the award, Duncan Howard, Chief
Commercial Officer, Zain Group said, “Zain aspires to be
a brand that unlocks opportunities for customers. This
recognition as the best telecom brand in the Middle East
for the fifth consecutive year is further acknowledgement
of our continual investment into the brand and of the

recent brand refresh. It also
reflects the passion of Zain
employees to place the cus-
tomer at the center of every-
thing we do.”

Zain has focused on enhanc-
ing and upgrading its entire
network to offer the best tech-
nology and digital services
across its countries of opera-
tion, ensuring mobile experi-
ence for customers is second to
none. Over the past 12 months,

Zain has invested approximately US$1 billion in expand-
ing, upgrading and rolling out 3G and 4G LTE networks
across its footprint.

Earlier this year Zain again showed its support of the
digital innovation startup ecosystem in the region as a
main sponsor of the 2018 MIT Enterprise Forum Pan
Arab competition. This event champions the generation
of new ideas that saw the 2018 competition receive an
outstanding 6,000 individual and team applications
from 21 Arab countries. 

Zain also sponsors various digital innovation and
startup initiatives across operations and recently
opened the Zain Innovation Center (ZINC) in Kuwait, a
co-working hub inspired by the success of a similar
facility in Jordan. The innovation centers in both Kuwait
and Jordan are the first of their kind to be provided by a
corporate entity, and the facilities are aimed at encour-
aging young minds to think and act creatively in an open
and supportive environment. The goal of these centers is
to create a conducive atmosphere for entrepreneurs to
generate new ideas and develop them into viable
opportunities.

Zain Group and its local operations have witnessed
their social media presence grow more than 20% over
the past 12 months, now boasting more than 10 million
followers on Facebook, over seven million followers on
Twitter, and over 1.3 million on Instagram. Over the past
five years, Zain Group and its operations’ numerous
YouTube channels have garnered over 250 million views.
Zain is also active on alternative social media channels
such as Snapchat, attracting thousands of young follow-
ers. On LinkedIn the company counts an audience of
over 130,000 followers. These activities have all con-
tributed to the further reinforcement of the Zain brand.  
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Apple escapes
China tariff hit
for now, but
threats loom
WASHINGTON: The latest round of
tariffs that US President Donald
Trump has imposed on China
appeared to largely spare Apple and
other consumer electronics makers
but they face increasing threats from
the deepening trade war between the
two economic giants.

US officials on Monday slapped
the tariffs on $200 billion of Chinese
imports, but skipped consumer elec-
tronics like smartwatches and
Bluetooth devices, in a reprieve for
firms like Apple and fitness tracker
maker Fitbit. But with retaliation from
China expected, and Trump threaten-
ing to impose new tariffs on all
Chinese-made goods, the relief may
not last, according to analysts.

“Consumer electronics makers got
a short term reprieve, but what we’re
witnessing is a chess match and we
don’t know who will blink first,” said
Patrick Moorhead of the research firm
Moor Insights & Strategy.

“Both countries would be hurt sig-
nificantly.” Moorhead said Apple

would be uniquely affected because it
manufactures most of its products in
China and also sells a lot there. 

“Most of Apple’s revenue and prof-
its are driven by the iPhone which is
almost exclusively manufactured in
China,” the analyst said. Once the new
round of tariffs takes effect on
September 24, punitive duties will be
in place on $250 billion in goods the
US buys from China.

The trade war has fueled concerns
in the United States, especially in the
technology and consumer electronics
sectors, just ahead of the holiday
shopping season that is important for
both manufacturers and retailers. The
tariffs “will create lasting harm to
communities across the country,” said
Dean Garfield, president and chief
executive of the Information
Technology Industry Council, a trade
goup that includes Apple, Amazon
and other large tech firms.

“China must change, but this is not
the way to achieve the needed market
access in China. More tariffs not only
punish American consumers, manu-
facturers, and businesses of all sizes,
they will also diminish the opportunity
to negotiate with the Chinese and
address longstanding trade issues.”

The Consumer Technology
Association, which represents some
2,000 large and small firms in the tech
sector, called the tariffs “bad policy”
even if some key products were
excluded.— AFP

Accolade a
record fifth
consecutive

year for Zain DUBAI: Duncan Howard, Zain Group Chief Commercial Officer, receives the award for Best Brand at Telecom World
Middle East Awards 2018. 

Zain’s refreshed silver-metallic logo was
introduced in 2017 to reflect the dynamism
of the company’s digital lifestyle strategy 

BEIJING: In this file photo taken on November 9, 2017 China’s President Xi Jinping (left)
and US President Donald Trump attend a welcome ceremony at the Great Hall of the People
in Beijing. — AFP
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