
German firm’s 7 
commandments 
for an ethical AI
FRANKFURT AM MAIN: German busi-
ness software giant SAP published yesterday
an ethics code to govern its research into
artificial intelligence (AI), aiming to prevent
the technology infringing on people’s rights,
displacing workers or inheriting biases from
its human designers.

“SAP designed these guiding principles to
steer the development and deployment of our
AI software to help the world run better and
improve people’s lives,” the firm said in a
statement. A group including engineers, the-
ologians, political scientists and bio-ethicists
put together a list of seven guidelines, ranging
from respect for United Nations human rights
principles to data protection.

Following in the footsteps of better-known
US tech giants like Google and Microsoft,
SAP — which makes software for some
400,000 firms worldwide to manage data on
customer relationships, payrolls or inventory
— is wrestling with how to impose values on
AI’s systems of algorithms designed to ape

certain aspects of human intelligence.
Public figures like entrepreneur Elon Musk

or physicist Stephen Hawking have warned of
the dangers of out-of-control AI. “The danger
of AI is much greater than the danger of
nuclear warheads by a lot,” Musk said at a

technology conference earlier this year. But
rather than a scenario like those depicted in
modern classics like “The Terminator” or
“The Matrix” of computer programs running
amok over their human creators, SAP’s con-
cerns are closer to home. —AFP 

HAWTHORNE: A Japanese billionaire and online
fashion tycoon, Yusaku Maezawa, will be the first man
to fly on a monster SpaceX rocket around the Moon as
early as 2023, and he plans to bring six to eight artists
along. Maezawa, 42, will be the first lunar traveler since
the last US Apollo mission in 1972. He paid an unspeci-
fied amount of money for the privilege.

“Ever since I was a kid, I have loved the Moon,”
Maezawa said at SpaceX headquarters and rocket fac-
tory in Hawthorne, California, in the middle of metro-
politan Los Angeles, late Monday. “This is my lifelong
dream.” He added: “I choose to go to the Moon... with
artists!” He said he wanted to invite artists from various
fields including painters,
sculptors, photographers,
musicians, film directors,
fashion designers and
architects.

“If you should hear from
me, please say yes and
accept my invitation. Please
don’t say no!,” Maezawa
added. Maezawa is chief
executive of Japan’s largest
online fashion mall, and is
the 18th richest person in
Japan with a fortune of $3 billion, according to the
business magazine Forbes. Maezawa’s other hobby is
amassing valuable works of modern art and last year, he
announced the acquisition of a Jean-Michel Basquiat
masterpiece worth $110.5 million. His love of art led him
to decide to invite artists to come along, he said. “I
would like to invite six to eight artists from around the
world to join me on this mission to the Moon,”
Maezawa said.

“They will be asked to create something after they
return to Earth. These masterpieces will inspire the
dreamer within all of us.” Until now, Americans are the
only ones who have left Earth’s orbit. A total of 24

NASA astronauts — all white men — voyaged to the
Moon during the Apollo era of the 1960s and ‘70s.
Twelve walked on the lunar surface. The first space
tourist was Dennis Tito, an American businessman who
in 2001 paid some $20 million to fly on a Russian
spaceship to the International Space Station.

Free for artists 
SpaceX CEO Elon Musk described Maezawa as the

“bravest” and “best adventurer.” “He stepped forward,”
Musk added. “We are honored that he chose us.” Musk
said he would not reveal the price Maezawa paid for
the Moon trip, but said it would be “free for the artists.”

“This is dangerous, to be
clear. This is no walk in the
park,” Musk cautioned. 

“When you are pushing
the frontier, it is not a sure
thing. There is a chance
something could go wrong.”
Still , when asked by
reporters if Musk would be a
passenger, he left the door
open to the possibility. “As
far as me going, I’m not sure.
He did suggest like maybe

that I would join on this trip. I don’t know,” Musk said.
“Yeah, yeah, yeah,” said Maezawa. “All right. Maybe we
will both be on it,” Musk said to cheers and applause. 

The ride will take place aboard a Big Falcon Rocket
(BFR), which may not be ready for human flight for
five years at least, Musk said. The BFR was first
announced in 2016, and was touted as the most pow-
erful rocket in history, even more potent than the
Saturn V Moon rocket that launched the Apollo mis-
sions five decades ago. Last year, Musk said the BFR’s
admittedly “ambitious” goal was to make a test flight
to Mars in 2022, followed by a crewed flight to the
Red Planet in 2024.

‘Multi-planetary species’ 
This isn’t the first time Musk has vowed to send

tourists around the Moon. Last year, he said two pay-
ing tourists would circle the Moon in 2018, but those
plans that did not materialize. Musk showed off
designs for the 118-meter (129 yards) long BFR, which
will consist of a first stage with engines and fuel sys-
tems, and a second stage with the spacecraft where
the passengers will ride. Musk estimated it would cost
$5 billion to build.

The BFR spacecraft’s shape is reminiscent of the
space shuttle, the bus-like US spaceships that carried
astronauts to space 135 times from 1981 to 2011. Musk

has said he wants the BFR’s vessel to be able to hold
around 100 people, and that the launch system could
one day be used to colonize the Moon and Mars in
order to make humans a “multi-planetary” species.
Other space companies, like Virgin Galactic, founded
by British tycoon Richard Branson, and billionaire
Amazon founder Jeff Bezos’s rocket company Blue
Origin, are working on trips to the edge of space that
could offer tourists a chance at weightlessness for 10
minutes or so. Virgin’s trip will cost about $250,000.
Blue Origin’s price has not been revealed. Russian and
Chinese companies are also working on space tourism
plans. — AFP 
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This is my
lifelong dream

Musk said he would not reveal the price Maezawa paid

Renault-Nissan 
alliance takes 
Android for a
drive
PARIS: The Renault-Nissan-
Mitsubishi carmaking alliance said
yesterday it will adopt Alphabet’s
Google Android operating system,
handing a victory to the U.S. tech
giant as it pushes for a bigger share of
the infotainment market. Renault,
Nissan and Mitsubishi, with combined
sales of 10.6 million vehicles last year,
said future models will “integrate
Google applications and services”
including Maps and the voice-com-
manded Google Assistant.

The move, first reported by the
Wall Street Journal, leans more heavi-
ly on Big Tech than large or luxury
rival carmakers have hitherto been
willing to do. Many fear losing control
of customer relationships, data and
potentially significant future revenue
from connected services. Some small-
er manufacturers such as Volvo Cars
have decided to embed Android Auto
in their vehicles. But the scale of the
shift by Renault-Nissan-Mitsubishi
may cause a broader rethink of costly
standalone tech strategies.

“Major carmakers earlier were
reluctant to do business with Google,
but this has now changed,” said Jauke
de Jong, a research analyst at AFS
Group in Amsterdam. “More carmakers
could follow suit and partner with
Google.” Until now, carmakers have

largely chosen Linux, Microsoft or
QNX software to power infotainment.
That yields clunkier platforms they can
control, but which offer little scope to
add new apps or functionality.

Clout for keys
The news may spell trouble for cer-

tain existing auto-tech suppliers such
as mapping specialist TomTom, which
counts Renault among its customers.
Shares in the Dutch group fell by more
than quarter after the announcement.
In return for handing Google the info-
tainment keys, the alliance will bring
the full clout of Android’s thousands of
apps to its brands’ lineups - which
include a strong contingent of afford-
ably priced, no-frills models for
emerging markets.

The partnership promises “rich
user experiences that are currently
available only outside the vehicle or,
to a limited extent, by connecting an
Android device to supported vehi-
cles,” alliance development chief Hadi
Zablit said. While many volume car-
makers offer infotainment “mirroring”
to pair with Apple iPhones or Android
smartphones, premium rivals such as
BMW and Daimler’s Mercedes-Benz
are investing heavily in their own
operating systems, vocal assistants
and connected services. 

Renault-Nissan-Mitsubishi said the
new infotainment systems would also
be integrated with remote vehicle
diagnostics and over-the-air upgrade
capabilities, offered via the alliance’s
own cloud-based service. After nearly
two decades of partnership, Renault
and Nissan are still integrating their
own technologies, a process often
fraught with tension. — Reuters

S Africa’s top
court legalizes
personal, private
cannabis use
JOHANNESBURG: South Africa’s top court
ruled yesterday that private, personal
cannabis use was legal in a landmark case
that had pitted law enforcement agencies
against marijuana advocates and the judiciary.
Deputy Chief Justice Raymond Zondo, deliv-
ering the Johannesburg-based Constitutional
Court’s unanimous verdict, declared the law
banning marijuana use in private by adults “is
unconstitutional and therefore invalid”.

“It will not be a criminal offence for an
adult person to use or be in possession of
cannabis in private for his or her personal
consumption,” he said, reading the ruling to
cheers from the public gallery. The court also
ordered parliament to draft new laws within
24 months to reflect the order. Outside pro-
cannabis campaigners lit pipes and rolled
joints to celebrate the news, filling the air with
the distinctive aroma of marijuana.

“I’m happy I won’t be getting any more
criminal records for possession,” Ruaan
Wilson, 29, told AFP before pausing for a
puff. “Now we can get police to focus on real
drugs and thugs,” he added, wearing shorts
and dark sunglasses. A court in Western Cape
had ruled in March 2017 that a ban on
cannabis use by adults at home was unconsti-
tutional, a move that effectively decriminal-
ized it in the province, which includes Cape
Town. But the ministers of justice, police,
health and trade challenged that finding,
arguing that there was “objective proof of the
harmful effects of cannabis.” Yesterday’s rul-
ing will not decriminalise the use of the drug

in public nor the offences of supplying or
dealing — but cultivation for personal, pri-
vate use will no longer be illegal for adults.

‘We are free now’ 
Previously, possessing, growing or using

marijuana for personal use — even in small
quantities — exposed users to fines of up to
hundreds of dollars (euros) as well as jail
time, although this latter punishment was rare.
Penalties for selling the drug were far higher.
Three cannabis users who had faced prose-
cution for using the drug argued in the
Constitutional Court that the prohibition
“intrudes unjustifiably into their private
spheres”. 

Activists clutching banners reading “Weed
are free now” and Rastafari flags gathered
outside the court in central Johannesburg.

Other boards read “Free the weed”, and
“Legalise weed, end economic depression
#weedislife”. Some activists also called for
cannabis to be decriminalized for use in public.
“It’s not enough, we also have privacy in per-
son, as we walk in a public space, therefore we
should be allowed to carry cannabis in public,”
said Jeremy Acton, leader of the Dagga Party
in South Africa which advocates for the rights
of cannabis users. Several of the roughly 100
activists sang struggle-era anti-apartheid
songs. Previous court hearings on the emotive
issue have drawn protests by those opposed
to legalising cannabis, as well as by those in
favour of decriminalization. Use of cannabis
and medicinal marijuana has gained popularity
in some parts of the world to ease suffering
from cancer, glaucoma, HIV and AIDS, and
other serious conditions. — AFP 

JOHANNESBURG: People smoke marijuana outside the Constitutional Court in Johannesburg
as South Africa’s top court is ruling over a law banning cannabis use. — AFP 

SHANGHAI: An AI cancer detection microscope by Google is seen during the World Artificial
Intelligence Conference 2018. —AFP 

HAWTHRONE: Elon Musk (L) and Japanese billionaire Yusaku Maezawa speak before a Falcon 9 rocket during
the announcement that Maezawa will be the first private passenger who will fly around the Moon aboard the
SpaceX BFR launch vehicle, at the SpaceX headquarters and rocket factory. — AFP 

Japanese billionaire businessman 
to be SpaceX’s first Moon traveler

Twitter to offer
users option
to go back to 
‘chronological’
feed
WASHINGTON: Twitter is preparing an
option for users to go back to its original
chronological news feed, responding to
complaints about its algorithmic system
implemented two years ago. In a series of
tweets late Monday, Twitter told users it
was “working on new ways to give you
more control over your timeline.”

The short-message social network
said it still believes most users will want
to see the “best” tweets at the top of their
feed but will allow people to switch based
on their preference. “We’ve learned that
when showing the best tweets first, peo-
ple find Twitter more relevant and useful,”

the San Francisco company said.
“However, we’ve heard feedback from
people who at times prefer to see the
most recent tweets.”

After years of operating with a
chronological timeline, Twitter began in
2016 to follow the lead of Facebook in
using algorithms to offer what it deemed
to be the most relevant messages for
users as part of an effort to stimulate
growth and engagement. But it acknowl-
edged Monday that some users don’t like
this approach. “Our goal with the timeline
is to balance showing you the most recent
tweets with the best tweets you’re likely
to care about, but we don’t always get
this balance right,” the company tweeted.

“So, we’re working on providing you
with an easily accessible way to switch
between a timeline of tweets that are most
relevant for you and a timeline of the latest
tweets. You’ll see us test this in the coming
weeks.” Twitter and other social networks
have faced criticism in recent weeks
including from President Donald Trump
that they suppress some messages based
on political bias. The company has denied
the allegations. —AFP 


