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KIB promotes
financial literacy
through school visits

As part of its social responsibility program
aimed at promoting financial and economic
education amongst children and youth, a team

from the Corporate Communications Unit at KIB
organized a visit to Asmaa Bint Abi Bakr Middle
School for Girls. The visit was organized in celebra-
tion of back to school season.

During the visit, the KIB team congratulated stu-
dents on the beginning of a new academic year and
encouraged them to focus on their academic success.

Additionally, the team distributed gifts and mementos
amongst students, spreading an atmosphere of hap-
piness and joy.

KIB noted that the visit came as part of its social
responsibility program which aims at spreading
financial literacy and promoting economic awareness
across all segments of the local community, particu-
larly children and youth. The program seeks to moti-
vate students and develop a promising, financially-
savvy generation that is able to drive national devel-
opment in the future.

Furthermore, KIB pointed out that school visits
also feature a series of educational lectures present-
ed to students introducing them to basics of saving,
spending, and money management, as well as the
working world of banking in a simplified manner.
Through its financial literacy program, the Bank con-
tinuously strives to strengthen the foundations of
financial inclusion among youth and students.

Aqua Park management recently organized daily festivals in which both citizens and expats participated, with many programs for the young and adults being organized. Director General and Board Member of Aqua Park
Mohammad Khoursheed said it was the first time the water park held so many games and festivities for its customers and was pleased at its tremendous success.  

Aqua Park festivals a major success 


