
KUWAIT: Kuwait Finance House (KFH)
offers “International Toll-Free Service”
to its customers in 7 countries outside
Kuwait (USA, UK, Canada, Spain and
France, in addition to Turkey and
Germany) without any additional fees.
This comes as part of the bank’s strategy
of delivering superior customer service,
supporting the bank’s continuing efforts
to improve innovation and reinforcing
the network of its banking services.

To use this service and reach KFH’s Allo
Baitak Call Center1803333, customers can
call and of the following toll-free numbers.
(Local tariff charges may be applied in
Turkey by local Turkish telecoms compa-
nies when calling this number)

This service in conjunction with the

travel season, enabling KFH’s customers to
contact the KFH Call Center from the
mentioned countries at any time of the day
or night, adding to the customers’ peace of
mind in knowing that their bank is a local
phone call away, wherever they are.

KFH prides itself in delivering the
best and highest standards in service
quality. This new addition to KFH servic-
es allow for further enhancing these
standards at the Call Center. It also has
the added benefit of building trust with
KFH customers by making it easy for
them to contact the Call Center.”

KFH is continually striving to deliver
the best and most convenient in banking
technology, in efforts to meet customers’
aspirations. 
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UAE grants
Gold Card
to Adeeb
Ahamed
ABU DHABI: Adeeb Ahamed, MD
of LuLu Financial Group and
Twenty14 Holdings was awarded
the Gold Card by the UAE authori-
ties on Thursday.

The businessman received the
coveted “Gold Card” long-term UAE
residency visa at the office of
Colonel Mohammed Ahmed Al-
Hamli, Deputy Director, Federal
Authority for Identity & Citizenship
in Abu Dhabi. The UAE Cabinet had
approved 10-year residency visas for
five categories of expatriates includ-
ing investors, entrepreneurs, chief
executives, scientists and outstanding
students. The move is in alignment
with the government’s vision to cre-
ate an attractive investment environ-

ment in the UAE, which further
encourages business development,
while at the same time attracts and
retains the best talents in UAE.

“It is a great privilege to receive
the Gold Card and is further a
recognition of our efforts in the
financial services and hospitality
industry. We are forever grateful to
the visionary rulers of the UAE for
their wise leadership that has trans-
formed the country into an inspiring
global community that presents
great opportunity to follow dreams
and realize them,” said Adeeb
Ahamed.

Adeeb Ahamed is the Managing
Director of LuLu Financial Group,
which operates more than 185
branches across 10 countries. He
also heads Twenty14 Holdings, the
leading hospitality investment firm
which owns prestigious properties
around the world including the
Great Scotland Yard in London,
Waldorf Astoria Edinburgh in
Scotland, Port Muziris - A Tribute
Portfolio Hotel in Kochi, India and
the Steigenberger Hotel Business
Bay in Dubai, UAE. 

Meet the Huawei
Mate 20 X (5G)
KUWAIT: With the era of 5G connectivity
upon us, we are gearing up to enjoy the next
step of connectivity with faster Internet
speeds and download rates never seen before.
Regionally, telecom operators have started
developing 5G commercial deployments, put-
ting GCC countries in the first wave of the 5G
rollout. At the frontlines of this step is Huawei,
with the Huawei Mate 20 X (5G), the first
available 5G smartphone from the brand.

Powered by a dual-chipset setup consisting
of the Kirin 980, Huawei’s fastest chipset yet
and the Balong 5000, Huawei’s first multi-
mode chipset which supports 2G, 3G, 4G and

5G, users can now enjoy efficient processing
and unprecedented high-speed connectivity.
The chipset also supports both NSA and SA
network architecture Thanks to this powerful
chipset system, users can now enjoy download
rates of a shocking 4.6 Gbps.

Actual user experience is based on tele-
com operators’ networks and associated
deployments. What does this mean for users?
With access to this new technology, users will
be able enjoy super-fast Internet speeds like
faster download speeds as well  as an
unprecedented network connection for all
kinds of daily tasks.

Additionally, Huawei Mate 20 X (5G) users
can take advantage of these high speed con-
nections, for a superior movie streaming or
gaming experience, complemented by its
Ultra-large 7.2” OLED FHD+ display.
Extended sessions will be free from interrup-
tions thanks to the 5G connectivity as well as

the large 4,200 mAh battery with 40W Huawei
SuperCharge. Users will also be safe from
overheating with the Huawei SuperCool
Technology with a graphene film and vapor
chamber.

Huawei Mate 20 X (5G) users can also
enjoy unrivalled photography with the power-
ful Matrix Triple Camera system. Packed with
three Leica cameras, a 40MP wide angle,
20MP Ultra-Wide angle and the 8MP tele-
photo camera, this camera system is capable
of taking stunning photos in any scenario,
ranging from macro to ultra-wide photogra-
phy. Focused on customer-centric technolo-
gies, Huawei has been working on developing
5G networks and devices as early as 2009,
hiring over 300 top experts by 2013 with a
massive investment of $600 million into 5G
research. As of 2019, Huawei has over 1000s
of employees in 5G research and 46 commer-
cial 5G contracts globally. 

ABU DHABI: Adeeb Ahamed, MD, LuLu Financial Group and Twenty14
Holdings receiving the coveted Gold Card at the office of Colonel
Mohammed Ahmed Al-Hamli, Deputy Director, Federal Authority for
Identity and Citizenship in Abu Dhabi.

Fostering an 
innovation 
culture with
vision, context 
By Mohammed Amin

KUWAIT: Innovation and change -
the two factors that are taking control
of every aspect of business today. In
this unprecedented digital era, a com-
monly-heard phrase comes to mind:
innovate or die. And this phrase is
very relevant when we consider the
correlation between innovation and
its purpose. 

With the importance placed on
technology as the platform for innova-
tion in an organizational context, a
common pitfall is focusing investments
on the latest and greatest technology,
without a clear vision as to what this is
actually going to do for the organiza-
tion. Closer home, Dell Technologies’
recent Digital Transformation Index
found that 93 per cent of business
leaders in UAE and KSA plan to invest
in powerful technologies in three years,
and yet only 44 per cent are already
integrating digital goals into all depart-
mental and employee objectives. 

In these technology-defined days, it
is easy to consider innovation as only
related to technology. A common mis-
nomer is that innovation must be
undertaken only when there are signifi-
cant and disruptive trends that affect
the success of an organization’s ability
to stay relevant. Relevant reinventions
of processes and effectively anything
that improves upon a previously-
accepted way of doing something are
also sometimes considers as examples
of innovation. This approach stems
from a lack of three key factors: Vision,
Context, and Purpose.

A three-step checklist
Innovation has to tie-in to the vision

of the organization. We live in an era of
disruption - of sectors, of products,
and of ways of life. How an organiza-
tion chooses to respond to disruption
says a lot about how committed they
are to achieving their vision. Innovation
in response to disruption can severely
test this commitment, and this is a
responsibility that the leadership
shoulders, considering their greater

custodianship of the organization’s
objectives. 

This also helps define the context of
this innovation: is it reactive, and if so,
is it mission-critical? If it is proactive,
is it being driven for innovation’s sake,
or is it going to positively impact the
customer or employee experience?
While there may be calls for innovative
solutions or practices even at a depart-
ment-level within organizations, it falls
on the leadership to see the bigger pic-
ture and draw focus towards innova-
tions that bring stakeholder benefit.

Now we have agreed that this inno-
vation is mission-critical, and the last
bridge to cross is the assurance that it
is also purposeful. This is where the
leadership must look through their
long-term plans, to ensure that the
innovation is fit-for-purpose for today’s
requirement, as well as for the foresee-
able future. At this stage again, if there
appears a clash with either the vision
or context, then this is cause for pause.

Lead, innovate, succeed
If you’ve noticed, the common

thread that runs across all stages, is
that innovation is very clearly a leader-
ship priority. KPMG estimates that
decisions, guidance and behavior of
leadership accounts for 70 percent of
the impact to culture, while elements
such as training and engagement pro-
grams account for the rest. Leadership
buy-in also fosters a culture of innova-
tion with a longer-term view and pre-
pares the organization to be the dis-
ruptor, rather than the disrupted. 

Innovation cannot be rushed in
response to sector disruption or com-
petitor moves. The forward-looking
and future-ready organization is
every stakeholder’s dream, whether
customer, investor, or employee.
Innovation is the opposite of compla-
cency and strategic innovation is, in
fact, how disruption is delivered.
Note: Mohammed Amin, Senior Vice
President - Middle East, Russia,
Africa, and Turkey, Dell Technologies,
explores this and provides a three-
step checklist for success. 

Ryanair Irish 
pilots back 
industrial action 
as unrest spreads
DUBLIN: Ryanair’s directly employed pilots in
Ireland on Friday voted in favor of industrial
action unless pay demands are met swiftly,
with Spanish pilots also threatening to join
growing unrest at the airline.

Europe’s largest budget airline suffered a
number of strikes last year by pilots and cabin
crew, forcing it to cancel hundreds of flights
and hitting profit after a rocky start to its move
to recognize trade unions for the first time.
Ryanair managed to quell the disputes by
reaching deals with many unions in Europe on
pay and allowances, but it has yet to move
beyond recognition agreements with others
and further angered unions by telling staff 10
days ago that it had 900 more pilots and crew
than it needed.

Members of Ryanair’s British pilots union
voted this week to follow Portuguese cabin
crew to the picket line, with two strikes
planned from Aug. 22. The action in Ireland
was backed by 94 percent of those who cast a
ballot among the 180 eligible pilots. About a
quarter of Ryanair’s 350 pilots in its home
market staged a series of one-day strikes a
year ago before concerns on transfers and
promotions were settled, but the Forsa/IALPA

trade union said the airline has stalled on talks
since pay demands were submitted in late
March.

“They (pilots) feel they have been forced
into contemplating potentially disruptive
industrial action by a company that seems
either unwilling or unable to negotiate in a
professional and constructive manner,” Forsa’s
assistant general secretary, Ian McDonnell,
said in a statement.

Strike notice
“At this stage, only a substantive counter-

proposal, which properly addresses all areas of
our claim, will be enough to prevent us serving
notice of industrial action next week.”

The union is required to give at least one
week’s notice before any strike. Ryanair said
Forsa should continue with the mediation
process that has been under way for more than
a year instead of threatening what it described
as “ill-timed industrial action”.

The company’s main pilots union in Spain
will vote in the coming days on possible
industrial action, including strikes, in direct
response to planned job cuts, the local
SEPLA trade union said. The airline cited
delays in deliveries of Boeing’s grounded 737
MAX jet as the reason for halving growth
plans for next year. SEPLA said Ryanair has
threatened to fire 100 pilots in Spain as part
of those plans. — Reuters

Europe’s largest budget airline Ryanair suffered a number of strikes last year by pilots
and cabin crew, forcing it to cancel hundreds of flights and hitting profit after a rocky
start to its move to recognize trade unions for the first time. —AFP

Economic 
consequences 
of Italy’s 
political crisis
MILAN: Italy’s political situation is once
again in flux after far-right Deputy Prime
Minister Matteo Salvini pulled the rug out
from under the ruling coalition. With the
eurozone’s third largest economy facing pos-
sible snap elections, here is a look at the
potential financial fallout.

How will markets and ratings agencies react? 
As soon as the markets opened on Friday,

the spread-or difference between yields on
10-year Italian government debt compared to
those in Germany-jumped 25 points to 235

points, reflecting investor jitters. Milan’s stock
exchange, opening for the first time since
Salvini’s statement late Thursday, plunged
more than two percent.“Uncertainty has a
price: the spread, and the possible down-
grade of Italy by rating agencies,” Carlo
Alberto Carnevale Maffe, professor at Milan’s
Bocconi University, told AFP.

Coincidentally, f inancial assessment
agency Fitch is due to review its rating of
Italy on Friday. Its Italy rating currently
stands at BBB with a negative outlook-two
notches above “junk” or non-investment
grade. Analysts are divided over how Fitch
will rule-it will not have had time to take into
account the current political crisis, sparked
by Salvini less than 24 hours previously.

In October 2018, rating agency Moody’s
downgraded Italy’s rating to “Baa3”, just
above “junk”, over concerns about the budg-
etary choices being taken by the populist
coalition of Salvini’s League and the anti-
establishment Five Star Movement (M5S). The
already fragile economy “will pay the conse-

quences of this crisis”, Carnevale Maffe said.

How is Italy’s economy looking? 
The Italian economy is not doing well.

After a “technical recession” in the second
half of 2018, Italy experienced zero growth in
its Gross Domestic Product (GDP) in the first
six months of this year. The European
Commission and International Monetary Fund
(IMF) expect Italian growth to be only 0.1
percent this year, while the government has
forecast it at 0.2 percent. But some experts
are even more pessimistic, arguing that Italy
is heading back into recession. Italy’s econo-
my is being hit by a slowdown affecting the
whole of Europe, as well as global economic
uncertainty over trade tensions between
Beijing and Washington. Its companies are
also investing less amid fears over political
instability. Unemployment stands at 9.7 per-
cent, hitting 28.1 percent among 15-24 year
olds-well above the euro area average of 7.5
percent for the general population and 15.4
percent among the young. — AFP 


