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Salt Restaurant at Jumeirah Messilah Beach Hotel &
Spa received four of the highly coveted awards at the
World Luxury Restaurant and Spa Awards ceremony

held in St Petersburg, Russia. The glittering event was
attended by more than 200 international guests represent-
ing 90 countries, 450 spas and 270 restaurants from all
around the world. Inspired by the finest seafood, Salt, the
hotel’s premium destination for seafood lovers won the
“Most Romantic Atmosphere”, “Luxury Seafood
Restaurant”, “Most Luxurious Ambiance” and
“Eclectic/International Cuisine” awards.

Savino Leone, General Manager of Jumeirah Messilah
Beach Hotel & Spa, said: “We feel honored to count four
wins for Salt Restaurant at World Luxury Restaurant and
Spa Awards. A heartfelt thank you to our customers for
their continuous support and for voting for us. It is an out-
standing achievement and I’m proud to congratulate the
whole team’s passion and dedication.” The World Travel
Awards are voted for by travel and tourism professionals,
business and leisure travel consumers worldwide and these
accolades recognize Jumeirah Messilah Beach Hotel & Spa
commitment to excellence over the last twelve months.

Salt Restaurant at the
Jumeirah Messilah beach hotel
and spa scoops various awards

Lulu hypermarket, the leading hyper-
market chain in the region, launched
their Back to School promotion with

a range of special offers on school-related
stationery and accessories yesterday at all
Lulu outlets. The promotion, slated to end
on 10 September, offers students a wide
range of amazing and enticing products to
prepare them for their return to school.

One of the main attractions is a one-
year warranty on all school bags pur-
chased during the promotion period. Also,
during the promotion is a special offer
backed by Byju learning App that provides
a coupon for every KD 10 purchase that
enlists them in a draw. Ten lucky winners
picked through the draw will be presented

with a slice from the overall grand prize of
KD 10,000. 

Adding to the excitement of back to
school time is special cool offers that cover
diverse products, notably more than 50
percent discount on stationery and school
products, including brand backpacks, lunch
bags, school uniforms, shoes, and school
trolley bags among others. LuLu
Hypermarket’s ‘Back to School’ promotion
is part of the brand’s efforts to consistently
meet consumer demands , while allowing
them the opportunity to receive fabulous
savings, and shop for quality products at
affordable prices. The promotion also
helps make shopping an exciting experi-
ence for families.

Lulu Hypermarket launches 
Back to School promotion

The Commercial Bank of Kuwait
(CBK) concluded its summer train-
ing program, which was organized

during the months of June and July for the
children and relatives of employees aged
between 16 and 22. The camp was con-
ducted to fill their leisure time and join
together the various branches and depart-
ments of the bank. The summer training
program aimed to provide students with a

professional life experience through the
participation of bank staff in field training
and the completion of some banking activ-
ities in an interactive banking environment.
The Bank’s organization of such training
programs reflects CBK’s commitment to
social responsibility towards its employees
and supporting male and female students
by providing them with appropriate train-
ing opportunities.

CBK concludes summer training 
program for employee children 

Kuwait Finance House (KFH) organized
FIFA 19 PlayStation tournament for its
Hesabi customers for youth. This comes

as part of the Bank’s keenness to offer tailored
products, services and activities that meet the
interest and lifestyle of the youth. Over 120
Hesabi customers participated in the event that
was held at 360 mall amidst massive public
attendance. The winners received valuable
prizes worth over KD 1000 distributed as fol-
lows: KD 600, KD 300 and KD 200 for the
champion, the runner-up and the third-place

winner respectively.
KFH offers “Hesabi for Youth” with a variety

of privileges as part of its continued endeavor
to provide adequate customer care, innovate
new products and services and fulfill the needs
of all customers of various age categories and
interests. Services and products are tailored to
suit customers’ needs and provide distinguished
serve as per global standards in regard to quali-
ty, accuracy and speed. 

“Hesabi” program has been designed to meet
the needs of youth and aspire for their active

lifestyle. This program presents for youth many
exclusive offers and a wide range of privileges
including Hesabi ATM card with a unique
design, eligibility to issue Hesabi prepaid card
(as per credit regulations of KFH), distinguished
offers and discounts etc. “Hesabi for Youth”
represents the ambitions and expectations of
youth segment and is in line with KFH aspira-
tions to attract the largest portion of youth who
represents the major part of Kuwaiti society.
Also, the account represents KFH initiative to
diversify banking services and products. 

Ties announcement 

Dear Brother/Sister, this is to inform you that
our Purification and Prayer class will resume
today, Wednesday August 21st, 2019 at 11am.

In this class, we will discuss the occasions on which
our supplications are granted directly, what to do
when you go early to the masjid after the Prayer
Call, the ruling and merits of a congregational
prayer, and the optional prayers performed before
and after the obligatory ones, and their merits. Come
and learn the hows and whys of physical and spiritu-
al purity to perfect your prayer.

KFH organizes 2nd FIFA PlayStation 
Tournament for Hesabi customers

To start, we used the pasta
method (an abundance of
water) to boil our farro, which

ensured the grains cooked evenly and
required only half an hour.We then
moved on to the mushrooms, sauteing
them with shallot and thyme until the
moisture evaporated and the mush-
rooms achieved some browning.
Scraping up the browned bits in the
pan with sherry rounded things out
with sweetness and acidity before we
added the farro. 

We prefer the flavor and texture of
whole farro; pearled farro can be used,
but the texture may be softer. Do not
use quick-cooking or pre-steamed
farro (read the ingredient list on the
package to determine this) in this
recipe. The cooking time for farro can
vary greatly among different brands,
so we recommend beginning to check
for doneness after 10 minutes.

WARM FARRO WITH 
MUSHROOMS AND THYME

Ingredients 
Servings: 6
Start to finish: 1 hour
1 1/2 cups whole farro
Salt and pepper
3 tablespoons extra-virgin olive oil
12 ounces cremini mushrooms,
trimmed and chopped coarse

1 shallot, minced
1 1/2 teaspoons minced fresh thyme or
1/2 teaspoon dried
3 tablespoons dry sherry
3 tablespoons minced fresh parsley
1 1/2 teaspoons sherry vinegar, plus
extra for seasoning

Preparation 
Bring 4 quarts water to boil in large

pot. Add farro and 1 teaspoon salt and
cook until grains are tender with slight
chew, 15 to 30 minutes. Drain farro,
return to now-empty pot, and cover to
keep warm. Heat 2 tablespoons oil in
12 inch skillet over medium heat until
shimmering. Add mushrooms, shallot,
thyme, and 1/4 teaspoon salt and cook,
stirring occasionally, until moisture has
evaporated and vegetables start to
brown, 8 to 10 minutes. Stir in sherry,
scraping up any browned bits, and
cook until skillet is almost dry. Add
farro and remaining 1 tablespoon oil
and cook until heated through, about 2
minutes. Off heat, stir in parsley and
vinegar. Season with pepper and extra
vinegar to taste and serve.

311 calories; 79 calories from fat; 9
g fat (1 g saturated; 0 g trans fats); 0
mg cholesterol; 247 mg sodium; 45 g
carbohydrate; 8 g fiber; 2 g sugar; 9 g
protein.

Pair earthy, hearty mushrooms
with equally hearty farro


