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In a bid to further strengthen its presence
in the State of Kuwait, retail major Lulu
Group has opened yet another hypermar-

ket in the country. The latest hypermarket
which is also 10th in Kuwait was inaugurated
by Abdul Kareem Taqi Abdul Kareem,
General Manager of Public Authority  for
Industries, Kuwait in the presence of the
ambassadors of the United Arab Emirates,
India, Nepal, Malaysia, Kenya, Kyrgyzstan,
the Philippines and South Africa and a large
number of diplomats in addition to many
prominent Kuwaiti figures at Al Hashan
Commercial Complex in Fahaheel.

The new hypermarket, which is one of the
largest hypermarkets in the country is also
184th of the group globally. The 150,000
square feet three level hypermarket was
designed according to the best design con-
cepts serving a large number of residents in
Fahaheel and its surrounding areas. The focus
has been on providing shoppers with a con-

venient and comfortable shopping experi-
ence. The interiors, well-planned retail floor
layout, ample aisle space, extensively laid out
counters and liberal parking space contribute
to a relaxed world class shopping experience.

Commenting on the opening of the new
hypermarket, Yusuff Ali MA, Chairman of
Lulu Group said, “it has been our policy to
bring unique shopping experience closer to
the residents rather than making them drive
long distance. With the opening of this new
market, the citizens and residents staying
here will have huge options of quality prod-
ucts at attractive and competitive prices”. We
also believe that this new shopping center
will further strengthen our presence and help
us to give more value to our shoppers in
Kuwait, added Yusuff Ali.

Yusuff Ali further said that Lulu has always
been committed to support and promote
Kuwait agricultural sector. As part of this ini-
tiative, dedicated sections for locally grown

vegetables and fruits especially organic have
been arranged. Due to our efforts, we are
seeing good growth and popularity of locally
grown agricultural produce among the
largest sections of the population”.

Lulu has been on an aggressive expansion
drive with more than 20 new hypermarkets
and malls slated to open within the next two
years in different GCC countries, Egypt and
Far East. The new branch offers a wide range
of departments that meet the needs of all
shoppers including fresh foods, fruits, veg-
etables, groceries, and hygiene products as
well as electronics, fashion, appliances, home
appliances, and mobile phones.

Also present were Saifee Rupwala, CEO,
Ashraf Ali MA, Executive Director, Mohamed
Haris, Lulu Kuwait Director and other senior
officials. A large number of people from dif-
ferent walks of life were also present on the
occasion.

Lulu strengthens presence in Kuwait;
Opens 10th Hypermarket

Ooredoo Kuwait, the first to launch inno-
vated digital services in Kuwait partici-
pated in the Qatar National Day

Celebration that was held on Monday
December 9 at the Four Seasons Hotel, in
which thousands of people attended to con-
gratulate the Qatari people on this special day.
The reception was held by the Qatari Embassy
with the attendance of his Excellency the
Ambassador of the State of Qatar Bandar Bin
Hamad AlAttiyah and his retinue.

The reception was attended by Ooredoo
Kuwait’s top management, where they all
congratulated His Excellency the Ambassador
of Qatar on this special day, and also con-

gratulated the Amir of Qatar Sheikh Tamim
Bin Hamad Al Thani.

Ooredoo’s AlNukhba booth was present in
AlRaya Ballroom during the celebration to
welcome the guests and present them with
the latest VIP offers, which further demon-
strates the company’s commitment to enrich-
ing our customers’ experience and offering
them a VIP experience tailored to what they
desire, driven by the company’s values of
which is aligned with our core values of car-
ing, connecting and challenging. Ooredoo
aspires to offer customers through the
AlNukhba Program a VIP experience tailored
to customers that are looking for quality

services that match their lifestyle.
It is worth mentioning that all AlNukhba

clients get Nojoom rewards worth up to KD
500, which can be redeemed from Ooredoo’s
selection of exclusive partners who offer the
best in class services in a variety of indus-
tries, ranging from retail to hospitality and
travel. The company is continuously working
on enriching its portfolio of partners to
ensure delivering customers with an unri-
valled experience.  In addition to the unri-
valled services, AlNukhba customers can
enjoy the exclusive VIP treatment in
Ooredoo’s AlNukhba lounge in the fifth floor
of Ooredoo’s Head Office in Kuwait City.

Ooredoo Kuwait celebrates Qatar National
Day with Embassy of Qatar

ACK hosts
First Aid 
Day event

As a part of its continued commit-
ment to corporate social responsi-
bility, the Australian College of

Kuwait (ACK) hosted a First Aid Day in
order to raise awareness regarding
important safety issues and to promote
the importance of acquiring first aid skills.
Among the attendees was Jonathan
Gilbert, Australian Ambassador to Kuwait. 

The First Aid Day is the seventh in a
series of Health and Safety related events
that have been held by ACK since 2016 as
a part of its commitment towards the pro-
motion of healthy lifestyle choices and
habits for students, staff and the Kuwaiti
community in general. 

The event focused on important
aspects of first aid knowledge and appli-
cation. First aid is an important tool in
quickly responding to accidents to ensure
that injuries can be efficiently and
promptly dealt with before a trained med-
ical professional arrives to administer

more specialized treatment. 
Knowledge of first aid can have a sig-

nificant impact if an accident happens in
the workplace, home or in a public
space, as being unprepared to respond
in an emergency can potentially worsen
the situation.

In order to introduce attendees to
basic principles of first aid, members of
the Kuwait Medical Emergency Services
and the Kuwait Red Crescent Society
were available to give introductory train-
ing to adults and children about basic first
aid techniques and procedures that can
be performed with limited equipment and
is typically carried out until professional
medical assistance arrives.

Besides the safety awareness elements,
the event included stage shows, talent
competitions and various booths and
activities for children and adults that were
organized by ACK’s School of Business
students. ACK chose to organize it
through the School of Business in order to
give practical experience to business stu-
dents in events management.

The proceeds from the event ticket
sales were donated to the Cancer Aware
Nation (CAN). The total amount reached
1,400 KD, which was the highest amount
collected so far during the series of Health
and Safety events.

Jumeirah Group is pleased to announce
the appointment of Muneera Al Taher as
Director of Emiratisation - Talent

Acquisition and Development, with a focus on
driving local talent recruitment and develop-
ment across the group. 

Under the umbrella of the UAE leaders’
vision to empower Emiratis across the semi-
government and private sector, Al Taher will
pioneer a new agenda that focuses on
attracting top talent, introducing new devel-
opment programmes and supporting growth
of Emirati employees in Jumeirah Group. Her
appointment forms part of increased efforts
by the company to grow and develop its local
workforce and support the nation’s
Emiratisation vision leading up to Expo 2020
and beyond.   

Al Taher recently started in her new role
after two years as Director of Human
Resources at the Jumeirah Creekside Hotel,

where she was focused on overseeing the
performance culture and team development.
She has also been instrumental in her role as
the Emiratisation and Learning and
Development Manager in a corporate capaci-
ty from 2013, which saw her take charge of
national programs aimed at attracting and
developing local talent. 

Ellen Dubois du Bellay, Chief Human
Resources Officer at Jumeirah Group said:
“From our privileged position as the darling
brand of Dubai we want to ensure that local
talent is an integral part of our workforce,
harnessing their deep understanding of the
market and culture to grow and differentiate
Jumeirah both in the UAE and globally. As
such, we aim to grow the Emirati presence
within our workplace, and we are confident
that Muneera will drive this strategy forward
across the business. 

At Jumeirah Creekside, she worked hard

to establish UAE
national focused
programmes and this
experience com-
bined with her
extensive knowledge
of the Jumeirah
business, will allow
her to achieve great
success within her
new role.”

Al Taher possess-
es a strong founda-
tion of knowledge
from her extensive
experience in the field of Human Resources,
exposing her to various elements of the
trade, from management and skill develop-
ment to evaluation of performance. To
cement this further, she received recognition
from the Chartered Institute of Personnel
and Development, augmenting her industry
prowess and allowing her to play a vital role
in strategy creation regarding hiring, train-
ing and development functions throughout
her career.

QMO honors Fatima Al-Azmi

President of Qatar Media Organization (QMO), Sheikh Hamad Bin
Thamer Al Thani and QMO’s CEO, Sheikh Abdul Rahman Bin Hamad Al
Thani honoring Fatima Al-Azmi at the Bloggers Forum. 

Muneera Al Taher

Jumeirah Group appoints Muneera
Al Taher as Emiratisation director


